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A “Dick Tra ” wire recorder, concealed in a shoulder 
holster and ected to a tiny “wristwatch” microphone; 
q br, KOWH newsman Don Loughnane .. . 
nded proprietors of gambling and “after 
uning to KOWH to hear their own voices 

s and serving illegal liquor! 
Ws to the rest of the Omaha, Council Bluffs area, 
Mnother reason KOWH captures and holds the 
argest total audience of any Omaha station, 8 A. M. 
to 6 P. M., Monday thru Saturday! No wonder KOWH has 
a Hooper that has averaged 35.4% for the 20-month 
period from October, 1951, to June, 1953! Use 
“America’s most listened-to independent station” for your 

next campaign! 


ad OTHER 
A” «By STATION RATINGS 


cegire 


) “America’s Most Listened-to Independent Station” 


General Manager, Todd Storz; Represented Nationally By The BOLLING CO. 





Fables of the leopard and the hippo 


ON GETTING THE FACTS 


THE HIPPO “I’ve roamed everywhere possible, but 
can’t decide what's making all that 


ringing.” 


WSB-TV 
WBAL-TV 
WFAA-TV 
WwIicu 
KPRC-TV 
KECA-TV 
KSTP-TV 
WSM-TV 
WABC-TV 
WTAR-TV 
KMTV 
WENS 
WOAI-TV 
KFMB-TV 
KGO-TV 
KOTV 
KEDD 


Atlanta 
Baltimore 
Dallas 

Erie 

Houston 

Los Angeles 
M’'p’I's-St. Paul 
- Nashville 
New York 
Norfolk 
Omaha 
Pittsburgh 
San Antonio 
San Diego 
San Francisco 
Tulsa 
Wichita 


REPRESENTED BY 





THE MORAL 


“When stalking facts, sir, you'll find 
those close at hand are usually quite 


important.” 


Wily advertisers know, too, that facts which clinch decisions are often righ 


under their noses. 


And more than often TV viewers also make decisions on the same basis 


Of what's happening just around the corner. 


Spot TV programs give them the facts. 
shopping hints. 


That's one reason why they produce favorable buying decisions for sponsors 


brands. Easily, quickly. 


You can get the facts about these seventeen leading stations’ Spot TV progra 
availabilities from any Petry office. 


EDWARD PETRY & CO., INC. 


NEW YORK e 


DETROIT 


CHICAGO e LOS ANGELES 


ST. LOUIS e SAN FRANCISCO e DALLAS 


On their own Main Stree! 


About local news, local weather, loc 


a 
Publish et 


Yonal Pr 





N DETROIT 
ive 


MAXWELL 


in the 
morning 


e Procter and Gamble 

e General Foods 

e Reynolds Tobacco 

Sterling Drug 

e Coca Cola 

e Hollinator 

e Chevrolet Dealers of Detroit 
e The Kroger Co. 

e Troy Laundry 

e Miller Jewelers 

e Monsanto Chemical 

e Minute Maid 

e Glendale Provision Co. 

e Lewyt Vacuum Cleaner 

e Michigan Bell Telephone 

e Serutan 

e Junket 

e Eastern Airlines 

e Shulton, Inc. (Old Spice) 

e Bayer Aspirin 

e New York Central Railroad 
© Quaker Oats (Aunt Jemima) 


MULHOLLAND 


in the 
afternoon 


In the motor city, music fans play 
favorites. Best of all local DJ’s, they 
like Bob Maxwell and Ross Mulholland, who play 

their favorite music on their favorite station ... 
WWJ. Top audience ratings prove it. Top advertiser 
demand substantiates it. Glance at the list of current spot 
announcement advertisers—most selective in the 

nation and in the market—then check your 


Hollingbery man, for facts and figures. 


2 
Associate J AM—950 KILOCYCLES—5000 WATTS 


Television Station WW4J-TV . FM—CHANNEL 246—97.1 MEGACYCLES 
Basic NBC Affiliate 
THE WORLD'S FIRST RADIO STATION Owned and Operated by 
THE DETROIT NEWS ¢ National Representatives: THE GEO. P. HOLLINGBERY COMPANY 


RN ——ee — ——ee 
Published ever , 7 , af T ma ‘ 2 = . 

: y Monday, with Yearbook Numbers (53rd and 54th issues) published in January and July by Broapcastinc PusBLicaTIoNns, INc., 870 Na- 
‘onal Press Building, Washington 4, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. 
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Channel 12 
Wilmington, Delaware 


— 


Year after year... leading 


brand names appear on this screen 
The reason: WDEL-TY sells profitably. That’s why so many national 
and local advertisers use it consistently. They have found that the 
WDEL-TV market is responsive—$1,533,373,000 effective yearly net 
buying income. Vital, diversified local programming and top NBC 
network shows attract listeners and hold them in WDEL-TV’s large, rich 
area—Delaware, parts of New Jersey, Maryland and Pennsylvania. 


Follow the example of leading advertisers, buy WDEL-TV. 


Represented by MEEKER 
AM TV FM 


A Steinman Station New York ~ Chicago Los Angeles — San Francisco 
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oo=(/osed circuit: 


WILL succeed Frank White as pres- 
NBC? That was question asked 
riday report that he would relinquish 
reasons of health, with announce- 
» come at Chicago today (Monday) 
’ affiliates meeting. Immediate pros- 
‘no one” and that Brig. Gen. David 
f, RCA-NBC chairman and chief ex- 
officer of NBC, will continue to 
jrect policy and operations until perma- 
nt organization is effected. 
x «© F 
WELL BENT for balancing Federal budget, 
\dministration has instructed all agencies to 
wolve means of defraying substantial por- 
ions of their overhead through license fees. 
\t FCC, for example, thought is being given 
» schedule of fees for permits, licenses, etc., 
» be paid through documentary stamps, pur- 
stased through Post Office Dept. Example: 
ipplication for renewal of radio or TV 
dation license might run $6 or $10 in spe- 
tial stamps; amateur licenses may be $1 or 
§,etc. Rule-making hearings will be called 
vithin few weeks. 
xk & ® 
IT WAS touch and go again last week on 
FCC vacancy, with confusion compounded. 
One report had Charles Garland, KOOL 
Phoenix, offered secretaryship rather than 
Paul Walker vacancy which, it’s understood, 
te flatly turned down. Another had Mid- 
westerner slated for commissionership. 
Score at weekend: Garland, Robert J. Dean 
KOTA Rapid City) still in running; J. 
Paull Marshall (Washington-Maryland at- 
toney) dark horse; Paul Hawkins, 40-year- 
iid Nebraska attorney, outside runner. Only 
thing certain was that something has to 
break soon with pressures at White House 
and Republican Committee reaching highest 
pitch. 
x &© 
TUG OF WAR on Senate ratification of 
NARBA agreement covering multilateral 
we of standard broadcast band by North 
American nations may run right up to ex- 
pected mid-August adjournment. FCC 
Chmn. Hyde, backed by State Dept. and 
tumerous broadcasters, including networks, 
favors ratification; clear channel group is 
tattling for defeat on ground rural service 
wil suffer. There’s whispered report that 
FCC will move for “full utilization” of clears 
ifthere’s no treaty and that would mean du- 
jlicated operation. FCC argues 14 of pres- 
ent 24 clears have “unauthorized” Cuban 
‘ations on their backs and that situation 
would improve through treaty. Clear chan- 
tels won’t buy this. 
=x © @ 
BEING talked up in Senate is throw-back 
0 1938 when clear channel fight was at 
white heat. Former Sen. Burton K. Wheeler 
(D-Mont.) who advocated clear channel 
weakdown, authored resolution declaring 
tsense of Senate that there should be no 
power authorized by FCC in excess of 50,- 
00 watts. Although resolution was not 
egally binding, FCC nevertheless, did not 
nsider applications for that power. Both 
FOC and clear channels oppose move as 
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placing artificial barrier on power whereas 
other NARBA countries have no restric- 
tions. 

x * * 
IT APPEARS cold now, but NBC was mak- 
ing overtures to get Kevin Sweeney, BAB 
vice president and veteran salesman, to head 
“sales task force” for radio before split-up 
of NBC radio and TV sales, programming, 
and promotion activities was announced 
B®T, July 20}. Deal failed to jell and it is 
understood has not been revived since de- 
cision on divorcement policy was made 
public. 

+ & = 
NEW “OUTSTANDING” candidate for 
FCC general counselship is Ulric Bonewell 
Phillips, 6-foot-8 attorney in Claims Divi- 
sion of Dept. of Justice. Reportedly hav- 
ing backing of Attorney General Brownell, 
Mr. Phillips is native of Connecticut but 
now resides in Maryland. He was with FCC 
for short period in 1942, graduated from 
Yale in 1937, and is son of Yale professor. 

x *k * 
FRANK M. FOLSOM, RCA president, re- 
turns to his office today (Monday). He 
had been away several weeks recuperating 
from minor surgery, with everything turn- 
ing out well. 

&¢ f £ 
IT’S unofficial, but FCC is setting up color 
TV task force. Staffers reported slated for 
“color committee”: Curtis B. Plummer, 
Broadcast Bureau chief; Edward W. Allen, 
chief engineer; Arthur Scheiner, Rules & 
Standards Div. chief; Edward W. Chapin, 
FCC Lab. Div. chief; Hyman H. Goldin, 
Economics Div. chief; Hart S. Cowper- 
thwait, Technical Branch chief, TV Facili- 
ties Div.; Herbert M. Schulkind, Rules & 
Standards attorney. 

= & * 
THEY’RE HOPING for action at this ses- 
sion of Congress on amendment of Sec. 309 
(c) permitting protests against FCC grants 
on grounds of purported economic injury. 
Rep. William L. Springer (R-Ill.) spear- 
heading move, particularly since provision 
slows down authorization of new TV stations 
and since there’s no known opposition. 
Whether it can be whipped through prior 
to mid-August ‘adjournment is question. 

& = © 
OPERATING noncommercial-educational 
TV stations will not count in making up 
new city priority lists under revised proces- 
sing procedure to become effective Aug. 24 
(story page 54), according to FCC spokes- 
men. Rules revision specifies city lists will 
count only local on-the-air outlets licensed 
“for regular commercial operation” or under 
STA for such operation. 

x «wk 
THAT UHF drive for WVEC-TV Hampton- 
Norfolk will rival campaign in behalf of 
KPTV (TV) Portland, first uhf operation 
to hit air, evidenced in activities during past 
fortnight. It’s reported that $150,000 pro- 
motional campaign is being put behind new 
Ch. 15 NBC outlet replacing WTAR-TV, 
which switches to CBS-TV this September. 


IN THIS ISSUE 


LEAD STORY 


Results of Politz depth study of radio in 
TV areas prove penetration of radio as 
it has never been shown before. Radio 
emerges as indispensable medium. Page 31. 


COLOR TELEVISION 


Compatible color is ready for the green 
light, and nothing seems to be in its way. 
NTSC files formal petition for FCC ap- 
proval of its compatible color standards, 
slightly different from those submitted earlier 
by RCA-NBC. And RCA-NBC amends its 
petition to correspond with NTSC. CBS, 
whose own system seems sure to be super- 
seded, announces it will seek FCC permis- 
sion to telecast compatible color on NTSC 
standards beginning in mid-September. Com- 
mission will call meeting this week to set 
pattern of color hearings. Coverage begins 
on Page 33. 


FACTS & FIGURES 


Salary average in radio-TV is second 
highest of any U. S. industry, according to 
U.S. Dept. of Commerce report. Page 44. 


GOVERNMENT 


Station Representatives Assn. asks FCC 
to reopen investigation into network “inva- 
sion” of national spot field in both radio and 
TV. Page 54. 

Congress, in the homestretch, steps up 
legislative activities in radio and television. 
For roundup of legislative news see Pages 
58, 60, 61. 


STATIONS 


WATO Oak Ridge, Tenn., will make 
broadcast using atomic power. Page 70. 


NETWORKS 


Frank White will tell NBC affiliates today 
he has resigned as president of the network. 
No successor is immediately in the offing. 


Page 72. 


FEATURES 

Remodeling the “man in the street” broad- 
cast. Page 85. 

Merchandising: A plea for more of it 
from Kenyon & Eckhardt and a policy state- 
ment by B®T. Page 86. 

Now a Dayton department store uses TV 
profitably. Page 90. 

A price war taught this refinery the value 
of radio. Page 92. 


Why McCann-Erickson is bullish about 
radio. Page 94. 


UPCOMING 


July 27: NBC Radio Affiliates Organiza- 
tional Meeting, Drake Hotel, Chicago. 
Aug. 3-21: Third Summer TV Workshop, 
Michigan State College, East Lansing. 


Aug. 10-12: Radio Parts & Equipment Shows 
Board Meeting, Dixville Notch, N. H. 


Aug. 19-21: Western Electronic Show & 
Convention, Civic Auditorium, San Fran- 
cisco. 


(For other Upcomings, see page 121) 
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WHAS-TV’s G-E 20 KW AMPLIFIER BLANKETS MARKET WITH 
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WHAS-TV, Louisville, Ky.—America’s first 316,000 watt 
TV station employs a General Electric 20 KW High 
Channel Television Amplifier. Station WHAS-TV be- 
lieved in the reliability of G-E equipment to the point 
where it exceeded rated factors of this equipment to 
accomplish successfully the station’s power objective. 
The actual, field-measured coverage of WHAS-TV ap- 
pears to the left. 
% * cS 

“Congratulations to General Electric for the outstanding 
engineering design of their 20 KW VHF amplifier. 


“The considerations given to basic telecasting needs 
plus the most cooperative assistance of the TV transmitter 
engineering staff at Syracuse, permitted us to work out 
a modification resulting in WHAS-TV being the first 
television station in the United States capable of 316,000 
watts ERP. After 5 months of service, this equipment has 
more than fulfilled our expectations for reliability and 
ease of operation.” 


m Cunner— 


Chief Engineer 
Station WHAS-TV, Louisville, Ky. 
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F YOU want your station to saturate an entire 

market area—like Station WHAS-TV, Louis- 
ville, Ky., is doing—then you know you must 
have outstanding transmitter performance plus 
power! These are recognized qualities of General 
Electric equipment! You've got to be careful in 
your selection of a transmitter and you've got to 
have complete confidence in its operation. Broad- 
casters throughout the country who use G-E 
equipment will tell you they have the utmost 
confidence in the “proved-in-operation” relia- 
bility and power capability of this equipment! 


Design Features of a G-E 20 KW 
High Channel TV Amplifier 


Completely air-cooled: 
External blowers assure 
quiet operation. 


Compact: Readily adapt- 
able to limited space re- 
quirements. 


Simplified Control and 
Power Circuits: One high 
voltage power supply. 


Economical: Independent 
unit. Conservative tube 
and component opera- 
tion. Use at full or re- 
duced power. 


Accessible: Quick tube 
change. Built-in sweep 
generator for easy Cir- 
cuit alignment. 


General Electric Company, Section 273-27, 
Electronics Park, Syracuse, N. ¥. 
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LEFT: Visual cubicle 
for General Electric's 
20 KW Amplifier. 


RIGHT: Aural cubicle 
for General Electric's 
20 KW Amplifier. 
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There’s a bright new star on the Arkansas radio , F a. 
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CBS Equips Three 
Stations for NTSC Color 


CBS-OWNED TV stations WCBS-TV N. Y., 
WBBM-!V Chicago and KNXT (TV) Holly- 
wood are being equipped to broadcast NTSC 
color programs which network plans to start 
feeding about Sept. 15, at cost in excess of 
$25,000 per station, William B. Lodge, CBS 
Television engineering vice president, said Fri- 
day (see earlier story on network color plans, 
page 34). CBS-TV affiliates receiving pro- 
srams entirely by microwave from originating 
point will get “fair approximation” of NTSC 
color, Mr. Lodge said, although without color 
monitors, generally unavailable until next year, 
observations on signal quality will be limited 
to those made on black-and-white monitors and 
wave form monitors. Stations receiving net- 
work service via coaxial cable will get color 
programs only in black-and-white at present 
and non-interconnected stations will not receive 
them at all, as no recording of these experi- 
mental colorcasts is planned at this time, Mr. 
Lodge said. 


Sen. Tobey Dies Friday; 
Headed Commerce Committee 

































SEN. CHARLES WILLIAM TOBEY (R- 
N. H.), 73, died Friday midnight in Bethesda, 
Md., Naval Hospital following heart attack 
he suffered in Capitol in late afternoon. For- 
mer New Hampshire Governor, Sen. Tobey was 
dected to Senate in 1938. With change in Ad- 
ministration last January, he became head of 
powerful Senate Interstate & Foreign Com- 
merce Committee. He opened North Ameri- 


can Regional Broadcasting Agreement hearings 
July 8. 


















EXTENSION of television station license 
period to three years—from present one-year 
span—proposed by FCC Friday in announcing 
tule-making proceeding to which Comr. Frieda 
B. Hennock dissented at length and called for 
‘factual study” of TV programs with ultimate 
government-industry conference and “open 
public hearings.” 

TV licenses would run three years con- 
current with existing AM and FM licenses 
under same ownership in given area, as would 
associated auxiliary TV stations such as studio- 
‘ansmitter links, remote pickups and intercity 
lays. Comments are due Sept. 1. 

Stating one-year TV licenses have been ap- 
Mopriate during “early formative period,” FCC 
majority noted almost 500 outlets are now 
wuthorized with 200 in operation. “We are of 
he view that the development of a nationwide 
ilevision system will be facilitated by the ex- 
ension of television licenses for a three-year 
Xtiod,” majority said. “Such an_ increase, 
Noreover, will reduce substantially the work- 
vad for both television licensees and the Com- 
Mission.” 

Comr. Hennock chided majority for change 
mind from 1951 plan to hold general pro- 
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HATFIELD, COY & CO. 


MANHATTAN agency men stared in 
astonishment last week when sales rep- 
presentatives of two long-feuding Kansas 
City stations, WHB and KMBC, called 
together on CBS-TV advertisers. What 
was described in station publicity as 
“shot gun wedding” of stations was 
brought about because both outlets— 


rivals for 30 years—sought vhf Ch. 9 in 
Kansas City, hence faced lengthy hear- 
ings that could drag on for years, dur- 
ing which time another TV station might 
get CBS-TV affiliation. WHB and KMBC 
applied for share-time facilities and got 


FCC grant. Stations will operate in 90- 
minute segments, share one transmitter 
but have separate studios. Commence- 
ment planned for Aug. 1. 





Maryland MBS Affiliates 
Oppose Contract Changes 


NEW MUTUAL contract amendments recently 
sent to MBS affiliates received sharp “no” from 
all Maryland MBS outlets at meeting held in 
Baltimore Friday (early story page 74). 

It was reported affiliates were unanimously 
opposed to new contract, asserting that it was 
not in best interest of their various stations or 
areas they serve and, further, that proposed 
policy. if adopted, would be detrimental to 
radio industry as whole, according to spokes- 
man for group. 

Attending meeting were Charles J. Truitt, 
WBOC Salisbury and WCEM Cambridge: Bill 
Paulsgrove, WJEJ Hagerstown; James M. Mar- 
tinson, WDYK Cumberland, and George H. 
Roeder, WCBM Baltimore. 


FCC PROPOSES THREE-YEAR TV LICENSES 


gram inquiry and for not “frankly” announcing 
it “no longer entertains such doubts regarding 
programming standards as would indicate a 
need to look into the subject, even to the small 
extent that this body has been looking into it, 
more often than once every three years.” 

Terming majority’s views “contradictory,” 
Comr. Hennock said her disagreement “stems 
from the majority’s identification of the ‘public 
interest’ with the convenience of broadcast 
licensees, rather than with higher public interest 
considerations.” She reminded majority of need 
for 1946 Blue Book despite AM’s many years. 

Proposed TV renewal periods would be as 
follows: 

(1) For stations located in Del. and Pa., Aug. 1, 


1954. (2) Md., D. C., Va., W. Va., Oct. 1, 1954. 
(3) N. C., S. C., Dec. 1, 1954. (4) Fla., P. R., and 


Virgin Islands, Feb. 1, 1955. (5) Ala. and Ga., 
April 1, 1955. (6) Ark., La. and Miss., June 1, 
1955. (7) Tenn., Ky. and Ind., Aug. 1, 1955. (8) 


Ohio and Mich., Oct. 1, 1955. (9) Ill. and Wis., 
Dec: 1, 1955. (10) Ia. and Mo., Feb. 1, 1956. 
(11) Minn., N. D., S. D., Mont. and Col., April 1, 
1956. (12) Kan., Okla., Neb., June 1, 1956. (13) 
Tex., Aug. 1, 1956. (14) Wyo., Nev., Ariz., Utah, 
N. M. and Ida., Oct. 1, 1956. (15) Calif., Dec. 1, 
1953. (16) Wash., Ore., Alaska and Hawaii, Feb. 
1, 1954. (17) Conn., Me., Mass., N. H., R. I. and 
Vt., April 1, 1954. (18) N. J. and N. Y., June 1, 
1954. 


at deadline 


e BUSINESS BRIEFLY 


SPOTS FOR CAMAY ® Procter & Gamble, on 
behalf of Camay soap, launching spot an- 
nouncement push in approximately 80 radio 


and 65 television markets about Aug. 17 for 
as yet undetermined length of time. Agency: 
Benton & Bowles, N. Y. 

SWAN SOAP RADIO e Lever Bros. under- 


stood to be planning radio spot announcement 
campaign for Swan soap in Pittsburgh and 
Cincinnati divisions, starting end of August 
for approximately four weeks. Agency: BBDO, 
Pe Bs 


WASHING COMPOUND SCHEDULE ® Eco- 
nomic Labs., St. Paul, scheduling spot radio 
campaign in St. Louis, Cleveland, San Fran- 
cisco, Buffalo and Baltimore for Soilax wash- 
ing compound, starting Sept. 1. Agency: 
Scheideler, Beck & Werner, N. Y. 


AMALIE AGENCY ® Amalie Div. of Sonne- 
born Sons Inc., oil refiner and manufacturer of 
automotive lubricants, names Humbert & Jones 
agency, N. Y., to handle advertising. Plans 
include early morning radio spot campaign for 
one year in six New England states. 


CROSBY FOR GE e Arrangements for Gen- 
eral Electric sponsorship of Bing Crosby on 
CBS Radio and on six shows on CBS-TV re- 
ported near completion Friday. Agency for 
radio program is Young & Rubicam and for 
television appearances BBDO. 


ANACIN CAMPAIGN ® Whitehall Pharmacal 
Co.’s fall radio spot announcement campaign 
for Anacin now in preparation. Agency: John 
F. Murray, N. Y. 


TENNA-ROTOR DRIVE ®@ Alliance Tenna- 
Rotor lining up fall campaign using TV spots 
adjacent to sports shows in number of markets, 
through Foster & Davies, Cleveland. 


Schwimmer Sues UTP, 
TP and ‘Look’ for Million 


WALTER SCHWIMMER PRODUCTIONS 
Inc., Chicago, late Thursday filed $1 million 
civil suit in U. S. District Court against United 
Television Programs Inc., Telenews Produc- 
tions Inc. and Cowles Magazines Inc. (Look). 

Complaint, filed in court for Northern Dis- 
trict of Illinois (Eastern division) charges de- 
fendants “copied and imitated” certain features 
of Schwimmer’s Movie Quick Quiz in Look 
Photoquiz TV program. 

Schwimmer suit notes UTP distributed pack- 
age until Jan. 19, 1953, and that after that 
date—and continuously since about June 1— 
defendants have been “producing advertising, 
exhibiting, and publishing and otherwise mar- 
keting” Look Photoquiz. Firm charges “irre- 
parable damage,” “dilution” of value to its 
Movie Quick Quiz and infringement of copy- 
right, and seeks to enjoin defendants from pro- 
ducing, licensing, distributing and otherwise 
showing other activity in connection with Look 
Photoquiz pending outcome of suit. 
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Toledo’s “Billion Dollar Market’ 


4 


The area covered by WSPD (Radio and/or Tele- 
vision) encompasses 18 counties; 3 in Michigan 
and 15 in Northwestern Ohio. 


Population 1,161,200 
Families 348,000 
Radio Homes 339,060 
Percent tuned to WSPD-AM 
Daytime 56.8% 
Nighttime 48.6% 
Television Homes 226,000 
Percent tuned to WSPD-TV 
Daytime 78% 
Nighttime 91.5% 


EFFECTIVE BUYING POWER 
Total—$ 1,896,407,000 
Per Capita $1,633 
Per Family $5,449 


RETAIL SALES 
Total $1,310,208,000 
Per Family $3,764 
Spent For: 
Food $321,211,000 
Gen. Mdse. $128,461,000 
Furr iture & Household—$67,725,000 
Automotive $251,294,000 
Drug $35,282,000 
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WSPD primary 
coverage area 


WSPD secondary Fringe 
coverage area YH area 


Toledo’s Metropolitan Area ranks high in the nation’s 
leading areas— 


Counties serviced 


Counties serviced 
AM by WSPD-TV 


by WSPD-AM 


Toledo ranks 36th in total retail sales 

Toledo ranks 36th in food store sales 

Toledo ranks 35th in gen. mdse. store sales 

Toledo ranks 48th in apparel store sales 

Toledo ranks 38th in home furnishing sales 

Toledo ranks 31st in automotive store sales 

Toledo ranks 33rd in filling station sales 

Toledo ranks 50th in building material and hardware 
store sales. 

Toledo ranks 36th in drug store sales 


SPeeDy daily entertains the people whose buying 
habits account for Toledo's high rating. 


Authority for above listening and market information: 


Sales Management's Survey of Buying Power, 
Standard Rate & Data Consumer Markets 
Neilsen Coverage Service 

NBC Research 








AM-TV 


a) TOLEDO, OHIO 


Represented Nationally 
by KATZ 
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Storer Broadcasting Company 


TOM HARKER NAT SALES DIR. 118 E 57th STREET. NEW YORK 


CASTING 


NAR 
Infor 


FLOW 
public 
on regu 
TV Infe 
day afte 
Researc 
Follo\ 
group, fh 
Richard 
mittee 
Fellows 
proved fF 
tion bul 
regularly 
such as | 


Stay 
On K 


EFFEC 
to grant 
deny co 
stayed | 
view” oO 
James | 
June 22 
Wednes« 
tion oth 
is requil 
Twent 
tional T 
served v 
Educatic 
and 15.: 
average 
subject 
as resul 
against | 
Bay Ar 


Exam 
27 at I 
licensee 
by FCC 
applicati 
facilities 
moyne s 
of comn 
lications 
50% int 
Ed Sr 
manage! 
n mid-I 
Inc, 


Adve 


ADVER 
three ac 
new pla 
TV pro; 
gett & } 
addition 
tied con 
months 
cil is se 
tisers of 
campaig 


BROAD: 





NAR? B Group to Furnish 
information on Television 


FLOW 
public 
on regui< 
TV Infe 


TV information to stations, general 
id specialized groups expected to start 
r basis within few weeks via NARTB 
mation Committee, spokemen said Fri- 
day after meetings of TIC Implementation and 
Research subcommittees in New York. 

Following Thursday meeting of Research 
group, headed by NARTB Research Manager 
Richard M. Allerton, Implementation subcom- 
mittee under NARTB President Harold E. 
Fellows on Friday was reported to have ap- 
proved proposed formats for monthly informa- 
tion bulletin to stations plus material to go 
regularly to public and to specalized groups 
such as educators and “opinion molders.” 


Stay Final Decision 
On KOA; Other FCC Actions 


EFFECTIVE date finalizing initial decision 
to grant vhf Ch. 4 at Denver to KOA there and 
deny competitive bid of KMYR Denver was 
stayed by FCC Friday pending “further re- 
view” of initial ruling by Hearing Examiner 
James D. Cunningham issued mid-June [BeT, 
June 22]. Decision would have become final 
Wednesday. FCC gave no reason for stay ac- 
tion other than to indicate additional study 
is required. 

Twentieth grant for noncommercial educa- 
tional TV station issued Friday by FCC for re- 
served vhf Ch. 9 at San Francisco to Bay Area 
Educational TV Assn. ERP of 30.9 kw visual 
and 15.5 kw aural with antenna height above 
average terrain of 510 ft. specified. Grant is 
subject to such further action FCC may take 
as result of court appeal by KROW Oakland 
against Sixth Report’s cancellation of pre-freeze 
Bay Area comparative TV hearing. 

Rossmoyne Preferred 

Examiner's initial decision to grant uhf Ch. 


27 at Harrisburg, Pa., to Rossmoyne Corp., 
licensee WCMB Lemoyne, Pa., was made final 
by FCC Friday [B®T, June 22]. Competitive 
application of WHBG Harrisburg for same 
facilities was denied. Examiner preferred Ross- 
moyne so as to diversify control of mass media 
of communication in area, citing Triangle Pub- 
lations Inc.’s (WFIL-AM-TV Philadelphia) 
50% interest in WHGB. 

Ed Smith, Rossmoyne vice president-general 
manager, said new Ch. 27 outlet will be on air 
in mid-December; representative, Donald Cooke 
Inc, 


Advertisers Use Public Service 


ADVERTISING COUNCIL reports that first 
three advertisers to agree to participate in its 
new plan for public service messages on filmed 
TV programs are American Tobacco Co., Lig- 
gett & Myers and Pepsi-Cola Co. They are in 
addition to Procter & Gamble Co., which car- 
tied council messages as experiment past five 
months on three filmed network shows. Coun- 
cil is seeking support of sponsors and adver- 
lsers of filmed shows to promote non-seasonal 
tampaigns. 
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at deadline 


AIR RACE 


RACE to see which station can get on 
air first soon to be held between WGEM- 
TV Quincy, Ill., and KHQA-TV Hanni- 
bal, Mo. DuMont Labs Friday shipped 
two 5 kw vhf transmitters on one truck 
bound for midwest cities (they are only 
few miles apart). Crew of DuMont 
engineers assigned to each station will 
race to see who can get on air first. 
WGEM-TV is assigned vhf Ch. 10; 
KHQA-TV will be on vhf Ch. 7. 


GE Color Equipment 
Ready Early in ‘54 


GENERAL ELECTRIC TV transmitting equip- 
ment will rebroadcast network color programs 
under NTSC standards satisfactorily without 
additional equipment if network signals are “of 
reasonable quality”; will rebroadcast NTSC net- 
work color programs in monochrome without 
needing changes in equipment, and will transmit 
them in color with “only minor changes,” com- 
pany said Friday. It estimated that equipment 
to enable existing TV stations to provide “best 
possible” rebroadcast of network color pro- 
grams will cost “less than $20,000” and will be 
available in first quarter of next year; that 
additional $68,500 worth of special equipment 
will be needed for station to originate slide and 
film color programs, and at least $70,000 in 
color studio cameras and switching equipment 
to originate live shows from own studios. GE 
estimated its special color TV_ transmitting 
equipment will be available to existing stations 
by end of 1954. 


Sylvania Color Petition 


SYLVANIA-ELECTRIC PRODUCTS Inc. peti- 
tioned FCC Friday for approval of NTSC color 
TV (see early story, page 33). Petition esti- 
mated Sylvania will be in position to produce 
“substantial quantities” of color TC picture 
tubes within six to nine months after FCC 
approval of system, and to start production 
of color sets for public sale within nine months 
after FCC approval. Adoption of NTSC stand- 
ards, Sylvania President H. Ward Zimmer said, 
“would provide a sound basis for the growth 
of color television service to the public.” 


KOIN-TV Basic CBS-TV 


KOIN-TV Portland, Ore., signs as basic affili- 
ate of CBS-TV. Now under construction, sta- 
tion will operate on vhf Ch. 6 and is expected 
to go on air about Oct. 15. It is owned by 
Mt. Hood Radio & Television Broadcasting 
Corp., licensee of KOIN. Howard Lane is 
president. 


Gates’ West Coast Office 


NEW West Coast office and distributing branch 
for Gates Radio Co., Quincy, IIl., opened at 
7501 Sunset Blvd., L. A. Robert Kuhl, in charge 
of Gates’ West Coast sales, appointed office 
manager. 


PEOPLE 


HENRY FLYNN, eastern sales manager, be- 
comes general manager, CBS Radio Spot Sales. 


TOM McDERMOTT, director of TV Depart- 
ment of Benton & Bowles, N. Y., named vice 
president in charge of production of all Benton 
& Bowles radio and television shows. In new 
post he assumes substantial portion of duties 
handled by Walter Craig before his resignation 
as radio-TV vice president last May. 


JOHN T. SOUTHWELL, formerly of BBDO 
and Young & Rubicam, N. Y., and Hirsch & 
Rutledge, St. Louis, to Smith, Hagel & Snyder, 
effective in August. 


ROBERT H. SILVERMAN, 
WABF (FM) N. Y., to 
account executive. 


sales manager 
WQXR N. Y. as 


ROBERT L. STEVENSON elected president of 
Advertising Syndicate of America, Pittsburgh 
agency. 





Hildreth Takes Over 
WABI-AM-TV Ownership 


COMPLETE ownership of WABI and WABI- 
TV Bangor, Me., has been taken over by 
Horace Hildreth, ex-Gov. of Maine and present 
Ambassador to Pakistan, and associates, it was 
learned last Friday. Unconfirmed reports in- 
dicated that Mr. Hildreth and associates—be- 
lieved to be WPOR Portland, Me., principals— 
paid Murray Carpenter, general manager of 
Bangor stations, $125,000 for his half-interest 
in Community Broadcasting Service, which is 
licensee of WABI and owns 100% of Commu- 
nity Telecasting Service, licensee of WABI-TV. 
Other 50% ownership of Community Broad- 
casting Service is owned by Mr. Hildreth, who 
is also 35% owner of TV grantee Mt. Wash- 
ington TV Corp, Poland, Me. Just what new 
ownership will amount to could not be deter- 
mined, but application for FCC approval said 
to be in preparation. 


ABC Signs New Stations 
WMIN-TV and WTCN-TV Minneapolis, which 
will share time on vhf Ch. 11 starting about 
Sept. 1, have signed as ABC-TV affiliates. 
WMIN-TV is headed by Larry N. Bentson as 
president and is represented nationally by O. L. 
Taylor Co., while WTCN-TV is headed by 
Robert Butler as president and is represented 
by Blair-TV Inc. 

ABC-TV meanwhile announced Friday that 
four new stations have joined network as 
affiliates. They are: 

WROW-TV Albany (Ch. 41), owned and op- 
erated by Hudson Valley Bestg. Co. with Harry 
L. Goldwin as president and general manager: 
WKNA-TV Charleston, W. Va. (Ch. 49), owned 
and operated by Joe L. Smith Jr. Inc. with Joe 
L. Smith Jr. as general manager; KMMT (TV) 
Austin, Minn. (Ch 6), owned and operated by 
Minnesota-Iowa Television Co. with L. L. Me- 
Curnin as station manger, and WDAK-TV Co- 


lumbus, Ga., with Allen M. Woodall as general 
manager 


RCA Ships Two More TV Units 


RCA Victor reported Friday shipment of two 
more TV transmitters (early story page 70). 
Vhf Ch. 4 unit, 2 kw size, sent to KVOA-TV 
Tucson, Ariz., and uhf Ch. 45 transmitter, 1 kw 
model, shipped to KJEO (TV) Fresno, Calif. 


DuMont Signs Caddigan 


SIGNING of James L. Caddigan, director of 
programming and production for DuMont tele- 
vision network, to long-term contract announced 
by Chris J. Witting, managing director of net- 
work. 
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Radio, practically saturating the homes of the Greater 
Indianapolis Market, swings merrily along the outdoor 
circuit; add car radio to portable coverage and you sum up 


W FBM’s morning-evening share of audience leadership. 
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INDIANAPOLIS 
CBS NETWORK 
REPRESENTED NATIONALLY BY THE KATZ AGENCY 


Affiliated with WFBM-TV; WEOA Evansville; WFDF Flint; WOOD (AM & TY) Grand Rapids 
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C. E. Hooper Nov. ‘52 Thru Mar. ‘53 
Shows WBBW share of Audience 


57 % want E 
20% 


IN THE MORNING 
46% 









MORE 
IN THE AFTERNOON 


MORE 
IN THE EVENING 





Making WBBW 
Lowest Cost Per 1,000 


Homes 










OF ALL RADIO STATIONS 
SERVING YOUNGSTOWN 
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OF ALL RADIO HOMES IN 
MAHONING COUNTY, TUNE IN 


Bow 


ABC IN YOUNGSTOWN 


REPRESENTED BY FORJOE 
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Afternoon periods always were high 
** A. C. Nielsen Report 
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FOLLOW THE LEADER 


Network: CBS-TV. 
Time: 9:00-9:30 p.m., EST, alternate Tues. 


Producers-Writers: Paul Harrison and 
Bernie Gould. 


Director: John Claar. 
Star: Vera Vague. 
Origination Point: 


Hollywood. 


A PERENNIAL children’s playtime favorite 
has turned up in adolescent form in a new 
CBS-TV show called Follow the Leader, seen 
every other Tuesday evening, alternating with 
Anyone Can Win, Al Capp’s audience par- 
ticipation-panel program previously reviewed 
in this column. It is better than average 
audience participation fare—a small bouquet 
at best since “average” shows of this sort are 
seemingly designed to test the patience of the 
most casual televiewer. 

The new series centers around Vera Vague 
whom radio fans will recall as a regular on the 
Jack Benny Show in her role as a never-say-die 
female constantly in pursuit of a man. She has 
stepped out of that character for CBS-TV to 
play mistress of ceremonies on Follow the 
Leader. Each contestant picked from the audi- 
ence watches Miss Vague run through a short 
skit. The contestant must then re-enact the 
skit repeating as many of Miss Vague’s move- 
ments as possible in a given time period. For 
every gesture repeated correctly the contestant 
earns $10 and a comparable amount is added 
to the evening’s jackpot. The rush to re-play 
the scene is thwarted by supplying the con- 
testant with exaggerated props not used by 
Miss Vague in the original scene. 

Simple But Amusing 

It’s a simple enough way to kill a half hour 
on TV but everyone seemed to get a kick out 
of the goings-on. The obstacle course set up 
for the participants by the prop crew accounted 
for some amusing moments. 

Follow the Leader will hardly be remembered 
as a television achievement but it has one 
saving grace notably absent in most programs 
using the participation format. The point of 
departure in this case was an idea—not an 
afterthought. That the idea in itself was not 


| earth-shaking does not nullify the fact that 


this is a step in the right direction. In pro- 
duction, an attempt was made to let the idea 
carry the show. The game was the focal point. 
Too frequently celebrities who m.c. such shows 
Such a 
mishap has been avoided on this series. 
Although Miss Vague is the mainstay of the 
production, she nicely subordinates any urge 
to walk off with the show and plays the game 
as writers have conceived it. 


THE RETURN 


Talent Scouts, CBS Radio and CBS Tele- 
vision, Mon., 8:30-9 p.m. 


Arthur Godfrey and His Friends, CBS 


Television, Wed., 8-9 p.m. 

Arthur Godfrey Time, CBS Radio, Mon.- 
Fri., 10-11:30 a.m. 

Arthur 
Mon.-Thurs., 10-11 a.m. 


Godfrey Time, CBS _ Television, 


IN HER long and distinguished career Helen 
Hayes has mastered many difficult roles, but 
surely none of them imposed a more severe 


demand upon her dramatic resources than that 


IN VIG) ee 









of mistress of ceremonies on Arthur Godfrey 
and His Friends last Wednesday eveuing. 

It fell to Miss Hayes to announce that My 
Godfrey would return to the program the fg). 
lowing week. In prefacing the momento, 
news, Miss Hayes confessed she coun‘ed it ap 
honor and privilege to have been chosen to 
deliver it. She spoke the words “Arthy 
Godfrey will be back” with such reverence that 
it was possible to believe she had momentarily 
confused the incident with the Second (¢ oming 

Indeed if Miss Hayes were so confused she 
must be regarded as only one of many. The 
deification of Arthur Godfrey has been jp 
progress for some time, but his triumph ove 
illness and the opportunities it made for the 
CBS publicity factory have rendered it com. 
plete. It is only a matter of time until the 
second syllable of Godfrey will be forgotten. 

It is questionable that a mortal performe 
would be accorded the special facilities tha 
have been erected to transport Mr. Godfrey’ 
voice and image from his Loudon County farm 
during his convalescence. A 144-foot trans. 
mitter tower was constructed on his propert 
to beam microwaves to the nearest permanent 
TV installation. Two video circuits, going and 
coming, will be used so that Mr. Godfrey in 
Virginia and his cast in New York may appear 
together in the home picture. Three audio lines 
have been installed, two of them to provide 
back-and-forth sound for TV and radio and 
the third for inter-communication in the pro- 
duction staff. 


Six-Figure Cost 

No reliable estimates of the cost of these 
electronic exertions are available, but it must 
run into the higher range of six figures. 

Obviously it is worth it to CBS, both radio 
and television. 
Mr. 
criticism, and this column has no intention of 
assessing him in terms applied to others who 


In his undeniably exalted state, 
Godfrey is beyond the limits of norma 


work for a living on the air. It is enough to 
say that whatever he has, a lot of millions like 
it. Indeed the popular attitude exceeds liking 
Miss Hayes projected it last Wednesday; it is 
worship uncorroded by doubt. 

The devout attend tonight 
(Monday) when Mr. Godfrey returns to his 
Talent Scouts simulcast (8:30-9 p.m.) and 
Wednesday when he will be back on Arthur 
Next 
Monday he will resume his morning strip (CBS 
Radio, Mon.-Fri., 10-11:30 a.m. and CBS-TV 
Mon.-Thurs., 10-11 a.m.). 


may services 


Godfrey and His Friends (8-9 p.m). 


* * * 


BOOKS 


PRINCIPLES & PRACTICES OF TELECAST- 
ING OPERATIONS, by Harold E. Ennes. 
Howard W. Sams & Co. Inc., 2201 E. 46th 
St., Indianapolis 5, Ind. 600 pp. Publication 
date set Oct. 1. 


NOT yet published, this book, its publishers 
say, will cover all phases of telecasting opera 
tions from network and remote links through 
studio 
It will 


the monitors, cameras, control rooms, 
transmitters and production planning 
contain 12 chapters, an appendix on FCC rules 
and regulations and a glossary of program pro 
duction terms and technical definitions. 
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THE HOTTEST STATION DEAL 
THAT EVER HIT RADIO! 


12 one-minute spots plus 3 chain- breaks every hour. . . 75 per week! National 
advertisers . . . regional advertisers . . . local advertisers . . . all rarin’ to par- 
ticipate. We know because we’ve SOLD them! 


Schedule it daily 5 hours a week or as 4 separate quarter-hours a day! 
Whether you sell spots, participations, quarter-hour sponsors, half-hour or full- 


hour sponsorship . . . “The Hour of Stars’ will bring your station plenty of 
extra profits! 


Never before such an opportunity to offer the glamour-of big-name stars ... 
the response of a big listening audience . . . the prestige of a big-time show! 
Tony Martin, Ginger Rogers, Dick Powell and Peggy Lee make a dazzling 
combination that will have the whole town listening, applauding and buying! 


WILL IT MAKE MONEY FOR YOU OR YOUR COMPETITION? 


The BIGGEST w 





T wee. The LOWEST Price... in History! 
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WJBO 


Advertisers 


Had a 


Big Part 


. of $569,005,000 in re- 


tail sales last year in 


WJBO's 


coverage ared. 


(Sales estimate from | 


Sales Management's 1953 


Survey of Buying Power.) 


Reach the largest audience on NBC’s 
5,000 watt affiliate. Affiliated with 
the State-Times and Morning Advocate. 


National reps: Geo. P. Hollingbery Co. 


WBRL (FM) 


.«« that’s what you | 
like about the South 
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OPEN MIKE 


One Out of Seven 
EDITOR: 


It may please you to know that your response 
to our recent request of tearsheets on SAG- 
AFTRA agreements puts the readers service 
department of B®T in a good light in relation 
to the other trade books. 


Out of the seven books queried on the same 
subject, B®T was the only one to turn up with 
anything at all.... 


Carl E. Behr, Business Mer. 
Radio-TV Dept. 

Needham, Louis & Brorby Inc. 
Chicago 


Targets and Telestatus 
EDITOR: 


Each week BeT gets a full and thorough 
reading on my part so that I can keep up to 
date on all that’s happening in the television 
field. I must commend you on your excellent 
coverage. 

There is one suggestion that, if accepted, 
would make your magazine even more helpful 
to me. Is it possible to print the “Telestatus” 
and the “New Grantees Commencement Tar- 
get Dates” in such a way that they can easily 
be clipped and saved for reference. Now it 
is printed back-to-back or spread over several 
pages, making things very difficult. 

David Abbott 

MCA-TV Lid. 

Boston 
[EDITOR’S NOTE: Production intricacies make it 
difficult to oblige Mr. Abbott, but if a number 


of readers enter similar requests, an effort will 
be made to accomodate them.] 


Roanoke Revisited 
EDITOR: 

Would it be possible for us to obtain from 
you about 50 reprints of the “What Happened 
in Roanoke?” story featured in this week’s 
[July 13] BROADCASTING ® TELECASTING? 

My compliments to J. Frank Beatty for a 
very fair and wholesome report on the situation 
that I am certain is extremely important to our 
industry. In my opinion [he] did an excellent 
job. 

Frank E. Koehler 

General Manager 

WROV Roanoke, Va. 
EDITOR: 


. . Still don’t see how you can do so au- 
thoritative a piece so swiftly. It’s remarkable. 
Shields Johnson 
General Manager 
Times-World Corp. 
Roanoke, Va. 


EDITOR: 


I have read with great interest “What Hap- 
pened in Roanoke?” in the current issue [July 
13] of BeT. It was all very enlightening and 
I hasten to emphasize that I am no authority 
on the merits of uhf versus vhf. However, both 
within the article and on your editorial page 
it is questioned as to whether “uhf is going to 
follow the pattern of FM.” 

I am not familiar with the financial details 
of any significant number of FM stations, but 
I am intimately familiar with the operation of 
one FM station; namely, WEAW. We do not 
normally publicize the financial details of our 
operation, but perhaps it would serve some 
useful purpose to advise you that WEAW (yes, 


a, 


FM) is currently billing .in excess o 
per month, and you certainly realize 
can run a radio station successfully 
gross. 


$15,009 
hat yoy 
on tha 


Both local and national business «re at a 
all-time high .. . 

Our FM operation has financially 
possible for us to go into AM [BeT, 

Our AM program service will not 
that of the FM; however, contrary t 
eral practice, we will give our FM : 
free spots on the AM... 


Edward A. Wheeler, 
WEAW-AM-FM Eva 


made j 
uly 13} 
luplicate 
the gen- 
Vertisers 


resident 
Ston, ||| 


Far-Flung Correspondent 
EDITOR: 

It seems that our current subscription go 
started with the next issue after you published 
“ABC of Radio and Television” [March 30}, 

Since it seems to be valuable could you seni 
us two or three copies to put in the library fo 
our radio students. 

V. Alex Bills, Field Director 
Christian Radio Mission 
Osaka, Japan 


International Amity 
EDITOR: 


.... The article on “Television in Mexico” 
[BeT, June 15] . . . is extremely interesting 
and informative and is a credit to the research 
workers and writers who prepared it. I know 
that our press and radio offices will find it 
invaluable as a source of authoritative informa 
ae 

Alberto Lleras 
Secretary General 
Pan American Union 
Washington, D.C. 


Live or Film 
EDITOR: 


In your OPEN Mike of June 22, 


Mouatt of WHEC Rochester, N. Y., expressed 
his belief that television should have many 
more live shows than it is presently using since 
there is a vital sense of participation, in com- 
parison with which recorded material is dull 
flat, and lifeless, regardless of its degree of 
technical excellence. (J Love Lucy?) He also 
states that with the use of recorded material, 
the television industry forfeits all claim to 
creative effort and becomes merely a transmis- 
sion medium. 

Without writing a discourse along those 
lines, I just wish to state the following. Jus! 
as there are many wonderful live shows of 
TV today, by the same token there are man) 
more in comparison with which a grade D 
movie would be excellent. On the other hand 
the same holds true for some filmed shows 

Amongst the beauties of shows especial) 
made for TV is that it is creative what with the 
various producers vying to excell one another 
to produce the best possible shows and at the 
same time competing most successfully ™ 
many cases with opposing live shows. Thi 
stimulates creativeness rather than retardi0g 
creative art. 


Mr. H.B 


Be it live or on film especially made for 
TV, the public will view those shows thal 
prove to be most interesting, entertaining 4 
well as informative. 


Warren Gliner, A‘ 
Consolidated Televisi 
Columbus, Ohio 
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SIOUX FALLS 


SOUTH DAKOTA 
SP 
= 


for greater than ever coverage of the 


MIGHTY SIQUX EMPIRE 


Yes, we’re moving our radio antenna high atop our 500 foot television . 
tower to give you that all important coverage of the whole mighty j 
Sioux Empire! Look at facts... . 


PERCENT OF RADIO LISTENERS* 
7 AM to 1 PM 1 PM to 7 PM 


Station “A” STATION ” 
STATION “B” STATION “B” 
STATION “C” STATION “C” 
STATION “D” STATION ” 


* AS SHOWN IN “PULSE” SURVEY .. . MAY 4th-8th, 1953 
AUGUST Ist = 502 DAY FOR KELO! 


NATIONAL REP.—O. L. TAYLOR 
4 FE L Oo SIOUX FALLS, SO. DAK. MINN. REP.—BULMER & JOHNSON 
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KBTV 


(VHF) 
Denver, 
Colorado 


WKNB-TV 


(UHF) 
New Britain, 
Conn 


WCOV- TV 


(UHF) 
Montgomery, 
Alabama 


(WELT 
=. 


KROC 
(UHF) 


Rochester, 
Minnesota 


(UHF) 
Columbia, 
South Carolina 


(VHF) 
Fargo, 
North Dakota 


KTVH 


(VHF) 
Hutchinson, 
Kansas 


(UHF) 
Duluth, 
Minnesota 


WKNX-TV 


(UHF) 
Saginaw, 
Michigan 


Pueblo, 
Colorado 


WFPG-TV 


(UHF) 
Atlantic City, 
New Jersey 


WBRE -TV 


(UHF) 
Wilkes Barre, 
Pennsylvania 


KGMB -TV 


(VHF) 
Honolulu, 
T.H 


WKBN-TV 


(UHF) 
Youngstown, 
Ohio 


WSBT-TV 


(UHF) 
South Bend, 
Indiana 






































WIPA 


WFMJ-TV \ / WROV-TV KCTY KFEL-TV KPTV 














(UHF) (UHF) (UHF) (UHF) (VHF) (UHF) 
Youngstown, Roanoke. Kansas City. Harrisburg, Denver, Portland, 
Ohio Virginia Missouri Pennsylvania Colorado Oregon 





a? Sx Fyese 


J 


1 RLA Deliveries 


‘0 Kas. a 





IN A CONCERTED EFFORT to 
meet the demands of “Post-Freeze” Tele- 
vision, RCA is PRODUCING and DE- 
LIVERING TV Station Equipment at an 
unprecedented schedule. 


combine to make this production record 
... and assure Y O U earliest transmitter 
delivery possible. 


RCA Engineering and Planning is 
capable of anticipating station equip- 
ment requirements years ahead (take 
UHF development, for instance). RCA 
Production Engineering plans facilities 
and meets TV Station needs . . . WAY 
IN ADVANCE. 


RCA’s Production “know-how” is 


based on more than 20 years of pioneer- 
ing in TV transmitter design, construc- 
tion, and operation. (RCA engineers de- 
signed and produced the world’s first 
commercial VHF transmitter—the 
world’s first commercial UHF transmit- 
ter—and the world’s first commercial 
VHF high-power TV amplifier!) 


RCA’s long-range planning—and abil- 
ity to produce UHF and VHF transmit- 
ters and high-power amplifiers—is 
putting TV Stations “on-air” at rates 


; 7 , Make sure you get your TV transmitter 
unequalled in Television history. 


promptly. Go RCA! Order through your 


These are some of the factors that RCA Broadcast Sales Representative. 


WSLS-TV 


(VHF) 
Roanoke, 
Virginia 











WBAY-TV 


(VHF) 
Green Bay, 
Wisconsin 






KGNC -TV 


(VHF) 
Amarillo, 
Texas 









KTTS-1V 


Springfield, 
Missouri 


WHP-TV 


(UHF) 
Harrisburg, 
Pennsylvania 






(WAFB-TV ) 


| (UHF) 


Baton Rouge. 
Louisiana 


KFOR-TV 


(VHF) 
Lincoln, 
Nebraska 













a Tu 
( WBKZ-TV 
(UHF) 
Battle Creek 
Michigan 


KFDX-TV 


: “WMLY-TV 


Spokane, 
k \_ Washington 


KMJ-TV 


(UHF) 
Fresno, 
Califorma 


KELO-TV 


(VHF) 
Sioux Falls, 
South Dakota 


WFAM-TV 


(UHF) 
Lafayette, 
Indiana 


KCBD-TV 


(VHF) 
Lubbock, 
Texas 


WSUN-TV 


(UHF) 
St. Petersburg. 
Florida 






























Zanesville. 
Ohio 






















WITV WKST-TV 


WTVo 


(UHF) (UHF) (VHF) (UHF) (VHF) (UHF) 
nd, Rockford, Ft. Lauderdale, Mobile, Jackson, Wichita Falls. New Castle, 
, Minors Florida Alabama Mississipp! Texas Pennsylvania 


WFTL-TV WALA-TV 






































RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT CAMDEN. N. J. 


® 


SS 


FIRST 


IN RADIO!“ 


Norman Noyes 


on all accounts 


NORMAN EARL NOYES, Los Angeles man. 
ager, The Branham Co. (station representa. 
tives), reversed the normal pattern—his interes 
in radio grew out of his early association with 
television. 

Back in 1937 Los Angeles-born Mr. Noyes 
majored in pyschology and history at Stanford 
and U.S.C. and went on to work as a law clerk 
Then he decided that law was not for him and 
left for an eight month stay in London. There 
he haunted the television demonstrations 
Alexandra Palace Exhibition, perhaps recalling 
the scanning disc TV receiver he and his brot 
had worked on seven years before. 

However, when Mr. Noyes returned from 
England, economic necessity forced him into 
radio as supervisor of pages and tour promotion 
at NBC Hollywood. The local experimenta 
lV station “just wasn’t paying any sort o 
salary,” he explains. By 1940, the 29-year-ol 
Mr. Noyes was promoted to NBC Spot Sales 

Came the war, and through the wonders 0 
the Army classification system he found him- 
self back in radio serving with the Armed 
Forces Radio Service. As S/Sgt. Noyes, he was 
liaison man between AFRS, the Office of Wa 
Information and the networks. Associated with 
topflight radio personnel, he learned new fiel’s 
of the medium—programming, traffic, record- 
ing and special events. 

Transferred to AFRS Hollywood after Ger 
many’s surrender, S/Sgt. Noyes, who had mean- 
time married the former Patricia Marks, be- 
came Civilian Noyes in 1946, whereupon he 
returned to NBC networks sales. 

Shortly thereafter he entered the station rep- 
resentation field with Avery-Knodel Inc.'s Los 
Angeles office and later joined the Los Angeles 
branch of Bolling Co. In 1951, The Branham 
Co., looking for a manager for its planned Los 
Angeles office, which was to handle the south- 
ern California and Arizona area, selected Mr 
Noyes for the position. 

Among Branham clients are KRLD-AM-T\ 
Dallas, KOB-AM-TV Albuquerque, KMO-AM- 

e TV Tacoma-Seattle, WMCT (TV) Memphis and 
WCPO-AM-TV Cincinnati. 
Two additions to the Noyes clan, Catherine. 


CBS AND DuMONT 5, and Nancy, 2, as well as the family’s North 
TELEVISION NETWORKS Hollywood home in Los Angeles’ burgeoning] 


San Fernando Valley keep Mr. Noyes fairl) 

busy in his spare time, but occasionally he gets§ 

away to the Los Angeles Country Club org 

5 zy what he describes as “mid-80s” golf. He '§ 

({ lk ‘ SF // Te Seah, / A also active in the Shriners, the Order 

{¢ ula atis C/E VIStON, SAIC. Jesters, the Jonathan Club and Sigma Alpha 
Epsilon fraternity. 
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ASTING 


Smullin TV Stations 


..- Cover Northwestern California—Southern Oregon. Let Blair-TV tell 


you how one billing reaches two growing markets ($322,125,000 Retail Sales). 












Channel 3, 14,600 watts ERP 
Eureka, California 

3069 feet above sea level 

1673 feet above average terrain 
3026 feet above Eureka. 


Channel 5, 29,000 watts ERP 
Medford, Oregon 

2169 feet above sea level 

429 feet above average terrain 
840 feet above Medford. 


KIEM-TV KBES-TV 








MARKET AND SALES DATA Area within 40 DBU or 100 UV /M (based on FCC Engineering Standards) 






















COUNTY POPULATION | PERSONS PER FAMILY | FAMILIES | RETAIL SALES 
Curry ___ 6,400 * 2.89 - 2,214 $ 6,020,000 * 
Jackson 65,200 * 3.05 - 21,377 83,633,000 * 
Josephine __. 29,200 * 3.06 . 9,543 39,541,000 * 
Klamath (2/3 county) 27,700 * 3.12 8,872 39,640,000 * 
Douglas (1/6 county) 10,600 * 3.45 3,057 12,087,000 * 
**Del Norte - 13,290 os cs 4,430 12,281,000 
** Humboldt 82,750 3.13 - 26,437 100,623,000 
**Trinity - 3,004 -* - 1,092.  ~=£1,934,000 
**Mendocino (1/8 county) 5,420 3.43 - 1,600 + 5,688,000 
**Siskiyou (8/15 county) 16,984 .. 3.06 _.. 5,536 ___.._.. 20,678,000 
Total 260,548 84,164 $322,125,000 
*Sales Management Survey, May, 1953 **1953 California State Roaster *** Consumer 





Markets’ 52-53 Edition 











HOW YOU CAN USE YOUR SALES AND ADVERTISING DOLLAR 
TO SELL YOUR PRODUCT IN THE “SMULLIN TV STATIONS” AREA 






* ONE HALF PAGE, ONE TIME ONLY, IN THE 22 WEEKLY 
NEWSPAPERS PUBLISHED WITHIN THE “SMULLIN TV STATIONS” AREA. . . $926.20 


%& ONE HALF PAGE, ONE TIME ONLY, IN THE 6 DAILY 
NEWSPAPERS PUBLISHED WITHIN THE “SMULLIN TV STATIONS” AREA... $480.40 


* ONE CLASS B HALF HOUR PROGRAM ON THE 13 RADIO 
STATIONS OPERATING WITHIN THE “SMULLIN TV STATIONS” AREA. . .$268.30 


ONE CLASS B HALF HOUR PROGRAM ON “SMULLIN TV STATIONS”. . .$130.00 
Write, Wire or Phone 


Smullin TV S'tations 


General Manager: Wm. B. Smullin 
National Representative: Blair TV, Inc., New York 17, Chrysler Bldg., 150 E 43rd St., Murray Hill 2-5644 
Chicago 11—520 N. Michigan Ave., Su 75580 @ Los Angeles 28—6331 Holywood Blvd., Granite 6103 @ San Francisco—3010 Russ Bldg., 
Yukon 2-7068 @ Detroit 26—1115 Book Bldg., Woodward 5-3230 @ St. Louis 1—434 Paul Brown Bldg., Chestnut 5688 @ Dallas—Rio 
Grande National Bldg., Riverside 4228 

















Box 1021, Eureka, California 
Phone Hillside 3-1621 TWX 16 















Affiliated with CBS Television 
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Met thae Aetions fe SPOT RADIO 


EAST, SOUTHEAST 
WBZ-WBZA Boston-Springfield NBC 50,000 
WGR Buffalo CBS 5,000 
KYW Philadelphia NBC 50,000 
KDKA Pittsburgh NBC 50,000 
WFBL Syracuse CBS 5,000 








UBIO) 


OURO BORON 


WCSC Charleston, S. C. CBS 5,000 
WIST Charlotte MBS 5,000 
WIS Columbia, S. C. NBC 5,000 
WGH Norfolk-Newport News ABC 5,000 
WPTF Raleigh-Durham NBC 50,000 
WDB] Roanoke CBS 5,000 





MIDWEST, SOUTHWEST 
WHO Des Moines ; 50,000 
WOC Davenport 5,000 
WDSM Duluth-Superior 5,000 
WDAY Fargo , 5,000 
WwOoOwo Fort Wayne ; 10,000 
WIRE Indianapolis " 5,000 
KMBC-KFRM Kansas City 5,000 
WAVE Louisville 5,000 
KFAB Omaha 50,000 
WMBD Peoria . 5,000 
KSD St. Louis 5,000 


KFDM Beaumont 5,000 
KRIS Corpus Christi 1,000 
WBAP Ft. Worth-Dallas 50,000 
KXYZ Houston 5,000 
KTSA San Antonio 5,000 





MOUNTAIN AND WEST 
KDSH Boise 5,000 
KVOD Denver 5,000 
KGMB-KHBC Honolulu-Hilo 5,000 
KEX Portland, Ore. 50,000 
Seattle 50,000 








< 
rilvavilvaxitvaxiivartivavivavivart vavlvaxtvavivavivaxlvavtvaxlvavivavlvarlvaxtvavs vaviivavivavivavivavivavivavivaviy 








Page 24 @ July 27, 1953 BROADCASTING ®@ 





“Choice of Time— 
Your Own Choice!” 


by HAL HOAG 


V. P. and Western Manager 





If you believe that skillful timing has anything to do 
with the success of advertising, you automatically 


believe in Spot Radio. 


National Spot can beat the clock and the calendar 15) l CHOICE OF MARKETS 
every day of the year. It defeats the nation’s four 9 
time zones. It enables you to reach your best pros- CHOICE OF STATIONS 
pects at the best time prior to their average time-of- 
: ; iy ee CHOICE OF TIME 
buying for your product, whether that time is seasonal, 

weekly or daily. With Spot Radio you can also air 
, CHOICE OF PROGRAMS 

your programs or announcements at periods of 
highest listenership — which may vary all over the ‘ , 
om av e , CHOICE OF AUDIENCES 

clock in different cities and even on different stations 


in the same city. . . ; 
CHOICE OF BUDGETS 
Choice of Time is only one of seven basic advantages 
of Spot Radio. Perhaps it’s time right now for | f CHOICE OF MERCHANDISING 
you to consider some Spot on the top stations listed | 
at the left. 














IK REE « PETERS 


Pioneer Station Representatives Since 1932 


NEW YORK CHICAGO ATLANTA DETROIT FT. WORTH HOLLYWOOD SAN FRANCISCO 
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IN 


PUBLIC SERVICE 
NEWS SPORTS 
MYSTERIES 
KID SHOWS DRAMA 


HILLBILLY, 
POPULAR, RACE & OPERA 
MUSIC 


RELIGIOUS — AND MANY 
OTHERS 




































REPRESENTED NATIONALLY BY 
tHE WALKER REPRESENTATION CO., INC. 














MUTUAL on 6 30 


SAN ANTONIO, TEXAS 
HOWARD W. DAVIS, Owner 
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Our respects 





to ALICE LOUISE SHEIN 


BACK in 1936 the money ran out. A heart- 
broken co-ed at West Virginia U., who for years 
had nursed along the dream of a legal career, 
put her books on the shelf and went job-hunt- 
ing in Columbus, Ohio. 

The disappointed Portia was Alice Shein, who 
recently became a national industry figure as 
the first woman to head a state broadcasters 
association. 

Miss Shein’s Columbus job-searching ended 
in Bullock’s ready-to-wear store. One day 
the manager decided he, wanted a woman’s voice 
for a radio program—a voice “without drah- 
mah or syrup.” He took Miss Shein to the 
WHKC studios and she started doing spots and 
programs. 

This went on for a year—until a major fire 
completely destroyed Bullock’s store. With a 
long rebuilding process in the offing, Miss Shein 
went back to the old home town—Williamson. 
W. Va.—for a visit. Hearing that somebody 
was going to build a radio station in William- 
son, she wandered downtown and asked the 
owner for a job. 

A few weeks later—April 19, 1939—-WBTH 
took the air and Miss Shein was a charter mem- 
ber of the staff. Then came the war, and 
with it the manpower problem that haunted all 
stations. Miss Shein’s recollection of those war- 
time days runs like this: 

“Every time we couldn’t replace someone in 
a hurry, I got a promotion. There was no ques- 
tion of not taking it. You accepted the job or 
you weren't working here. Early 1942 found 
me managing the place. It’s a good thing I 
knew Williamson because I surely didn’t know 
radio.” 

There’s considerable evidence to dispute Miss 
Shein’s claims to radio ignorance. As to her 
business acumen, she showed signs of man- 
agement possibilities in 1944 when WBTH was 
sold. Introduced to the new owner, she sug- 
gested he offer the station to her if he ever 
had a notion to sell. 

The notion developed in 1948. Miss Shein 
was interested—and how! After carefully an- 
alyzing her investment portfolio, consulting her 
bank and foraging into far corners of her purse, 
she came up with 25% of the price. Fortu- 
nately she had friends in Williamson, and they 
came through by taking up the remaining 75%. 

In due course the FCC lent its approval and 
Alice Shein found herself in charge of the city’s 
radio station. A realist, she refers to WBTH 
as “a small-town station.” And with self-effac- 
ing frankness, she insists she substitutes “de- 
votion té occupation for missing talent.” 

With that introduction, her concept of radio 
philosophy proceeds in this way: “There is 
absolutely no outlet like small-town radio for 
those who find that their skill lies wholly in a 
sincere regard for the public interest, conveni- 
ence and necessity. It’s always a source of new 








pleasure to find that commercial return seem 
to grow in direct proportion to a station’s seny 
of community responsibility and civic welfar 
rhat’s Radio, children, and I love it.” 

Miss Shein has decided views on the rok 
of state associations in the broadcasting indy. 
try. She expresses them in this manner: “ 
consider a state organization the fundamentd 
and most effective one for broadcasters. It en. 
courages widespread active participation; ack 
quickly and effectively on the local level 
consolidates attitudes; gives substance to th 
industry; provides for the exchange of idea 
that work at home; promotes friendship and re 
spect for broadcasters and broadcasting.” 

When the West Virginia Broadcasters Assn 
delegates assembled last April 13, divergen 
views quickly developed on many topics. On 
One point there was unanimity—the choice for 
a president. 

Alice Shein had served the association fou 
years as secretary. She had taken the job 
seriously and had devoted time and energy to 
promotion of the project. Her views on the 
group’s activity show how far her loyalty goes 

“Early in the association’s history I became 
an ardent meeting-goer because the able and e1- 
perienced ones knew the things I positively hai 
to learn. And I’m still asking questions. Nat 
urally, I was always enthused about an organi- 
zation that was doing my job for me, and 
gradually equipping me to do it. 

The intricacies of running an association are 
holding Miss Shein’s close attention as she 
gathers experience. “Our association has some 
real problems,” she says. “What one doesn't 
Get two people together and you have three 
opinions. But when the rest of the officers 
the board of directors, and the members gel 
through working this year, it will have been 
a good one. Our past presidents have set 4 
pace that doesn’t allow us to relax.” 

Miss Shein’s public service concept gets dows 
to the basics of broadcasting. “A good day, 
she says, “is one when we provide baby sitters 
for voting mothers, find a doctor for someone 
call the Red Cross, Fire Dept. and life-saving 
crew.” 

Very much an alert executive with an ap 
preciation of a balanced station budget as 4 
means of providing better service to Williamson 
and the surrounding area, Miss Shein adds this 
significant observation: 

“The rest is just routine.” 

She is active, of course, in community activi 
ties. Her organization connections include 
Chamber of Commerce (only woman member): 
Williamson Woman’s Club; Red Cross and Sal- 
vation Army boards; Big Sandy Valley Asst 
(only woman director); Sigma Delta Tau (so 
cial) and Delta Phi Alpha (honorary). Het 
hobbies include “dancing, eating and swim 
ming—in that order.” 
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amentil : occasion of a great undertaking. When he dug 
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oa were required for its presentation. 

Cas 7 
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- 1” Far more effective today than such monumental 
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ivergent ; : : ata eal . — 
- : oe : behalf by WCCO Radio, the Northwest’s 50,000- 


Oice for 


Paul Bunyan always delivered an oration on the 


Lake Michigan his message was so monumental, 


oratory are a few well-chosen words on your 


watt giant. Because WCCO’s powerful voice 


on fou sgt - * +, reaches clearly into 109 primary counties in four 
the job : if a av, Northwest states and commands a larger weekly 
ergy tof 4 


on the } ‘ audience in 82 of these 109 counties than any of 
ph , a the more than 200 other stations heard throughout 
and ¢k- es 
a? ’ , pe Be area, WCCO Radio speaks so persuasively that 
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this mammoth area.* (In the Minneapolis-St. Paul 


it wins more than five times as many quarter-hour 


firsts as all other radio stations combined !*) 

tion are p 7 

os te 2 ‘ te] If you’ve got a sales message for the vast 
as some Northwest, you need powerful WCCO Radio to 
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*Pulse: May-June, 1953 


Minneapolis-St. Paul WCCO RADIO 


Represented by CBS Radio Spot Sales 
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LENS 


More advertisers use NBC 
than any other network 


A television network’s severest critic is the advertiser. His opinion is 








very simply expressed by his presence or his absence. 


NBC is the advertiser’s favorite night and day. Here’s how the nation’s 


178 network advertisers show their preference: 


NETWORK NETWORK =* NETWORK =4 


NO. DAYTIME ADVERTISERS 38 12 











NO. NIGHTTIME ADVERTISERS 43 22 


TOTAL ADVERTISERS * 


Of NBC’s 96 advertisers, two-thirds use NBC exclusively. 
Moreover, of the 30 new advertisers who entered television the first four months of 1953, 


17 chose NBC—more new advertisers than used all other networks combined. 


Such a vote of confidence by the nation’s television network advertisers 


is another reason why NBC is America’s No. 1 Network. 


Soon... further proof. 


NBC’s Audience Advantage is to Your Advantage... Use It. 


TELEVISION 


a service of Radio Corporation-of America 


sources: P. J. B. January-April, 1953 


*Totals reflect the use of both daytime and nighttime by some advertisers 





@ North Carolina rates more firsts 
in recognized market surveys 
than any other Southern state. touch to the team which makes WPTF the Number One 


More North Carolinians listen to Salesman in North Carolina, the South’s Number One 
WPTE than to any other station. State. 


North Carolina’s 
Number I! Salesman 
NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 

50,000 wans 680 xc 


FREE & PETERS SEE ETTAT IVE R. H. MASON, General Manager, GUS YOUNGSTEADT, Sales Manager 
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POLITZ STUDY A 


FFIRMS 


PENETRATION OF RADIO 


Radio’s strong hold on people is factually pointed up in this thorough 
survey, commissioned for the industry by stations represented by 


Henry I. Christal Co. 


‘how’ and ‘why’ of the audience. 


HE PERVASIVENESS of radio and people’s 
diance upon it, making it “an indispensable 
edium,” are spelled out in a report being 
eleased this week detailing findings of a survey 
ommissioned for the industry by the 11 radio 
tations represented by Henry I. Christal Co. 
Conducted for the Christal stations by Alfred 
Politz Research Inc., made in TV markets ex- 
lusively, and designed as a project “to measure 
he radio medium in a new and significant 
imension,” the study concentrated on “people” 
ather than “homes,” and undertook to find the 
who,” “where,” “how,” and “why” of radio 
stening “as well as the sheer number of radio 
steners. 


Radio’s Place 


The report, a preliminary account titled 
Radio’s Place in the Daily Life of the Ameri- 
an People,” makes the following “general 
ndings” backed up by statistics: 

Radio emerges in this study as an _ indis- 
ensable medium—important to advertisers be- 
ause it is important to people. 

In television areas of the United States, 
‘rtually all of the people use radio. On the 
werage day, two out of three adults in these 
weas listen to radio. During the average week, 
dmost nine out of ten people in the adult 
opulation are included in radio’s audience. 


Radio is a universal medium. Its appeal 
cuts across all economic and educational levels. 


The report goes deeper than a straight statisti- 
cal report on the number of listener homes. 


It tells the ‘who,’ ‘where,’ 


It has unmatched ability to penetrate—to reach 
people wherever they are. 

It operates indoors and outdoors, as a con- 
stant companion to the people. 

It operates, without ever stopping, for a 
changing dynamic audience. 

It commands a universal audience—by size, 
geography, income, education, age, sex—which 
devotes a huge amount of its time to listening 
to the radio. 


The People Insist 


The people accept radio. More than that, 
they insist on having it. 

The majority of people depend on radio as 
a source of contact with the outside world. In 
time of emergency they turn to it for informa- 
tion. 

People primarily are favorable toward radio 
and rely on it for entertainment, relaxation, 
information—and most of all, perhaps, be- 
cause they enjoy it. 

People like radio because they can use it 
while they are doing other things. They con- 
sider it a full time servant, not a part time 
or spare time activity. They realize that it 
fits into the family’s living—working—playing 
pattern. They approve of its unique ability 
to adapt itself to other activities of its listeners. 
This, in the minds of the people, is radio’s 
greatest distinguishing characteristic and its 
greatest distinctive advantage to them. 


BROA STING 
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The way most people feel about radio— 
its impact on them—cannot be described in a 
single statistic. Their dependence on the medi- 
um, as a conclusion of this study, is not based 
on any individual figure. But all of the 
figures together point unmistakably in_ this 
direction. 

The survey was based on 4,985 personal in- 
terviews, using a probability sample repre- 
senting the 61,600,000 people, 15 years old and 
over, who live in TV This, it was 
noted, is 57% of the total adult population 
of the U. S. Within the survey area, 72% 
have TV sets. They also have radio sets. The 
survey showed that of the total adult popula- 
tion in TV areas, 58,200,000, or 95%, have 
one or more home radios in working order; 
32% have two sets; 23% 
Also, 31,800,000 or 52% 
radio-equipped automobiles. 

Home set ownership was found to be high- 
est in the upper economic level (99%); even 
in the lowest groups it was 90%. Among peo- 
ple with college education, 98% have radios; 
among people who did not complete grade 
school, 85%. 

These home sets are kept all over the house. 
One out of three is usually in the living 
room; 31% in the bedroom; 23% in the 
kitchen; the rest in various other places. Three 
out of four home sets are table models (64%) 
or portables (12%). 


areas. 


have three to seven. 
have one or more 


Says the report: 

“These figures are impressive. They are 
radio’s basic statistics, important to any de- 
scription of the medium’s size and scope. But 
constant repetition has served, to a degree, to 
dull their real significance. They are neces- 
sary, and incorporated in this report, primar- 
ily to provide a frame of reference for its 
major objective: To describe the sources of 
radio’s great vitality.” 

The report turned then to radio’s adapt- 
ability and availability, and people’s listening 
habits. 

Radio listening in TV the 


areas, report 


THE AUDIENCE IN MOTION: Where People Listen—At Home 


PEOPLE WHO LISTEN 
ON AN AVERAGE DAY 


Between Waking and 
Breakfast 
= During Breakfast 
= Between Breakfast 
= and Lunch 
During Lunch 


Between Lunch 
and Supper 


: During Supper 
: Between Supper and 
: Going to Bed 


57% 
81% 


41% 


61% 


32% 
65% 


18% 


KITCHEN 


LIVING ROOM BEDROOM 


16% 
6% 


35% 


o/ 
/o 


35% 
9% 


17% 


o 
/O 


39% 
11% 


15% 
2% 


56 % 22% 


DINING ROOM 


OTHER PLACES 
AT HOME 


4% 
7% 


6% 
10% 
8% 


9% 
19% 


5% 
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said, was found to be “not just casual listen- 
ing”: “The 40,900,000 in radio’s daily audience 
listen for approximately 115,000,000 hours a 
day. The average individual in radio’s daily 
audience listens for just under three hours: 
About 172 minutes.” 

Radio can occupy much of a _ person’s 
time because it has little tendency to clash 
with people’s schedules, the report continued. 
This ability to do other things while listening 
was reported by 15,800,000 persons (26%) to 
be radio’s greatest advantage; for 2,200,000 
(4%) it is the principal reason they have radio; 
for 4,400,000 (7%) it is what they like most 
about radio. 

What “other things” do people do while 
listening? Some of the findings (and these 
figures do not include people who are doing 
nothing but listening): 13,000,000 adults in TV 
areas listen before breakfast, while they shave, 
cook, etc.; 17,200,000 listen while they eat 
breakfast; 12,600,000 listen between breakfast 
and lunch, while they’re doing housework, 
driving, etc,; and 10,200,000 listen between 
lunch and dinner while they’re occupied with 
similar chores; 9,000,000 listen while they eat 
lunch; 10,500,000 while they eat dinner. Be- 
tween then and bedtime, the number of listen- 
ers who are also doing other things drops to 
6,500,000—but during this period 11,100,000 
others are doing nothing but listening. 


‘For Leisure and Work’ 

“These statistics expose and describe radio’s 
impressive ability to inform and entertain at 
times when people must be busy on other ac- 
tivities,” the report asserted. “Radio is a 
medium for leisure and also a medium for work. 





POLITZ STUDY 


radio’s uncounted audience outside the home.” 

The survey demonstrated that “radio listening 
goes on all day.” Said the report: 

“It isn’t necessary, for radio to acquire its 
huge audience, for any particular radio set to 
be in use at any particular time. Radio works 
because it is available and convenient wher- 
ever people are and whenever they want to lis- 
ten. 

“In television areas, 29% of all adults start 
the day in radio’s audience before breakfast. 
As the day goes on, some drop out and are re- 
placed by others. Some who were listening, 
and dropped out of the audience, resume their 
listening after a short or long lapse of time and, 
often as not in a different place. 


Changes and Accumulates 
“All day long the audience changes. But all 
day long it also accumulates until by the time 
people go to bed, radio has reached no less 
than 65 out of every 100 people in television 
areas. By the end of the seven days, it has 
reached 88 out of every 100.” 
The survey’s findings on this score were 
summarized in the following table: 


Approximate lis- 
tening time *(av- 
erage number of 
minutes per lis- 


All People tener) 
Between Waking & 

Breakfast 29% 36 
During Breakfast 28% 27 
Between Breakfast & 

Lunch 27% 97 
During Lunch 15% 32 
Between Lunch & Supper 25% 107 
During Supper 17% 37 
Between Supper & 

Going to Bed 29% 104 


* Listening time was self-appraised by the listener and 
so is liable to subjective error. 


But, the report added, “more important than 


THE AUDIENCE IN MOTION: 
Where People Listen—Outside the Home 


PEOPLE WHO LISTEN 


IN CAR, 


AT OTHER PLACES, 


ON AN AVERAGE DAY WHILE DRIVING WORK OUTSIDE HOME 


Between Waking and 
Breakfast 


During Breakfast 


Between Breakfast 
and Lunch 


: During Lunch 
# Between Lunch and 
# # Supper 


During Supper 
Between Supper and 
# Going to Bed 


* Less than half of one per cent. 


The almost universal set ownership and listen- 
ing to radio is partly the result of this unob- 
trusive yet penetrating power of the medium.” 

The flexibility and availability of radio, en- 
abling the medium to reach 65% of the adult 
population in a single average day, are pic- 
tured statistically in tables on this and preced- 
ing page. They show where in-home listening 
occurs and where out-of-home listening is done. 

“Radio’s out-of-home audience is large 
enough and important enough to constitute a 
major advertising medium,” the report observed. 
“But advertisers have never known the true 
values of this audience. The exclusion of the 
audience from the regular ratings has reduced 
out-of-home listening to a less important posi- 
tion than it should have in evaluating the 
medium. As these data show, in the single time 
segment between breakfast and lunch, 26% of 
the listeners—almost 4,000,000 people—are in 
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2% 


16% 
1% 


1% 1% 
7 1% 
7% 
6% 


3% 
5% 


7% 4% 
? 1% 


2% 





the size of these figures is the composite picture 
of how radio has listeners, how its audience 
accumulates throughout the day; who listens to 
radio and why they listen.” 


Reasons Vary 


The reasons for which people listen were 
shown to vary. “People rely on radio, in the 
broadest terms, for two things: Entertainment 
and information. As an answer to why they 
have radio, 70% gave reasons referring to the 
medium’s entertainment value . . . 66% [gave] 
reasons referring to information features.” In 
the early part of the day, men were found to 
be more interested in getting information; 
women, entertainment programs. Overall, more 
men than women “like most” the sports content 
of radio (13% vs. 2%) but more women than 
men mentioned stories, plays and similar pro- 
grams (9% vs. 16%). Musical programs were 









named as “liked most” by 45% of the wong 
and 38% of the men. 

As further evidence that people like radig_ 
70% named advantages they feel it possess 
While more than 70% could not or did not nay, 
any disadvantages—the survey found that thy 
expect to continue buying sets. Three and a hy 



























































million people said they pl b NTS! 
plan to buy a home y 
in the next few months, with two-thirds of thf Tues 
new sets to be additional ones for the home ani do: 
one-third to be replacements. Of people yh, ado; 
said they are actively planning to buy ag is ©: 
80% said they want it radio-equipped. kno. 
Reasons given for buying new home sy 
were as follows: FCC be: 
ns who plait color tel 
A wil furry of 
Why do you plan to buy ing the next fry 1. The 
a radio? months 7 
One for kitchen, bedroom (other room) 36% «Bem Con 
To replace an old set 30% establish: 
(Just) need another, want one 10% 
Want a clock radio 10% ards to s 
Want FM radio 5% CBS fiel 
Want a portable radio 4% tte 
Starting a new home 2% submitte< 
For a gift 1% ff cification 
Other reasons 4% bers July 
High Proportion New “». Phi 
The report continued: “—_ lishment 
Thus radio builds its availability, and tk request { 
people their dependence on the medium, } Washingt 
the past four and a half years, the period ¢ of the ¢ 
television’s prodigious growth, people in tk operated 
areas in which television became availabl: NBC hac 
bought 21,000,000 home radios alone (thef sion not 
have in their homes 18,600,000 television sets 3. RC 
As a result, a high proportion of the radios i: liieman 
television areas of the U. S. are new, or almos netition 
a | NISC st 
The age of-radio sets was reported thus: specificat 
AGE OF HOME RADIOS 4. CB 
How long ago purchased All home radi cs 
rt manipe or less 6% experime 
2 months to 11/2 years a i 
12 years to 21/2 ny VW argten 
3¥2 years to 312 years 10 and that 
2 years to 41/2 years 8 g 
412 years to 6 ame 16 eperate 
years to 9 years 9 
9 years to 11 years 10 
Over 11 years 2 
“Te8% Next s 
, sources, 
Only 5% of the people said they regardeth tor this 
a radio set as a requirement of daily living, bu the colc 
49%, or 30,300,000 adults in TV areas, said thrashed 
they considered radio a “necessity.” Indicating : 
their reliance on the medium, 33,800,000, of __ This V 
55%, said they would turn to radio to verify the issu: 
rumor of war. ce M 
ie cordin 
Mobility, Too Th S 
Radio is mobile, too. The report shovel pe 
that 33,500,000 persons, or 54%, had a portable "™® Pre 
or car radio with them on their last pleasur ing. 
trip. Even in cars not radio-equipped, 7,700, Secon 
000 or 26%, took a radio along. te succe 
Looking over the survey findings, Alfred Po} Indica 
litz, head of the research organization whicif mission’ 
made the study, said that in his opinion th] —with 





“most significant point in the overall picture ¢ 
radio,” as developed by this survey, was “radio! 
ability to ‘leak through the crevices of people! 


:” 


daily schedules’. 


11 stations underwriting the study, all client FIN] 
of the Christal company—which represents onl! field 
radio stations—are WBAL Baltimore, WBE’ € 
Buffalo, WGAR Cleveland, WJR Detroit, WIE) these 
Hartford, WDAF Kansas City, KFI Los Angeles 
WHAS ‘Louisville, WTMJ Milwaukee, WG!}) met 
Schenectady and WTAG Worcester. colo: 

Spokesmen for the stations emphasized t#]) They 
results of the survey not only are available 1 (a) 
all research people—among advertisers, ager 

rs ° = thes: a6) 
cies, networks, and stations—but that piety 
people are “invited” to study both the result - 


and also the techniques, operating procedures 


design, general philosophy and all other aspect = 
of the survey. rang 


The final report is expected to be ready bY 
early fall. 
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FCC begins clearing the decks for action— 
olor television action—this week following a 
furry of color activity last week which saw: 

1. The all-industry National Television Sys- 
em Committee file a formal petition for the 
stablishment of its compatible color TV stand- 
ads to supersede the FCC-approved (in 1950) 
CBS field-sequential color system. NTSC also 
ubmitted its final draft of color signal spe- 
cifications, unanimously approved by its mem- 
bers July 21. 

2. Philco submit a formal request for estab- 
jshment of the NTSC color standards, with a 
request for waiver of the requirement that a 
Washington demonstration be held, and also 
of the criteria that receivers must be easily 
operated and inexpensive. Previously, RCA- 
NBC had asked that a Washington demonstra- 
tion not be required. 

3. RCA, virtually on the heels of the NTSC 
document, file an amendment to its last month’s 
petition [B®T, June 29] substituting the final 
NTSC standards in place of the previous signal 
specifications adopted by NTSC last February. 

4. CBS announce that it will ask the FCC for 
experimental authority to telecast network pro- 
yams in compatible color by mid-September, 
ad that it supports the NTSC petition (see 
separate story on page 36). 


Meeting This Week 


Next step at the FCC, according to informed 
sources, will be an all-day meeting sometime 
later this week at which the general pattern of 
the color TV hearings is expected to be 
thrashed out. 


This will be followed, it was understood, by 
the issuance of a formal Notice of Proposed 
Rule Making. This will not be issued, ac- 
wording to present speculation, until next week. 

The notice is expected to call for comments, 
with provisions for counter comments follow- 
ing, 

Second step then may be demonstrations, to 
be succeeded by cross-examination, it is believed. 

Indications remain constant that the Com- 
mission’s hearings will be conducted on paper 
—with demonstrations and cross-examination 
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FINDINGS of the NTSC as a result of its 
field tests earlier this year have established 
these facts as the basis for its belief it has 
met the FCC’s criteria for a compatible 
color TV system, the NTSC petition stated. 
They are: 


(a) The proposed standards provide a sig- 
nal which is — of (1) operating within 
a6 megacycle channel; (2) producing a color 
Picture which has a high quality of color fi- 
delity, adequate apparent definition, good 
Picture texture (not marked by such defects 
as misregistration, line crawl, jitter or unduly 
prominent dot or other structure), of sufficient 

rightness so as to —_—_ adequate contrast 
tfange, and capable of being viewed under nor- 


mal home conditions without objectionable 


ready by 
flicker. 
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NTSC Details Its Findings After Field Tests 


NTSC FILES COLOR BID; 
NO SWIFT ACTION SEEN 


NTSC, with support from Philco, RCA-NBC and CBS, submits its final 
Tuesday-approved color specifications with its petition to FCC for 
adoption of its compatible system. Softening of certain FCC criteria 
is asked by Philco. FCC, although readying for action, lets it be 
known a decision will not be forthcoming overnight. 


probably to be conducted aurally [B®T, June 
92 

Behind the scenes, the Commission and its 
staff have been working on various facets of the 
projected color TV hearings since earlier this 
year when it became obvious formal requests 
for compatible color television would be forth- 
coming. 

Although it is apparent the Commission and 
its staff hope the hearings will be telescoped as 
much as possible, any idea that they will be 
short and the decision swift may be discounted. 
One FCC official put it succinctly when he said: 
“Tt has not been the Commission’s history to act 
hastily on matters of such significance.” 


Aside from scheduling of the color TV hear- 
ings design, two policy questions also must be 
answered by the Commission soon. They con- 
cern the requests for waiver on Washington 
demonstrations, put in by RCA-NBC and Philco, 
and the request that the Commission waive the 
strict interpretation of its criteria concerning 
color receivers’ ease of operation and cost, 
made by Philco. 


Asks No Waiver 


NTSC made no request for any waiver, and 
in fact offered to furnish any help it could for 
“appropriate” demonstrations. It made no 
reference to apparatus. 


RCA-NBC asked that demonstrations take 
place in New York, in view of the inconvenience 
and expense of adapting its Washington WNBW 
(TV) for color transmissions. Philco pointed 
out it no longer is a telecaster (it recently sold 
WPTZ (TV) Philadelphia to Westinghouse 
Radio Stations for $8.5 million) and has no 
Washington affiliations. 


There was hope in some industry quarters 
that the Commission will agree to a compromise 
solution to its 1950 requirement that any new 
color TV system must be demonstrated in 
Washington. It was noted that the NTSC field 
tests have used five transmitters in as many 
cities and have involved receivers made by 12 
manufacturers. 


Philco based its request for a more liberal 
construction of the criteria on receiver opera- 
tions on grounds that presently-known tri-color 





































(b) These proposals accomplish an improve- 
ment in the existing standards in that they 
permit the broadcasting of color and at the 
same time operate black and white receivers 
by affording them a high quality black and 
white picture. 

(c) These proposals require no changes in 
black and white receivers in order to permit 
them to continue to receive the service for 
which they were designed. 


(d) In the field tests conducted under NTSC 
auspices transmitters and receivers of a num- 
ber of manufacturers were successfully dem- 
onstrated. 


(e) The proposed standards provide a sig- 
nal which is not unduly susceptible to inter- 
ference as compared with present black and 
white service and is capable of transmitting 
color programs over suitably equalized exist- 
ing intercity relay systems. 
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NTSC’s Names 


MEMBERSHIP of NTSC is replete with 
names of outstanding electronics and ra- 
dio-TV engineers. The industry-spon- 
sored group is headed by Dr. W. R. G. 
Baker, vice president of GE’s Electronics 
Div. Vice Chairmen are A. V. Lough- 
ran, Hazeltine research vice president; 
D. B. Smith, Philco research vice presi- 
dent and E. W. Engstrom, RCA Labs. 
vice president. Among other members 
are the following, prominent in broad- 
casting circles: 

Dr. Allen B. DuMont, DuMont Labs; 
Dr. Peter Goldmark, CBS Labs vice 


president; Dr. Alfred N. Goldsmith, con- 


sultant; Ralph Harmon, Westinghouse 
Radio Stations engineering manager; 
Richard Hodgson, Chromatic Television 
Labs president (half-owned by Para- 
mount Pictures); John V. L. Hogan, 
Hogan Labs; E. K. Jett, WMAR-TV 
Baltimore; Frank Marx, ABC engineer- 
ing vice president; Charles H. Singer, 
WOR-TV chief engineer; Robert J. Stahl, 
Color Television Inc. (unsuccessful third 
applicant for FCC approval in the 1949- 
50 color hearings), and R. E. Shelby, 
NBC color TV system development di- 
rector. 


tubes give a small picture and are complicated 
and costly to produce. 

But, the Philadelphia manufacturer said, this 
is only an apparatus problem and probably will 
be licked in “two or three years.” 

The NTSC petition said it was understood 
other companies as well as RCA-NBC and it- 
self would file petitions asking adoption of the 
NTSC standards. A B®T check of leading 
manufacturers elicited reports that GE, Sylvania 
and Hazeltine are thinking of submitting formal 
filings, but, according to spokesmen, have not 
reached a firm decision. 

The NTSC petition, signed by Chairman Dr. 
W. R. G. Baker, GE, and Vice Chairmen A. V. 
Loughran, Hazeltine, David B. Smith, Philco, 
and E. W. Engstrom, RCA, declared that the 
signal specifications submitted are “broad in 
scope and afford room for a variety of ap- 
paratus design.” They also contain “necessary 
and vital growth potential for the long-range 
public interest,” the petition said. 


Began November 1950 


NTSC said it began work in November 1950 
with the establishment of an ad hoc committee 
to survey the field of colorcasting. This com- 
mittee reported in April 1951, outlining a 
broad framework for compatible color TV. 
Beginning in June 1951, the NTSC brief re- 
counted, the group began holding monthly 
meetings. 

Field testing of various specifications took the 
time of 106 engineers (18 fellows and 30 
senior members of IRE), NTSC said. They 
put in more than 10,000 engineering man hours 
in 17 field tests. 


“Based on these field tests, Panel 16 [field 
test color receivers] has concluded that the final 
technical signal specifications now proposed as 
standards . . . will provide a satisfactory color 
television service, comparable in quality of per- 
formance from a technical standpoint to that 
established by the present black and white 
standards,” NTSC said. 


NTSC said color transmissions were “suc- 
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cessfully” sent over both intercity microwave 
relays and coaxial cables. 

A full final report, together with final panel 
reports—the NTSC was divided into 19 panels 
—will be furnished the FCC within whatever 
period is permitted in the Commission’s Notice 
of Rule Making, the NTSC said. 

In conclusion, NTSC said: “By the submis- 
sion of this petition the NTSC signifies its con- 
clusion that the signal specifications which it 
proposes are now ready for adoption by the 
Commission as the standards for commercial 
color television broadcasting, replacing the 
present color standards.” 


Philco, in its petition, said it had conducted 
color TY research for more than a decade and 
has spent “several million” dollars. “In our 
opinion,” the Philco document said, “a com- 
plete and satisfactory solution has been found 
as a result of the work of the NTSC.” 


For the first time, it revealed in the 
Philco petition that some questions regarding 
interference to amateurs raised by the 
American Radio Relay These were 
“satisfactorily” resolved by a joint NTSC- 
ARRL group in June 1953, Philco said. 


was 


were 


League. 


In discussing its position on tri-color tubes, 
Philco said: 


“Philco wishes to emphasize that it is its 
opinion that difficulties with present receivers 
are completely independent of the standards 
proposed and have no bearing on the standards. 
Moreover, the standards do provide a signal 
which can be accepted by a receiver apparatus 
which, except for the display, is simple to 
operate, is inexpensive and is capable of mass 
production.” 

Philco said it would send one of its receivers 
to the FCC laboratory upon request and asked 
that its design be kept confidential. 

Broadcasters, Philco suggested, should be 
permitted to transmit color programs “at their 
option.” This recommendation is new. 





GE ANNOUNCES 
COLOR TV PLANS 


GE 
would take a network color signal and broad- 
cast it for black and white reception with no 
changes required, and for color reception with 
“only minor changes.” 


announced last week that its transmitters 


This was qualified, it was explained, on the 
premise that the color network signal be of 
“reasonable quality.” 

Where the network color signal is not of 
“reasonable quality,” GE said a color stabiliz- 
ing amplifier, gamma amplifier, color monitor 
and several modification kits would be neces- 
This will cost “less than $20,000,” GE 
said, and will be available the first quarter of 
1954. 


Sary. 


Slide and film color equipment, for station 
origination, will cost $68,500 additional, GE 
For live programs, equipment including 
color studio cameras and switching equipment, 
will cost “at least an additional $70,000,” the 
company Said. 

GE estimated its special color TV trans- 
mitting equipment will be available by the end 
of 1954. 

Earlier this month, RCA offered custom- 
built color equipment to station operators at 
prices ranging from $14,000 for transmitting 
network signals to $66,500 for studio gear 
[BeT, July 6). 


said. 
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CBS-TV BACKS NTSC COLOR PETITION, 
PLANS OWN COLORCASTS IN SEPTEMBER 


No whit dismayed at failure of its own non-compatible color system 
to win over industry, CBS-TV will meet color competition as handily 
as it did monochrome, its president, J. L. Van Volkenburg, indicates 
in letter to affiliates on the network’s plans to utilize the NTSC 


compatible system. 


CBS TELEVISION plans to start color pro- 
gramming on its network utilizing the NTSC 
compatible color system in mid-September, J. 
I Van Volkenburg, president, announced 
Thursday. Application to the FCC, required 
for such experimental colorcasts, was then in 
the process of preparation, it was learned. 

CBS support for the NTSC petition also was 
proclaimed. The announcement, coming with- 
in hours of the filing of NTSC’s application for 
Commission approval of its color TV system 
for commercial operation, indicated CBS-TV 
is not going to waste any time sulking over the 
failure of its own non-compatible system to 
win industry acceptance after securing FCC 
approval, but is determined to compete just as 
hard in the field of color TV as it has in 
monochrome television and in radio. 

In a letter to CBS-TV affiliates, Mr. Van 
Volkenburg said that if and when the Commis- 
sion adopts the NTSC standards, CBS im- 
mediately will start a regular schedule of net- 
work colorcasts utilizing that system. The 
experimental color telecasts planned prior to 
FCC action on new color standards, he said, 
will include selected network sustaining pro- 
grams. 


CBS-TV Planning 

Further steps being taken by CBS-TV to in- 
duct its affiliate stations into the operating 
problems of NTSC color, Mr. Van Volken- 
burg said, will include a color clinic to be held 
this fall for executives of these stations. He 
also reported that William B. Lodge, CBS-TV 
vice president in charge of engineering, is send- 
ing to the chief engineer of each affiliated sta- 
tion a detailed report on the network’s color 
plans, on what is being done at CBS-owned 
rV stations, on the FCC authorization re- 
quirements and on equipment considerations. 


“Even though the NTSC system may not he 
adopted before the end of six months or more 
and though it is likely that color receiver owp. 
ership of commercial significance is rathe 
further in the future, you may well feel thy 
it is none too soon for you to consider the 
steps you should take to keep abreast of 
color and to take advantage of your ow 
color networking plans,” Mr. Van Volker. 
burg’s letter states. 

Aid in Deciding 
network circuits 
with actual programs, since the AT&T wil 
have to make a number of changes. Your 
station, to carry network color programs, wi 
have to make equipment modifications. It js 
my hope that our network transmissions in 
color, the forthcoming color clinic and the 
technical information Bill Lodge is sending 
your chief engineer will help you decide how 
soon and to what extent you will make ex- 
penditures in anticipation of color.” 

At first, Mr. Van Volkenburg said, the CBS- 
developed field sequential system of color was 
“strongly advocated,” but now, “with more 
that 24 million black-and-white receivers in 
the hands of the public, we feel that it is no 
longer feasible to advocate this system, 
least so long as there appears to be such prom- 
ise of a prompt compatible color service. It 
is for this reason that we have concentrated 
our recent efforts on the NTSC system. 

“We have cooperated with the industry and 
the NTSC in that committee’s work. CBS has 
been represented on the NTSC and its sub- 
committees by CBS Television engineers and 
by representatives of CBS Laboratories Dr 
vision and CBS-Columbia. As members 0! 
NTSC, we have supported, and support, its 
petition.” 


“Intercity should be teste 


THE TECHNICAL SIDE OF NTSC’S SYSTEM 


LAST February, NTSC adopted tentative signal 
specifications for a compatible color television 
system pending final field tests. As a result of 
field tests this spring, the standards were revised 
and finally adopted last Tuesday. 

No radical changes have been made in the 
final specifications from those adopted earlier 
this year. However, NTSC has put specific 
numerical values on a number of factors which 
were more loosely indicated previously, thus 
establishing more concrete boundaries for the 
signal. The revised standards also indicate that 
some of the tolerances adopted earlier have 
been relaxed, thus making them less critical. 

Among the new items particularized in the 
final NTSC standards are those concerned with 
(1) vertical scanning frequency, (2) amplitude of 
the radiated signal, and (3) angles of the sub- 
carrier. 

Changes in numerical values were made in 
(1) delay specifications, (2) blanking level, and 
(3) gamma exponent. 


The complete text of NTSC’s final standards 


is as follows: 


NATIONAL TELEVISION SYSTEM 
COMMITTEE SIGNAL SPECIFICATION * 


Approved by Panel 13, July 8, 1953 and the 
National Television System Committee July 


21, 1953 
I. GENERAL SPECIFICATIONS 
A. Channel 
The color television signal and its ac 
companying sound signal shall be trans 
mitted within a 6 megacycle channel. 
. Picture Signal Frequency 

The picture signal carrier, nominally 1.25 


* These signal specifications are iden‘ cal with 
the signal specifications approved by the Nationa! 
Television System Committee on July 21, 1953. 
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(2)0.18% wax 


Mc above the lower boundary of the 
channel, shall conform to the frequency 
assigned by the Federal Communications 
Commission for the particular station. 


’. Polarization 


The radiated signals shall be horizontally 
polarized. 


Vestigial Sideband Transmission 


Vestigial sideband transmission in ac- 
» 


cordance with Figure 2 shall be employed. 
Aspect Ratio 

The aspect ratio of the scanned image 
shall be four units horizontally to three 
units vertically. 


. Scanning and Synchronization 


BROADCASTING ®@ 


1. The color picture signal shall corre- 
spond to the scanning of the image 
at uniform velocities from left to 
right and from top to bottom with 
525 lines per frame interlaced 2:1. 

2. The horizontal scanning frequency 
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PP VERTICAR MLAMEING QOTY 


BOTTOM OF PICTURE (S00 setee 3 end 8) 


COLOR BURGT (See sete @) 


tars to 


}— TOP OF PICTURE 
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NOTES 
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oreK 


Time fron 
Time from start of one field to 
Leading and trailing edges of vertical blanking should 

be complete 
1. Leading and trailing slopes of 


tsvogen gorse devel J 1ese me 


— me 
oe TX 0.006" mim 
#9 0.148" —=4 


start of on to start of next line. 


start of next field. 


e ine 


0.1 H. 
horizontal blanking must 


in less thar 


be steep enough to preserve minimum and maximum 
values of 
picture content. 


Dimensions 


marked with asterisk indicate that 


y) and (z) under all conditions of 


toler- 


ances given are permitted only for long time varia- 


or wax 
S.Anaime 


tions and not for successive cycles. 
Equalizing pulse area shall be between 0.45 and 0.5 of 
area of a horizontal sync. 
Color burst follows each horizontal pulse, but 


pulse. 
is omit- 


ted following the equalizing pulses and during the 
broad vertical pulses. 

Color bursts to be omitted during monochrome trans- 
missions. 


The burst frequency shall be 3.57! 
ance on the frequency shall be 


545 me. The toler- 
0.0003% with a 


maximum rate of change of frequency not to exceed 


1/10 cycle per second per 
The horizontal 


second. 


scanning frequency 


shall be 2/455 


times the burst frequency. 
The dimensions specified for the burst determine the 
times of starting and stopping the burst, but not its 


phase. 


The color burst consists of amplitude mod- 


ulation of a continuous sine wave. 
Dimension “P” represents the peak excursion of the 
lYminance signal from blanking level, but does not 


include 


FIGURE | Refer 


shall be 2/455 times the color sub- 
carrier frequency; this corresponds 
nominally to 15,750 cycles per second 
(with an actual value of 15,734,264 + 
0.047 cycles per second). The verti- 
cal scanning frequency is 2/525 times 
the horizontal scanning frequency: 
this corresponds nominally to 60 cycles 
per second (the actual value is 59.94 
cycles per second). 

The color television signal shall con- 
sist of color picture signals and syn- 
chronizing signals, transmitted suc- 
cessively and in different amplitude 
ranges except where the chrominance 
penetrates the synchronizing region, 
and the burst penetrates the picture 
region. 


The horizontal, vertical, and color syn- 
chronizing signals shall be those speci- 
fied in Figure 1, as modified by vestigial 
sideband transmission specified in Fig- 
ure 2 and by the delay characteristic 
specified in IIIB. 


G. 


the chrominance signal. 
the syne. amplitude above blanking level. 
sion “C” is the peak carrie 
to text 


Dimension “S” is 
Dimen- 
amplitude. 


for further explanations and tolerances. 


Out-of-Channel Radiation 

fre- 
quency beyond the limits of the assigned 
channel shall be at least 60 db below the 
peak picture level 


The field strength measured at any 


Il. SOUND 


Sound Signal Frequency 


The frequency of the unmodulated sound 
shall be 4.5 Mc + 1000 cycles 
above the frequency actually in use for 


carrier 
the picture carrier. 


Sound Signal Characteristics 


The sound transmission shall be by fre- 
quency modulation, with maximum devia- 
tion of + 25 kilocycles, and with pre- 
emphasis in accordance with a 75 micro- 
second time constant. 


Power Ratio 


The effective radiated power of the aural- 
signal transmitter shall be not less than 50 
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per cent nor more than 70 per cent of 
the peak power of the visual signal trans- 
mitter. 


Il. THE COMPLETE COLOR 
PICTURE SIGNAL 


A. General Specifications 

















The color picture signal shall correspond 
to a luminance (brightness) component 
transmitted as amplitude modulation of 
the picture carrier and a simultaneous 
pair of chrominance (coloring) compo- 
nents transmitted as the amplitude mod- 
ulation sidebands of a pair of suppressed 
subcarriers in quadrature having the com- 
mon frequency relative to the picture 
carrier of + 3.579545 Mc + 0.0003 per 
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Figure 2 


cent with a maximum rate of change not 
to exceed 1/10 cycle per sec per sec. 


B. Delay Specification 

A sine wave, introduced at those termi- 
nals of the transmitter which are nor- 
mally fed the color picture signal, shall 
produce a radiated signal having an 
envelope delay, relative to the average 
envelope delay between 0.05 and 0.20 Mc, 
of zero micro-seconds up to the frequency 
of 3.0 Mc; and then linearly decreasing 
to 4.18 Mc so as to be equal to — 0.17 
psecs at 3.58 Mc. The tolerance on the 
envelope delay shall be + 0.05 usecs at 
3.58 Mc. The tolerance shall increase 
linearly to + 0.1 usec, down to 2.1 Mc, 
and remain at + 0.1 usec down to 0.2 
Mc* The tolerance shall also increase 
linearly to + 0.1 usec at 4.18 Mc. 





















C. The Luminance Component 
1. An increase in initial light intensity 
shall correspond to a decrease in the 
amplitude of the carrier envelope (neg- 
ative modulation). 

. The blanking level shall be at (75 + 
2.5) per cent of the peak amplitude of 
the carrier envelope. The reference 
white (luminance) level shall be (12.5 
+ 2.5) per cent of the peak carrier 
amplitude. The reference black level 
shall be separated from the blanking 
level by the setup interval, which shall 
be (7.5 = 2.5) per cent of the video 
range from the blanking level to the 
reference white level. 













nN 
















* Tolerances for the interval of 0.0 to 0.2 Mc 
should not be specified in the present state of 
the art. 
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3. The overall attenuation versus fre- 


quency of the luminance signal shall 
not exceed the value specified by the 
FCC for black and white transmission. 


D. Equation of Complete Color Signal 
1. The color picture signal has the follow- , 


ing composition: Ey = E’y + [E’esin 
(wt + 33°) + E’; cos (wt + 33°)] 
where 

E’g= 

0.41 (E's — E’y) + 0.48 (E’2 — E’y) 

e.= 

—0.27 (E’s—E’s) + 0.74 (E’n—E’s) 

E’y = 

0.30 E’n + 0.59 E’c + 0.11 E's 
The phase reference in the above equa- 
tion is the phase of the (color burst 
+ 180°), as shown in Figure 3. The 
burst corresponds to amplitude mod- 
ulation of a continuous sine wave. 
Notes: For color-difference frequen- 
cies below 500 Kc, the signal can be 
represented by 

1 1 
Ey = E’y + [—— [—— (E's — Ey) 
1.14 1.78 

sin wt + (E’r — E’y) cos wt]} 
In these expressions the symbols have 
the following significance: 
Ex is the total video voltage, corre- 
sponding to the scanning of a particu- 
lar picture element, applied to the 
modulator of the picture transmitter. 
E’y is the gamma-corrected voltage of 
the monochrome (black-and-white) 
portion of the color picture signal, cor- 
responding to the given picture ele- 
ment.? 


E’x, E’c and E’s are the gamma-cor- 
rected voltages corresponding to red, 
green, and blue signals during the 
scanning of the given picture element. 
The gamma-corrected voltages E’s, E’r, 
and E’s are suitable for a color picture 
tube having primary colors with the 
following chromaticities in the CIE 
system of specification: 


x y 
Red (R) 0.67 0.33 
Green (G) 0.21 0.71 
Blue (B) 0.14 0.08 


and having a transfer gradient (gamma 
exponent) of 2.2 associated with each 
primary color. The voltages E’r, E's, 
and E’s may be respectively of the 
form Ex’/y, Ec’/y, and En’/y although 
other forms may be used with advances 
in the state of the art. 


E’g and E’; are the amplitudes of two 
orthogonal components of the chromi- 
nance signal corresponding respective- 
ly to narrow-band and wide-band axes, 
as specified in paragraph D.5. 

The angular frequency w is 2 r times 


[EDITOR'S NOTE: Brackets are used in these 


formulas in lieu of braces, the proper mathe- 
matical symbol.] 


+ Forming of the high frequency portion of the 
monochrome signal in a different manner is per- 
missible and may in fact be desirable in order 
to improve the sharpness on saturated colors. 


tAt the present stage of the art it is consid- 
ered inadvisable to set a tolerance on the value 
of gamma and correspondingly this portion of 
the specification will not be enforced. 


N 


Ww 


A 


REFERENCE 
BURST 


. The chrominance signal is so propy, 


. E’y, E’g, E’: and the components ¢ 


. The equivalent bandwidths assigne 


. The angles of the subcarrier measure 
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the frequency of the chrominay 
subcarrier. 
The portion of each expression betyey 
brackets represents the chrominay 
subcarrier signal which carries {jy 
chrominance information. 















tioned that it vanishes for the chrom, 
ticity of CIE Illuminant C (x = 03} 
y= 0.316). 


these signals shall match each other} 
time to 0.05 usecs. 










A sine wave of 3.58 Mc introduced # 
those terminals of the transmitter whig 
are normally fed the color picture gj 
nal shall produce a radiated signal hay 
ing an amplitude, (as measured wit 
a diode on the R.F. transmission lip 
supplying power to the antenna) whid 
is down (6 + 2) db with respect to} 
radiated signal produced by a sip 
wave of 200 kc. In addition, th 
amplitude of the radiated signal shi 
not vary by more than + 2 db bk 
tween the modulating frequencies ¢ 
2.1 and 4.18 Mc. 











prior to modulation to the color-differ 
ence signals E’g and E’; are given} 
Table I. 


TABLE I 


Q—Channel Bandwidth 
at 400 kc less than 2 db down 
at 500 ke less than 6 db down 
at 600 kc at least 6 db down 


I—Channel Bandwidth 


at 1.3 mc less than 2 db down 
at 3.6 mc at least 20 db down 


with respect to the burst phase, wher 
reproducing saturated primaries ani 
their complements at 75 per cent of 
full amplitude, shall be within + 10 


LEp-Ey) Ec 
1.14 








Figure 3 


and their amplitudes shall be withi0 
+ 20 per cent of the values specified 
above. The ratios of the measured 
amplitudes of the subcarrier to the 
luminance signal for the same saturat- 
ed primaries and their complemests 
shall fall between the limits of .8 and 
1.2 of the values specified for theif 
ratios. Closer tolerances may prove 
to be practicable and desirable with 
advance in the art. 
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AGENCY EXPLAINS 
CLIENT BANKRUPTCY 


COHEN & MILLER Advertising Inc., Wash- 
ington agency, is distributing a letter explain- 
ing the financial difficulties which beset the 
agency when one of its largest Washington 
clients, Phillip’s Television & Appliances Inc., 
a four-store chain appliance retail firm, was 
forced into bankruptcy [B®T, June 29]. 

In a piece dated July 10 and signed by I. T. 
Cohen, president, and Alvin I. Miller, vice 
president, Cohen & Miller acknowledges it 
had rendered about $54,000 in invoices to Phil- 
lip’s when that firm went bankrupt. Of this 
amount, the agency $9,000 was for 
agency services and “miscellaneous purchases” 
and $45,000 was due local broadcasters for 
use of facilities during February, March, April 
and May. 


said, 


Will Settle Deficits 

The Cohen & Miller presentation states that 
the agency, following accepted practice, agreed 
to make good deficits arising from the Phillip’s 
bankruptcy, and that of 14 broadcasters in- 
volved, only one, WGMS, refused to “await 
developments” giving the agency a chance to 
“survive its difficulties.” 

Stating that it had received funds from other 
clients in payment for other broadcasting serv- 
ices, and which Cohen & Miller had earmarked 
for the broadcasters involved, the agency ac- 
cused WGMS of filing “writs of attachment” 
against these funds “in an attempt to seize 
funds which belong . . . to other broadcasters 
—some of them not even remotely involved in 
the Phillip’s situation.” 

The agency said it has retained every “de- 
sirable” client it had at the beginning of the 
Phillip’s trouble in May [B®T, May 18], that 
“current and future obligations for our clients’ 
use of broadcasting facilities will be fulfilled 
promptly,” that C & M showed a “modest 
profit” for June without the Phillip’s account, 
and that it has placed four expendable staff 
members with other firms. 

The C & M piece said the agency called a 
meeting in June 1950 at which it predicted 
trouble for the Washington appliance business if 
TV manufacturers, distributors and retailers 
did not stop price-cutting, indiscriminate dis- 
tribution and high-pressure practices. 

The warning, and the C & M plan to pre- 
vent it, was disregarded, the agency said, with 
the result that Phillip’s, which had expanded 
to a four-store operation and spread its capi- 
tal too thin, went bankrupt when the change 
to a Republican administration created chaos 
among government workers. 

Physical assets of Phillip’s were sold at auc- 
tion last week for $290,000 to George’s Radio 
& Television Co. of Washington. Isadore Brill, 
bankruptcy trustee, said Phillip’s cash assets 
now total $370,000, plus $200,000 in accounts 
receivable. Creditors’ claims total about $675, 
000, he said. 


132 to Carry Sheen 


ADMIRAL Corp., Chicago, has ordered the 
132-station DuMont TV Network lineup—de- 
scribed by DuMont as “the most extensive 
hookup of any TV program to date”—for its 
Life Is Worth Living series, featuring Bishop 
Fulton J. Sheen, when that program returns 
from summer hiatus on Oct. 13 (Tues., 8-8:30 
p.m.). Agency is Erwin, Wasey & Co., N. Y. 
Series started on the three-station DuMont net- 
work in February 1952, and was on 75 stations 
by end of the 1953 season. 
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ADVERTISERS & AGENCIES 





Florida Citrus Group 
Plans ‘Ev’ry Day’ Segment 


PLANS to purchase a 13-week segment of the 
Meredith Wilson show, Ev’ry Day, were an- 
nounced by the Florida Citrus Commission, 
Lakeland, last week. The group instructed its 
agency, J. Walter Thompson Co., to take the 
15-minute, three-times-weekly NBC program 
at a cost of $126,765 in 55 eastern markets. 

The citrus group already has purchased time 
on NBC-TV’s Today. 

Two other advertising budget items marked 
$20,000 to Dudley, Anderson & Yutzy, New 
York. Half is to be used for a “How To Do It” 
film to be offered to television stations. The 
other half will go for a home economist to 
appear on TV demonstration programs for 
Florida citrus. 


1954 ‘Tribune’ Forum Set 


FIFTH Distribution 
and Advertising Forum has been scheduled for 
May 18-19 in 1954, it was announced last week. 
Forum topics will be determined a few weeks 
prior to the 1954 meetings, according to C. E. 


annual Chicago Tribune 


McKittrick, Tribune advertising manager. 
NEW BUSINESS 
Bristol-Myers Co. (Ammens Medicated Pow- 
der) buying additional 60-second spots on 
WCBS-TV New York, WPTZ (TV) Philadelphia, 
and WNBW (TV) Washington coinciding with 
powder’s peak selling season. Agency: Doherty, 

Clifford, Steers & Shenfield, N. Y. 

Remington Rand Inc., Electric Shaver Div., 
Bridgeport, signs for alternate-week sponsorship 
(with Philip Morris cigarettes) of Pentagon 
Confidential over CBS-TV, Thurs., 10-10:30 
p.m., EDT, starting Sept. 10. Agency is Young 
& Rubicam, N. Y. 

Wine Corp. of America (Mogen David Wine), 
Chicago, will sponsor “new” type of audience 
participation program, Dollar A Second, over 













DuMont Television Network, Sunday 
p.m. EDT, starting Sept. 20. Agenc 
Morris Agency. 


10-19 
Willig 








Lady Esther Ltd. (cosmetics), pioneer raj 
advertiser but absent from broadcast Media fy 
number of years, has signed to co-spons 
(with Philip Morris cigarettes) 1 Bonimo 
NBC-TV, Sat., 8-8:30 p.m., effective Oct, ; 
Featuring Ezio Pinza, dramatic program s; 












Sept. 12 with Philip Morris sponsoring { 
three weeks. Agency for Lady Esther: Biow 
Continental Baking Co., N. Y., has purchay 





new radio panel show, Make Up Your M 
for its Wonderbread and Hostess Cake pr 






ucts to replace Irene Beasley show. CBS R 
dio, Mon.-Fri., 11:30-45 a.m. Ted Bates { 
Co., N. Y., is the agency. 





AGENCY APPOINTMENTS 


Vitamin Corp. of America, forme: Service 
by Kastor, Farrell, Chesley & Clifford (corre 
tion of B® T, July 13), names BBDO, N. ¥ 








Lang & Co., Seattle (Gold Shield Coffee), a 
points Wallace Mackay Co., Seattle, to han 
its advertising, with Wallace Mackay as 

count executive. 










Sutherland Paper Co., Kalamazoo. Mich., a 
points Price, Robinson & Frank, Chicago, 
handle its advertising. Media plans will } 
announced later. 














Centennial Flouring Mills Co., Seattle, 4 
points Cole & Weber, same city, to direct it 
advertising. 






White Rock Bottlers, L. A., names Roy § 
Durstine, L. A., to handle its dietonic bever 
ages, new no-sugar, salt-free low calorie so! 
drink. 





Superior Mortgage Co., Beverly Hills, Calif 
appoints Mogge-Privett Inc., L. A. Radio and 
TV will be used. 


Anderson Dairy, Las Vegas (dairy 
appoints Phil D. McHugh Co., L. 


will be used. 


products 
\. Radio-T\ 










FOOTBALL contests of Michigan and Michigan State will be sponsored on WJR Detroit 

this season by the Chrysler, Dodge, DeSoto and Plymouth dealers there. 

drew up the contract: (I to r) Seated, Worth Kramer, WJR executive vice president; 

Dave Barnett, president, Plymouth Dealers Assn.; Bob Powell, Powell-Gayek Advertising 

Agency; Standing, Al Roger, president, Dodge Dealers Assn.; Jim Mason, vice president, 

and Jack Rose, secretary-treasurer, Plymouth Dealers, and Bob Reynolds, WJR sports 
director who will handle play-by-play. 


These men 
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BEAMING 
TO 


| 34,000 SQ. FT. 


OF STUDIO 
AND STATION | TELEVISION { MORE THAN 


FLOOR SPACE NETWORK 175,000 
5 YEARS OF amsuubes =e TV FAMILIES 





ANTENNA J PLANNING - MAXIMUM POWER 
2380 FT. |  sTuDY ; APPROVED 7_— ~ 
ABOVE DENVER ] TRAINING 316,000 WATTS 


= 
} 
} 
| 


IR NOV 
os we” EMBER 


Our staff has gone all out to cook up the 
best advertising buy in the Denver market— 
KLZ-TV! Look at the ingredients they’ve used, 
and you'll see why KLZ-TV will dominate tele- 
vision entertainment in the Denver area...will 
be the preferred station of this important urban 
and rural TV audience. With 32 years season- 
ing in showmanship radio, KLZ-TV will go on 
the air with a top-performance operation, 
staffed with a highly-trained crew. For best 
coverage of the rich Denver market, put KLZ-TV 


on your schedule. 


CHANNEL 7 
CBS TELEVISION ° DENVER 


ALADDIN RADIO AND TELEVISION, INC. « See Your KATZ Man 
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yvetting Your Share? 


When the nest is too crowded, some individuals may be neglected and get less 
than their proper share of nourishment. Likewise, when there are too many sta- 


tions on a list, some stations may be overlooked and left dangling on a limb. 


Good national representation requires that each and every station get its full 
share of attention, effort and business. The individual qualities of each must first 
be understood, then promoted and sold to buyers of national advertising. There 
must be no group selling and no loss of identity. A station must be something 


more than a set of call letters. 


Because of our high ratio of manpower per station our company is able to provide 
this kind of “Personalized Representation.” We have the manpower available 
to understand and appreciate special features and advantages of each station. 
We take the time to distinguish in each station its individual qualities—and then 
we take the necessary time to give each station the full measure of sales effort 


it deserves. Naturally this results in greater business. 


If you feel you are sometimes “lost in the crowd” or just a unit in a “long list” — 


let us tell you more about our organization. 


PAUL H. RAYMER COMPANY, INC. 


RADIO AND TELEVISION STATION REPRESENTATIVES 


NEW YORK + CHICAGO + DETROIT * BOSTON «+ ATLANTA «+ SAN FRANCISCO + HOLLYWOOD 





we ' 


p Bedford pags 

“"“°1104 FEET HIGH } 

wo INCREASED POWER , :. 316,000 WATTS! \| 

o> IN SERVICE ABOUT SEPTEMBER 13t 
na SERVING 697,005 TV FAMILIES®.. 

ich WHIO-TV, one.of America’s great AREA stations; © 


Carroliten 


‘ans~ CARROLL 


Charlestown 


INGE HENRY 


© New Castle 
o 


O- 


DUMONT 


*CBS-TV Research, May 1, 1953. “OLDHAM 
—— «a2. UaGrange © 


CBS ABC °* 
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fresno 
los Angeles 
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Wilmington 


Washington 
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$t. Petersbur 
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e national representative 


GEORGE P. HOLLINGBERY CO. 
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FACTS & FIGURES 


irehitela 


KRWD 


Dallas 


Covers the Largest 
TELEVISION 


TELESTATUS. 


Weekly TV Set Summary—lJuly 27 


1953—TELECASTING SURVEY 


titers Note Set estimates appearing here are obtained from stations, which report regularly on special, sworn 
ofidavits. rotals for stations in each city represent sets claimed within total coverage areas of stations listed 
here, Coverage areas may embrace cities other than those where stations are listed, and no attempt is mode here 
1p define geographical limitations of station coverage or to identify cities within signal reach of stations that cover 
nore than one city. Stations are listed in cities where they are licensed. Where coverage areas of stations in 
fifferent cities overlap, set counts may be partially duplicated. If set estimates differ among stations in same 
ity, separate figures are shown for each. Total U. S. sets in use, however, is unduplicated estimate. 


Sets in Station Area | 


Sets in Station Area 
City Outlets on Air vhf hf City 


Outlets on Air vhf uhf 


sirmingham 
Mobile 


Montgomery 
Mesa 


Phoenix 
Tucson 


fort Smith 
little Rock 


Fresno 
los Angeles 


Son Diego 

Son Francisco 

San Luis 
Obispo 


Sonta 


Barbora 


Colorado 
Springs 

Denver 

Pueblo 


bridgepert 
New Britain 
New Haven 


Wilmington 


Washington 


h, lauderdale 
Jacksonville 
Miam 


i 
$t, Petersburg 


Atlante 


Honolulu 


boise 
Nampa 


‘Poicage 
hori 


ALABAMA 
WAFM-TV, WBRC-TV 
WALA-TV 
WKAB-TV 
WCOV-TV 


ARIZONA 
KTYL-TV 
KPHO-TV 
KOPO-TV 


ARKANSAS 
KFSA-TV 
KRTV 


CALIFORNIA 
KMJ-TV 
KECA-TV, KHJ-TV, 
KLAC-TV, KNBH, KTLA, 
KNXT, KTTV 1,613,249 
KFMB-TV 184,700 
KGO.-TV, KPIX, 
KRON-TV 


KVEC-TV 
KEYT 


161,000 
32,36) 


COLORADO 


KKTV 

KBTV, KFEL-TV 

KDZA-TV, KCSJ-TV 
CONNECTICUT 

WICC-TV 

WKNB-TV 

WNHC.-TV 

DELAWARE 
WDEL-TV 141,662 


DISTRICT OF COLUMBIA 
WMAL-TV, WNBW, 
WTOP-TV, WITG 

FLORIDA 
WFTL-TV 
WMBR-TV 
WwTVvs 
WSUN-TV 


GEORGIA 
WAGA-TV, WSB-TV, 
WLWA 330,000 
WROM-TV 75,500 
HAWAII 
KGMB-TV, KONA 21,500 


IDAHO 


KIDO-TV 
KFXD-TV 


370,000 


464,000 


131,560 


ILLINOIS 


WBBM-TV, WENR-TV, 
WGN-TV, WNBQ 
WEEK-TV 

wtvo 

WHBF-TV 


1,570,000 


212,000 


INDIANA 


WTTV 
WFBM-TV 
WFAM-TV 
WLBC-TV 
WSBT-TV 


IOWA 
WOI-TV 
Wwoc.-Tv 
KVTV 
KANSAS 
KTVH 


KENTUCKY 


WAVE-TV 
WHAS-TV 


LOUISIANA 
WAFB-TV 
WDSU-TV 
MAINE 
WABI-TV 
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Baltimore 


Boston 
Springfield 


Matamoros 
(Brownsville, 
Tex.) 

Tijuana 
(San Diego, 
Calif.) 


Ann Arbor 
Battle Creek 
Detroit 


Grand Rapids 
Kalamazeo 
Lansing 
Saginaw 


Duluth 
Minneapolis 
St. Paul 
Rochester 


Jackson 


Kansas City 


St. Louis 
Springfield 


Lincoln 
Omaha 


Atlantic City 
Newark 


Albuquerque 
Roswell 


Binghamton 
uffalo 

Elmira 

New York 


Rochester 
Schenectady 
Syracuse 
Utica 


Charlotte 
Greensboro 
Raleigh 


Farge 
Minot 


Akron 
Cincinnati 


Cleveland 
Columbus 


Dayton 
Lima 

Toledo 
Youngstown 
Zanesville 


Lawten 
Okle. City 
Tulse 


MARYLAND 


WAAM, WBAL-TV, 


WMAR-TV 486,913 


MASSACHUSETTS 


WBZ-TV, WNAC-TV 1,069,414 
WHYN-TV, WWLP 


MEXICO 


XELD-TV 


XETV 


MICHIGAN 

WPAG.-TV 

W8KZ-TV 

WJBK-TV, WW45J-TV, 
WXYZ-TV 

WOOD-TV 
WKZO-TV 

WJIM-TV 

WKNX.-TV 


MINNESOTA 
WFTV 
Wwcco.-Tv 
KSTP-TV 
KROC-TV 


386,400 
371,000 


MISSISSIPPI 
WJTV 


MISSOURI 
WDAF-TV 
KCTY 
KSD-TV 521,000 
KTTS-TV 22,832 


NEBRASKA 


KFOR-TV, KOLN-TV 60,000 
KMTV, WOW-TV 


NEW JERSEY 


WFPG-TV 
WATV 


NEW MEXICO 


KOB-TV 
KSWS-TV 


NEW YORK 


WNBF-TV 
WBEN-TV 

WTVE 

WABC-TV, WABD, 
WCBS-TV, WNBT, 
WOR-TV, WPIX 
WHAMN-TV 

WRGB 

WHEN, WSYR-TV 
WKTV 


NORTH CAROLINA 
WBTV 
WFMY-TV 
WNAO-TV 


NORTH DAKOTA 


WDAY-TV 
KCJB-TV 


OHIO 


WAKR-TV 

WCPO-TV, WKRC-TV, 
WLWT 

WEWS, WNBK, WXEL 772,577 
WENS-TV, WLWC, 
WTVN 

WHIO-TV, WLWD 
WLOK-TV 

WSPD-TV 

WFMJ-TV, WKBN-TV 
WHIZ-TV 


OKLAHOMA 
KSWO-TV 
WKY-TV 
KOTV 


MARKET 
Southwest 


with 


MAXIMUM 
POWER 


inelemelelemm' fotir mm Alel-t) 
50,000 Watts Audio 


DALLAS and 
FORT WORTH 


More than a Million 
urban population in the 


50-mile area 


More than TWO MILLION 


in the 100-mile area... 


NOW 


287,000 


TELEVISION HOMES 


in KRLD-TV’S 


EFFECTIVE COVERAGE 
AREA 


EXCLUSIVE CBS 
TELEVISION OUTLET FOR 
DALLAS-FORT WORTH 
AREAS 


This is why 


KRLD-TV 


is your best buy 


Zz 
Channel Represented by 


The BRANHAM Company 
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ABOUT ITS NEW 
SINGING SENSATION 


FACTS & FIGURES 


Sets in Station Area 
City Outlets on Air uhf 
OREGON 
Portland KPTV 


PENNSYLVANIA 
WFBG-TV 
WLEV-TV 
wicu 
WHP-TV, WTPA (TV) 
WJAC-TV 
WGAL-TV 
WKST-TV 
WCAU-TV, WFIL-TV, 
WPTZ 


Altoene 
Bethlehem 
Erie 
Harrisburg 
Johastewn 


Lancaster 
New Castle 
Philadelphia 


Pittsburgh 
Reading 


Scranton 
Wilkes-Barre 
York 


RHODE ISLAND 
Providence WJAR-TV 
SOUTH CAROLINA 
WCSC-TC 
WCOS-TV 


SOUTH DAKOTA 
KELO-TV 


TENNESSEE 
WwMCT 
WSM-TV 


Charleston 
Columbia 


Memphis 


213,070 
Nashville 


119,265 


TEXAS 


KFDA-TV, KGNC-TV 
KTBC-TV 
KRLD-TV, WFAA-TV 
KROD-TV, KTSM-TV 
WBAP-TV 


Amarillo 
Austin 
Dallas 

El Paso 
Ft. Worth 





City Sets in Station 
Outlets on Air vhf 

KGUL-TV 

KPRC-TV, KUHT* 
Lubbock KCBD-TV, KDUB-TV 
San Angelo KTXL-TV 

San Antonio KEYL, WOAI-TV 
Wichita Falls KFDX-TV, KWFT-TV 


Galveston 


Houston 261,500 


37,500 
UTAH 


KDYL-TV 


Salt Lake 
City KSL-TV 


127,200 
121,559 
VIRGINIA 

WLVA-TV 

WTAR-TV 

WTVR 

WSLS-TV 
WASHINGTON 


Bellingham KVOS-TV 

Seattle KING-TV 

Spokane KHQ-TV, KXLY-TV 
Tacoma KTNT-TV 

Yakima KIMA-TV 


WEST VIRGINIA 
WSAZ-TV 


WISCONSIN 
WBAY-TV 


Lynchburg 
Norfolk 
Richmond 
Roanoke 


66,184 


Huntington 


Green Bay 
Madison 


Milwaukee 
Oshkosh WOSH-TV 


Total Stations on Air 204* 
Total Cities with Stations on Air 145* 
Total Sets in Use 25,371,763 


* Includes XELD-TV Matamoros and XETV Tijuana, 
ico, and educational station KUHT Houston. 


Fresh from New York and 
fabulous success at the 
famed Copacabana, the 
Paramount, Gogi's La Rue! 
A sought-after singer on 
the “Ken Murray Show” 
.- + ’Kate Smith Show” 
“Celebrity Time” .. . the 
“Faye Emerson Show’! 


NOW STARRING ON THE 


BROADCASTING’S ‘52 INCOME, SALES 
AND WAGES REPORTED BY COMMERCE 


The familiar pattern of increase marks the tabulation for the radio 
and television industries. Report also contains monies accruing to 
all spectator sports. 


NATIONAL income for the radio broadcast- 


in 1950 these figures were $18 and $7 million; 
ing and television industries for 1952 was $404 


in 1949, $8 and $9 million. 


NEw ENGLAND 
TALENT CLUB 


Monday through Friday 


5 to 5:15 pm 
Sponsored Mondays and 
Wednesdays by THREE 
MUSKETEERS and SNICKERS 
on Tuesdays by SIMMONDS 
UPHOLSTERY. A breezy 

hour of tuneful 
talent, with established 
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million, up $30 million from 1951’s $374 mil- 
lion, the U. S. Dept. of Commerce “Survey of 
Current Business” indicated last week. Income 
for 1950 was $311 million and for 1949, $262 
million. 

Radio-TV industry corporate sales were $800 
million in 1952, $678 million in 1951, $544 
million in 1950 and $442 million in 1949. 

Salaries in the various categories covered in 
the report showed the average salary in the 
radio-TV industries during 1952 for 59,000 
fulltime equivalent employes to be $5,559. 
This was higher than the average in any field 
except banking. There were 6,000 part-time 
employees in 1952. 


Radio-TV Employes 

The 57,000 fulltime radio-TV employes in 
1951 (there were 5,000 part-time employes) 
earned an average $5,175, which also ranked 
second highest for that year. 

Broadcasters paid $328 million in wages and 
salaries for 1952, plus $11 million in supple- 
ments to wages and salaries. In 1951 they paid 
$295 million for the former and $11 million 
for the latter, the report reveals. 

Corporate income for the industry in 1952 
was $61 million, or $30 million after taxes; the 
1951 corporate income figure was $64 million 
or $31 million after taxes; for 1950, $50 million, 
$25 million after taxes; for 1949, $33 million, 
$17 million after taxes. 

Unincorporated radio-TV enterprises in 1952 
had income of $4 million; in 1951, $3 million; 
in 1950, $3 million and in 1949, $2 million. 

Corporate dividend payments in 1952 
amounted to $23 million, with $7 million in 
undistributed corporate income; in 1951, $19 
million, with $12 million undistributed income; 


Expenditures by persons on various spectator 
amusements increased for some forms of recrea 
tion and decreased for others, the report 
showed, but the overall total decreased to 
$1,577,000,000 in 1952 from $1,633,000,000 in 
1951. 


Money spent on admissions to motion pit 
ture theatres for 1952 totaled $1,134,000,000, 
compared to $1,193,000,000 in 1951, $1,247, 
000,000 in 1950 and $1,342,000,000 in 1949. 


College football admissions climbed to $105 
million in 1952, compared to $103 million ia 
1951. Other figures for 1952 and 1951, re 
spectively: Legitimate theatres and opera, $87 
million and $90 million; professional baseball, 
$49 million and $51 million; professional foot 
ball, $10 million and $9 million; non-athletic 
entertainments of non-profit organizations, $73 
million and $72 million; horse and dog races, 
$42 million and $38 million; professional] 
hockey, $6 million and $6 million; other ama-) 
teur spectator sports (except college football), 
$56 million and $56 million. 


‘Racket Squad’ Heads Trendex: 


TOP position in the Trendex Ratings for the 
week of July 1-7 was taken by CBS-TV’s Rac- 
ket Squad, which is the summer replacement 
for I Love Lucy. Top 10 network TV programs, 
as listed by Trendex, are: 


Racket Squad (CBS) 
Dragnet (NBC) 

What's My Line (CBS) 
Talent Scouts (CBS) 
Godfrey’s Friends (CBS) 
My Little Margie (CBS) 
Big Town (CBS) 

The Web (CBS) 

Robert Montgomery (NBC) 
Best Of Groucho (NBC) 


SPENOMALN= 


— 


BROADCASTING ® TELECASTING™ 








ede LP ye, Se 


KTINT-TV 


BASIC CBS 


now i pesomelele watts 





giving the greatest penetration in the Fabulous 


SEATTLE — TACOMA — PUGET SOUND MARKET 


represented nationally by WEED TELEVISION 
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OUT-OF-HOME RADIO 
AUDIENCE UP - PULSE 


The listeners who tune in away 
from their home sets comprise 
an increasingly important sec- 
tion of the overall audience, 
Pulse Director Roslow reports. 
Auto listening is the biggest 
factor. 


OUT-OF-HOME listening is becoming more 
and more important in the overall radio picture, 
Dr. Sydney Roslow, director of Pulse, said last 
week when releasing results of Pulse’s May 
1953 study of away- 
from-home listening 
in the New York 
metropolitan area 
which found the at- 
home audience in- 
creased by 21.4% by 
people listening out- 
side theirown homes. 
[This is an appreci- 
able increase from 
the 18.2% out-of- 
home plus for May 
1952 and the 17% 
out-of-home bonus 
of May 1951. 

Level of out-of-home listening also has risen, 
Dr. Roslow reported. For the average quarter- 
hour, 6 a.m. to midnight, 4.2% of the metro- 
politan New York families reported out-of- 
home listening, compared to the 4% average 
for May 1952. During an average day this 
May, 32.1% of New York’s residents listened 
to the radio away from home, compared with 





Dr. Roslow 


29.4% a year ago. These outside listeners in- 
cluded three women to two men, 59.1% 
feminine to 40.9% masculine. 


Most of the listening away from home is 
done in automobiles, Pulse data show, with 
56% of the away-from-home audience in cars 
this year compared with 53% last year. Peak 
out-of-home listening occurred in the 8-9 a.m. 
and 5-6 p.m. go-to-work and go-home hours, 
with the weekend peak in the 2-6 p.m. period. 





‘Lucy’ Heads ARB Poll 
Of TV Season’s Top 10 


ARB’s audience research figures for the 1952- 
53 TV season put J Love Lucy at the top in 
popularity, with Arthur Godfrey’s Talent 
Scouts and Groucho Marx’ You Bet Your Life 
taking the place and show positions. The 
Lucille Ball-Dezi Arnaz program was on top 
every month, and never dropped below 64.9. 
Its season average was nearly 13 points over 
the Godfrey show. 
The ten top programs were: 


Program Network Rating 
1 | Love Lucy; Philip 

Morris, sponsor CBS 69.5 
2 Talent Scouts; T. J. Lipton, 

sponsor cBSs 56.8 
3 You Bet Your Life; Chrysler 

Corp. (DeSoto), sponsor NBC 51.3 
4 Godfrey & Friends; Toni, Pills- 

bury, Liggett & Myers, 

sponsors CBS 51.0 
5 Dragnet; Liggett & Myers, 

sponsor NBC 48.7 
6 Comedy Hour; Colgate-Palmolive- 

Peet, sponsor NBC 45.5 
7 Star Theatre; Texas Com- 

pany, sponsor NBC 45.1 
8 What's My Line?; Jules 

Montenier, sponsor cBSs 41.4 
9 Your Show of Shows; R. J. 

Reynolds, Benrus, Griffin, 

SOS, Prudential, sponsors NBC 40.5 
10 Our Miss Brooks; General 

Foods, sponsor CBS 39.7 
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FACTS & FIGURES 


Ford, ‘Lucy’ Top Nielsen TV 
For Two Weeks Ending June 27 


NATIONAL Nielsen-Ratings for the two weeks 
ending June 27 showed that J Love Lucy, 
reaching more than 10% million TV homes, 
and the Ford 50th Anniversary Show, passing 
the 10 million home mark, lead in that category. 

These same two shows also lead percentage- 
wise with the Ford program reaching 54.5% 
of TV homes and / Love Lucy maintaining a 
48.7% rating. 

The ratings: 

NUMBER OF TV HOMES REACHED 


Homes 

Rank Program (000) 
1 | Love Lucy (CBS 10,658 
2 Ford 50th Anniversary (CBS 10,068 
3 Pabst Blue Ribbon Bouts (CBS 9,787 
4 Dragnet (NBC 9,282 
5 *Philco TV Playhouse (NBC 8,980 
6 Arthur Godfrey & Friends 

(Liggett & Myers) (CBS) 8,853 
7 Colgate Comedy Hour (NBC 8,558 
8 *Robt. Montgomery Presents 

S. C. Johnson & Son) (NBC 8,534 
9 Gillette Cavalcade (NBC) 8,522 
10 This Is Your Life (NBC 8,170 

PER CENT OF TV HOMES REACHED 

IN PROGRAM STATION AREAS 
Homes 

Rank Program % 
1 Ford 50th Anniversary (CBS 54.5 
2 | Love Lucy (CBS) 48.7 
3 Pabst Blue Ribbon Bouts (CBS 43.1 
4 Dragnet (NBC 43.1 
5 Ea 54 Anniversary (NBC 40.6 
6 Arthur Godfrey & Friends 

Liggett & Myers) (CBS 40.5 
7 Gillette Cavalcade (NBC) 40.5 
8 *Philco TV Playhouse (NBC 39.8 
9 This Is Your Life (NBC) 38.6 
10 Colgate Comedy Hour (NBC 37.6 


Homes reached during all or any part of the pro- 
gram, except for homes listening only 1 to 5 minutes. 
For 5-minute programs, average audience basis is used. 





‘Lucy’ Stays at Top; 
Godfrey Shows in Slump 


CHAMPION I Love Lucy ended its 1953 TV 
season at the top, according to ARB figures 
released last week. The June 26-July 2 report 
showed Dragnet in second place, while the 
two Arthur Godfrey programs slipped down 
to the No. 5 and No. 8 spots on the list. The 
Godfrey shows suffered audience loss while 
replacements took over for the ailing star. 

ARB’s complete list of the top 10 programs 
reads: 


Program Network Rating 
1. 1 Love Lucy CBS 56.8 
2. Dragnet NBC 50.2 
3. What's My Line? CBS 41.0 
4. Our Miss Brooks CBS 40.8 
5. Talent Scouts CBS 39.4 
6. Best of Groucho NBC 39.2 
7. Toast of The Town CBS 37.9 
8. Godfrey & Friends CBS 36.2 
9. Jackie Gleason CBS 34.4 
10. My Little Margie CBs 33.9 

Program Network (Viewers) 
1. 1 Love Lucy CBS 41,040,000 
2. Dragnet NBC 31,530,000 
3. Best of Groucho NBC 26,320,000 
4. Toast -of the Town cBsS 25,000,000 
5. Godfrey & Friends cBs 24,650,000 
6. Talent Scouts CBS 22,250,000 
7. This Is Your Life NBC 22,220,000 
8. What's My Line? CBS 22,070,000 
9. Our Miss Brooks cBsS 21,250,000 
10. Jackie Gleason cBs 19,350,000 





1952 Set Shipments 
Reported at 16 Million 


SHIPMENTS by manufacturers of home and 
auto radios and TV sets during 1952 totaled 
16,324,000 units valued at $1,251,976,000, ac- 
cording ‘to a preliminary report released last 
week by the Bureau of the Census, U. S. Dept. 
of Commerce. 

Manufacturers shipped 5,533,000 TV sets, 
including combination sets, valued at $989,470,- 
000, the Census Bureau reported. This figure 
accounted for 76% of the $1,301,798,000 total 





| 


for shipments of home and auto r 
sets, phonographs and record players 

Radio sets totaled 10,791,000 units 
$262,506,000 and representing 20% o 
Of these 7,541,000 (13%) were hom 
cluding portables and radio-phonog: 
binations) valued at $168,740,000, a: 
000 (7%) were auto radios valued at 
000. 


lios, Ty 


valued x 
the total 
Sets (ip. 


Ph com. 
1 3,250. 
$93,766. 


CBS Radio Programs 
Top May-June Pulse 


CBS Radio programs captured top places in the 
evening, Monday-Friday daytime and Saturday 
and Sunday daytime classifications of the Multi. 
Market Radiopulse for the May-June period 
The Pulse Inc. announced last week. 
breakdown follows: 


Complete 


TOP TEN NETWORK PROGRAMS 


EVENING 
Program Average 
Rating 

May Mar 

June Apr 
Jack Benny (CBS) 8.2 83 
Amos ‘n’ Andy, R. Diamond (CBS 7.6 8.5 
Lux Summer Theatre (CBS 7.5 8.0 
My Little Margie (CBS) 6.7 64 
You Bet Your Life (NBC 6.4 67 
E. Bergen, Jr. Miss (NBC 6.3 73 
Bob Hawk (CBS) 59 6.2 
Dragnet (NBC) 5.9 
Fibber McGee & Molly (NBC 5.8 6.2 
Harris-Faye Show (NBC 5.8 


MONDAY-FRIDAY DAYTIME 
Program Average 


Rating 

May Mar 

June Apr 
Arthur Godfrey (CBS 7.1 77 
Helen Trent (CBS) 7.1 73 
Ma Perkins (CBS) 7.0 72 
Our Gal Sunday (CBS 7.0 69 
Road of Life (NBC) 6.9 7.0 
Aunt Jenny (CBS) 6.7 68 
Grand Slam (CBS) 6.6 6.6 
The Guiding Light (CBS 6.6 67 
Young Dr. Malone (CBS) 6.6 69 
Perry Mason (CBS 6.5 66 
Rosemary (CBS) 6.5 
Second Mrs. Burton (CBS 6.5 
Wendy Warren (CBS 6.5 69 


SATURDAY & SUNDAY DAYTIME 
Program Average 


Rating 
May Mar 
June Apr. 
Stars Over Hollywood (CBS) 43 45 
Theatre of Today (CBS) 4.2 44 
The Shadow (MBS) 4.0 49 
True Detective Mysteries (MBS) 3.9 43 
City Hospital (CBS) 3.8 40 
Grand Central Station (CBS 3.8 37 
Give and Take (CBS) 3.7 40 
Fun for All (CBS) 3.5 39 
Music With the Girls (CBS) 3.4 3.6 
Counterspy (NBC) 3.3 36 
Weighted program average for 18 regular Pulse 
Markets. 





TV’s Affect on Buying 
Surveyed by Advertest 


SURVEY of products purchased by consumers 
in New York area television homes has been 
completed by Advertest Research, New Bruns- 
wick, N. J. Study is the sixth covering prod- 
uct usage issued by Advertest since 1949 and 
is based on interviews with 760 women in TV 
homes. 

Brand purchases cover 21 different cate 
gories. Study also compares purchases of prod: § 
ucts advertised on 20 specific programs show 
ing usage of the brands advertised by light 
viewers, heavy viewers, total viewers and not- 
viewers of the shows. 
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as bi 


presgnts three of th@ greatest 
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ready to work exclusively for you 


2 
44 


in the markets of your choice... 


*for details and availabilities 
on our stars and shows 
call or wire New York, Chicago, 
Los Angeles, San Francisco, 
Atlanta or Dallas 





The queen of them all...as mistress of ceremonies and 
often leading lady of Crown Theatre with Gloria Swanson. 
And joining her, many of Hollywood’s finest players 
— among them, Charles Winninger, Claude Dauphin, 
George Brent, Donald Woods. Twenty-six half-hours 


of top-flight drama produced especially for television. 


Televi 
an est 
anew 
meets 
adults 
that < 








\Linkletter 





ies and }Teevision’s Pied Piper—with a successful format and 
wanson. fan established popularity from his daytime show —in 
anew film series, Art Linkletter and the Kids. When Art 

, fmeets kids (the general idea of these 39 quarter-hours) 

adults follow him by the millions. Questions and antics 


. that are unrehearsed, uninhibited . . . and uproarious. 


ALSO AVAILABLE: 


The Gene Autry Show 
Files of Jeffrey Jones 
Hollywood on the Line 
The Range Rider 
Strange Adventure 
Annie Oakley 

Holiday in Paris 

World’s Immortal Operas 
Cases of Eddie Drake > 


Broadcasting’s longest-running hit (today ieading 4 


other network shows in its radio version). During It 


run on the CBS Television Network, The Amos 'n' And 
Show gathered more than 16,000,000 viewers a week 
more than half the total viewing audience! Fifty-tw 


half-hours, 13 of them never before shown on televisi0! 
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directo 
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| E. SHOWERMAN 
TAKES ZIV POST 


APPOIN [MENT of I. E. (Chick) Showerman, 
gles vice president of Teleprompter Corp., as 
a sales executive with Ziv Telvision Programs 
Inc. Was announced last week by M. J. Rifkin, 
Ziv TV sales vice president. Mr. Showerman’s 
exact assignment will be announced later, Mr. 
Rifkin said. 

Before his association with Teleprompter in 
1951, Mr. Showerman long had served NBC. 
He had worked for the network in various 
sales positions since the late twenties and in 1947 
was named vice president in charge of NBC’s 
Central Division. He resigned from NBC in 
October 1950 and entered the spot field for a 
year before joining Teleprompter. 

Mr. Showerman was president of the Chicago 
Television Council in 1950 and president of 
the Radio Executives Club of New York in 
1951. 





Long Gets Top Echelon 
Job With UA TV Corp. 


APPOINTMENT of Frederick A. (Ted) Long, 
director of radio and television for the Geyer 
Advertising Agency since 1946, as vice presi- 
dent and general manager of United Artists 
Television Corp., was announced Wednesday 
by Arthur B. Krim, 
president of United 

Artists Corp. 
In his new post, 
Mr. Long will direct 
activities for the 
wholly - owned sub- 
sidiary of the motion 
picture company, 
which has been set 
up to distribute film 
programs made es- 
pecially for televi- 
sion. He succeeds 
George T. Shupert, 
a Sane who has resigned to 
become vice president in charge of “ABC 
Syndication,” a fifth division of ABC network 
devoted to purchase and sale of television films 

[B°T, July 28). 


Desilu Plans to Produce 


Filmed TV Commercials 


DESILU PRODUCTIONS, in conjunction with 
the transfer of its business and production head- 


quarters to Motion Picture Center Studios, 

Hollywood, announces the proposed formation 
ofa department to handle filming of TV com- 
mercials. The signing of an advertising film 
executive to head the department is to be an- 
nounced this week, according to Martin Leeds, 
executive vice-president. 

The expanded facilities at Motion Picture 
Center include the entire first floor of the ad- 
ministration building, Stages 8 and 9 (with 
understanding that other stages may be added 
i accordance with Desilu needs), ground and 
“cond floor facilities in cutting room build- 
ig, accounting offices and row of dressing 
tooms. 

First film to go before the cameras is ABC- 
TV Danny Thomas Show, Aug. 7, with William 
Asher directing, for which Desilu is handling 
€ technical production for Marterto Enter- 
Ptises Inc. Film packages, CBS-TV’s I Love 
Lucy and Our Miss Brooks, start fall shooting 
thedules Sept. 11 and 14, respectively. 
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1. E. SHOWERMAN (r) comes to Ziv TV 

Programs Inc. as a sales executive, and 

shakes hands with colleague M. J. Rifkin, 

Ziv sales vice president. 
Film Sales 
Guild Films, New York, has sold the weekly 
Liberace musical filmed series in five new 
markets, bringing total outlets to 70. Latest 
sales were to Casco Bank & Trust Co. for 
WPMT (TV) Portland, Me.; Riley’s Dept. Store 
over KVEC-TV San Luis Obispo, Calif.; Muller 
Baking Co. over WJIM-TV Lansing and 
WOOD-TV Grand Rapids; Third National Bank 
& Trust Co., Ohio, over a station to be an- 
nounced. 
. 
Sale of Dangerous Assignment and the Hop- 
along Cassidy filmed series in 116 markets each 
was reported last week by John B. Cron, 
national sales manager of the NBC Film Divi- 
sion. Latest sales on both series, Mr. Cron 
said, were to WIRK-TV West Palm Beach, Fla., 
which also has bought the division’s Victory At 
Sea series. The latter has been sold in 45 
markets since the conclusion of its NBC-TV 
run on May 3. 
© 

Robert Lawrence Productions, New York, has 
produced a series of TV filmed commercials for 
Remington Arms Co., Bridgeport, through 
BBDO, New York. 


Production 


Faye Emerson has completed plans for a new 
filmed TV package program of her own to be 
titled Designed For Living. It will be a half- 
hour, weekly presentation and, according to 
Miss Emerson, the format will be “different 
from anything on television today.” 

e 
Production has begun in London on a filmed 
TV series, Fabian of Scotland Yard, based on 
the experiences of the British police organiza- 
tion. The 39 half hour films will be produced 
by Anthony Beauchamp, son-in-law of Prime 
Minister Sir Winston Churchill, and will be 
ready for distribution in the U. S. by fall. 

a 
Glenn E. Miller Productions, Hollywood, has 
started shooting backgrounds in Washington, 
D. C., for 26 half hour film package Mr. Con- 
gressman, to use lives of congressmen for ma- 
terial. Location crew now shooting will con- 
tinue in field while interior filming in Hollywood 
starts Sept. 1. Jack Lloyd, who created idea, 
will write program and act as liaison man with 
congressmen. Lee Sholem slated to direct. 

« 
Arthur Kurlan Television Productions, Holly- 
wood, has acquired TV rights to the Mickey 
Finn cartoon strip from McNaught Syndicate 
and is preparing a half hour film series to be 


FILM 


shot at Motion Picture Center, that city. Victor 
McLaglen has been cast as Sheriff Phillip 
Finn and Ward Bond as Sgt. Monohan. 

& 
Telemount Productions, Hollywood, has com- 
pleted the 26th half-hour film in Cowboy 
G-Men color series, now sponsored in 30 
markets by Purity Bakers Corp. Newest sta- 
tions are WTVP (TV) Decatur, Ill. and KOLN- 
TV Lincoln. Deal was set by Bill Wilson, radio- 
TV director, Young & Rubicam Inc., Chicago. 
Henry Donovan, Telemount president, is com- 
pleteing plans to release two of the programs, 
filmed in Bolex Stereo 3-D process, to motion 
picture theatres as a 3-D feature. 

* 
Sovereign Productions, Hollywood, has com- 
pleted the first 13 half hour films for the 
Jeweler’s Showcase series (Hamilton Watch Co.) 
and is shooting the second 13 films at Eagle- 
Lion Studios, Hollywood. Gil Ralston and 
Arthur Ripley are co-producers. 

o 
Robert Maxwell Associates, Hollywood, is 
shooting exteriors in Calgary, Alta., Canada, for 
first two half-hour espisodes of the Lassie series 
for TV release. Footage, shot in color, will 
be used in TV pilot films, but can be combined 
into a single, one-hour theatrical feature. On 
location with the collie dog star are actors 
Tommy Rettig, Jan Clayton and George Cleve- 
land. Edwin Cahn is directing from a script by 
Claire Kennedy. 


Random Shots 


National Tuberculosis Assn. has completed 
shooting its TV film spots for the 1953 Christ- 
mas Seal Sale, Frederick C. Weiting, spokes- 
man for the association said last week, Pro- 
duction of nine 20-second spots and three 1- 
minute spots was done on a cost basis by 
Martin Lencer of Freedom Films on the Gold- 
wyn lot in Hollywood. The spots star Jimmy 
Boyd, Charles Coburn, Bob Crosby, Howard 
Duff, Gus Edson (Andy Gump), Jane Greer, 
Ida Lupino, Pat O’Brien and Ruth Roman, 
The films will be distributed by the 3,000 local 
tuberculosis associations to TV stations in their 
areas. e 

Two new 3% minute films for television and 
theatre use titled “The American Scene” and 
“Operation Defense” have been produced as a 
public service by the March of Time in co- 
operation with the 1953 campaign of Com- 
munity Chests of America and United Defense 
Fund. A series of 12 one-minute spots and 11 
20-second spots on behalf of the same cam- 
paigns, produced through the cooperation of 
CBS-TV and NBC-TV, feature personalities of 


the networks. ° 


Hal Roach Studios, Culver City, last week com- 
pleted long-pending repairs and improvements 
totalling $25,000 during the first production 
pause in months. 


Film People 


John P. Rohrs has been appointed mid-western 
sales manager for Screen Gems Inc. His office 
will be in Chicago. 

Al Preiss and J. W. Bentley, TV programming 
consultants, have been appointed programming 


consultants for Telecraft Productions, Holly- 


wood. ° 


Harry Gerstad, academy award winning motion 
picture editor, entered a new field as TV writer 
when his original story, “The Day the Greeks’ 
Was Closed” was filmed by Frank Wisbar 
Productions for Fireside Theatre. Recently Wis- 
bar completed a second film, “Domestic Tran- 
quilty,” for Fireside Theatre using the same 
characters as in the first, although the script 
was by another writer. 
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TRADE ASSNS. 


Wyatt Resigns From Clark, 
Heads BAB Member Service 


WILLIAM R. WYATT has resigned as vice 
president in charge of the New York office of 
George W. Clark Inc., station representation 
firm, to join BAB as 
director of member 
service, it was an- 
nounced Thursday 
by William B. Ryan, 
BAB president. 

Mr. Wyatt, who 
will join BAB on 
Aug. 15, has been 
with the Clark or- 
ganization since 
February. He pre- 
viously was with 
Forjoe & Co., repre- 
sentation firm, as 
vice president of the 
midwest division. 


Mr. Wyatt 





Swezey Named to Head 
NARTB Labor Advisory Unit 


ROBERT D. SWEZEY, WDSU-TV New 


Orleans, was appointed chairman of the NARTB | 


Televison Labor Advisory Committee by 
NARTB President Harold E. Fellows last week. 
Others named to the committee by Mr. Fel- 


York; Frank Falknor, CBS-TV New York; 
Leslie C. Johnson, WHBF-TV Rock Island, 
Ill.; Philip G. Lasky, KPIX (TV) San Fran- 
cisco; Donald H. McGannon, DuMont TV 
Network, New York; Richard A. Moore, KTTV 
(TV) Los Angeles; Donald W. Thornburgh, 
WCAU-TV Philadelphia; Mort Weinbach, 
ABC-TV New York, and Edwin K. Wheeler. 
WWIJ-TV Detroit. 


Economist Named to NARTB 


A LABOR ECONOMIST has been appointed 
to the NARTB staff to serve in the association’s 
Employe-Employer Relations Dept., NARTB 
President Harold E. Fellows announced last 
week. He is Robert J. Gormley, who next 
Monday will begin his duties in assisting 
Richard P. Doherty, vice president in charge 
of employe-employer relations, and Charles 
Tower, assistant to Mr. Doherty. 

Mr. Gormley has been an industrial specialist 
and labor economist for the Defense Production 
Administration since April 1951. 





NAFBRAT Names Board 


ELECTED to three-year terms on board of 
directors of National Assn. for Better Radio 
and Television, Los Angeles, are Mrs. A. Stan- 
ley Adams, national vice president, Kappa 
Gamma Pi (scholastic honor society for Cath- 
olic women’s colleges), NAFBRAT corres- 
ponding secretary and chairman of radio-TV 
program guide committee; Benedict Cottone, 
member, Lucas & Thomas, Washington law 
firm, and former FCC general counsel; John 
C. Schwarzwalder, manager, KUHT (TV), U. 


of Houston station, and Paul Witty, professor | 


of education, Northwestern U., Evanston, III. 

Incumbent directors re-elected for 
year terms are: Mmes. Clara S. Logan (NAF- 
BRAT president), W. J. Armstrong, Mary 


Daehler, Oscar Gross and Ellwood J. Munger; | 


Drs. Richard Atkinson (NAFBRAT first vice 


president), Clifton E. Moore, Dallas Smythe | 


and Norman Woelfel; Gilbert Seldes, Robert 
Lewis Shayon, Charles Siepmann and Jerome 
H. Spingarn. 
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| petitive applicant KOMA there. 
| missed its Ch. 9 bid and acquires 50% interest 





| principals would reduce their holding one-half. 
| The amended bid was approved Wednesday 


| est man-made structure in the world.” 
lows included John M. Clifford, NBC-TV New | 


| Tallest Video.” 





three- | 


| petition between the State Regents and the 


GOVERNMENT 


OKLAHOMA TV-KOMA MERGER GIVES 
STATE'S CAPITAL ITS SECOND VHF 


Among four FCC grants last week was that of Vhf Ch. 9 at Oklahoma 
City to Oklahoma Television Corp. after that firm’s merger with 
competing KOMA there. Its proposed 1,500-ft. antenna will be the 
world’s tallest man-made structure, the grantee claims. Other grants 
are made at Jackson, Miss.; Champaign, Ill., and Kearney, Neb, 


OKLAHOMA CITY was assured its second vhf 
television station with FCC approval last week 
application by Oklahoma Television 
Corp. for vhf Ch. 9 after its merger with com- 
KOMA dis- 





city’s Independent School District. 

In other TV actions last week, FCC als 
approved construction permits for new TV stg. 
tions at Jackson, Miss., to WSLI for vhf Ch, 
12; at Champaign, Ill., to Champaign-Urban 
TV Inc. for uhf Ch. 21, and at Kearney, Neb. 
to Bi-States Co. for vhf Ch. 13. 

The Ch. 12 grant to Standard Life Insurance 
Co.’s WSLI Jackson was made possible by the 
last-minute withdrawal of a competitive appli- 
cation by WRBC Jackson. 

Similarily, the Ch. 13 grant to Bi-States Co, 

Kearney was facilitated by the Tuesday 
withdrawal of KGFW’s competing application 
there. Bi-States is controlled by F. Wayne 
Brewster and the Brewster Hospital and in 
cludes local businessmen. 

Champaign-Urbana TV Inc. was unopposed 
in its quest for Ch. 21 at Champaign. The firm 
includes Vice President Dallas W. Smythe (4%), 
professor of economics at the U. of Illinois 
and former FCC economist; President Norman 
E. Blankman (39%) and Secretary Duncan M. 
Findlay (17%), both New York realtors, and 
Vice President Alan Blankman (17%), Balti- 
more realtor. 

After FCC’s action to grant Ch. 9 at Okla- 


in the gragtee. 

The action came under FCC’s revised ex- 
pediting procedure whereby the Commission 
acts upon survivor applicants at the next meet- 
ing following the withdrawal of competing bids. 
KOMA withdrew Tuesday as Oklahoma TV 
amended to show a half interest would be given 4! 
KOMA Inc. and that the original Oklahoma TV 


and reported Thursday. 

To use maximum effective radiated power of 
316 kw visual and 156 kw aural, the station 
plans a 1,500-ft. antenna, described as the “tall- 
The call 
KWTYV has been requested, indicating “World’s 
Construction of the tower and 
other technical facilities will cost $1.7 million 
with total investment, including land and 
studios, reaching $2.2 million, the application 





Mr. Turner Mr. Bell 


Mr. Griffin 


Principals in Oklahoma TV Corp., new Ch. 9 grantee 


disclosed. The station will be RCA-equipped 
throughout, it was reported. 

Under the merger, Oklahoma Television 
officers include Board Chairman John T. 
Griffin, head of the Griffin grocery and radio 
interests in Oklahoma and Arkansas, including 
KOMA,; President Roy J. Turner, oil man and 
Oklahoma ex-governor, and Executive Vice 


homa City, Mr. Bell said every effort will be 
made to get the station on the air sometime this 
year. It is assumed the station will affiliate 
with CBS since WKY-TV is basically affiliated 
with NBC, and KOMA is a CBS Radio outlet. 
Oklahoma Television Corp. 
amended under the merger plan, include 
Chairman John T. Griffin, head of the 


ownership, 4s 
: Board 
Griffin 
Oklahoma and 


. . . family grocery interests in 
ore > ¢ ener: ans > - > A / _ ; 
President and General Manager Edgar T. Bell, Arkansas and 57% owner of KOMA Ine.; Presi- 
former general manager of Oklahoma Pub. Co., dent Roy J. Turner (now 20% owner but will be 


assumes 50% 


owner of WKY-AM-TV Oklahoma City. ? 
Oklahoma and 


WKY-TV has been operating on vhf Ch. 4 


when KOMA Ine. 
ex-governor of 


10% owner 
ownership), 


; . “ 3 ~ Ms... partner in Harper-Turner, oil firm; Executive 
since mid-1949. Earlier this year, FCC au- Vice President Edgar T. Bell (holds 263 shares 
| thorized two new uhf outlets, one on Ch. 19 to Class B_ non-voting stock); Vice President 
KMPT (TV) owned by KLPR there, and the [Luther T. Dulaney (now 30%, later 10/0), 


Luther T. Dulaney Co. 


managing partner in Fi 
Oklahoma distributor for RCA appliances an 


other on Ch. 25 to KTVQ (TV), under common 


| ownership with KWCO Chickasha, Okla. Both furniture manufacturer; Vice President F. E. 
uhf permittees plan September commencement Harper (now 20%, later 10%), oil busines 
d: P P P associate of Mr. Turner; Secretary Henry Ss. 
ates. : Griffing (now 30%, later 15%, as trustee for 
The only other channel assigned to Okla- Video Independent Theatres, beneficial owner), 
homa City is vhf Ch. 13, reserved for non- te aeneoe wee ——e in 
commercial educational use and now in com- ndependent Theatres, operator of 192 | 


President 


in 50 Oklahoma and Texas cities; Vice 
{A Ine; 


James C. Leake, 2% owner of KO 
TELE‘ 
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GREEN BAY PACKER FOOTBALL GAMES 


. The four-year award is provided by WEMP 
ma FO R 3 0 S | A T l @) | l ms T E RK S TA T E N E T WwW @) R K to encourage young people in the Milwaukee 
vith area to enter the field of radio and television 
the Mille High Life Sponsors ; after completing their college education. 
ints Series Beginning Sept. 27 Winner of $2,000 WEMP When the scholarship plan is functioning 


‘ , at its maximum, WEMP will have four such 
ieb, WEMP AND WEMP-FM, Milwaukee, will Radio-TV Scholarship 


pin iginate all Green Bay Packers scholarships in effect at one time. 
a ~ 




















































. broadcasts this Fall, feeding a network of . a . , es . 

~~ 8 Wiss nsin and two Minnesota stations. Announced By Boice WEMP’s educational activities also in- 

vhf 2 WEMP Sports Director Earl Gillespie will clude the broadcast of Marquette Univer- 

Urb ype v-play, assisted by Tony Flynn of  TH~ FOUR-YEAR $2,000 WEMP Radio-TV _ sity’s “Radio Workshop” program during 

Ys Neb, Twelve regular games plus a number of scholarship winner is Ruth Ann Schaefer, the school year, and a Junior Achievement 
-seaso xhibitions are on the Packer. ; ; OPT: “Higeh Se : py 

surance — oe aia . — it was announced by Hugh K. Boice Jr., PrO8tam, High School Hit Parade. 

> by the , WEMP general manager. 

© appli. P 

ates Co, . : ae . ‘ 

Tuesday | ee x . > : Schaefer, a graduate of Divine Savior high 

lication ; school, in competition with Milwaukee a , 

Wayne § ee ee * Chis is to certify that 


and ip- # os county public and parochial high school 


students. Ruthann Schacfer 
opposed tp 
The firm 4 mee The award was made on the basis of és the recipient of a scholarship award 
1e (4%), 4 : . ihe’ ; ; p be pe . : 
Illinois . oe age. <> Be writing and speaking ability, scholastic ‘Che WEIP Radio Celavision Scholarship, 


N : : j ; ’ , granted in recognition of academic excellence 
ail é achievement, character and financial need. by the Committee on Scholarships of Marquette 
ncan M. aia 

ors, and 2 : Applicants wrote a scholarship test and a 


), Balti- 


University. Milwaukee, Wisconsin, and appli 
cable for the year 1953 ~ 1957. 
one thousand word essay on “Why I Intend 


it Okla. a _ rien ee. To Make A Career in Radio or Television.” Siaiscsaitind 
my hand and seal this. gna 


Miss Schaefer will attend the Marquette ene 1953. 


University College of Journalism, where 
the scholarship was recently established by 


WEMP. Special guidance by WEMP and 


; _ Po F s y, > 
the University will help the winner plan a : A Abd 


TONY CANADEO, veteran Green Bay Packer back, j (/ 


is honored in a presentation by Earl Gillespie on 
“Canadeo Day” last season. Gillespie is WEMP 
Sports Director and Packer network sportscaster. 


curriculum leading to a degree in Journal- 


The annual scholarship was won by Miss Marquette University 
| 


schedule. The Packers open against Cleve- 
land at the new Milwaukee stadium Sept. 27. 
WEMP also originates the Milwaukee 
Braves baseball broadcasts, with Gillespie, 
fora network of 19 Wisconsin, Michigan, 
Minnesota and Iowa stations, as well as the 
19 station east coast United Broadcasting 
net, 
Gillespie also does Marquette University 
football and Milwaukee Hawks pro basket- 
will be § ball on WEMP. All broadcasts are spon- 
ime this § sored by the Miller Brewing Co., Milwaukee. 
affiliate 
iffiliated 


» outlet. WEM P Advertisers 


hip, as 


: Boat | Tie-in with Braves 


» Griffin 
né and , oa — - e ° ° 
Pele WEMP ADVERTISERS are tying in with 
t will be Station's broadcasts of Milwaukee Braves 
es 50% ff ‘Seball games. WEMP originates play-by- 
na and lay broadcasts of Braves games to Wiscon- 
xecutive # sin, midwest and east coast net with WEMP 
} ww sports Director Earl Gillespie at the mike. 
reside 'h ’ ° ° e 

15%), ©. EMP’s advertisers are using testimon- 
rey Co. lals by Gillespie and Braves players in their 











ces and § Spot announcements. . MISS RUTH ANN SCHAEFER, winner of the $2,000 WEMP Radio-TV scholarship, 
t F. E. These include endorsements of Wisco 99 . : ; pall 

business § gasoline, which sponsors “Play Ball” pro- discusses her college curriculum with (1. to r.) J. L. O'Sullivan, dean of the Marquette 
enry ©. 9 gram before each game in addition to a Iniversity is ‘ ic /EMP i oi 

; : : 7 . versity College of Journalism; Hugh K. Boice Jr... WEMP general manager; and 
ue saturation spot schedule on WEMP; R. G. Caseaannty ots ‘ ote a ; 8 8 

. Video _ cigars and Bendfelt Ice Cream. Joe Rev. Norbert P. Loehr, S. J., University treasurer and chairman of the committee 
theatres §# “4cock, Warren Spahn and Andy Pafko ; ships he scholarship certificate (top right) entitles Miss Schaefer to four 
resident J Mdorse the latter. All are placed through on scholarships. The » wag Pie p re ; oe 

A Ine.; - B. Doner agency. years study at Marquette University. 

A STING FE RR RENO OORT I ON A AC RET ANN SN CU CNR ENON EEC AOE NLL REL om RN RCE 





wertisement Advertisement 












































































Director Marjorie Griffin Leake, 40% owner of 
KOMA Ine. 

John T. Griffin is the brother of Marjorie 
Griffin Leake and brother-in-law of James C. 
Leake. Besides controlling KOMA Inc., they also 
have interests in KTUL Tulsa, KFPW Fort 
Smith, Ark., and KATV (TV) Pine Bluff, Ark., 


vhf Ch. 7 permittee. Their Tulsa Broadcasting 
Co. (KTUL) is applicant for vhf Ch. 8 at 
Muskogee, where the Griffin grocery interests are 
headquartered. 

Mr. Bell, long known in both the broadcasting 
and publishing fields, was secretary-treasurer 
and general manager of WKY and the Okla- 
homa Pub. Co. from 1928-1948; directing head 
of KLZ Denver and KVOR Colorado Springs 
from 1936-1948 while under Oklahoma Pub. Co. 
ownership; general manager of WEEK Peoria, 
Ill., from 1946-1948, and general manager of 
KTOK Oklahoma City from 1950-1951. 

L. M. Sepaugh, general manager of WSLI 
Jackson, said the new Ch. 12 station should 
begin operation within six months. A firm date 
will be set as soon as equipment deliveries from 
General Electric are verified. Since WSLI is 
affiliated with ABC, he assumed the TV station 
likewise would be a primary outlet of that net- 
work. National representative will be Weed 
Television. 

Details of the four new grants follow: 

Champaign, Ill.—Champaign-Urbana TV Inc. 
granted uhf Ch. 21; ERP ef 16.2 kw visual and 
8.71 kw aural; antenna height above average 
terrain 740 ft. 


Jackson, Miss.—Standard Life Bestg. Co. 
(WSLI) granted vhf Ch. 12; ERP 214 kw visual 
and 112 kw aural; antenna 700 ft. above aver- 
age terrain. 


Kearney, Neb.—Bi-States Co. granted vhf 
Ch. 13; ERP 56.2 kw visual and 30.2 kw aural; 
antenna height above average terrain 550 ft. 

Oklahoma City—Oklahoma TV Corp. (amend- 
ed to allow KOMA Ine. to acquire 50% interest) 
granted vhf Ch. 9; ERP 316 kw visual and 158 
kw aural; antenna height above average ter- 
rain 1,530 ft. 


FCC Asked to Okay WHOL 
For Temporary Operation 


WHOL Allentown, Pa., should be permitted to 
continue operation until the new WEEX Easton, 
Pa., begins program test operation Aug. 15, 
FCC was advised last week by the chief of its 
Broadcast Bureau. WHOL has asked permis- 
sion to operate until litigation ends in its quest 
to overturn the latest final decision of the Com- 
mission in the seven-year-old case granting 
WHOL’s 250 w fulltime on 1230 ke to Easton 
Pub. Co. for WEEX [BeT, July 20, 6]. 

WEEX has agreed to allow WHOL to con- 
tinue until Aug. 15. WHOL won the original 
decision, set aside after court appeal by Easton, 
and FCC allowed WHOL to continue pending 
outcome of the comparative proceeding. 


TV Processing Procedure 


NEW TV processing procedure an- 
nounced a fortnight ago by FCC to expe- 
dite hearing cases and grants in major 
markets having little or no operating TV 
stations [BeT, July 20] will become effec- 
tive Aug. 24, it was learned last week. The 
revised city priority lists will be issued 
shortly thereafter, FCC spokesmen said. 


Official publication of the new procedure 
was made in the Federal Register Sat- 
urday, and the amended TV processing 
plan would become effective 30 days 


thereafter on Monday, Aug. 24. Under 
the plan, cities would rank in the new 
priority lists in the order of greater pop- 
ulation and least operating local service. 
The lists will be revised every two months 
to reflect changing conditions. 
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GOVERNMENT 


SRA ASKS FCC TO REOPEN PROBE 
OF NETWORK SPOT REPRESENTATION 


Issue, first raised in 1947 by the SRA predecessor organization, is 
again called to the attention of the Commission. Hearing in 1949 
prompted FCC to put network-owned outlets on temporary license, 
pending review of situation. Review did not materialize. 


CALL for FCC to reopen its investigation of 
the network “invasion” of the national spot rep- 
resentation field in both radio and TV was 
voiced last week by former FCC Chairman 
James Lawrence Fly in behalf of Station Rep- 
resentatives Assn. Inc. 

Hitting the several years’ delay upon the part 
of the Commission on solving policy questions 
concerning the networks and their representa- 
tion of independently-owned radio and TV affil- 
iates in the national spot field, Mr. Fly charged 
that “national public policy . requires that 
network encroachment upon station control 
and upon responsible non-network competition 
be eliminated forthwith.” 

“Patently, the hour is late,” he concluded, 
alluding to the fact that it was SRA’s predeces- 
sor, the National Assn. of Radio Station Rep- 
resentatives, whose complaint in 1947 to the 
U.S. Attorney General and to FCC resulted in 
the Commission’s subsequent hearing in this 
matter. 

The hearing culminated in a ruling by the 
Commission in late 1949 whereby ABC, CBS 
and NBC owned-outlets were placed on tem- 
porary license pending a projected over-all re- 
view of the network-affiliate relationship, an in- 
vestigation which never has materialized. 

These network-owned stations since have been 
granted regular renewals, as well as those of 
the Don Lee Broadcasting System (now a divi- 
sion of General Teleradio) which had been put 
on temporary license in 1946 pending investiga- 
tion of option time, territorial rights and other 
related matters. 

Mr. Fly, now partner in the New York-Wash- 
ington radio-TV law firm of Fly, Shuebruk & 
Blume, was chairman of FCC at the time the 
“chain broadcasting regulations” were promul- 
gated and made effective. These rules limit 
network control over operation of affiliated 
stations. 


Termed ‘Supplement’ 


The present FCC Chairman, Rosel H. Hyde, 
presided for the Commission in the Don Lee 
Network hearing in January 1947. 

Mr. Fly’s letter in behalf of SRA, dated July 
17, was termed a “supplement” to the original 
1947 protest of the representatives’ association. 
The letter noted that FCC held “extensive hear- 
ings” in November-December 1948 and Jan- 
uary-March 1949 and on Oct. 31, 1949, “took 
intermediate action in placing certain network 
owned stations on temporary license pending 
the conclusion of this and other related 
matters.” 

Thereafter, the letter pointed out, “the Com- 
mission concluded that no definitive action 
would be taken at that time and indicated unre- 
solved issues would be concluded after a gen- 
eral network investigation then in contempla- 
tion.” 

“This latter and broader proceeding has not 
been undertaken,” SRA reminded the Commis- 
sion. 

“Conscious of the great work load on the 
Commission,” SRA said it recognizes such a 
general inquiry cannot be expected in the 
foreseeable future, but called for immediate ac- 
tion on the limited issues surrounding the net- 
works’ national spot representation activities. 
SRA contended: (1) These issues are “basic 





and simple and may feasibly remain isolated 
from other network problems; (2) a conclusioy 
on them “has become urgent” through “fe. 
cent and current action” of NBC and CBS “jp 
actually further encroaching and _ projecting 
still additional encroachment upon the station 
national spot representative field,” and (3) “the 
rapid growth in the number of television sta. 
tions accelerates the development of practices 
which, permitted, will become industry fixtures,” 

SRA’s position in substance is that the na- 
tional networks, already controlling most of 
their affiliates’ broadcast hours, may not ac- 
quire “further control” over the stations’ time. 
business and programming “without running 
counter to sound public policy and to the con- 
trolling policy if not the specific letter of the 
Commission’s network regulations.” 

“In complete disregard for the Commission 
and the proceeding before it.” SRA asserted. 
“NBC and Columbia have recently acquired 
the national spot representation” of certain 
independently owned and operated affiliated 
stations. SRA pointed to NBC’s new repre- 
sentation of KPTV (TV) Portland, Ore., KONA 
(TV) and KGU Honolulu, and KSD-AM-TYV 
St. Louis and CBS’ new representation of 
WMBR-AM-TV Jacksonville, Fla., and KGUI 
(TV) Houston-Galveston, Tex. 

Alleging that the networks are becoming 
bolder because of FCC’s failure to settle the 
issues and citing the urgency created by TV's 
growth, SRA argued: 

The sledge hammer force of affiliation or non- 
affiliation may easily be used to force the inde- 
pendent stations to yield control of national spot 
competition. And this force we know is being 
used. The Commission needs no charts or graphs 
to recognize the importance to a TV or AM sta- 
tion of network affiliation. The very weakness 
of the bargaining power of an individual station 
renders it helpless against this force in the ab- 
sence of action to implement the national public 
policy. 

Turning to network expansion into the field 
of TV film production, SRA said this “fast 
developing” practice is further aggravating the 
problem. Noting that these films are mailed to 
affiliated for airing at different times, SRA 
said “these practices are to be distinguished 
from the live show or even the film show simul- 
taneously transmitted by electrical means for 
simultaneous broadcast by all affiliated sta- 
tions.” 





Contrary to the statutory definition of net- 
work broadcasting, SRA alleged, “the networks 
force recognition of this service as ‘network 
broadcasting’; station revenue is dismissed ac- 
cordingly and licensee responsibility further 
impaired. ” 

CBS legal authorities last 


week said they 




















Text of SRA Letter 


FULL TEXT of James Lawrence Fly’s 
letter to FCC in behalf of Station Repre- 
sentatives Assn. is published on page 111 
of this issue. SRA asks FCC to reopen 
its onetime investigation of major net- 
work representation of independently- 
owned affiliated stations in the national 
spot broadcasting field. 
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It sounds like a stopper but it’s true—evening radio time is even better than early 
morning which no one needs to tell you is an excellent value from the standpoint 
of listeners per set, audience turnover and family-type audience. 


To be specific . . . take Indianapolis, where a survey* of the three-hour periods 
6:00 to 9:00 P.M. versus 6:00 to 9:00 A.M. Monday through Friday discloses 
these extremely interesting percentages: 


13% higher average ratings on WIBC in the evening. 
3% more sets in use in the evening. 


Giving a still sharper edge to these figures is television’s complete penetration 
into the Indianapolis area! 

This is no isolated case: it’s repeated in city after city coast to coast. Even in 
many mature television markets, evening radio offers a far larger audience than 
early morning, yet the cost per thovisand comparison is most attractive. 

Bargain-wise advertisers and agencies should have all the facts with which we 
support our statement that nighttime radio is today’s best buy. 

Call your John Blair man today! 


particularly over WIBC, Indiana’s First and Only 50,000 Watt Station 


In Indianapolis, Evening is Even Better : 


WIBC Average Ratings 


6-9 A.M. 6-9 P.M. 


Sets in Use 


JOHN 
BLAIR 


& COMPANY 


Comparison WIBC Average Ratings and Sets in Use 6-9 


M. vs. 6-9 P.M. Mon.-Fri. 6-9 A.M. equals 100%. 


*Source: January Pulse Indianapolis 


This is one in a continuing series of advertisements based on regular syndicated 
audience measurement reports. To achieve a uniform basis of measurement, the 
stations chosen for this series are all John Blair-represented outlets .. . all in major 
markets, all in mature television markets. 
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REPRESENTING LEADING 
RADIO STATIONS 


NEW YORK + BOSTON « CHICAGO 
ST.LOUIS + DETROIT + DALLAS 
SAN FRANCISCO «+ LOS ANGELES 
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were not served with a copy of Mr. Fly’s let- 
ter and accordingly could not comment on it. 

NBC, which received a copy, said it tenta- 
tively was planning to answer it in a letter to 
the Commission, although a final decision might 
not be made before this week. 

[The nature of the reply under consideration 
was not disclosed but officials pointed out that 
in the 1948-49 hearings NBC—as well as CBS 
and also ABC, which at that time represented 
some stations other than their own—took the 
position that SRA’s charges were unfounded 
and untrue and that SRA could cite no instance 
where a network had used affiliation as a 
device to pull itself up in the spot field. 

They also pointed out that in the FCC hear- 
ing no station official testified against network 
activity in the representation field and that, on 
the other hand, all station people who did tes- 
tify were in favor of such activity. 

It was also noted Mr. Fly’s contention that 
stations’ use of network film non-simultaneously 
does not qualify as “network broadcasting” 
was raised by him during the 1948-49 hear- 
ing. It was the networks’ position that a sta- 
tion should not be “penalized” by loss of net- 
work status because of the absence of inter- 
city relays and that AT&T is correcting and 
ultimately will correct this situation by making 
intercity channels available to link the stations 
with the nationwide network. 

Mr. Fly’s reference to networks’ expansion 
in the field of TV film production was termed 
“irrelevant.” 


WFMZ-TV Ownership 


WFMZ-TV Allentown, Pa., new uhf Ch. 67 
companion outlet to WFMZ-TV there, is owned 
by Penn-Allen Broadcasting Co. and not Easton 
Pub. Co. as reported in BeT, June 20. Raymond 
F. Kohn is Penn-Allen president. Easton Pub. 
Co. is operator of WEEX-FM Easton, permit- 
tee for WGLV (TV) there on uhf Ch. 57, and 
holds a construction permit for a new AM sta- 
tion there, to be WEEX 


GOVERNMENT 


WCAV, Larus Oppose 
WTAR Bid for Hearing 


CAVALIER Broadcasting Co. (WCAV) Nor- 
folk and Larus & Brother Co., licensee of 
WRVA WRYVB (FM) Richmond and WRVC 
(FM) Norfolk last week filed in opposition to 
petitions by WTAR Radio Corp. (WTAR-AM- 
FM-TV) Norfolk, and Hampton Roads Broad- 
casting Corp. (WGH) Newport News, Va., 
which ask FCC to designate for hearing an 
application to assign WCAV to Larus. 

The WTAR petition charged the primary 
reason for the sale was to afford Larus a sec- 
ond outlet in the Norfolk area in contraven- 
tion of FCC multiple ownership rules and 
against the public interest. WTAR_ charged 
that since WRVA went on the air in 1939 it 
had made claims at various times that its sig- 
nal “blankets” the Norfolk market and that 
it now is “discreetly silent” about its Norfolk 
activity and overlap with WCAV [B®T, July 
6]. 

The WCAV and Larus petitions asked that 
the WTAR petition be dismissed on the ground 
neither petitioner is a party in interest to the 
proceeding for the assignment of WCAV to 
Larus. 

The Larus petition argues the overlapping 
daytime service of WRVA and WCAV is of 
minor importance and that it “has never claimed 
that WRVA served the Richmond and Nor- 
folk markets equally well. Anyway, adver- 
tising claims by a station regarding coverage 
are immaterial.” 

Larus argues that the estimate that Norfolk 
constituted approximately 20% of WRVA’s 
listening audience was due to the fact that 
WRVA was the only source of CBS programs 
in the area. Larus contends that: 

. . . When WTAR Norfolk becomes the 
CBS affiliate in September, the Norfolk audi- 
ence desiring CBS programs will listen to the 
station with the stronger signal (WTAR), 
rather than the one supplying a signal of 
marginal value (WRVA). Acquisition of WCAV 
will enable Larus to render service with a 
quality signal to the Norfolk area, replacing 
the present service that has an inadequate and 
unsatisfactory signal.” 


BEAUMONT, ALLENTOWN TV PROPOSED 


FCC examiners issue _ initial 

decisions for grants to KTRM 

in Texas and Queen City 

Broadcasting Co. in Pennsyl- 

vania. 

INITIAL decision, proposing to grant vhf Ch. 6 
at Beaumont, Tex., to KTRM Inc., licensee of 
KTRM, was issued last week by FCC Hearing 
Examiner Annie N. Huntting. Assurances of 
better public service because of integration of 
ownership and management, superior program- 
ming and technical facilities, and local stock 
ownership and community participation were 
cited as the decisive factors. 

The examiner simultaneously would deny 
the competitive applications of Beaumont 
Broadcasting Corp. (KFDM) and The Enter- 
prise Co. (KRIC), publisher of the Beaumont 
Journal and Enterprise. 

In another initial decision FCC Hearing 
Examiner Benito Gaguine proposed to grant 
uhf Ch. 39 at Allentown, Pa. to Queen City 
TV Co. The proposed ruling stems from the 
dismissal of B. Bryan Musselman et al (WSAN- 
AM-FM Allentown) of its competitive applica- 
tion for the same channel. 

The proposed grant to KTRM calls for ERP 
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of 35 kw visual and 18.7 kw aural with antenna 
height above average terrain of 592 ft., above 
ground 611 ft. 


KTRM’s principal officers and directors, own- 
ing about 76.2% of the voting stock, are: Presi- 
dent Jack Nell, Vice President-Treasurer Joseph 
S. Trum, Secretary Ben F. Hughes and W. P. 
Hobby. Mr. Hobby, former governor and lieu- 
tenant governor of Texas, now publisher of the 
Houston Post, licensee of KPRC-AM-FM-TV 
Houston, has an option to purchase an additional 
25% interest. His wife is Oveta Culp Hobby, Sec- 
retary of the Department of Health, Education 
and Welfare. 

KFDM is owned 40.62% by D. A. Cannan and 
family; 24.81% by C. B. Locke and family and 
31.83% by 9 Beaumont stockholders. 

Principals in KRIC are Vice President and 
Treasurer E. C. Davis (8.14%), Secretary Eva H. 
Duday (11.54%) and the Estate of Mrs. J. L. 
Mapes (63.82%), voted by President O. E. Davis. 


The recommended grant in Allentown, on 
Ch. 39 to the Queen City TV Co. specifies ERP 
of 107 kw visual and 54 kw aural with antenna 
height above average terrain of 350 ft. 


Principals in the proposed grantee include Far- 
ris E. Rahall (34%), 25% owner of Raleigh Tran- 
sit Co., Beckley, W. Va., city bus lines, secretary 
and 22% owner of WKAP Allentown, vice presi- 
dent and’ 25% owner of WNAR Norristown, Pa. 
and secretary and 15% owner of WWNR Beckley, 
W. Va.; President Frank Hausman (15%), 60% 
owner of General Paving Co., Allentown; Vice 
President Max Cornfield (15%), automobile deal- 
er; Secretary Ogden R. Davies (7%), 44 owner of 
golf course, general manager and 4% owner of 
WKAP Allentown and 2.4% owner of WNAR 
Norristown, and Bernard B. Naef (6%), real estate 
development and % owner of golf course. 





No Call Confusion—FCC 


CONTENTIONS that similar call jetter 
assignments may be confusing were 
turned down by FCC last week in two 
cases. The Commission denied a peti- 
tion by WMT-AM-TV Cedar Rapids, 
Iowa (American Broadcasting Stations 
Inc.) requesting cancellation of the cal] 
WMTV (TV) assigned to Bartell Ty 
Corp., uhf Ch. 33 permittee at Madi- 
son, Wis. FCC noted Madison is 130 
miles from Cedar Rapids “and doesn’t 
see likelihood of confusion.” The Com- 
mission also denied petition of WJDA 
Quincy, Mass. (South Shore Broadcast- 
ing Co.) requesting that WVDA Boston 
(Vic Diehm & Assoc.) be required to 
change its call. WVYDA formerly was 
WNAC under General Teleradio, the 
latter now operating WLAW Lawrence- 
Boston as WNAC. 










FCC Approves Petry Purchase 
Of 22% Share in KFMB-AM-TY 


SALE of 22% interest in KFMB-AM-TV Sag 
Diego, Calif., to Edward Petry & Co. for 
$633,000 was approved by FCC last week ag 
co-owners J. D. Wrather Jr. and Maria Helen 
Alvarez relinquish negative control [B®T, 
June 8]. 

New stock in the amount of 285.67 shares 
is issued to the station representative firm as 
Petry also acquires an option to purchase an 
additional 142.83 shares at $316,719 for a 
total interest of one-third in the radio-TV prop 
erties. 

Mr. Wrather and Mrs. Alvarez earlier this 
year received Commission approval to acquire 
the KFMB outlets from John A. Kennedy for 
a total consideration of $3.15 million [B®T, 
March 30]. They also control KOTV (TV) 
Tulsa. 

Meanwhile, FCC records last week disclosed 
that Petry has given up its 11% interest in 
KSTP-AM-TV Minneapolis-St. Paul. KSTP 
Inc., the licensee, has bought back the 22,200 
shares of $1 par value stock held by the sta- 
tion representative. Price was not reported. 
Principal owner of KSTP is Stanley Hubbard, 
president and general manager. 





Waterloo Vhf Ch. 7 Suit 
Recessed Until Aug. 25 


HALF MILLION dollar anti-trust suit brought 
by KWWL against KXEL [B®T, July 13], both 
Waterloo, Iowa, recessed last week to Aug. 25 
when the trial will be resumed. U. S. District 
Court Judge Henry N. Graven also ordered that 
all testimony taken thus far be considered part 
of the record on the merits of the case. 

Engendered by heat of competition for 
Waterloo’s lone vhf Ch. 7, suit was brought 
by KWWL on the charge that KXEL had in- 
spired a boycott by advertisers, and that KXEL 
had misrepresented and defamed KWWL. Trial 
began July 17 and ran until it was recessed July 
20. During the trial, KWWL ran a tape record- 
ing of two speeches by Joe Dumond, manager of 
KXEL. 

Torrid heat wave during the trial caused 
Donald Kassner, KXEL chief engineer, to faint 
at one period in the proceedings. Representing 
KWWL is W. A. Roberts of the Washington 
law firm of Roberts & McInnis. Representing 
KXEL is Clair L. Stout, of the Washington law 
firm of Dow, Lohnes & Albertson. 
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GOVERNMENT 


CONGRESS, IN PUSH TO GO HOME, FREES 
FCC, FTC, CENSUS FUNDS FROM LOGJAM 


FCC receives $7.4 million to operate in fiscal 1954, with more than 
$1 million pegged for TV. Congress, however, uses its economy 
knife on business, manufacturing and agricultural censuses; on 
FTC, and on radio propagation and standards studies by the National 


Bureau of Standards. 


CONGRESSMEN, staying up late and work- 
ing hard in committees last week, loosened 
the appropriations logjam. 

Among the results: 


® FCC now knows how much it will get to 
carry on its 1954 fiscal operation. Total sum 
for the year which began the first of this month 
is $7.4 million. Of this amount, $1,018,496 
is to be applied to easing the Commission’s TV 
application processing load. 

® The National Bureau of Standards was 
expected to receive $2 million flat for its study 
of radio propagation and standards. 

® The Bureau of the Census now must re- 
adjust its plans on the taking of business, manu- 
facturing and agricultural censuses on the 
basis of $1.5 million, substantially less than 
originally earmarked for the Commerce Dept. 
branch. 

@ Federal Trade Commission also is not 
faring too well under congressional pruning 
knives. FTC can bank on $4,053,800 to op- 
erate in fiscal 1954. 

While not all of these appropriations were 
cleared for the President, joint conferees al- 
ready had agreed upon the above. Disagree- 
ment on other items in the separate bills (all 
unrelated) placed temporary brakes on clear- 
ance. 


Senate Version Wins 


Joint conferees agreed with the Senate ver- 
sion of FCC’s budget, giving the agency the 
$300,000 additional appropriation which was 
won in the upper branch principally because 
of Sen. Edwin C. Johnson’s (D-Colo.) floor 
fight earlier in the year [B®T, May 25]. 

The conferees said in effect that FCC must 
abide by the House direction, however. In 
other words, the Commission must apply the 
million and plus to TV. The Senate orig- 
inally had been thinking in terms of FCC get- 
ting some of the money and then coming back 
for more if TV processing was at a speedy 
pace. 

FCC now receives $900,000 more than it 
got for fiscal 1953. 

The Truman budget had asked for $8.3 mil- 
lion for FCC. This was later trimmed by the 
GOP Bureau of the Budget which put the fig- 
ure at $7.1 million. 

FCC now has 10 examiner teams engaged 
in TV processing. The new appropriation, 
according to Sen. Johnson’s estimates, would 
give the agency 24 teams. The Commission 
has been cataloging applications from legal 
people, according to experience. Some in- 
formal interviewing has been underway. But 
in respect to new examiners, FCC first must 
advertise in the Federal Register. This has not 
been done as yet. 

It is understood that Sen. Johnson will be 
keeping close check on FCC as to progress 
made on the handling of funds in relation to 
the TV processing problem. 

On the business-manufacturing-agriculture 
censuses, the House originally had thrown out 
the funds. The Senate disagreed, asking for 
$9.4 million to be available until Dec. 31, 
1956 [B®T, June 1]. Finally, the House 
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adopted an amendment proposing the $1.5 
million on a fiscal basis to which the Senate 
concurred. Inserted were the words “spot 
checking” which the Bureau is now directed 
to do. 

In radio propagation and standards research, 
the House had proposed a cut of $306,500 
from the original request of $2,306,500. The 
Senate restored the cut. Conferees, however, 
accepted the lower figure of the House. 


FTC, meanwhile, was told by the conferees 
that while it had not been authorized expendi- 
tures to hire a management consultants firm to 
survey the commission, the “project is desir- 
able.” Congressmen suggested the Bureau of 
the Budget be called in to assist FTC in this 
endeavor. In total, FTC gets $125,000 less, 
the Senate version winning over the House. 


MOVIE TAX REPEALER 
SENT TO ‘IKE’ 


A DRIVE by revenue-hungry motion picture 
people to have Congress repeal the 20% tax on 
movie theatre tickets succeeded last Friday when 
the measure was sent to the White House. 

The bill (HR 157) stormed through the 
House via the House Ways and Means Commit- 
tee and through the Senate via the Senate Fi- 
nance Committee. It cleared the Senate Friday. 

The tax-repealer was reported out of House 
committee a fortnight ago [B®T, July 13]. It 
was passed by the House Wednesday in less 
than two minutes when no objection was raised. 
The same day it cleared the Senate Finance 
Committee. 

In a Senate report (S Rep 611), the Commit- 
tee noted: 

“The [movie] industry has been extremely 
hard hit through the introduction of television 
and other competing activities.” 

The bill was opposed by the Administration. 
The committee estimated the U. S. loss of reve- 
nue would be “approximately $100 million.” 


Senate Finance Committee Chairman Eu- 
gene D. Millikin (R-Colo.) said his group felt 
the movie industry was in “distress” and needed 
aid. The committee said total net income of 
all U. S. movie theatres declined 29.7% since 
1946. Attendance was still on the decline, the 
report asserted. Since 1946, the report said, 
more than 5,000 movie houses have closed their 
doors. 


Some Would Pocket It 


Chairman Millikin explained that some 
movie theatres would pass the saving along to 
patrons while others would keep it to help make 
ends meet. If amendments are tacked on the 
bill in the Senate to give similar excise tax re- 
lief to other industries, the legislation might 
meet defeat, he cautioned. 

Meanwhile, Senate leaders predicted prompt 
approval of House-approved legislation which 
would prevent movie stars and others from es- 
caping U. S. income taxes by remaining abroad 
for at least 17 out of 18 consecutive months. 
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Homestretch 


WITH Congress heading down the 
homestretch, BeT has assembled on the 
next few pages reports of legislation and 
events on Capitol Hill which affect or 
are of general interest to the broadcast- 
er and to those in related fields. Con- 
gress has its sights trained on a July 3} 
adjournment, but the Administration 
leadership already has admitted the ses- 
sion could go longer. Most observers 
agree that Congress will wind up when 
well into August. 


CONGRESS WINGS IIA 
WITH BOTH BARRELS 


IIA, scheduled to become an 
independent branch on Aug. 
1, suffers near mortal wound 
as the House clips 31% from 
its 1954 funds. And Sen. Mc- 
Carthy triggers a threatening 
blast. 


THE U. S. international information program 
last week found itself still the clay pigeon for 
Congressmen searching for fair game. 

First shot was fired by the House a fortnight 
ago when that body sheared 31% from the 
1954 appropriation for the International In- 
formation Administration. 

The ITA includes Voice of America. The IIA 
is scheduled Aug. 1 to become an independent 
branch administratively with broad guidance on 
policy from the State Dept. This was assured 
by House action last week in approving Presi- 
dent Eisenhower’s IIA reorganization request. 

The State Dept., however, warned that if the 
House cuts are allowed to stand it may capsize 
the VOA, forcing a radio shutdown. The cut 
for IIA was from $97 million to $50 million. 

The Administration was putting all its eggs 
in the Senate basket. The Senate Appropria- 
tions Committee was scheduled to hold hearings 
on the budget request last Friday. 

Second shot fired at IIA was by Sen. Joseph 
R. McCarthy (R-Wis.), long a critic of the pro- 
gram. He directed his attack against Dr. Robert 
L. Johnson, retiring chief of ILA. The Senator 
warned Dr. Johnson that the latter’s statements 
criticizing his newly-hired subcommittee re- 
search director, Karl Baarslaag, would cost the 
overseas information program a heavy price 
in budget cuts. 

Meanwhile, President Eisenhower indicated 
he was highly disturbed over the House budget 
cut. This was revealed by Sen. H. Alexander 
Smith (R-N. J.), a member of the Senate 
Foreign Relations Committee. 

Sen. McCarthy is a member of the Senate 
Appropriations Committee. He wrote Dr. 
Johnson: 

“Doctor, if you had deliberately set out to 
sabotage any possibility of getting adequate 
funds to run a good information program, you 
could not have done a better job in that 
sabotage than you have. . . . You have done 
almost irreparable damage to the possibility 
of obtaining adequate funds for an information 
program which could be a real Voice of 
America and not a voice of Moscow as it has 
been to such a great extent under the previous 
Administration.” ; 

Leonard F. Erikson, vice president and di- 
rector of McCann-Erickson advertising agency, 
takes over as head of Voice of America today 
(Monday). 
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TOBEY SPURS 
NARBA TO VOTE 


There’s no let-down on NARBA 
in Senate. On the contrary, 
Sen. Tobey asks for continued 
meetings on the international 
radio treaty until the Senate 
Foreign Relations Committee 
sees fit to vote upon it. Current 


obstacle to proponents is the 


Congressional drive to ad- 
journ. 
THERE is a strong move in the Senate For- 


eign Relations Committee, propelled by Sen. 
Charles W. Tobey (R-N. H.), to bring the 
North American Regional Broadcasting Agree- 
ment to a committee vote and, if approved, 
send it to the floor for action. 

The aim is to get the treaty before the 
Senate for ratification before Congress ad- 
journs, which may be by mid-August. 

NARBA apportions various parts of the AM 
spectrum among the North American countries 
and has been awaiting ratification since Febru- 
ary 1951. It takes a two-thirds majority of 
Senate members, present and voting, to ratify 
an international treaty. 

Developments last week on NARBA, on 
which hearings were held the second week of 
July [B@T, July 13], were: 

@ FCC Chairman Rosel H. Hyde, who head- 
ed the U. S. delegation which negotiated the 
treaty, was questioned Tuesday 
sion with some 
tee present 


in closed ses- 
nine members of the commit- 


In No Hurry 


® Sen. Walter F. George (D-Ga.), ranking 
minority member of the committee, indicated 
the group should not be in any “hurry” to con- 
sider the agreement. It was learned, however, 
that Sen. George has been asked by Sen. Tobey 
to change this position and the Georgian, a 
veteran legislator, may go along. 


® Sen. Tobey also has applied a gentle touch 
to Sen. Paul H. Douglas (D-Ill.) to study 
NARBA. Sen. Douglas, it is understood, had 


“watered down” his objections to NARBA 
when he publicly opposed it at first [AT Deap- 
LINE, July 13). 

® Sen. J. William Fulbright (D-Ark.) is said 
to be in favor of the treaty and may actively 
support it. He member of the NARBA 
subcommittee of the Senate Foreign Relations 
unit 

@ Sen. Tobey asked the committee’s chair- 
man, Alexander Wiley (R-Wis.), to continue 
consideration of NARBA until a committee 
vote can be taken. It was reported that Sen. 
Wiley was willing for meetings to be held, 
but there is difficulty in getting members to- 
gether. 

® It also was reported that Sen. Tobey still 
wants the treaty to come before the Senate, 
irrespective of victory or defeat, though he 
would want the former. 

© Another development was the report that 
some attempt may be made to make it the 
sense of the Senate that FCC assure radio 
coverage to farm areas (farm groups have ob- 
jected strenuously to the treaty) by not per- 
mitting stations which serve those regions to 
suffer a diminishment of power because of 
NARBA. 
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New Hoover Commission 
Ordered by President 


A NEW Commission on Organization of the 
Executive Branch of the Government (Hoover 
Commission) has been ordered by President 
Eisenhower. Former President Herbert Hoo- 
ver again will chairman the study. 

The first commission, set up by the Truman 
Administration, operated from 1947 to 1949. 
Its recommendation for reorganization of the 
FCC eventually wound up before Congress 
via the White House. The first, in 1950, was re- 
jected by the Senate [B®T, May 22, 1950]. A 
second attempt met similar defeat in the 82d 
Congress when a Senate committee turned down 
the plan in view of the previous Congress’ 
action. 

Both proposals would have invested ad- 
ditional powers in the office of the FCC chair- 
man. They would have given the Chairman 
authority on executive and administrative func- 
tions, transferring it from the full Commission. 
The later plan would have allowed the Chairman 
jurisdiction on the appointment and assignment 
of personnel in the immediate offices of the 
Commissioners [B®T, March 26, 1951]. 

Mr. Hoover said the new commission will 
concentrate on overlapping functions of govern- 
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BROADCAST media got some lay jp , Pros} 
somewhat indirect way in these Sii ations | 
Capitol Hill last week: on iv 
During a stormy session of the House Gq, catio 
ernment Operations Committee Thursday, cop, jOUrN 
mittee members prevented Chairman Clare pf} The 
Hoffman (R-Mich.) from going through wig posa 
a plan to record their remarks. Two (Cy, well 
gressmen, noting microphones before then 
threatened to walk out unless they were yp, telec: 
moved. They said Rep. Hoffman, who hy ment 
differences with his committee members of THE SED 
what the group should investigate, could use thell-solution 
wire recorder to make their remarks out offfsision 01 
context and broadcast them on the radio, Purpose 
Senate Ire Up ane 
In the Senate, during angry debate betweefidld, wou 
Sen. Joseph R. McCarthy (R-Wis.) and Sen pents in | 
Herbert H. Lehman (D-N. Y.) and Mike Mongemmissic 
roney (D-Okla.), Sen. Monroney declared te — 
did not believe “that televising hearings of he 





crackpots, Communists, or fellow travelers p 
















Se > . sformatio 
ment departments and initiate a study for event- matter who they may be, is an effective way to _ 
ual civil service reforms. Sen Homer Ferguson root out communism.” Later he cautioned the 

(R-Mich.) and Rep. Clarence Brown (R-Ohio) Wisconsin Senator that the search of subg _ 

sponsored legislation setting up the commission. versives ought not be by television “but by The - 

They said the new group would have broader scientific crime detection.” By the latter, hg? Cl 

powers. explained, he was referring to the FBI. ’ = 

danged 1 

vernm« 

nications, 

HINSHAW BILL WOULD MAKE PAY-SEE, aemnni 

1 1 ko. John 

THEATRE TV BOTH ‘COMMON CARRIERS baile 

«n Com 

California GOP Rep. Carl Hinshaw introduces a House bill to amend ] »,. 

the Communications Act of 1934 to make ‘Box Office TV’ a common frrorted | 

carrier, removing subscription-theatre video from the broadcasting J the ‘ 

category. No action is seen this session. The rey 

s te techni 

BOX OFFICE television—so-called subscrip- was conceded, however, that there was iciee 

tion or theatre TV—would be “deemed chance for it to be considered because of th ing up th 

common carrier” by a proposed amendment to rush by Congress to adjourn. The repor 

the Communications Act. But the committee could take up the measur@\ep the 


[his is the purpose of a House bill (HR 
6431) introduced last week by Rep. Carl 
Hinshaw (R-Calif.). 

The legislation was looked upen by broad- 
cast industry observers as both significant and 
broad in its implication. 

The measure would place both subscription 
and theatre TV in the public utilities category. 
In other words, FCC would set tariffs, rates 
(for type of service and amount), return en- 
titled on investment, etc. These are some of 
the regulations which govern the telephone and 
telegraph industries. 


No Charges Wanted 


Rep. Hinshaw told B®T he introduced the 
bill because he believed the definition of 
“broadcasting” in the Act should remain as it is 
now. “Broadcasting should be disseminated for 
the public without any charges,” he asserted 
flatly. 

The Congressman pointed out that a year 
ago (July 2, 1952) during House debate on a 
conference report dealing with the McFarland 
Bill (now law), he had insisted on no change 
in definition. 

At that time, he warned he would amend 
the Act to make this clear both in intent and 
definition. 

The bill last week was referred to the House 
Interstate & Foreign Commerce Committee. It 


next year in the second session of the 83 





portunity 








Congress. niworks 
May Affect FCC deve 

It was speculated in Washington that thg@ons, t 
bill, if passéd next year, could preclude the Sen. Be 
FCC from authorizing subscription TV aS ffyeion 
adjunct of the broadcasting arts. mobed th 

Introduction of the measure, alone, probably. Tp), 
will mean that the committee will call fhgenothe; 
comments from FCC, and likely tie UP Mead of, 
forthcoming decision. 

Fext of the bill follows: 

A BILL The co 

To amend the Communications Act of 1934 wit@hitas ady 

respect to its application in the case of sU%), chain 
scription radio and television. : 

Be it enacted by the Senate and House of Repg®muni 
resentatives of the United States of America ™ 
Congress assembled, That section 3(h) of th A join 
Communications Act of 1934 is amended by jure j 


























serting before the period at the end there@jy. the 
the following: Meee 
“Provided, That a person engaged in interstal _ = 
or foreign communication by radi f prograg’ comn 
material intended to be received member 
of the general public only upon the payment FCC v 
a charge, fee, or other form of direct compens#mith a cx 
tion shall be deemed to be a common carriet. fi object 
SEC. 2. Section 3 (0) of the C unicatio® 
Act of 1934 is amended to read a lows: |B The te 
“(o) ‘Broadcasting’ means the seminati( hive | 
of radio communications intended to be recelvé _ 
without the payment of any charge, subscriptiogpernm 
fee, or other form of direct compensation, "SB studie. 
the general public, directly or through the inter Work 
mediary of relay stations.” : 
BROADCASTING @ TrLecasTIN@*adc 
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Prospect of a new Commission 
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Hons af on International Telecommuni- 
ise Go cations (before Congress ad- 
: 0s 
ay, cong journs) looked good last week. 
Clare ff] The Senate okayed the pro- 
igh wiiff posal! to study global TV as 
wo Cul well as other international 
© thn telecommunications develop- 
were fe. 
who has ment 5. 
bers oy ME SENATE last Thursday passed a joint 
d use thellsolution (S J Res 96) to set up a new Com- 
S$ Out ofnssion on International Telecommunications. 
lio. pose of the nine-member commission, 
Purp r 
members of which would be drawn from gov- 
ament, private industry and the educational 
betweesield, would be to look into all new develop- 
nd Seq:eents in international telecommunications. The 
ike Mon mmission would determine whether the U. S. 
teal “ Government has kept pace with scientific ad- 
aes El nces. Uppermost is the possibility of using a 
an OF wnsatlantic TV network as part of the U. S. 
verers D8 formation program [B®T, July 6]. 
e€ way to 
ioned the Measure Amended 
of subg _ . 
“but b The measure was amended on the Senate 
latter, har: Changes were proposed by Sen. Edwin 
BI * “TC Johnson (D-Colo.) These amendments (1) 
; sanged the official name to Commission on 
jovernmental Use of International Telecommu- 
tcations, and (2) all references to domestic 
wmmunications facilities were deleted. Thus, 
a, Johnson placed a safeguard against any 
wsible usurpation of Senate Interstate & For- 
¢n Commerce Committee jurisdiction. 
nend The Senate Foreign Relations Committee 
IMON Frorted out the resolution July 18 and sped 
sting tio the Senate. 
The report noted that the U. S. “spearheaded 
technical development of television.” Other 
was 0 
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xworks of other countries. Otherwise, 
develop “haphazardly” 
that thg@lions, the report said. 
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ayment “™@ FCC was asked informally for its opinion on 

compens#ith a commission. The FCC reported it had 
arrier. " 2 
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e receive © authority to obtain any information from 
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wuntries seek our advice and guidance in set- 
ng up their own networks, the report asserted. 
he report said in effect that the U. S. should 


wunity to place its TV broadcasts on the 


among the free 


Sen. Bourke B. Hickenlooper headed a Senate 
which had 
information program over- 
asked for 
wengthened Voice of America and had sug- 


The commission would report to Congress on 
teas advanced for setting up a microwave re- 
{chain to carry TV as well as other tele- 


A joint resolution calls for the same pro- 
legislation. 
Tus, the resolution must be approved by the 
duse and then signed by the President before 


Seaton Reported Aiming 
For Return to Senate 


THERE was a report last week that former 
Sen. Fred A. Seaton (R-Neb.) may seek to re- 
turn to the U. S. Senate. 

Mr. Seaton is president of KHAS Hastings 
and KMAN Manhattan, both Kansas, and vice 
president of KGGF Coffeyville, Neb. He was 
appointed to succeed the late Sen. Kenneth 
Wherry (R-Neb.) in December 1951 and served 
one year. Then he retired from the Senate. 


In the ‘World Herald’ 

The report was published last Thursday in 
the Omaha World Herald. The paper said Mr. 
Seaton would run for the seat of Sen. Dwight 
P. Griswold (R-Neb.), who was elected last 
November to fill Sen. Wherry’s unexpired term. 
That term will run out next year. 

Both Sens. Griswold and Hugh Butler 
(R-Neb.) expressed surprise when informed of 
the published story. They indicated no knowl- 
edge of Mr. Seaton’s reported plan. 


House Asks for Findings 
In Gleeson Claim Bill 


THE HOUSE last week directed the U. S. 
Court of Claims to submit findings of fact on 
the claim against the U. S. of William L. 
Gleeson so that the chamber can act on Mr. 
Gleeson’s bid. 

Pending in the House is a relief bill (HR 
5638), sponsored by Rep. George P. Miller (D- 
Calif.). The bill would compensate Mr. Glee- 
son for losses he claims he suffered in begin- 
ning construction of KARO (TV) Riverside, 
Calif., which was granted by FCC in 1946. The 
work on the station was halted by FCC in a 
1947 order when the Commission decided that 
the share arrangements on Ch. 1 between other 
services and TV would not work. 

The bill asks for $306,276.55 to be paid 
Mr. Gleeson for expenditures and an additional 
$149,448.82 for damages. 

Mr. Gleeson is now an officer of the new 
Universal Broadcasting System, a radio pro- 
gram service. 


Freeman Takes RTMA’s 
Taxation Ideas to House 


A. M. FREEMAN of RCA Victor Div., chair- 
man of the Radio-Television Mfrs. Assn. taxa- 
tion committee, last Wednesday testified on de- 
preciation and amortization before the House 
Ways and Means Committee. 

The committee has been engaged in lengthy 
hearings on general revenue revision. 

Mr. Freeman stressed the need for a better 
government system for writing off electronics 
equipment for tax purposes. 


WEBT Praised by Rep. Jones 


WBT Charlotte, N. C., programming was 
saluted by a Tar Heel Congressman on Capitol 
Hill last Tuesday. In the Congressional Record, 
Rep. Charles R. Jonas (R-N. C.) commended 
the station for its “excellent public service 
programs,” and praised General Manager 
Charles H. Crutchfield, Program Director Ken- 
neth I. Tredwell and Public Relations Director 
William Nelson. 

Rep. Jonas noted that WBT received the first 
award for a program series entitled Crusade 
for Freedom from the Institute for Education 
by Radio. 






BBC Drops Debate, 
Angers Sen. Flanders 


lrate Senator criticizes British 
government monopoly on 
radio when BBC fails to carry 
his trans-Atlantic debate with 
Briton on Red China. 


GREAT BRITAIN’s government monopoly on 
radio was attacked last Wednesday in the U. S. 
Senate by an irate legislator, Sen. Ralph E. 
Flanders (R-Vt.). 

Sen. Flanders criticized the British Broad- 
casting Corp. for refusing to carry his trans- 
Atlantic debate on the recognition of Red 
China. His debate (with Edwin Hartley Cam- 
eron Leather, M. P.) was carried on ABC’s 
Town Meeting of the Air last Tuesday. BBC 
did not carry the program. 

The BBC issued an answer to Sen Flanders’ 
charges last Thursday. BBC said the broad- 
cast “arranged by the American producers for 
relay in the U. S. had not been refused on 
principle but existing BBC programs had not 
been cancelled to include it on one day’s 


notice.” 
BBC’s Preference 


Noting that BBC’s policy was re-stated to 
him as preferring “to present the points of 
view by speakers of its own selection,” Sen. 
Flanders declared: 

“This shows one of the great advantages of 
the private enterprise company [in U. S. 
radio] as compared with the government mo- 
nopoly. We here are often disgusted with the 
triviality and length of the commercials in our 
own programs, but even that is better than 
having the citizens of a country spoon-fed by 
a government monopoly.” 

Alec Sutherland, acting head of BBC’s New 
York office, said, “It was explained to the ABC 
that the BBC prints its full program details in 
the Radio Times, which has a circulation of 
nearly 9 million and therefore has to go to 
press nearly two weeks before the programs 
are broadcast.” 

He said a transcription of the program “is 
being sent to program directors in London.” 

Mr. Sutherland said the particular forum in 
question was “not refused but the BBC New 
York office cannot guarantee that London 
program directors will existing pro- 
grams in favor of last-minute offers.” 


cancel 


WGAY Asks Extension 
Of Daytime Schedule 


WGAY Silver Spring, Md., suburban Washing- 
ton outlet on 1050 ke with | kw daytime, asked 
FCC last week to waive provisions of its rules 
which limit operation to sunrise-to-sunset only 
to allow uniform’ year-round programming 
from 4 a.m. to 7 p.m. or local sunset, which- 
ever is later. WGAY wrote FCC in part: 


For the past several years, FCC 
voting almost its full time to the 
problems of the broadcasting indu h as 
television and color television We feel that it 
is time that the Commission gave some attention 
to the problem of the independent operator who 
runs daytime stations Competition has been 
keen, but it is quite clear by now that AM radio 
is here to stay despite the advent of FM and 
TV .. There is no valid reason why local in- 
dependent daytimers should face unusual handi- 
caps in this highly competitive industry 
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WABY Denied Petition 
On Earlier TV Grants 


CITING failure of WABY Albany, N. Y., to 
set forth specifically its allegations of injury, 
FCC last week denied the station’s petition of 
July 10 protesting earlier new TV station grants 
at Albany and Schenectady [B®T, July 20, 13]. 

WABY complained that it was hurt by the 
grant of uhf Ch. 23 to WPTR Albany and uhf 
Ch. 35 to Van Curler Broadcasting Corp., au- 
thorizations which resulted from an unexpected 
shuffling of Albany-Troy-Schenectady competi- 
tors [B@T, June 15]. 

In dismissing the WABY protest of economic 
injury, made pursuant to Sec. 309(c) of the 
Communications Act, FCC indicated the 
charges were too general and explained that 
“unstated and unsupported inferences, implica- 
tions and deductions do not constitute concrete, 
basic facts.” 

In two other cases, meanwhile, FCC disposed 
of protest petitions pertaining to competing TV 
applications. 

The Commission denied petitions by Law- 
rence A. Harvey, applicant for uhf Ch. 34 at 
Los Angeles, requesting dismissal of the com- 
petitive bid of Spanish International Television 
Co. on the grounds it is defective. FCC in- 
dicated that while the Spanish International 
application may not be in as full detail as might 
be desired, it still is “sufficiently complete to 
warrant further consideration” on its merits in 
comparative hearing. 

Leonard J. Schafitz’ petition to dismiss the 
competitive uhf Ch. 39 application of Sharon 
Herald Broadcasting Co. (WPIC) at Sharon, 
Pa., as defective was itself dismissed as moot. 
WPIC has amended the bid to correct the 
alleged deficiency of improper transmitter sep- 
aration from uhf Ch. 53 at Pittsburgh, FCC 
noted. A minimum 60-mile spacing is required 
by FCC’s rules. 


Cover 


Seattle 


with low 
Tacoma rates! 


W. Va. Ch. 5 Shift 


ADDITIONAL assignment of vhf Ch. 5 
in West Virginia was finalized by FCC 
last week at Weston instead of Glenville 
as originally proposed in April upon peti- 
tion by Polan Industries [B®T, April 27]. 
Polan is permittee of WPTV (TV) Ash- 
land, Ky., and WUTV (TV) Youngstown, 
Ohio. The switch was made upon con- 
tention by WCYB Bristol, Va., that the 
Glenville assignment would prevent 
WCYB’s use of Ch. 5 at Bristol. 


WTVP (TV)-WCIA (TY) 
Agree on Transmitter 


WTVP (TV) Decatur, Ill., new uhf Ch. 17 sta- 
tion, agreed last week not to continue its econo- 
mic protest to FCC against WCIA (TV) Cham- 
paign, Ill., if the latter gives up plans to move 
its transmitter site from Seymour to White 
Heath, several miles closer to Decatur. FCC 
had called for hearing on WTVP’s protest, which 
alleged it lost CBS affiliation because WCIA 
would serve Decatur with a “principal city” 
signal from the White Heath site [B®T, July 13]. 

WCIA is assigned vhf Ch. 3 with ERP of 100 


kw visual and 50 kw aural. WTVP will use ERP 
of 18 kw visual and 9.8 kw aural. 


WCIA originally was to use a transmitter on 
State Highway 47 at Seymour, 10 miles west of 
Champaign, with an antenna 810 ft. above 
average terrain. Later, FCC approved a move 
to White Heath, also along Highway 47, but 
14 miles from Champaign and with antenna 
1,000 ft. above average terrain. 

Appearing before Hearing Examiner Basil P. 
Cooper Tuesday, WCIA offered to apply for re- 
approval of transmitter site at Seymour, but 
with 1,000 ft. antenna, if WI'VP would give up 
its protest. 


Coverage Area of 
KMO-TV, Channel 13, 
As filed with the FCC, 
January 1953. 


Effective Radiated 
Power—95,500 watts! 
Antenna height above 
sea level—951 feet!! _ 


HEIGHT means might 
in this Puget Sound 
Area, and KMO-TV 
with the tallest TV 
Tower in the area has 
the HEIGHT for a 
mighty good signal in- 
to the 263,000 TV sets 
in this 10-county Pu- 
get Sound region! 


WEEC Asks Third Vhf 


For Duluth-Superior 

SOLUTION to deadlocked vhf Ch. 3 and ¢, 
6 hearings at Duluth, Minn.-Superior, Wis. Was 
posed last week by WEBC Duluth in petitio, 
asking FCC to allocate vhf Ch. 10 there. Thj 
would make available three vhf channels fq, 
three contestants. WEBC would substitute ¢} 
10 at Duluth-Superior for uhf Ch. 32. In tun 
Ch. 32 or Ch. 65 would be substituted for Ch, 
10 at Hibbing, Minn., and Ch. 64 for Ch. 10» 
Hancock, Mich. 

Oral argument was held before the Cop. 
mission July 14 on the multiple pleadings 4. 
ready pending in the Ch. 3 and Ch. 6 case 
The Ch. 3 contest involves KDAL Duluth anj 
WEBC there, WEBC seeking Ch. 3 at Superio; 
WEEBC long has sought consolidation of the Ch 
3 and Ch. 6 cases since the two cities are jp. 
volved in the same allocation. WEBC also has 
pending an application for amendment to Ch 
6. WDSM Superior and Lakehead Telecaster 
part-owned by WREX Duluth, have been th: 
Ch. 6 contestants but Lakehead has dismissej 
its bid and WDSM seeks completion of the 
hearing with it as sole survivor. WODSM anj 
WREX have merged and WREX has been ée. 
leted. 


FCC Cautious on Extensions 
INDICATING it proposes to pursue a firm 
policy in granting additional time to complete 
construction of new TV stations, FCC last week 
advised three uhf permittees it could not ap- 
prove pending applications for time extensions 
“on the basis of present information.” The§! 
three, all granted last November, include 
WKMI-TV Kalamazoo, Mich., Ch. 36; WRAK- 
IV Williamsport, Pa., Ch. 36, and KTVR (TV) 
Galveston, Tex., Ch. 41. The Commission 
has asked for additional data on their construc- 
tion and commencement plans. 


Represented Nationally by 
The Branham Company 
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Act Wom! 


Be the One Station 
In Your City 





To Broadcast 


Notre Dame Football 


from the IRISH FOOTBALL NETWORK 


° 1% 
Top Pulse Ratings 
New York City..WMCA.. FIRST of 10 stations 
St: Louis 66656: KXOK..FIRST of 9 stations 
San Francisco..KYA..... FIRST of 12 stations 


New Orleans... WWEZ..SECOND —neck- 
and-neck with Ist 
station carrying 
local interest game. 


Pittsburgh..... WWSW .SECOND. 8 stations 
Philadelphia... WPEN...SECOND,7 stations 


Chicago....... WCFL...THIRD— pushing 
Ist and 2nd of 9 
*Pulse Football Ratings Oct.-Nov., 1952 


Joe Boland’s Play-by-Play 


Nationally known, authentic Joe Boland’s 
play-by-play reflects his 12 years experience 
as football coach at four colleges including 
Purdue and Notre Dame. 


cBS . 7 - 


32 YEARS 


Proved Performance 


In 1952, 88 stations in U.S.A., in addition to 
Alaska, Hawaii and Armed Forces Radio, car- 
ried the home and away Notre Dame games 
through the IRISH FOOTBALL NETWORK. 
Stations report results like this: 

“Client delighted.” “Superb broadeasts.” 
“Trish Football Network has classified us with 
listeners as top football station in our area.” 


New Low Package Price 
Includes 


All Line Costs 

All Broadcast Privilege Fees 
Joe Boland’s Play-by-Play 
Cueing for Commercials 


And it’s easy to figure your cost. In most 
states it is your highest hourly daytime rate 
with a minimum of only $75 per game. 


FREE NEW BROCHURE 
“1953 NOTRE DAME FOOTBALL” 


Write! Phone! Wire! 
Joe Boland, Manager, Irish Football Network 
WSBT, Tribune Building 

South Bend, Indiana, Phone 3-616] 


ON THE 
July 27, 1953 @ 
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STATIONS 


TV STARTING TEMPO DOWN FOR WEEK; 
TWO BEGIN, ONE QUITS, OTHERS TEST 


WROV-TV Roanoke turns in its uhf Ch. 27 permit while KEYT (TV) 
Santa Barbara and KIMA-TV Yakima begin operations. On-the-air 





total: 199. 


TEMPO of new television stations going on the 
air with commercial programming slowed down 
a bit last week, although a few more began 
putting out test patterns and five others got 
special temporary authority from FCC to begin 
testing. 

One station ceased operating and two others 
earlier reported as on the air are merely test- 
ing. Two new stations, however, one vhf and 
one uhf, began regular programming. 

WROV-TV Roanoke, Va., which had gone on 
the air March 3, returned its construction per- 
mit, under which it had operated with special 
temporary authority, to FCC [B®T, July 20, 
13]. Now off the air, it plans to compete for 
vhf Ch. 7 in Roanoke. 

Iwo other stations previously had been re- 
ported as on the air, but they did not meet their 
target dates. The two, WISE-TV Asheville, 
N. C., and WTVI (TV) Belleville, Ill., now are 
on test pattern, according to their national rep- 
resentatives. They plan to begin commercial 
programming within the next week to ten days. 

Two other stations, though, did get on the air 
with regular commercial programming. They 
are KEYT (TV) Santa Barbara, Calif., vhf 
Ch. 3, which has been on test pattern some time 
and reported last week it definitely would begin 
last Saturday (July 25), and KIMA-TV 
Yakima, Wash., uhf Ch. 29, which went on the 
air last Monday after having been on test pat- 
tern since June 30. 

Six other stations are on test pattern now, 
but they will not be counted as commercially 
operating until the time they actually accept 
sponsored programs (see list at end of this 
story). 

Here are the vital statistics on operating 
Stations: 


Total operating: 199 (including one non- 
commercial-educational ). 


Total vhf: 155 (including one noncommer- 


COMDR. M. W. LOEWI, president of WITV 
(TV) Miami, stands knee-deep in the Florida 
brush as he breaks ground for the uhf Ch. 


17 outlet. Pointing to the station's tower 

site is Mayor Tom Setley of Hollywood Ridge 

Farms. Comdr. Loewi is assistant to the 
president of the Allan B. DuMont Labs. 
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cial-educational ). 

Total post-thaw vhf: 48 (including one non- 
commercial-educational ). 

Total post-thaw uhf: 43. 

Total post-thaw stations: 91. 

Add the six stations on the air with a test 
pattern plus five others which have received 
special authorization for test-pattern operation, 
and the grand total reaches 210. 

All operating stations are listed each week in 
TELESTATusS. All grantees are listed weekly in 
FoR THE RECORD section. Those planning a 
commencement within the next 30 days also 
are listed at the end of this story. 

KIDO-TV Boise, Idaho, which went on the 
air July 12, has received “highly gratifying” 


CONSTRUCTION for a new building to 
house WNAM-AM-TV Neenah, Wis., gets 
underway as the first spadefuls of sod are 
turned by (I to r) E. Fliegel, chief engineer; 
W. C. Porsow, WNAM station manager; R. 
D. Molzow, secretary-treasurer of Neenah- 
Menasha Broadcasting Co., licensee of the 
stations, and Don C. Wirth, vice president- 
general manager for WNAM-AM-TY. 


comments from viewers in southern Idaho, Wal- 
ter E. Wagstaff, general manager, said last week. 

“Some time ago,” he recalled, “we were faced 
with the decision of going on interim operation 
for the sake of getting ahead of some of the 
other markets, or waiting until we could get on 
with full-power operation. We chose the latter 
course and are now very happy that we did. 
There is no better picture quality anywhere in 
the country,” he claimed, “and there are not 
many stations that are as good.” 

The Boise Idaho Statesman saluted KIDO-TV 
with an editorial and several pages of stories 
and pictures in its editions of July 11, 12. 

“We are hitting the air Saturday, July 235, 
with a thoroughly professional schedule from 
3 p.m. to midnight for the opening day,” Harry 
C. Butcher, chairman of the board of KEYT 
(TV) Santa Barbara, vhf Ch. 3, said last week. 
“Our regular schedule . . . will be 4 p.m. to 
midnight Mondays through Fridays and 6 p.m. 
to midnight Saturdays and Sundays,” Mr. 
Butcher reported. 


“We have a grand schedule for this time of 
summer . . . most of the top ten rated shows,” 
Mr. Butcher said. . We're hoping [that] 


PORTLAND, Ore., Mayor Fred Peterson 
bends with the shovel to scoop out first 
dirt for construction of KOIN-TV’‘s trans. 
mitter building. In line to help with the 
work are (I to r) Harry Buckendahl, vice 
president in charge of KOIN; Robert C. 
Knotson, managing editor, The Oregonian; 
Louis Bookwalter, director of engineering, 
and C. Howard Lane, vice president in 
charge of television. 


by presenting as fine a schedule as any station 
on the West Coast we will get an excellent reac- 
tion,” he added. 

Ben K. McKinnon, general manager oj 
WGVL (TV) Greenville, S. C., uhf Ch, 23 
said the station had received comments of 
“clear reception from Athens, Ga., which is 
approximately 90 miles from Greenville. We 
also have received reports of good reception 
from Toccoa, Elberton and Hartwell, Ga., from 
Newberry and Greenwood, S. C., and from 
Forest City and Rutherfordton, N.C. This wi 
give you an idea of the coverage that we are 
getting. Of course, we are blanketing Green 
ville, Anderson and Spartanburg as planned, 
Mr. McKinnon said. 

WGVL met its July 15 test pattern target 
date and will begin commercial programming 
as planned, on Aug. 1. 

“At last our antenna has been completed!’ 
W. L. Shellabarger, president of WTVP (TV 
Decatur, Ill., uhf Ch. 17, exclaimed last week 
He said the station is to air its test patter 
Starting today (Monday), and that program 
“will follow as soon as FCC approves.” 


KHSL-TV Delay 

Officials of KHSL-TV Chico, Calif., said las 
week that delay in receiving some of its trans 
mitting equipment has forced the station to de 
lay its starting date to Sept. 1. 

William E. Ware, president of KSTM-T\ 
St. Louis, uhf Ch. 36, said construction of th 
station is continuing at a slow pace pending th 
settlement of a strike of steelmen and ready-mil 
concrete workers. Forms for the concrete ant 
steel have been finished for two of the fou 
tower footings and for the basement and foun 
dation of the studio and office building, he said 

Establishment of rates of $300 per hour fo: 
WREX-TV Rockford, IIl., and the appointmet! 
of H-R Television Inc. as national represents 
tive for the station was announced last wee! 
by Soren Munkhof, general manager. The st# 
tion, which is expected to go on the air in tht 
fall, will operate on vhf Ch. 13. 

Mr. Munkhof declared that the starting hour 
ly rate was “extremely low,” pointing out tha! 
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COMPETITION BY LAWSUIT 


A Background M emorandum to: 


Radio-TV News Editors and Commentators 


Competition is king in America. Because it 
is, America’s products enjoy a worldwide 
reputation for superiority. 


In the moving of things from one place 
to another, competition for the shipper’s busi- 
ness has helped to give us the best transpor- 
tation network in the world. We have only 
about 6 per cent of the world’s population— 
but we have the lion’s share of the world’s 
best transportation facilities. 


Normally, these transportation agencies 
compete—to the extent permitted by gov- 
ernment regulation—by providing customers 
with what they want: speed, convenience, 
economy, dependability—or some combina- 
tion of these factors. 


Now a new and negative form of competi- 
tion has entered the freight transportation 
picture: competition by lawsuit. In Pennsyl- 
vania a small group of heavy truckers has 
sued the Eastern Railroad Presidents Con- 
ference, its public relations firm and 31 east- 
ern railroads for $250,000,000. The charge 
accuses the railroads of “vilifying” the truck- 
ing industry. The actual purpose of the suit 
is to make the railroad industry the whip- 
ping boy for many of the troubles of the 
long-haul heavy trucking corporations. The 
suit is a smokescreen to hide the real ob- 
jective of these long-haul truckers: that is, 
to change Pennsylvania’s laws to permit 
bigger and heavier trucks on the state’s 
highways. 

These trucking corporations. pretend that 
only the railroads want to limit the size of 
trucks: that only the railroads want the long- 
haul truckers to pay their fair share of build- 
ing and maintaining highways.The suit seeks 
to camouflage the growing opposition to 
highway freighters by motorists, public 
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groups and state and municipal officials. 

The suit seeks to screen other basic and 
important facts, as well: 

First, that more than 95 per cent of all 
trucks provide transportation services that 
are supplemental and complementary to 
railroad transportation. Some of these are 
operated by the railroads themselves. 

Second, less than 5 per cent of all trucks— 
the long-haul, heavy duty, highway freight- 
ers—are operated in competition with the 
railroads. It is the owners of these trucks 
who would gain the major benefits from 
laws permitting larger sizes and greater 
axle loads. Yet, it is the operators of these 
vehicles who have assumed the right to 
speak for the trucking industry as a whole. 

Indeed, it is the representatives of this 
small group of long-haul trucking corpora- 
tions who now seek, in a court of law, to deny 
to anyone else the right to oppose their de- 
mands for bigger and heavier vehicles. 

If the taxpaying citizens and corporations 
of a state (and railroads are among the 
largest taxpayers) are to be forbidden to 
cooperate in the advocacy of limits on large 
trucks — then how are any limits going to 
be set? 

Is it in the public interest that these rela- 
tively few long-haul truck corporations 
should have the sole privilege of public dis- 
cussion of their size and weight limits? 

If so, what happens to our basic principle 
of freedom of expression? 


| hee 


Davip I. MACKIE — Chairman 
Eastern Railroad Presidents Conference 


143 Liberty Street, New York 6, N.Y. 
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the Class “C” area has 153,610 TV sets and the 
total for Class “A” and “B” is 89,233. He pre- 
dicted that the Class “A” and “B” total would 
number 100,000 sets by fall. 

Excavation for KOMO-TV Seattle’s new 
transmitter and tower on Queen Anne Hill 
began last Monday (July 20). Remodeling plans 
are underway for three large TV studios in the 
KOMO-AM-TV building at Fourth Ave. and 
Denny Way Test pattern is expected by No- 
vember with the starting date set for Dec. 11. 


WKAR-TV East Lansing, Mich., owned by 


STATIONS 








and DuMont), represented by George W. Clark 
Inc., Aug. 1. 
IOWA 
KQTV (TV) Fort Dodge, uhf Ch. 21, repre- 
sented by John E. Pearson TV Inc., Sept. 1. 


KANSAS 
KOAM-TV Pittsburg, vhf Ch. 7, Aug. 1. 
KEDD (TV) Wichita, uhf Ch. 16 (ABC-TV 
and NBC-TV), represented by Edward Petry 


& Co. (TV Div.), Aug. 1 (granted STA). 
KENTUCKY 
WKLO-TV Louisville, uhf Ch. 21, August. 


CONSTRUCTION is to begin within the next few days on the new studios of WLWA (TV) 


Atlanta. 


The building, as shown in this drawing, will contain 36,000 square feet of floor 


space, housing the finest studio and engineering facilities in the South, according to Wil- 
liam P. Robinson, president of Crosley Broadcasting Corp.'s newest operation. 


Michigan State College, will begin program- 
ming in early 1954, according to college offi- 
cials. The station, on uhf Ch. 60, will have an 
effective radiated power of 243 kw visual and 
an antenna 1,000 feet above ground. Studios 
are to be located on the East Lansing campus 
with transmitter facilities near the town of 
Okemos, Mich. 

e Here are the grantees which contemplate 
starting within the next 30 days. The informa- 
tion is provided by the station executives, the 
national representatives and the networks. 


ARIZONA 
KIVA-TV Yuma, vhf Ch. 11, August. 
CALIFORNIA 

KAFY-TV Bakersfield, uhf Ch. 29 (ABC and 
DuMont), represented by Forjoe TV Inc., Aug. 
10 (test pattern on July 28). 

KHSL-TV Chico, vhf Ch. 12 (CBS-TV), rep- 
resented by W. S. Grant Co., Sept. 1. 

KUSC (TV) Los Angeles, uhf Ch. 46, non- 
commercial educational, August. 

KITO-TV San Bernardino, uhf Ch. 18, repre- 
sented by George W. Clark Inc., late July °53. 

KEYT (TV) Santa Barbara, vhf Ch. 3 (all 
four TV networks), represented by George P. 
Hollingbery Co., last Saturday (July 25). 

CONNECTICUT 

WELI-TV New Haven, uhf Ch. 59, represented 
by H-R TV Inc., August. 

WATR-TV Waterbury, uhf Ch. 53 (ABC-TV 
and DuMont), represented by the William G. 
Rambeau Co., August. 

FLORIDA 

WPFA (TV) Pensacola, uhf Ch. 15, 

sented by Adam Young TV Inc., Aug. 15. 
GEORGIA 


WETV (TV) Macon, uhf Ch. 47 (ABC-TV and 
NBC-TV), represented by Headley-Reed TV Inc., 


Aug. 22. 
ILLINOIS 
WTVI (TV) Belleville, uhf Ch. 54 (DuMont), 


repre- 


represented by Weed TV, July 26-Aug. 2 (now 
on test pattern). 
WTVP (TV) Decatur, uhf Ch. 17 (ABC-TV 
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LOUISIANA 

KTAG (TV) Lake Charles, uhf Ch. 25, rep- 
resented by Adam Young TV Inc., Aug. 15. 

KFAZ-TV Monroe, uhf Ch. 43, represented 
by Headley-Reed TV Inc., Aug. 15. 

KNOE-TV Monroe, vhf Ch. 8 (ABC-TV, CBS- 
TV and DuMont), represented by H-R Televi- 
sion, mid-August. 


MAINE 
WPMT (TV) Portland, uhf Ch. 53 (ABC-TV, 
CBS-TV, DuMont and NBC-TV), represented by 
Everett-McKinney, Aug. 30. 


MINNESOTA 
KMMT (TV) Austin, vhf Ch. 6, 
by John E, Pearson TV 


represented 
Inc., Aug. 1. 


THESE EXECUTIVES gather around a contract which names the George P. Hollingbery Co. 


MISSOURI 
KMBC-TV Kansas City, vhf Ch. CBS.TI 
represented by Free & 


Peters Inc., Aug 
(granted STA). 


WHB-TV Kansas City, vhf Ch. CBS.-Ty 
represented by Blair TV, Aug. 1 (g ted ST 
KFEQ-TV St. Joseph, vhf Ch. (CBS.Ty 
and DuMont), represented by Head -Reed Ty 


Ine., Aug. 15. 


MONTANA 
KOPR-TV Butte, vhf Ch. 4 (ABC-TV), # 
lingbery, September (granted STA 
KXLF-TV Butte, vhf Ch. 6, Aug. 
NEVADA 
Vegas, vhf Ch. T 
by Weed TV, x 


KLAS-TV Las 
and CBS-TV), 
August. 


represented 





NEW YORK 
WBUF-TV Buffalo, uhf Ch. 17 (ABC-TV » 
DuMont), represented by H-R Television In 
Aug. 15. 


NORTH CAROLINA 
WISE-TV Asheville, uhf Ch. 62, 
by The Bolling Co., Aug. 3 
tern). 
WHKP-TV Hendersonville, uhf Ch. 27, Ju 
August. 


represente 
(now on test pat 








OHIO 
WICA-TV Ashtabula, uhf Ch. 15, 
by Gill-Perna Inc., Aug. 15. 
WIFE (TV) Dayton, uhf Ch. 22, represent 
by Headley-Reed TV Inc., Aug. 15 
WUTVYV (TV) Youngstown, uhf Ch. 21, Augus 


OREGON 
KBES-TV Medford, vhf Ch. 5 (all four TI 
networks), represented by Blair TV, Aug 
(granted STA). 


represen 


PENNSYLVANIA 

WGLV (TV) Easton, uhf Ch. 57 (ABC-TI 
and DuMont), represented by Headley-Ree 
TV Inc., mid-August (test pattern started Jun 
26). 

WENS (TV) Pittsburgh, uhf Ch. 16 (ABC 
TV and CBS-TV), represented by Edward Petry 
& Co. (TV Div.), late August. 

WKJF-TV Pittsburgh, uhf Ch. 53, represente 


by Weed TV, Aug. 1 (test pattern starte 
July 14). 
WTVU (TV) Scranton, uhf Ch. 73, repre 


sented by The Bolling Co., Aug. 1 
pattern). 


WILK-TV Wilkes-Barre, uhf Ch. 34 (ABC 


(now on tes 


as national representative for KOMO-TV Seattle. Expressing their pleasure at the ar- 
rangements are (I to r) O. W. Fisher, president, Fisher's Blend Station (licensee of KOMO- 
AM-FM-TY); W. W. Warren, station vice president-general manager; Fred F. Hague, 
Hollingbery vice president in charge of radio sales; Ray Baker, KOMO vice president-com 


mercial manager, and Mr. Hollingbery. 


The NBC-TV affiliate expects to begin pro- 


gramming by Dec. 11. 
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“One sponsor has used over 4500 newscasts on KTMS 
i= “Harry S. Baird, District Manager of Golden State 


Dairy Products, tells us that his AP news programs 
are doing a fine selling job and that they help him 
inform his customers of new products available 

in different seasons of the year. 





ay 
a 


“KTMS is continually trying to 
schedule more news because news sells 
KTMS and the advertiser's product.” 


CHARLES A. STORKE, Owner and Operator 
KTMS, Santa Barbara, California 







P NEWS produces quantity sales 


“Purity Bakeries now uses 16 . 
AP news programs weekly — started with five.” | 


“Purity has been a continuous sponsor of AP news 
on KOAL for more than 13 years. And AP news j 
has been a continuous ‘leader’ at our station. 


Ww on tes 


“The success of our formula... AP... 

outstanding news personalities . . . complete local 
coverage ... and promotion . . . is demonstrated by the sharp 
increase in listening registered on the 

Hooper ratings every time we broadcast news. 

Our 12:30 p.m. AP newscast holds the record 

for daytime listenership in this area.” 


34 (ABC 





\ 
ODIN S. RAMSLAND, Commercial Manager A 
KDAL, Duluth, Minnesota it 


For full information on how you can join The Associated Press, RAD10 an ne ee 


THE ASSOCIATED PRESS 


contact your AP Field Representative or write 


50 Rockefeller Plaza, New York 20, N.Y. 





Hundreds of the country’s finest stations announce with pride 
| “THIS STATION IS A MEMBER OF THE ASSOCIATED PRESS.” 
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TV and DuMont), represented by Avery-Knodel 
Inc., Aug. 1. 


SOUTH CAROLINA y | 
WGVL (TV) Greenville, uhf Ch. 23 (ABC- 
TV, DuMont and NBC-TV), represented by 
H-R TV Ince., Aug. 1 (test pattern started 4 


July 15) 
TENNESSEE 

WJHL-TV Johnson City, vhf Ch. 11, repre- 

sented by John E. Pearson TV Inc., Aug. 15. 
TEXAS 

KRBC-TYV Abilene, vhf Ch. 9, represented by 
John E. Pearson TV Inc., Aug. 16. 

KTVE TV) Longview, uhf Ch. 32, repre- 
sented by Forjoe TV Inc., Aug. 1. 

KCMC-TV Texarkana, vhf Ch. 6 (ABC-TV), 
represented by O. L. Taylor Co., Aug. 16. 


VIRGINIA 
WVEC-TV Hampton, uhf Ch. 15 (NBC-TV), 
represented by the William Rambeau Co., 
Sept. 19 test pattern due Aug. 15). 


WASHINGTON 
KMO-TV Tacoma, vhf Ch. 13, represented by 
The Branham Co., Sept. 1. 
KIT-TV Yakima, uhf Ch. 23, August. 
WEST VIRGINIA 
WKNA-TV Charleston, uhf Ch. 49, repre- 
sented by Weed TV, Sept. 1. 
WISCONSIN 
WCAN-TV Milwaukee, uhf Ch. 25, repre- 
sented by O. L. Taylor Co., Sept. 1. 


WFIL-TV Goes to 100 kw 


WFIL-TV Philadelphia last week increased its 
effective radiated power from 27 kw to 100 kw, 
maximum authorized by FCC [B®T, July 20]. 
Roger W. Clipp, general manager, said the 
power boost will add substantially to the outlet’s 
coverage. WFIL-TV, on Ch. 7, is affiliated with 
ABC-TV and DuMont TV Network. 


WCOS-TV Reports Audience 


WCOS-TV Columbia, S. C., uhf Ch. 25, is be- 
ing received on 70.73% of the TV sets in the 
Columbia area, according to results of a tele- 
phone survey completed among 10,024 resi- 
dents in the area. Raymon R. Finch & Co., 
Columbia public accounting firm, certified the 
survey results. 


Charles Vaill Dies 


CHARLES B. H. VAILL, 49, WEEI Boston 
sales promotion director, died last Wednesday. 
He had been advertising and promotion direc- 
tor for WNBC-AM-FM WNBT (TV) New 
York before joining WEEI in 1949. During 
World War II he served with the domestic 
division of the OWI, and later became director 
of Yale U.’s news bureau. 





Impellitteri Cancels 


AT the request of WNBT (TV) New 
York, Mayor Vincent R. Impellitteri can- 
celled his weekly discussion program over 
the station last Tuesday. A station spokes- 
man pointed out the request was made as your ad dollar is directed, so your sales message ‘‘scores’. 


3 


because Mayor Impellitteri has an- 
nounced his candidacy for re-election and 
his talks therefore might be considered 
“political.” The New York mayor had 
presided over six discussion programs in 
the face of criticism from New York 
Republican groups. 





XCLUS 
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Think this is impact?—wait ’til your sales pitch feels the impact 
of the dynamic WLW Stations. Wait ’til you’ve seen how your sales 
batting average jumps when you’re on the W LW stations. 


The secret? — it’s as simple as 1-2-3 


ye — ; = 
' ~ " =. The WLW radio and television stations cover more 
“y ~* than 1/10th of America. A lot of people who buy a 
\ AWN, lot of things. 
\ ath The WLW Stations have the talent, the programs, 


a «.. the facilities to do a super selling job on your 
"FAN, *  products— give you more for your money. 

*,, The WLW Stations have the only Client Service 
hh ge, Department in broadcasting to give your advertising 


ad % : ais 
2 >». the plus of promotion and merchandising 
v n* > ‘ 

44 AS that insures sales success. 


So, when you think of impact, think of the Crosley WLW Stations. 


-Ores 


} WMOSLEY broadcasting Corporation 


XCLUSIVE SALES OFFICES: NEW YORK @ CINCINNATI ®@ DAYTON © COLUMB CAGO © ATLANTA °® HOLLYWOOD 
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STATIONS 


WATO To Test An ‘Atomic-Powered’ Voice 


IT’s the atomic age. 

And with the new-found 
converted to more and more peacetime 
commercial pursuits, it was logical that 
the progressive-thinking broadcasting indus- 
try would quickly recognize this potential. 

Last week in Oak Ridge, Tenn., WATO 
made the announcement that negotiations 
are underway to make the station atomic- 
powered. 

According to WATO 
President and General 
Charles and Program 


being 


force 


Executive Vice 
Manager’ Ross 
Director Lionel 


_ - 


ly on power produced by the atomic re- 
actor is planned for the near future, WATO 
said. 

Mr. Charles declared, “Large scale atomic 
power for industry generally may be some 
years away, but we look forward to being 
the first industry in the world to demon- 
strate on a practical basis the potentiality 
of this new source of energy.” 

He further noted the appropriateness of 
WATO being the first to speak with an 
“atomic-powered” voice since that station 
was the first radio outlet located in any 


GENERATION PLANT 


\ 


ROY COWAN (I), Southern Bell Telephone Co. executive, who will assist in line installa- 
tions for the test broadcast, confers with WATO Program Director Lionel Schwan (c) 


and Ross Charles, vice president and general manager of the station. 


They are standing 


before a reactor mock-up at the Museum of Atomic Engery at Oak Ridge. 


took first steps aimed 
at powering with atomic-reactor-produced 
electricity immediately after the Atomic 
Energy Commission had announced success- 
ful production of useful amounts of “peace- 
ful” atomic-energy-produced power. 

Station management has been involved 
in discussions with the AEC, Union Car- 
bide, Carbide & Carbon Chemicals Co. and 
Oak Ridge National Laboratory, which de- 
veloped the much-publicized homogeneous 
reactor. A five-minute “proof of the pud- 
ding” broadcast with WATO operating sole- 


Schwan, the station 


Three TVs, One AM 
To Get RCA Gear 


THREE television stations and one AM outlet 
were sent RCA Victor transmitting equipment 
last week, RCA reported. 

A 25 kw vhf Ch. 9 transmitter was sent to 
KBTV (TV) Denver, which has been operating 
with a 2 kw transmitter. With the new unit 
and a 12-section superturnstile antenna, KBTV’s 
effective radiated power will be 240 kw visual, 
RCA said. 

Two 1 kw uhf transmitters were shipped by 
RCA. One went to WTVH (TV) Peoria, IIl., 
uhf Ch. 19 grantee, and the other was sent to 
WIRK-TV West Palm Beach, Fla., assigned 
uhf Ch. 21. 

WAYZ Waynesboro, Pa., will receive the 1 
kw AM transmitter shipped by RCA. Station 
is assigned 1380 kc and is owned by Richard 
F. Lewis Jr., who also owns WINC Winchester, 
Va. 


Page 70 ©@ July 27, 1953 


atomic installation and has been “intimately 
related to the growth and development 
of Oak Ridge.” 

Mr. Charles cited the community service 
record of WATO and outlined unique prob- 
lems which faced the station in the nation’s 
first atomic installation. 

“And now,” he added, “we propose 
to be the medium through which the sci- 
entists here can, under laboratory condi- 
tions, demonstrate the ability of atomic 
energy to provide a new and _ practical 
source of industrial power.” 


GE Ships 2 Uhf Transmitters 


TWO new uhf television transmitters were 
shipped to stations last week by General Elec- 
tric Co., the firm said. 

Both the transmitters are 12 kw units. They 
were sent to WENS (TV) Pittsburgh for uhf 
Ch. 16 and to WVEC-TV Hampton, Va., for 
uhf Ch. 15. 





Reynolds-Lamb Address 


EDWARD LAMB Enterprises Inc., in its ad- 
vertisement in the July 6 issue of B®T, an- 
nouncing the firm’s appointment of J. Lacey 
Reynolds as its Washington, D. C., correspond- 
ent, inadvertently furnished the wrong address 
for Mr. Reynolds’ office in that city. Correct 
business address for Mr. Reynolds, who rep- 
resents two TV stations, three radio stations, a 
newspaper and other Lamb interests, is 1177 
National Press Bldg., Washington, D. C. 


WMAR-TV Baltimore 
Boosts to 100 kw 


WMAR-TV Baltimore went into operatig 
der its maximum 100 kw effective 
power Wednesday during a specia’ 7:1§ 
broadcast on which the governor, the 
and an FCC commissioner particip.ted, 

E. K. Jett, vice president and diregy 
television for the Baltimore Sunpapers’ s 
states the power boost will greatly impro 
ception in fringe areas. Program tests 
brought mail from cities in Virginia, 
Virginia, Pennsylvania and Delaware. 

Guests on the inaugural program were 
Theodore R. McKeldin, Baltimore’s 
Arthur B. Price and FCC Comr. George 
ing. 

WMAR-TV has installed a completely 
transmitter in its quarters on the 34th fig 
the Mathieson Bldg. The 25 kw trang 
previously used will be kept for stand 
emergency purposes. 





WGAR Sales Volume 
Beats 1952’s Record 


WGAR Cleveland sales volume for the 
half of the year is 18% above the same p 
of 1952, Sales Manager John B. Garfield rg 

In comparing the totals, Mr. Garfield poi 
out that 1952 was the station’s top busi 
year. He stated that 100 local advertisers 
used WGAR this year, “indicating subst 
increase in the future use of radio by all 
of advertisers, national and local.” 


Hoffman Takes KOAT-TV P 


PHIL HOFFMAN, who resigned recently 
general maanger of KECA-TV Los As 

[B@T, July 13] has acquired an_intereg 
KOAT-TV Albuquerque and _ becomes 

president-general manager of the outlet, sd 
uled to begin operation on Ch. 7 about Sept 
Station, to be ABC and DuMont, will ber 
sented by Hollingbery, and is principally o 

by Herbert Wimberly and Albert M. Cad 
Mr. Hoffman previously was manager of 
Albuquerque. 





WERH Increases to 5 Kw 


WERH Hamilton, Ala., on July 15 incre 
its power from 1 kw to 5 kw on 970 ke. F 
ities include a new 21E Collins transmi 
and a 305-foot Lehigh tower, according 
Hugh J. Fite, president and general man 

WERH, which went on the air Aug 
1950, is licensed to the Marion County Br 
casting Co., a partnership of Ernest B. F 
Rankin Fite and Hugh J. Fite. 


WGN Renews Hollingbery 


GEORGE P. HOLLINGBERY Co. has si 
a new contract with WGN Inc., Chicago 
represent WGN-AM-TV nationally, Frank 
Schreiber, manager and treasurer of We 
Inc., announced last Monday. Contract 
sents a renewal of Hollingbery, which 
served as sales representative for stations 
Aug. 1, 1951. New pact covers all m 
except Chicago, New York, Philadelphia 
Boston. Sales offices of WGN Inc. in Chi 
and New York service radio-TV accounts 
those cities. 


BROADCASTING © TELECASTINMPOADC 













—for automatic projection 
of 2x2 slides in unlimited, 
uninterrupted sequence! 





OADCASTING 


You’ve always needed it—for low-cost, pro- 
fessional-quality TV commercials—and 
here it is! Gray Research, maker of Telop, 
Telop II and other specialized TV equip- 
ment, proudly announces the new Gray 
TELOJECTOR. This compact, portable unit 
gives you remote control projection of 
standard 2x2 slides in uninterrupted 
sequence ... with studio effects of fading, 
lapping and superimposition. 


In the TELOJECTOR, projection alternates 


RESEARCH 


between two lens systems. Two loaded 
slide turrets give you a sequence of twelve 
slides. Additional loaded turrets can be 
substituted in seconds, providing an un- 
limited sequence. Overall dimensions: 
14%” x 18%" x 16”. Weight: 32 pounds. 


This new Gray TELOJECTOR solves many 
problems for large and small stations alike. 
Production is underway. Get all the facts 
—now! 


Please write for TELOJECTOR 
Bulletin RD-7 





AND DEVELOPMENT CO., INC., HILLIARD STREET, MANCHESTER, CONN. 


Division of The GRAY MANUFACTURING COMPANY=— Originators of the 
Gray Telephone Pay Station and the Gray Audograph and PhonAudograph 
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NETWORKS 


WHITE’S RESIGNATION AS NBC PRESIDENT 
EXPECTED AS RADIO AFFILIATES GATHER 


It isn’t official, but health is said to be reason he will give at Chicago 
meeting today. May return to network later in consulting capacity. 


FRANK WHITE will resign as president of 
NBC for reasons of health, and will announce 
his decision at the NBC radio affiliates’ organi- 
zational meeting in Chicago today (Monday). 

It is generally known that he has not bounced 
back fully from the near-exhaustion which 
forced him to take a complete rest for a month 
during May and June. At that time it was said 
officially that he would continue in office if his 
health permitted. 

Observers felt last week, he may continue 
his association with NBC in some _ inactive 
capacity for the present and then, later, if his 
health allows, resume certain assigned duties 
less taxing than those of the presidency. 


NBC SHUFFLES 


Mr. Fineshriber 


Mr. Cott Mr. Adams 


With the 
resignation 
successor. 


speculation about Mr. White's 
came equal speculation about a 
But there was no official indication 
on this point any more than there was any 
official indication, tacit or otherwise, that he 
would resign. 

The same sort of speculation prevailed when 
it first became known that he would take sev- 
eral weeks’ rest on a European trip in May and 
June, with the names of former NBC President 
Niles Trammell and West Coast Division Vice 
President John K. West among those mentioned 
at that time. 

In any event, it appeared logical last week to 
assume that Brig. Gen. David Sarnoff, chairman 


ITS TOP ECHELON 


Mr. Herbert 


Mr. Barry Mr. Frey 


SEVEN executives of NBC figure prominently in the separation of 
radio and TV activities announced by the network last Monday 
[At Deadline, July 20]. William H. Fineshriber Jr. will head the 
radio network when the change goes into effect Aug. 3, while John 


K. Herbert will steer the television side. 
chiefs will report to the NBC president. 
operating vice president for radio. 


Both the radio and TV 
Ted Cott has been named 
The service departments now 


report to David C. Adams, vice president for administration, who in 


turn reports to Mr. Fineshriber. 
Charles C. (Bud) Barry. 


TV programming head will be 
George Frey, vice president and sales 


director, will have charge of TV sales and Promotion Director Jacob 


A. Evans will direct TV advertising and promotion. 


Page 72 © July 27, 1953 


Mr. Evans 


of the boards of RCA and NBC, 
as chief executive officer of NBC 
all its activities, just as he has dk 
pressure of duties began to overloa 

Whatever Mr. White tells or doe 
radio affiliates today about his pe 
he is scheduled to stress to them NBC’s inte, 
tions to strengthen its radio operations and ,, 
outline some of the network’s plans toward th; 
end. He also is expected to cor 
affiliates Gen. Sarnoff’s own detern 
NBC be in the forefront in radio a 
television. 


\l Continy 
d head y 

Since thd 
Mr. White 
10t tell th 
nal. plan; 


ey to tha 
lation thy 
Well as iq 


(Gen. Sarnoff does not plan to attend th 
Chicago meeting himself, since the affiliates 
invitation was directed to President White, hy 
he has agreed to meet with the affiliates’ com 
mittee after it completes its organization, whic 
is a prime purpose of today’s Chicago session 
The meeting with Gen. Sarnoff probably will be 
held in September in New York.) 


Bannister to Accompany 

Station Relations Vice President Harry Bay 
nister is slated to accompany Mr. White 
Chicago. 

As part of its plan to strengthen radio opera 
tions, NBC on Aug. 3 is separating the radis 
and TV activities of its program, sales, an 
promotion departments, with William H. Fine 
shriber Jr. as vice president heading up th 
radio network and John K. Herbert as vice pres 
ident in charge of the TV network [BeT, Jul 
20]. 

The implications this divorcement holds fo 
radio are expected to get a large share of atten 
tion at today’s meeting. Department heads fo 
the radio units under Ted Cott, who was name 
operating vice president for the radio networ 
under Mr. Fineshriber, had not been designate 
last week. 

Insofar as their own plans are concerned, th 
radio affiliates in Chicago today are expected t 
complete the organization of an independen 
affiliates committee—along the lines of th 
NBC-TV Affiliates Committee formed in 195! 
—which was started during the NARTB con 
vention in Los Angeles. Robert D. Swezey 0 
WDSU New Orleans is chairman of the in 
formal study committee which has been deve 
oping plans for the radio committee. Th 
meeting is to be held at the Drake Hotel. 


DALY NAMED V. P. 
FOR ABC NEWS 


ELECTION of John Daly, news commentate 
and television personality, as a vice presides 
of ABC in charge of television news, speci 
events and the public affairs department W4 
announced Friday by Robert E. Kintner, ABl 
president. 





Mr. Daly will take on his new duties Aug. 4 
Mr. Kintner said, with primary responsibilitis 
in the field of ABC-TV news coverage. M 
Kintner added, however, that Mr. Daly will 
available to ABC and ABC-TV as} 
performer but that his talent services in & 
future will be exclusive to ABC. 


Associated with radio since 1937, Mr. Da! 
has served as a White House correspondent asf 
as a war correspondent during World Wart I 
In recent years he has been moderator of CBS 
TV's What's My Line? program in addition! 
other assignments. He was “quarterback” 4 
the ABC radio and TV networks’ coverage © 
the national political conventions and electid 
night proceedings last year. 


radio 
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d head y 
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Mr. White 
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nal Plang 

BCS inte 

ns t 

wad To appear as section two 

mien of the weekly issue of October 23, 1953. 
ware WE Long awaited, much needed wrap-up of 


mo WILL DO IT advertising and marketing information and 


ie mB BECAUSE data between one set of covers. 

‘ales Com. 

ion, whics The answers to thousands of questions 
ZO Session ‘ F 

bly will h now made available in easy to use, 


: cross indexed desk manual. 
larry Ban We can’t begin to tell you in this space 
White + a . 
all the reasons why this job is 
idio Opera WE 


the rail 
sales, an editorial staff could tackle. 
nH. Fine BAH UN 3 . 
ng up th But our staff has the depth, the skill, 
5 vice 

[BeT, Tu and the courage to try. In addition, 


something that only Printers’ Ink 


holds f only PI has the necessary records and 
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‘O networ 
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- ted t y ° ° ° 
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es of th 
od in 195] 
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owezey 0 

of the in In the face of this demand, the editors of Printers’ Ink know what 
een deve ‘ 

ttee. Th our readers want and have now gone ahead to do this 


otel. 


one year asking for information, commenting favorably 


comprehensive work—as only Printers’ Ink could do tt. 
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of advertisers, the maximum number of times, for the minimum number of dollars... 
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the decision to invest advertising dollars in the Annual to tell my 
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NETWORKS 


MBS AWAITS AFFILIATES’ RETURNS, 
OFFERS CHOICE TO BONUS OUTLETS 


Network officials say its pay affiliates’ initial reaction is good but a 
number of affiliates confide they will oppose the plan to change 
MBS-station relationships. Station Relations Vice President Johnson 
makes a second conference call to affiliates to answer their questions. 


AWAITING returns from its “pay” affiliates 
as to acceptance or rejection of its proposal 
for “revolutionary” changes in network-station 
relationships [B®T, July 6 et seq], Mutual last 
week offered its bonus stations alternative 
choices of changes affecting them. 

MBS officials, hoping to get approval of its 
375 “pay” affiliates by Aug. 1 and to put the 
plan into effect Oct. 1, reported early reaction 
among stations as “good” and indicative of 
final approval. 


Some Will Oppose 


A number of affiliates, however, privately 
confided that they would oppose the plan, 
which, in essence, calls for Mutual to reduce 
the amount of option time from nine to five 
hours daily for affiliates to carry network pro- 
grams in network option time without pay, 
and for MBS to furnish the stations, without 
charge, a total of 14 hours of “highest cali- 
bre” programs for local and national spot sale 
by the stations. 

The alternative plans offered 
bonus affiliates were described as: 

(1) Stations would continue to option nine 
hours per day to Mutual and would receive, 
on a fee basis, the 14 hours of programs per 
week which are being made available without 
charge to “pay” stations over and above regular 
co-op and sustaining programs. Bonus stations 
electing to stay on regular contract would con- 
tinue to pay their share of the cost of daylight 
saving time operations. Or: 

(2) Option time would be reduced from nine 
hours a day to five; stations’ DST charge 
would be discontinued; the 14 hours of pro- 
grams provided free to “pay” stations would 
be available to stations at a cost of $100 a 
month for the package. 

The bonus stations were urged to make 
known their reaction as soon as possible in 
order that Mutual may proceed with its pro- 
gram plans. 


to the 190 


Meanwhile, in connection with the plan for 
“pay” stations, Station Relations Vice President 
E. M. (Pete) Johnson made a second confer- 
ence call to affiliates last week to answer ques- 
tions which had been raised after the plan was 
detailed in a similar call by President Thomas 
F. O’Neil and Mr. Johnson the preceding 
Friday. 

Among the questions clarified, it was said, 
was one relating to receipts from the sale of 
Station breaks in network option time. Mr. 
Johnson was quoted as assuring the stations 
that these would go to the affiliates, not to the 
network. 

Although they said reaction of “pay” sta- 
tions thus far had been “good,” Mutual officials 
declined to reveal the number of stations which 
had written approval of the change. 

It was apparent, too, that many of the sta- 
tions—some of which are located in the top 
dozen markets—are not going to readily accept 
the Mutual proposal. 

Most vehement in their objections were a 
few operators of large stations in certain major 
markets who indicated they probably would not 
accept the plan this week—an Aug. | date of 
approval, as set by MBS, notwithstanding. 

Others, while not stating whether they would 
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accept or reject the plan, indicated they were 
not satisfied with it as it now stands. 

Some of the affiliates, it was learned, are 
particularly incensed over the possibility that 
Mutual will sell spot announcements at a con- 
siderably lower figure than the major market 
figure. 

Whether Mr. Johnson’s conference call last 
week removed the affiliates’ doubts over this 
compensation was not immediately ascertained, 
since the affiliates had not had time to study 
his remarks by the end of the week. 

In some sections of the country groups of 
MBS affiliates met to discuss the plan. One 
such group met in Chicago Wednesday, and 
others planned meetings for last Friday and 
over the weekend (see late story, AT DEaD- 
LINE). 


Comments of station managers on the new 
plan for the “pay” affiliates ranged all the 
way from “a practical solution” and “a step 
in the right direction” to “MBS must be crazy 
as hell.” 

Ralph Atlass, owner of KIOA Des Moines, 
Iowa, and WLOL Minneapolis, both MBS 
affiliates, and president and general manager 
of WIND Chicago, an independent outlet, de- 
scribed his action to the Mutual plan as 
“unfavorable.” 


Mr. Atlass said the policy would not only 
cut station compensation but also prove to be 
“ruinous” to spot business because it would 
curtail affiliate’s control over programs and set 
them competing with themselves for local or 
national spot business on programs offered by 
Mutual on a co-op basis. He claimed reduction 
of option time by the network would have little 
practical effect, since not all of it is used 
anyway. 


Midwest Affiliates Meet 


A group of eight or ten midwest MBS affil- 
iates met in Chicago last Wednesday to discuss 
the proposal. The meeting was described as 
“extremely friendly” by Carroll Marts, Mutual 
director of midwestern operations. He felt 
that midwest affiliates appeared satisfied with 
the policy and would go along with it. 

Another meeting was to have been held 
over the weekend in Kansas City for affiliates 
in the Kansas-Missouri area. MBS officials 
were to take part. 

Donald Davis, president of WHB Kansas 
City, Mo., said he had not had an opportunity 
to study the plan thoroughly but on the basis 
of what he understood, some features of it 
were questionable. Mr. Davis said he felt 
MBS had set up “a talent agency with land- 
lines.” He was referring to the network’s pro- 
gram offerings. 

WGN Chicago, a major MBS stockholder, 
has endorsed the plan. Frank Schreiber, gen- 
eral manager of WGN, said the Mutual pro- 
posal merely recognizes that certain time seg- 
ments are not being sold and that the plan 
“cuts down the call time”—that is, time the 
network would option from its affiliates. He 
scoffed at any idea that affiliates would face 
curtailment of control over program or ac- 
tivities connected with the policy. 


CBS UPS CAMPBELL: 
BURKLAND RESIGNS 


CARL J. BURKLAND resigned as 
dio’s director of station administr: 
week after 24 years with the netw 
Wendell B. Campbell was named t 
him and also was elected to a vi 
dency. 


BS Ra. 
on last 
"k, and 
Succeed 

presj- 


Mr. Burkland resigned, effective Friday, to 
become executive vice president and genera| 
manager of the Portsmouth (Va.) Radio Corp, 


Mr. Campbell Mr. Burkland 


owner and operator of WSAP Portsmouth and 
an applicant for TV Ch. 10 there. 

Mr. Campbell, who takes over as vice 
president in charge of station administration 
for CBS Radio, has been general sales man- 
ager of CBS Radio Spot Sales since August 
1951—the time when CBS separated its radio 
and television activities, which also was the 
time when Mr. Burkland was named director 
of station administration. 

Mr. Burkland, whose resignation and new 
assignment were announced by Charles Duke 
Jr., president of Portsmouth Radio Corp., has 
spent his entire career to date with CBS. 





NBC Quotes Nielsen 
To Prove Radio’s Impact 


RADIO’s impact on a long-time basis is pointed 
up in figures of the Nielsen Radio Index cov- 
ering 11 NBC evening programs, the network 
reported last week. 

Hugh M. Beville Jr., NBC’s director of re- 
search and planning, cited as an example the 
network’s News of the World program. He 
said Nielsen figures showed that the program 
reached about 2% million homes with its 
average broadcast between October 1952 and 
March 1953, but reached 17% million differ- 
ent homes at least once during the 12 weeks 
of the period. 





Swing to ‘This | Believe’ 


RAYMOND SWING 
editor and producer of the CBS Radio show 
This I Believe on which Edward R. Murrow 
induces outstanding personalities to reveal their 


last week was named 


individual philosophies. He replaces Edward 
P. Morgan, who has resigned because of pres- 
sure of increased commitments in CBS Radio 
and TV newscasting programs. Mr. Swing 
originated American commentary for, and was 
consultant to BBC for 11 years. He was widely 
known as Raymond Gram Swing in his wartime 
broadcasts and has since acted as consu!tant and 
advisor to the political committee of the Voice 
of America until last May. Mr. Swing also 
will be special consultant to Mr. Murrow on 
the latter’s CBS Radio and TV news broadcasts. 
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NETWORKS 


21 STATIONS JOIN 
This is Mr. George H. Ward /NBC-TV; TOTAL 133 


AFFILIATION of 21 new television «ations 
with NBC-TV, raising the network’s | ‘tal to 
133, was announced Thursday by Harry 
Bannister, NBC vice president in ch: ge of 
station relations. 

New affiliates which already are on the air 
are WHIZ-TV Zanesville, Ohio (uhf ¢ 50), 
owned by Southwest Ohio Television System: 
KTYL-TV Phoenix-Mesa (vhf Ch. 12), owned 
by Harkins Broadcasting Inc., and KROC-Ty 
Rochester, Minn. (vhf Ch. 10), ow: 
Southern Minnesota Broadcasting Co. 

The 18 other new affiliates, not yet 
air, are: 

KFSA-TV Fort Smith, Ark. (uhf Ch. 22 
by Southwestern Publishing Co.; J 
Petersburg-Tampa, Fla. (uhf Ch. 

City of St. Petersburg: WTPA-TV Ha 
(uhf Ch. 71), owned by Harrisburg Broa 
Inc.; KIDO-TV Boise (vhf Ch. 7), ow 
KIDO Inc.; WPMT (TV) Portland, Me. ( 
53), owned by Portland Telecasting Corp 


TV Chico, Calif. (vhf Ch. 12), owned by Golden 
Empire Broadcasting Co 


This 1S what he Says WDAK-TV Columbus, Ga. (uhf Ch. 28), owned 


by Martin Theatres of Georgia Inc. and Radio 

Columbus Inc.; KFSD-TV San Diego (vhf Ch. 10), 

owned by Airfan Radio Corp.; KONA-TV Hono- 

lulu (vhf Ch. 11), owned by Radio Honolulu; 

a ‘ WISE-TV Asheville, N. C. (uhf Ch. 62), owned 

“Fulton Lewis, Jr. reaches the by WISE Inc.: WKNY-TV Kingston-Poughkeep- 

" sie, N. Y. (uhf Ch. 66), owned by Kingston Broad- 

average Chrysler new car buyer—that casting Co.; KYTV (TV) Springfield, Mo. (vhf 

. 3 : . s Ch. 3), owned by Springfield Television Inc. 

we know from our four year sponsorship WGVL-TV_ Greenville, S. C. (uhf Ch. 23), 

< . . . / owned by Greenville Television Co.; WGEM-TV 

of this commentator. Our experience has been Quincy, Ill. (vhf Ch. 10), owned by Quincy 
we . ‘ ~ Broadcasting Co.; KVOA-TV Tucson (vhf Ch 
gratifying. In comparison with other programs, 4), owned by Arizona Broadcasting Co.; WTRF- 
: > . P ps . Fe | TV Wheeling (vhf Ch. 7), owned by Tri City 
Fulton Lewis, Jr., pulls!’ —George H. Ward, Broadcasting Co.; WKJG-TV Fort Wayne (uhf 


’ > ; . Ch. 33), owned by Northeastern Indiana Broad- 
Chrysler-Plymouth Dealer, Auburn, N. Y., casting Co.; WECT-TV_ Elmira, N.Y. (uhf Ch 
. , e ° 18), owne Dy -Cor Television Inc. 
inaletterto W M BO, the Mutual station in Auburn. | 


+ Leland Hayward Joins NBC 


eet. , | As TV Producer-Consultant 
us 1s Fulton Lewis, Jr. LELAND HAYWARD, noted theatrical pro- 


ducer, has been signed by NBC to produce 
television shows and to serve the network as statio 
a consultant on program and production plans, cover 
John K. Herbert, vice president in charge of tion 
NBC-TV, announced last week. cess ¢ 
Mr. Hayward made his debut in television Be 
last month as producer of the Ford 50th Anni- 
versary Show, presented on both NBC-TV and 
CBS-TV. five | 
Among Broadway shows produced by Mr. has ¢ 
Hayward are “South Pacific,” “State of the mult 
Union,” “Call Me Madam” and “Wish You 
Were Here.” Al 
Expressing pleasure at Mr. Hayward’s asso- mp t 
ciation with NBC, Brig. Gen. David Sarnoff, = ¢ 
chairman of the board of directors, declared: — 
“Mr. Hayward joins an important group of said. 
creative people whose talents and energies are mobi 
devoted to the development of television as an won 
art and medium of even wider enjoyment and avail 
whose 5-times-a-week program is available to local culture and an increasing appeal to the public.” 
advertisers at local time cost plus low pro-rated | 
talent cost. Currently sponsored on 364 stations by 


4 ° ° ‘ 
more than 750 advertisers (among them 64 auto- Brand-Switching on Road 


motive firms), the program offers a tested means of NBC Ss preliminary report on its study of brand- 

~achi vite . , nay switching as a result of TV advertising [B®T, 
reaching customers and prospects. For availabilities, July 13] was outlined to 200 Chicago area 
check your Mutual outlet—or the Cooperative Pro- clients and agency executives Tuesday. . 
gram Department, Mutual Broadcasting System, 1440 _The presentation, “Why Sales Come in 
Broadway, NYC Tr: ah as Curves,” was outlined by John K. Herbert, vice 

roadway, NYC 18 (or Tribune Tower, Chicago 11). president in charge of the NBC television net- 
work, and M. H. Beville, network reseach direc- 
tor. Edward Hitz, NBC Central Division sales 
manager, was host. 

The presentation was repeated for clients and 
agency personnel in Detroit Tuesday and Cleve- 





vanta 
also 





———— a | land Wednesday. 
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ROCKY MOUNTAIN 
PLANS TV NETWORK 


W th 3 video outlets already 
on the air, Rocky Mountain 
Broadcasting System plans a 
10-station TV network in five 
mountain states. 


THE ROCKY Mountain Broadcasting System 
expects to expand into a television network, and 
§. John Schile, executive vice president, said 
lat week extensive plans are well underway 
for building a 10-station group. 

RMBS, since relinquishing sales rights of its 
AM stations to Intermountain Network a year 


ago, has devoted it- | 
self exclusively to 


building the TV 
group, Mr. Schile 
said. 
Three of the 10 
RMBS members al- 
ready are on the air, 
Mr. Schile said. 
They are KFXD-TV 
Nampa, Idaho; 
KLAS-TV Las Ve- 
gas, Nev., and 
KOPR-TV Butte, 
Mr. Schile Mont., with KUTV 
(TV) Salt Lake City 
expected to begin programming about Oct. 1. 
The stations all will be vhf outlets. Others 
are: KIFI-TV Idaho Falls, KTVI (TV) Boise, 
KLIX-TV Twin Falls and KWIK-TV Pocatello, 
all Idaho; KOOK-TV Billings, Mont., and 
KFBC-TV Cheyenne, Wyo. 
RMBS president is Frank C. Carman, owner 
or part-owner of five of the 10 stations. 


According to Mr. Schile, RMBS hopes “to 
offer regional and national advertisers a 10- 
station package which will embrace an area 
covering most of five states . . . with a popula- 
tion of nearly 2 million and retail sales in ex- 
cess of $2 billion.” 

Besides the “one-contact, one-contract ad- 
vantage” to advertisers, Mr. Schile said, RMBS 
also will offer substantial group discounts when 
five or more stations are used. The network 
has effected some “worthwhile savings” on the 
multiple purchase of films, he said. 


All the RMBS TV outlets will use mountain- 
top transmitter sites and studio areas will vary 
in each market with a maximum of 25,000 
square feet housing KUTV Ch. 2 facilities, he 
said. KUTV also will maintain a Teletron 
mobile unit, now being built by Television Elec- 
tronics Industries Inc., which also will be 
available to other RMBS outlets, Mr. Schile 
said. 





NBC-TV Adds Two Serials 


ADDITION of two new Monday-through-Fri- 
day daytime serials, starting Aug. 3, will com- 
plete’ NBC-TV’s morning block, the network 
announced last week. The new programs are 
Follow Your Heart, 11:30-11:45 a.m. EDT, 
and Three Steps to Heaven, 11:45 a.m.-12 noon 
EDT. 


The daily mid-morning line-up on NBC-TV 


now includes Ding Dong School (10-10:30 | 


am.), Glamour Girl (10:30-11 a.m.), Hawkins 
Falls (11-11:15 a.m.), The Bennetts (11:15- 


Control panel for installation 
Control equipment for instal- 
lation at the studio end. 


For 
Unattended 
Broadcast 
Transmitters ! 


Economical, dependable system... 
@jeeds only a single telephone circuit! 


Substantial reductions in operating costs can be made by tak- 
ing advantage of the recent authorization by the FCC to permit 
remote control of AM and FM broadcast transmitters. FCC 
regulations for this mode of operation stipulate that complete 
and continuous control of remotely situated transmitters must 
be maintained at all times. It is desirable, also, to obtain highly 
dependable equipment having a reasonable first cost and low 
operating expense. Hammarlund equipment offers distinctive 
advantages in all these respects. 


Included in the Hammarlund remote control and metering 
system are the following basic features that are vital to efficient 
and economical remote transmitter operations: 


1. Only a single telephone circuit is required. May be 
operated over VHF or microwave. No DC circuit is used. 
. Full control of up to nine separate circuits. 
. Telemetering of nine separate electrical quantities. 
. Upto four emergency alarm indications. 
. Fail-safe operations assured at all times. 


In most cases, this equipment will pay for itself through savings 
effected in operating costs in less than a year. 


Write to The Hammarlund Manufacturing Company for full 
details about this equipment. 


— 6 AD HAMMARLUND 


The Hammarlund Manufacturing Co., Inc. 
460 W. 34th Street, New York 1, N. Y. 


11:30 a.m.), Follow Your Heart and Three | 


Steps to Heaven. 
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NETWORKS 


RADIO QUITS ‘LIMBO,’ 
CBS’ KAROL AVERS 


Mr. Karol tells the Toledo Ad 
Club that the aural medium 
again has advertiser accept- 
ance, and cites research to 
prove his point. 


RADIO has returned from 
advertiser 


“limbo” and gained 
“acceptance” again, thanks to “inten- 
by advertisers, and 
broadcasters who found its coverage and sales 


sive research” agencies, 
effectiveness still high and its economy lower 
than ever, John J. Karol, CBS Radio’s sales vice 
president, told the Advertising Club of Toledo 
last week. 


“Radio has now assumed a new role among 


advertising media,” Mr. Karol told the club at 
a meeting Wednesday. “It would be just as 
correct to say that radio has resumed its old 
role among advertising media.” 

Noting that radio was “riding high” in 
1948 but fell into “limbo” for “about a year” 
when TV was beginning to grow, he outlined 
the findings which research experts discovered 


when re-examination of the various media be- 
necessary due to rising TV chang- 
ing patterns the post-war market, and the 
public’s increasing purchasing power. 


came costs, 


of 


“I think we were rather surprised by what 
we found,” Mr. Karol asserted. “We found, for 
example, that in television areas, the pattern of 
radio listening had changed 
cally that the national 


changed so radi- 


system measuring 


of 


The TIME 


of Your Life— 
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listening no longer matched the new reality. 

“TV families, we discovered, had more radios 
than radio-only families. They listened in more 
different rooms and listened very little to the 
‘main’ set. In fact, about 75% of in-home 
listening was done outside the living room.” 

Out-of-home listening was found in 16 major 
['V markets to add more than 18% to the 
measured in-home listening, and at some hours 
on weekends this plus was shown to go as high 
as 30%, he continued. Further, saturation 
continued to increase, to the point where there 
are now 44,800,000 radio homes, plus more 
than 26 million automobile radios (the latter 
“quite likely” making radio “the biggest out- 
door advertising medium in America”). 


NBC PICKS TEAM 
FOR ‘CREATIVE’ MEET 


A BATTERY of top-flight NBC executives, 
producers and writers. headed by Brig. Gen. 
David Sarnoff, board chairman of RCA and 
NBC, will comprise the speakers’ list at a 
Creative Program Conference to be held by 
the network Aug. 31-Sept. 3 at the Greenbrier, 
White Sulphur Springs, W. Va., it was an- 
nounced Thursday by Charles C. Barry, NBC 
vice president in charge of network programs, 
who conceived the idea of the conference and 
will be its overall supervisor. 

About 60 of the network’s top writers, pro- 
ducers, and program executives from New 
York, Chicago, and Hollywood are expected to 
attend the four-day conference, whose program 
comprises 10 daytime seminars and a banquet 
on the final evening, when Gen. Sarnoff will 
speak on “The Challenge.” 





Conference agenda follows: 


Monday, Aug. 31, 1:30 p.m. First seminar: 
time Television, or the Profit Factor 
Adrian Samish, member of NBC’ 
ramming group; Ben Park, 
NBC Chicago; Ted Mills 
York; A. R. Pinkham, 
day; Ted Collins 
Hour; Roger Muir 
John Rayel, TV program manager 

4 p.m Second seminar Competition 
Public Affairs—-A Responsibility 
Davidson Taylor, director of public 
liam R. McAndrew, manager of news 
events; Ed Stanley, manager of 
programs 

Tuesday, Sept. 1. 9 
sitter Facts, or the Cost of TV. Presiding: Gus- 
tav Margraf, vice president for talent and pro- 
ram administration Speakers Frederick W 
Wile Jr., vice president in charge of network 
production; Fred Shawn, director of program ad- 
ministration; Edward Souhami, union relations 
coordinator; Joseph Heffernan, financial vice 
president 

11:15 a.m 
Speakers 
manager; 
director 

1:15 p.m 


Day- 
Speakers 
S creative pro- 
program director 
NBC producer, New 
executive producer of To- 
producer of The Kate Smith 
producer of Howdy Doody; 


Analy- 

Speakers 
affairs; Wil- 
and special 
public service 


a.m. Third seminar The 


Fourth seminar: 
John Cleary. radio 
Thomas McCavity 


Radio Supports TV 
network program 
national program 


Fifth seminar 
Speaker: Sylvester L. (Pat) 
man of the board 
Wednesday, Sept. 2. 9 
The Film Story. Presiding 
vice president in charge 
ers: Tom McKnight 
NBC Hollywood 
10:45 a.m. Seventh 
York Speakers 
Hollywood; Ben 
Chicago; John 
Hollywood. 11:30 
Speaker John K 
charge of networks 
1:35 p.m. Eighth seminar: The Critics Corner 
Presiding: Sydney H. Eiges, vice president in 
charge of press and _ information Speakers 
Representative radio and TV critics. 2:45 p.m 
The Defense From the Floor Speaker: Burr 
Tillstrom, creator of Kukla, Fran and Ollie. 
Thursday, Sent. 3. 9:45 a.m. Ninth seminor 
The Writer Speakers: Robert E. Sherwood 
now writing original plays for NBC-TV:; Thomas 
Phipps, author for NBC-TV; Goodman Ace 
chief writer of Milton Berle’s NBC-TV shows 
ll am. Tenth seminar: The Producer. Speak- 
ers: Max Liebman, producer of Your Shew of 
Shows; Robert Montgomery, producer of Robert 
Mecntgomery Presents; Fred Coe, producer of 
Television Playhouse and Mr. Peepers; Worth- 
negton Miner. NBC producer 
8:15 p.m. Dinner 
9:45 p.m. Speech, “The 
Sarnoff 


Tomorrow, 
Weaver, vice 


Color 
chair- 


a.m. Sixth 
Robert W 
of Film Division 
and Ed Beloin, 


seminar 
Sarnoff, 
Spex 


ak- 
producers, 


Tell It to 
producer, 


seminar: 
Robert Welch, 
Park, program director 
West, vice president 
a.m. The Sales Story 
Herbert, vice 


New 
NBC 
NBC 
NBC 
and You 
president in 


K 





Challenge,” by Gen 


——— MANUFACTURING -— 


'WILLYS TO MAKE 
TV TRANSMITTERS 


Willys Motors Inc.’s electronics 
division will debut in the TV 
transmitter manufacturing 


field—apparently in uhf, it’s 
announced. 
PLANS to enter the television transmitter map. 


ufacturing business were announced Friday }y 
the Electronics Div. of Willys Motors Inc. ~ 

Surveys indicate it will be five years or mor 
before some localities can obtain transmitting 
equipment unless additional manufacturing fa. 
cilities are made available, Raymond R. Rausch 
executive vice president and general manager of 
Willys, said. 

Purpose of entering the transmitter field, the 
company said, was to “help speed the country’s 
blanketing by local TV stations.” 

Mr. Rausch also revealed the company js 
working with the Nationa! Assn. of Educationa 
Broadcasters “to develop a transmitter that 
meets the special requirements of educational 
IV systems.” The company, however, has no 
plans to build radio equipment. 

Willys came into being last April when the 
Kaiser Mfg. Co. acquired the assets of Willys. 
Overland Motors Inc. 

A complete “TV package” 
transmitters (450-900 mc), 
console, panel, etc., 
in areas of 50,000 population or 
high-powered TV signals are 
presumably uhf equipment. Willys expects to 
add 100 technical personnel in_ its 
located Electronics Division. 

The company also said it will ask FCC t 
approve in about two months a prototype trans- 
mitter now in production. It plans to deliver 
the first such type transmitter to Paul A. Brandt, 
licensee of WCEN Mount Mich. 


is proposed: 1 kw 
camera, projector 
r\ 


less 


“for holders of licenses 


where 


not received’— 


Toledo- 


Pleasant, 


Crosley-Bendix Merger 
Puts Shouse at Head 


CONSOLIDATION of the distribution of ap 
pliances and radio and television sets of the 


Crosley Division and the laundry and kitchen 
appliances of the Bendix Home Appliances 
Division under one management with head- 


quarters in Cincinnati was announced last week 
by Victor Emanuel, 
of Avco Mfg. Corp. 

Under the 
Avco’s 


chairman and _ president 


move, James D. Shouse, 


presidents, 


one of 
who presently 
activities in both manufac- 
broadcasting, will become general 
the combined operations. William 
vice president of Avco and general 
of Crosley for the past four 
years, will join the top executive staff of Avco 
in New York. York 


senior vice 


all 


and 


heads 
turing 
manager 
A. Blees, 


sales 


( rosley 
of 
manager 


Before assuming his Nev 


responsibilities, he will assist Mr. Shouse in 
nsolidating sales operations of the two 
ivisions. 
Meanwhile, Parker H. Ericksen, new director 


of sales for Crosley and Bendix home appliance 
divisions, was elected a vice president of Avco. 
Other changes include the appointments of 


lr. H. Mason, eastern division sales manager of 


appliances for Crosley, as director of Crosley 
and Bendix kitchen appliances; H. F. Bull, na- 
tional sales manager cf Bendix home appli 
ances, as director of Crosley and Bendix 
laundry sales; H. E. McCullough, general sales 
manager of radio and TV for Crosley. as di- 
rector of Crosley electronic sales, and W. A. 
McDonough, director of advertising and mer- 


chandising for Crosley and Bendix products. 
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PMENT of two new types of tran- 
trode transistor and pentode transi- 
yivania Electric Products Inc., was 
last week by James J. Sutherland, 
inager of the electronics division. 
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the tetrode type will be made avail- 
vercially about Aug. 15 and the pen- 
this year. Development of these 
he added, complements Sylvania’s 


CAT- 
WHISKERS 


GERMANIUM 
GRYSTAL 


SYLVANIA‘s tetrode transistor is shown in 

this cutaway sketch. Development of it and 

the companion pentode transistor were an- 
nounced by the company last week. 


work in triode transistors, which the company 
is now producing commercially. 

The triode transistor, according to Mr. 
Sutherland, has two catwhiskers in contact 
with the germanium crystal; the tetrode has 
three and the pentode, four. 


Lworykin Studies Electronic 
Automobile Driving Aids 


USE of electronics to reduce highway disasters 
and relieve drivers of tiresome tasks on super- 
highways currently is under investigation by 
Dr. V. K. Zworykin, pioneer television and 
electronic scientist of RCA. 

Dr. Zworykin reported last week that to- 
gether with assistants at the David Sarnoff 
Research Center of RCA in Princeton, he is 
studying the application of certain electronic 
devices to assist drivers in bad weather steering 
and collision prevention. 





lenith Plans New Plant 


PLANS for construction of a new manufactur- 
ig plant, with production capacity for one mil- 
lion radio and over 100,000 TV sets per year, 
Were announced last week for Wincharger 
Corp., Sioux City, lowa, by its parent company, 
Zenith Radio Corp. Plant will have floor space 
of 300,000 square feet and employ about 2,500 
People. Site has not been determined. Present 
Plant has about 140,000 square feet and turns 
out Zenith radio receivers, with capacity of 
30,000 sets per year. Factory will be located 
® high ground to protect it from flood waters 
thich damaged the present plant last June. 
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New Philco TV Models 


PHILCO Corp. has added three new models to 
its line of TV _ receivers: A 21-inch table 
model, and 21-inch and 17-inch console models. 
Suggested list prices on five console models 
were increased $10 each to cover costs. accord- 
ing to Frederick D. Ogilby, Philco Television 


Mycalex Mica Manual 


MYCALEX Corp. of America, Clifton, N. J., 
has issued “a comprehensive 23-page, illustrated 
reference and operation manual on the machin- 
ing of glass-bonded mica.” The pocket-size 
manual, From One Machinist to Another, is 


vice president and general manager. 





Philco’s New Developments 


is distributing two 


PHILCO Corp. currently 
new developments for TV stations. 
studio-to-transmitter microwave 
said to transmit picture, sound, order 
remote control signals. The second 


scanner “adaptable to any color syste 


IV standard.” 
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Pe eee eens 


An Ampex Automatic Station now 
in Operation at KEAR in San Ma- 
teo, California. It sustains the eve- 
ning programs on tapes prepared 
by the daytime staff. 

Sub-audible tones on each tape 
stop One machine and automatical- 
ly start the other. 


Write today for further in- 
formation to Dept. D-1217B 


AMPEX 


MAGNETIC RECORDERS 

AMPEX CORPORATION 

934 CHarter Street, Reowoop City, CALIFORNIA 
Distributors in principal cities 

In Canada: Canadian General Electric Company 


relay 


“based on actual plant experience.” The firm 
reports that From One Designer to Another, a 
companion piece, will be issued soon. 


RCA Develops ‘IF’ Amplifier 
“IF” AMPLIFIER, developed by RCA Victor’s 
Tube Dept. described the TV in- 
dustry’s first ready-to-use prealigned unit, has 
been announced by R. T. Orth, vice president 
in charge of the tube division. 


One is a 

system, 
wire and 
is a film 
m or any 


and as 


nnouncing 
THE AMPEX 
AUTOMATIC STATION 


a new concept in radio programming and operation 


Now a 16 hour broadcast day can be handled by an 8 hour staff. 
Commercials and announcements for the full broadcast day can 
be pre-taped in fast succession and will be automatically cued 
to prepared program material. 


AUTOMATIC CUEING 


Your broadcast time can be sustained automatically by alternate 
operation of two Ampex 450 Continuous Tape Reproducers. 
One carries a program tape —the other has a tape with commer- 
cials and announcements. One stops—the other starts. It’s 
“cued automatically” with sub-audible “trigger signals” recorded 
on the tapes themselves. And when desired both machines can 
be stopped and live programs, separate tapes or discs can still 
be broadcast in the conventional manner. 


ELECTRONIC SPLICING 

The announcer pre-records his announcements, pressing a button 
between each one to place the “trigger signal” on the tape. In 
effect he is putting the announcement in its proper place with 
a fast “electronic splice.” 


PRE-PLANNED PROGRAMS 


Program tapes for use in your Ampex Automatic Station will 
contain the cueing signals. Selections and exact performance 
times are available to your program director for accurate integra- 
tion with commercials and local announcements. 






























MANUFACTURING 


AT&T Seeks Enlargement 
Of N.Y.-D.C. Relay System 


LONG LINES Dept. of AT&T last Monday 
asked FCC for permission to build new radio 
transmitters between New York and Washing- 
ton to increase the number of channels in the 
radio-relay system between those two cities. 

Proposal calls for four new channels along 
the entire New York-Washington route, two 
for northbound TV service and one in each 
direction for protection and maintenance, and 
three new channels between Washington and 
Philadelphia, one northbound for TV service 
and one each way for telephone messages. 

Ihe Bell System announcement said that when 
added to the two southbound TV channels now 
in use on the New York-Washington system, 
the proposed northbound channels will be part 
of a round robin network of two video chan- 
nels in each direction linking stations from New 
York to Chicago and St. Louis and adding 
considerably to the flexibility of the TV net- 
work system. 


AT&T Opens Wichita Link 


NETWORK television programs were made 
available to KTVH (TV) Hutchinson, Kan., 
this month when a new 35-mile AT&T micro- 
wave link was placed in service at Wichita from 
the Omaha-Dallas TV facilities. 

AT&T's Long Lines Dept. said that with the 
addition of service to KTVH, network program 
service is now available to 143 stations in 85 
cities. 





MANUFACTURING SHORTS 


Grayber Electric Co. announces it will open its | 


111th branch office at 1140 North Irwin Ave., 
Green Bay, Wis., on or about Aug. 
John W. Peterson as manager. 


Continental Mfg. Co. of Dallas names General 
Precision Laboratory, Pleasantville, N. Y., as 
exclusive distributor for its line of TV trans- 
mitters. 


Stephens Manufacturing Corp., Culver City, 
Calif. (loud speakers, condensers, wireless 


microphones), appoints A-N-B Specialties Co., | 


West Richfield, Ohio, factory representative. 


Blonder-Tongue Laboratories, Westfield, N. J., 
appoints Morhan Exporting Corp., N. Y., to 
handle world export sales of B-T line of Mas- 
ter TV Units and other products. 
James Cunningham, Son & Co., 
x. Y.. 


Rochester, 


announces new 


17 with | 





type crossbar switch | 


adaptable to wide range of uses in multiple | 


switching of audio and video circuits. 


Magnatran Inc., Kearny, N. J., appoints J. J. 
Costello Co., Boston, as exclusive New England 
distributor. 


Hewlett-Packard Co., Palo Alto, Calif., appoints 
The I. E. Robinson Co., Phila. and Asbury 
Park, N. J.; R. M. C. Assocs., N. Y. and Bogota, 
N. J.; Yewell Assocs., Boston and Bridgeport, 
Conn.; J. D. Ryerson, Syracuse, N. Y., and 
Horman Assocs., Washington, D. C., to handle 


sales and service of company’s electronic test | 


equipment. 


Shure Bros., Chicago, announces new, all-pur- | 


pose Model 777 “Slim-X” crystal microphone. 













TELEVISION 


233 West 49th St., New York City - 


YOUR FAVORITE 
MOMENTS 
IN SPORTS 


America’s Favorite Sportscaster 
15 MINUTE TV PROGRAM ON FILM 


SCREEN GEMS, INCORPORATED 


SUBSIDIARY OF COLUMBIA PICTURES CORPORATION 
Circle 5-5044 


SCREEN 
GEMS 


TV Programs 
On Film Now 
Available for 
Local and Regional 
Sponsorship 
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YOUR 
ALL-STAR 
THEATRE 

39 Half Hours 
Originally Telecast 
Over 61 NBC Stations 
as the FORD Theatre 


PROF YES 
‘N’ NO 
26 Quarter Hour 
Quiz Shows Starring 
Bill Cullen 





TV DISC 


JOCKEY FILMS 
60 Silent Films 
to Dramatize 
Music on Records 


MUSIC TO 
REMEMBER 


Great Music 
Played by Rome 
Symphony Orchestra 
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SWG Warns of Break 
With Some Talent Agents 


SCREEN Writers Guild has warn:d it my 
break off relations with several talc it agencies 
which reportedly are representing © riters and 
at the same time employing them at beloy. 
guild minimums. 






































SWG’s warning to the agencies ‘id not jp. 
dicate what action will or could be t ken if th 
alleged dual practice continues. ONcensys 
however, is that the agents are capiializing op 






the guild’s feud with Television 
America. 

TWA recently won the NLRB election fo 
network TV writers, causing some of the talent 
agents to maintain that SWG working stand. 
ards no longer apply. TWA has not announced 
its basic demands. 

There is no possibility of a concerted stand 
by SWG and TWA as long as their feud exists, 
members agree. Until one is established, the 
agencies will continue to make their own jp 
dividual deals with writers. 


Vriters of 
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NLRB Denies TWA Bid 
To Represent ‘Lucy’ Writers 


PETITION by Television Writers of America 
seeking to represent writers employed by Desilu 
Productions Inc., producers of the J Love Lucy 
TV film series, was dismissed in a decision and 
order issued last week by the National Labor 
Relations Board at Washington. 

NLRB found Jess Oppenheimer, head writer 
and producer for the Lucy series, as a former 
vice president and currently a member of TWA 
and its executive board, in effect had solicited 
other Desilu writers to join TWA. TWA’s in- 
terest in representing Desilu writers, accord- 
ingly, was impaired by activities in behalf of 
TWA by Mr. Oppenheimer, defined by NLRB 















ae Ks) om 
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as a supervisor in the employer firm. @. 
Desilu Productions had contested TWA’s peti: F" 
tion as had Authors League of America which 


intervened on behalf of itself and its offspring 
organization, Screen Writers Guild, in the juris 
dictional dispute with TWA. 


ose dass 





TWA Members Endorse Plan 
To Include Radio Writers 


WAY WAS PAVED for Television Writers of 
America to include radio writers when 98% of 
the TWA membership voted their approval of 
constitution and by-laws revisions to permit 
such action. TWA President Dick Powell an- 
nounced the development last week. 

TWA plans an all-out campaign to enlist 
RWG members individually and is scheduled 
to start the drive at its Hollywood membership 
meeting Wednesday. RWG officers favor 4 
merger with TWA, it has been pointed out, but 
because the guild is within the structure of the 
Authors League of America such a move could 
not take place. However, individual members 
of RWG can withdraw from that union and 
join TWA. 


Seattle Combo Scale 


THREE Seattle stations—KOMO KING and 
KIRO—have agreed with International Brother- 
hood of Electrical Works and the Americaf 
Federation of TV-Radio Artists on a pay scale 
for combination announcer-engineers in radio 
operations. Combination men will receive $105 
weekly, $5 more than the $100 pay for ind 
vidual announcers and engineers. 
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Why Didn't Life Magazine's 
4-Medta Study Mention KTLA ? 


LOOK WHAT THE FACTS SHOW:* 


KTLA reaches over four times as many homes in 
the Los Angeles area each week as Life magazine 


claims to reach here. 


KTLA reaches 43% more homes each week in 


WT 


Los Angeles than Life magazine claims to reach by Mow 


here in 13 weeks. HERE 


better the 
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Grante 

am of 

IN FACT .. the average class A spot announce- sting; 1 
en SUCK 

ment on KTLA is actually seen by one-third as lots 
‘i m . e . program. 

many people as an entire issue of Life magazine in ee as 
few of 

this same area. wok 
erminal. 
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That's Why KTLA Is the Best Advertising Buy In Los Angeles - 
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KTLA Offices and Studios * 545! Marathon St., Los Angeles 38 * HOllywood 9-318! 
Eastern Offices ° 150! Broadway, New York 18 ° BRyant 9-8700 
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IW THE “MAN ON THE STREET’ GREW UP 


by Mowry Lowe* 







HERE are, as we all recognize, certain things that radio can do 
etter than any other medium. We acknowledge that radio is pre- 
minent in news coverage and no other medium can top it in music. 
Granted that these two can fill most of the broadcasting day, 
am of the opinion that radio must explore new fields of broad- 
sting; must experiment with new treatments of formats that have 
en successful in the past. 

One of the earliest innovations of radio was the “Man On The 
eet” program. Practically every station had at least one such 
rogram. People would appear in droves in order to get their 
vices On the air. The popularity of such programs waned. Only 
few of the sturdiest survived. Then a subtle switch took place. 
nstead of standing on a street corner or under a theatre canopy, 
¢“Man On The Street” moved to an airport, or railway, or bus 
eminal. He appeared in a supermarket. 
Mark you, this was still the same show. 
itle of the program underwent a change. 
In exploring what could be done with this overall format, we 
t WEAN believe we have hit on a successful formula. We call it 
EAN Goes Calling. 

















Only the place and 










Call Before Calling 





The one basic change is that no longer do we work on a catch- 
S<atch-can basis. We don’t set up a microphone and hope to 
eaven that some passerby will be trapped into muttering a few 
lthosen words. Instead, we “go calling” on organizations, places 
nd people. Our “calls” are dated well in advance (about three 
tks, as a matter of fact). While on-the-spot recordings are not 
Husual, particularly when these affect a news event, ours is a daily 
heduled program. 

looking quickly at some of our recent “calls,” I find that WEAN 
4 gone calling at the formal opening of an exclusive boys’ school. 
®called on the day-long outing of a group of handicapped who 
‘te entertained at a big amusement park. We called on the Safety 
ommittee meeting of the AAA. Another call was made on a 
Mmittee meeting of the Clothes for Korea drive, and we sub- 
quently had a letter from the chairman saying that this program 
General Manager, WEAN Providence, R. I.) 
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e Merchandising: A policy statement by BeT and a 
plea for more promotional support from Kenyon 


€& Eckhardt. 


e Here’s one department store that knows how to 


use TV. Page 90. 


e How radio makes big business for a small refinery. 
Page 92. 


¢ McCann-Erickson is bullish about radio: Excerpts 
from a presentation the agency is making to boost 
AM. Page 94. 
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had helped them double the amount of clothing contributions they 
had hoped to receive. 


We called on the Golden Agers—and had the thrill of having a 
sturdy 67-year-old gentleman announce his engagement to a charm- 
ing maiden of 65. We called on the Red Cross blood donation 
center and had the entire program explained—and recorded the 
comments of the persons who were donating. Another call was 
made backstage at a summer theatre, where, in the workshop (to 
the roar of power saws and tattoo of hammers as a set was being 
built), the stage manager told the story of summer theatre and 
how it has developed through the years. Then we moved into the 
rehearsal hall and as a scene was being rehearsed, we talked with 
members of the cast. 


From Ballyhoo to Babies 


We've called on service clubs and had them tell of the organiza- 
tion and of the projects they foster. We called on a carnival and 
had the rough and ready concessionaires tell of their nomadic life. 
We called on the maternity ward of Miriam Hospital in Providence. 
Tod Williams, the m.c. of the show, swathed in a gown and mask, 
went right into the nursery and talked with the supervisor. Tiny 
baby cries backgrounded the conversation. This was the first time 
in Rhode Island radio history that a mike had ever gone right into 
the nursery of a major hospital. 

Certainly this is still the “Man On The Street”—but with a new 
twist. It’s radio—pure radio! No other medium could do the job so 
successfully and so well. 


In the event some other station manager would like to use this 
general format, may I offer a few suggestions. 

The first and most important is to have a man on the mike who 
is fast on his mental feet. He’s got to be able to handle all kinds of 
people under all kinds of circumstances. Next, go to the site of 
the event. Many times it would be “easier,” engineering and cost- 
wise, to have the participants come to the sudio. We feel there’s an 
atmosphere of authenticity that is lost in the studio. The guests 
are out of their familiar haunts. There’s apt to be the deadly back- 
ground silence that sound-proofed studio walls provide. Then, 
balance up the events. If you’re doing a blood donation, a com- 
mittee meeting, and a luncheon—bring in a carnival or some other 
strikingly-different event. 

Warning: Don’t publicize an event before you have it on tape! 
After you have it recorded—then loose the publicity barrage. 


July 27, 1953 @ Page 85 


















MERCHANDISING 


MONG stations and networks opinion varies, perhaps 

more widely than on any other current topic, as to the quantity 

of merchandising that media ought to do for clients. Among 
advertisers and their agencies there is a natural desire to get PHIL KI 
as much merchandising support as media can be persuaded to ree 
supply. into spot 
However controversial, the question of merchandising will schon 
not be settled by silence. It is not one that will go away if We lo 
ignored. It is destined to bedevil broadcasters and telecasters Our it 
if only for the reason that clients are demanding more and whgr 


says : i : < some of 
more merchandising service as a condition of buying time. 


BeT has taken no sides in the merchandising controversy, 
aside from sticking to the basic position that stations and net- 
works should refrain from using merchandising devices as an 
indirect means of cutting rates and, if offering any kind of mer- ig 
chandising to one client, should offer similar accommodation agencies 
to all. BeT intends to adhere to that position and also to pub- Mayb 
lish newsworthy articles and stories reflecting all shades of ms 


og > : hotter e 
opinion on this question. promoti 


Such an article appears on the opposite page. It reflects the deen 


: ee network 
views of Kenyon & Eckhardt, one of the most merchandising- as stati 


minded agencies, and is by way of an introduction to a detailed Let’s 
merchandising study which K&E is preparing and which will a 
be published by BeT. The first part of that study, a complete 

table of merchandising services provided by television stations, 

will appear in the Telecasting Yearbook-Marketbook to be pub- 

lished in mid-August. Later a similar survey of merchandising 

service provided by radio stations will appear in Broadcasting * 

Telecasting magazine. 

The Editors 


sales fo) 
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few agencies can claim to get more mileage from merchandising 


han Kenyon & Eckhardt does. 


It was K & E that turned Ed Sullivan 


ntoa TV star and one of the hottest salesmen that ever worked for 
lincoln-Mercury. Here the vice president-promotion director of Ken- 
yon & Eckhardt argues the case for increased merchandising support 


tom TV stations. 


PHIL KENNY, our number one television 
time buyer, was on the phone. 

One of our clients was thinking of going 
into spot buys. There was a choice of sta- 
tions and markets. What did we have in 
our files? 

We looked. 

Our information on merchandising serv- 
ices and “feel” of the stations helped give 
some of them new business—and lost some 
fora few others. 

We are no longer unique. More and 
more agencies are coming to realize that 
there’s more to buying a station than look- 
ing at statistics. Stations have been claim- 
ing that for years. Yet, not all of them 
realize what is happening with clients and 
agencies as of right now. 

Maybe we’re overboard on the subject. 

But at Kenyon & Eckhardt, it’s getting 
hotter every day. Research, radio-TV and 
promotion work together to get the most for 
aclient’s ad-dollar. And that applies to 
networks and program producers, as well 
a stations. 


Let’s list some of the things we’re talking 
about. 


l. One of the important elements in the 
sie of a network show is its merchandising 
posibility. For instance, Dave Garroway’s 
Today on NBC-TV. The network sells the 
We of an integrated sales package with Mr. 
Carroway being available for prime mer- 
shandising needs. On top of that, if the 
tient doesn’t happen to have a large direct 
wes force (and these days, few have), Fred 
Dodge’s field men work with brokers, dis- 
inbutors, retail outlets and stations, to help 
the show sell products in local areas. There’s 
” doubt that this approach helps sell pro- 
sam segments. 

Network merchandising is a live topic of 
‘aVersation along advertising row. Some 
‘works do and some don’t. It’s curious, 
example, that CBS, which does such an 
“cellent job of audience promotion, hasn’t 
“tn the importance of product promotion as 
competitive necessity. Last year, there 
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was some publicity on the radio front con- 
cerning an A&P tie-up. Nothing further 
has been heard on that score. 

Yet, on the Columbia network there is 
at least one show which has stayed on 
against the roughest kind of competition be- 
cause of proper and intensive merchandis- 
ing. Toast of the Town is my example. 

When the Colgate Comedy Hour first 
entered the ring against Toast a couple of 
years back, not many people gave the Lin- 
coln-Mercury Dealers’ show a chance to 
survive. Ed Sullivan, after all, wasn’t a 
show business pro. Colgate had the stars; 
different ones every week. Colgate also 
had the budget. We were given 24 hours 
to get out of town. 

Nobody, but nobody, in the trade realized 
what had been going on with Mr. Sullivan 
and Toast. Ever since its first telecast, 
Toast was doing a selling job on the L-M 
dealers. Mr. Sullivan hit the road to every 
part of the country, preaching the show 
gospel. More importantly, dealers had a 
chance to see the impact of their show in 
their cwn communities, with their own 
prospects. Here was one star who wasn’t 
afraid to help sell the product. 

Consistent dealer mailings, plus extensive 
usage of Mr. Sullivan with point of sale 
material and promotional literature, had 
brought the show alive to both L-M dealers 
and factory officials. 

And when news came along of the im- 
pending competition, it wasn’t difficult to 
tell dealers honestly that they’d get their 
sales value out of the series even if the 
rating was cut in half. 

That was a revolutionary step which 
couldn’t have been accepted unless the 
groundwork had been laid well in advance. 


When Toast ratings dipped, the dealers 
stayed with the show. And they got an un- 
expected bonus when Toast climbed to a 
neck-and-neck position with its competition 
during most of the past year. 

It seems fairly obvious that a television 
personality should do his (or her) utmost 
to merchandise his sponsor’s products, both 


By Hal Davis 


nationally and locally. It 
house of a program series to 
non-integration of personality 
mercial. 

Merchandising of show and show con- 
tent is no longer an academic question. 
It’s here and it’s vital to the success of a 
program. It is imperative that the major 
advertising investment made by a client in 
program purchasing, be given all opportu- 
nities to pay off in sales. Only a carefully 
planned merchandising campaign can help 
reach those sales goals. 


takes a power- 
overcome 


and com- 


2. In selecting shows, agencies must be 
aware of the merchandising factors in pro- 
gram content. They must also look for the 
merchandising advantages offered by net- 
works competing for the time business. Next 
step is the utilization of station merchandis- 
ing facilities for local stimulation of trade 
and consumer. 

The time honored “sending some letters 
to the trade” can be considered a waste of 
money and time, in most instances. Actual- 
ly, specific merchandising jobs, whether of 
placing displays in retail outlets, performing 
a job on client salesmen, or smoothing a 
distribution problem, seem to be of primary 
value. 

In any event, the station must expect to 
be called upon for specific merchandising 
helps. Our survey of television stations 
shows some variations in what stations are 
prepared to give, or prepared to sell, to ad- 
vertisers. 

What might be helpful is a clear-cut un- 
derstanding of what merchandising helps 
are actually wanted or desired by clients in 
various sales fields, and some approach to 
those wants which meet the situation with- 
out giving away the station’s transmitter. 

Advertisers are extremely concerned with 
local support of their advertising. News- 
papers and magazines are fully conscious 
of this concern and bend their best efforts 
toward solution of this urgent sales prob- 
lem. Television stations, because of their 
newness, have not as yet given more than 
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@ Roller derbies? Say! 
You're in a year-round 
RADIO derby when WGR 
starts delivering your 
advertising throughout 
Western New York, 
Northwestern Pennsy!l- 
vania and nearby On- 
tario. It's the most lis- 
tened-to station in the 
area! 


For example: Arthur God- 
frey, Jack Benny, Edgar 
Bergen, Amos ’n’ Andy, 
Bing Crosby... all of 
Columbia’s headliners 
draw SRO audiences in 
WGR’s rich market. 


J. ("Fitz") Fitzpatrick 


(“Ike”) Lounsberry 


National Representatives: 
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brief attention to this phase of 
ations. 

Yet, they will be forced to 
more time on this angle in t! 
future. Rising costs, and com; 
ures, have contributed to cl 
for every possible help in ma 
gram sales successful. 


verall oper 


pend muy 
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= Local spot buys, especial 
pating shows, are coming in f< 
regards the plus values of m 
While acknowledging the fact tl 
tions do excellent jobs of audience prom 
tion, the agency and client feel that js hx 
ically self-preservation for the station. The 
no longer consider audience p 
providing the stimulus needex 
program selling goods. 


IN partic 
Scrutiny 

chandising 
t many st; 


yMotion 4 


to keep 


Participation 


tages to a 


shows offer many advay 
manufacturer. He has th 
authority of a well-known loc: 
behind his product. He can use this per 
sonality with his own sales and distributin 
forces as a trade sales stimulant. He ¢ 
also use the personality to spur 
to more direct action. 


personalit 


retailer 


Again, some stations are making capit 
of this situation. Others have not 
seriously gotten into a study of how the 
personalities can be completely 
the sale of products. 

The whole subject of chain breaks a1 
spot buys properly belongs in the media de 
partment. However, when research me 
such as K&E’s Max Ule dig deeply into th 
viewers and find that the relationship of r 
ings to viewer impact is not what it shou 
be, the rating book becomes suspect 


tied int 


This is 
area which merits serious consideration b 


also has less value in selling 


agencies and advertisers alike 

Merchandising a spot buy has been, 1 
to now, low man on the totem pole. Ho 
ever, and very soon, stations should beg 
to consider this problem as a basic mer 
chandising project. The advertising doll 
has to go further and further. Clients 
no longer sit for long periods waiting t 
action to take place at some distant future 

The role of the agency in television me! 
chandising is becoming sharply define 
Agencies have an obligation to networks an 
stations which has not fully been met in th 
past. 

That obligation consists of explaining t! 
sales goals of the client in terms which mai 
sense to the media. The agency should ¢ 
plain why the show or spot is being boug! 
and what lies behind the purchase. Agenct 
must begin to let media in on the bas 
strategy which impels purchase: exactly 
agencies ask to be informed of the clien’ 
motives and thinking. 

With the “reason why” evident to statior 
and networks, cooperation should be mor 
helpful to all parties. 

None of us exists in a vacuum. Tele 
sion as a commercial medium will stand 
die on its sales advantages over other mec 
available for any advertiser. 

The advertiser has no oblig | 
media except in terms of results for 
products. The day has now arrived whe 
a client will accept nothing els« 
sults from his media choices. 
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5,000 WATTS—850 K.C. 
BASIC ABC NETWORK 
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Ben Ludy, Gen Mgr., WIBW-KCKN 
Rep. Capper Publications, Inc. 
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A television success story: 


were rrr rrr rr rrr rrr rrr rr rr rrrrer- 


wren, 


TV BROUGHT 30,000 CUSTOMERS 
TO THIS DEPARTMENT STORE 


TELEVISION sales people who are try- 
ing to crack department stores can cite 
the successful marriage of Rike-Kumler, 
leading department store in Dayton, Ohio, 
and WLWD (TV), the Crosley outlet in 
that city. 

When a television promotion campaign 
can bring 30,000 people into a store for 
a pre-holiday evening opening, television 
must have something to recommend it. 
And when single TV commercials sell 
364 garment bags, 308 pairs of shoes, 
142 bedsheets, 75 dresses and 416 pairs 
of slacks, the cash box registers a success 
story. 

Rike-Kumler is approaching the two 
and a half year mark on WLWD, and 
what started in April, 1951, as a tempo- 
rary test program has grown into a pro- 
duction including a fully equipped per- 
manent studio on the ninth floor of the 
Rike-Kumler Building. 

The studio is so arranged that five 
separate sets, including a modern, equip- 
ped kitchen, are available at all times. 
The settings vary according to the needs 
of the day. At one time a set may rep- 
resent a newly furnished living room. 
The next day it can be arranged as a 
portion of the store’s shoe department, 
with all the equipment such a department 
needs and uses. 

Principal participant on the show is 
Cornelia, the store’s personal shopper, 
who is aided and abetted by Connie, a 
piano stylist. The man’s viewpoint is 
presented by John, the third regular on 
the show. 

The WLWD production staff, in setting 
up the show, does the obvious: Gets the 
viewers; holds them, and sells them the 
merchandise. 

Fashion authorities, visiting celebrities, 
buyers, and, best of all, customers are 


brought before the camera. Musical 


backgrounds, dramatic sketches 
tive settings, and pretty models s 
production. 

Rike’s and WLWD have fou 
models are extremely effective i 
women’s and children’s clothing, 


attrac. | 
ce the 


d that 
selling 
shoes, 


hats, and inexpensive kitchen items that 
can be demonstrated. 

Sales records also indicate that tele. | 
vision is more than successful in pushing 


sales on household gadgets, inexpensive 
furniture, toys, moth protection items, 
and baby articles. Bed sheets, play 
clothes, and T-shirts get a ready customer 
response, according to store buyers. 
WLWD’s promotion and merchandis- 
ing facilities back up the show. Bill 
boards around Dayton, bus dashes, 
counter displays, and elevator posters are 
used. “Table tents,” placed on tables in 
the Rike-Kumler dining room, have also 
proved effective. 
Rike-Kumler 
most 


counts as One of the 
promotions the Open 
House programs featuring WLWD televi- 
sion personalities. The most recent such 
project saw 12 WLWD sstars stationed 
throughout the store to sign autographs 
and meet the customers. All station facil- 
ities were 


effective 


used to 


the 


promote 
about a week in advance. 


event 












Here’s how WLWD (TV) shoots merchandise demonstrations on roof of Rike-Kumler 


department store. 


BROADCASTING ®@ TE! 





REG. U.S. PAT. OFF. 


J & ; 

attrac- 

ice the 

d that ™ | 
selling i ‘ 


shoes, 


ie BRAND 
gives you 2 new recording firsts! 


ushing 
ie (1) “Scotch” Brand 120A ‘“‘High-Output’’ Magnetic Tape 
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items, 
play 
stomer 
Ss. 


NEw CoaTING! revolutionary magnetic material offers 
unparalleled sensitivity. 

GREATLY REDUCED HARMONIC DISTORTION can be achievec 
by recording at lower input level while still maintain- 
ing accustomed play-back levels, or— 

INCREASED OUTPUT! gain 8 to 12 db more output than any 
conventional magnetic tape with no increase in noise 
or harmonic distortion. 

New Covor! dark green color unmistakably identifies. 

GUARANTEED UNIFORMITY! output variation within a 1200- 
ft. reel at 1000 cps is less than plus or minus 14 dk 
and is less than 14 db from reel to reel. 

New Dry LUBRICATION PROCESS minimizes head anc 
machine wear, assures freedom from squealing, cup 
ping, curling. 

’ 100% SPLICE-FREE in all lengths including 2400-ft. 


bles in 


ve also 


Open 
televi- 
it such 
tioned 
graphs 
1 facil- 

event 





(2) “Scotch” Brand “V’’ Slot 7-in. Plastic Reel 


EXCLUSIVE ‘“‘V’’ SLoT! easiest, quickest threading device 
yet perfected. 

2%4-in. Hus! only large hub reel that takes standard lengths 
of all magnetic tapes, minimizes timing errors, elimi- 
nates tape spillage in rewind. 

WIDE SpoKEs! 45% more plastic gives extra rigidity, pre- 
cision balancing. 

TAPERED FLANGES eliminate frayed tape edges, give 
smoother wind. 

EASIER LABELING! larger, unobstructed writing and label- 
ing surface. 

Costs No More than ordinary reels! 


Get Both from Cc a 
Your Distributor. 


High-Output and Gop TM 3M Co. The term “‘SCOTCH” and the plaid design are registered trademarks for Sound Recording Tape made in U.S.A. by MINNESOTA 
MINING & MFG. CO., St. Paul 6, Minn.—also makers of ‘‘Scotch” Brand Pressure-Sensitive Tapes, ‘‘Underseal” Rubberized Coating, ‘‘Scotchlite’’ Reflectiv« 
Sheeting, “‘Safety-Walk” Non-slip Surfacing, “‘3M”’ Abrasives, “3M” Adhesives. General Export: 122 E. 42nd St., New York 17, N.Y. In Canada: London, Ont., Can. 


BRAND 
The acknowledged international standard of the recording industry 
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the power of radio. 


A gasoline price war taught this Michigan refinery 


Now the company uses 20 


spots a day to sell premium gas at higher prices 


than any competitor's. 





NOT much permanent good is apt to come 


out of a gasoline price war, but in the case 
of a Michigan refinery, a price war taught a 
lasting lesson in the value of radio adver- 
tising. 

As gasoline companies go, Leonard Re- 
fineries Inc., of Alma, Mich., is not very big. 
It markets only under its name and 
only in the state of Michigan, exclusive of 
the Detroit area. But despite its comparative 
smallness, it took on the» major gasoline 
suppliers in a price war in the Muskegon 
area last spring—and won, hands down. 

A few months before the war broke out, 
the company had decided to produce and 
sell the highest octane gasoline of any on 
the market. The company and its agency, 
The Jaqua Co., of Grand Rapids, began 
to outline advertising plans. 

They had agreed that when the new fuel 
was introduced, both advertising and sales 
would be concentrated in a restricted area 
to permit a strong campaign that would 
compare in volume to that of major gasoline 
suppliers. Then the Muskegon price war 
gave Leonard and its a chance to 
test their theory. 

Major oil companies decided to cut prices 
by 1.3 cents a gallon in Muskegon. The 
Jaqua Co. suggested that here was an ideal 
chance to try out the idea of selling gasoline 
at higher prices than anyone else. 

Leonard hastily produced a special gaso- 
line to be distributed only in the Muskegon 
area and with an octane count high enough 
to support the honest claim it was the high- 
est available in the state. Twenty spot an- 
nouncements per day were purchased on 
WKBZ Muskegon—all of them 20-second 
singing commercials followed by spoken 
announcements reiterating the quality and 
high-octane count of Leonard X-tane 
gasoline. 


own 


agency 


Here’s what happened, as reported to 
D. R. Nelson, manager of Leonard branded 
sales, by George Freres, the Muskegon dis- 
tributor of Leonard products: 

“In the beginning we did not have too 
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ADIO AND GASOLINE MIX} | 


much reaction, but after about 10 days our 
dealers noticed and commented on the new 
faces that were coming into their stations. 
They noticed quite a few of their customers 
humming and whistling the Leonard com- 
mercial and asking for some of that fresh 
X-tane gasoline. 

“You might get a kick out of hearing that 
when my wife went into the super market 
to do her shopping several of the clerks got 
together and started to sing the Leonard 
commercial. 

“At my station which | 
operate at the corner of Laketon and Henry 
Streets, | have to compete with Socony and 
Texaco which are located within one half 
a block of my station. I understand from 
the operators of these two stations that 
during the month of March I sold as much 
gasoline as both of these two stations com- 
bined, and this was done at a price of 1.3 
cents higher than what they charged. 

“In checking with my dealers I found 
that they had picked up new customers and 
not only retained their gallonage but had in- 
creased it during this period. This is in 
direct contrast to previous years as the gal- 
lonage usually falls off during March.” 

Having been sold on the soundness of its 


own service 





theory that a heavy campaign in a particular 
area could sell gasoline that cost more than 
rival brands, Leonard brought out its Super 
X-tane gasoline with a 96 octane rating, 


claimed to be the highest on the U. §. | 
market. Though all media were used, special | 


emphasis was placed on radio. 

[Twenty spots per day six days a week 
were scheduled on WILS and WJIM Lans- 
ing, WBBC and WTAC Flint, WKNX and 
WSGW Saginaw and WFYC Alma at the 
outset of the campaign. A week after the 
campaign opened W. D. Molitor, Jaqua 
account executive, reported that the sales 
of the premium gasoline were “up 400 
in spite of the fact that it is being sold for 
one cent more than the premium fuels of 
the major oil Additionally, 


sales of regular Leonard X-tane were up too 


companies.” 


In the past month, the campaign has been 
other Michigan 
cities, but the frequency and volume of the 
spots has tapered off. Leonard is now using 


20 spots a day two days a week. 


expanded to stations in 


A new campaign will break about Oct. |, 
placing what Mr. Molitor describes as 
“heavy emphasis” on “AM radio” and new 
emphasis on TV. 


A typical Leonard service station 
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Reach ‘em 
On wheels 
in New England— 
cow os 


The Dr. Forest L. Whan 
Survey shows how! 





More than half use car radios 
daily. According to the Dr. Forest 
L. Whan Survey of the Boston Trade 
and Distribution Area (the most 


ticular thorough audience survey ever com- 
sle New Snol lew 7~ 
re than pleted in New England) Nev Eng 
: landers are among the nation’s largest 

S Super 


users of car radios. Better than half 
rating, | 


the motorists there, both men and 


U. § : women. have their radios on daily as 
special ' they drive. Thus, to reach the biggest 
; audience in New England, use radio.. 
1 week | the medium that seeks out your cus- 
{ Lans- tomers wherever they are! 
VX and More listeners than any other 
at the f station. According to the same sur- 
ter the vey WBZ rates Hirst as the station 
ieee “listened to most.” For daytime lis- 
—s tening, 17.0 percent of those inter- 
e sales ' viewed named WBZ (compared with 
400 13.7 percent for the second station, 
old for 10.9 percent for the third). For night- 
uels of time listening, the figures are even 
ionally, § stronger: 28.6 percent named WBZ, 
up too 9 Py . wend n es ~ second station, 
ind percent the third 
is been With the Whan report on your desk, 
ichigan | you're equipped to get the biggest 
of the } 


value for your New England radio 


Vv using dollar. If you haven't a copy of this 


report, get in touch with WBZ or 
Oct. 1 Free & Peters 
Ll. : 
pes aS 
1d new 





BOSTON 

a 50,000 WATTS 

oa NBC AFFILIATE 
- 


WESTINGHOUSE 


? RADIO STATIONS Inc 
WBZ + WBZA + KYW+ KDKA 


WOWO + KEX + WBZ-TV + WPTZ 
National Representatives, Free & Peters, 
except for TV; for WBZ-TV and WPTZ, 
ee NBC Spot Sales 
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HERE’S WHY 
McCANN-ERICKSON IS.. 


TO CONVEY to its executives that the reports of radio’s death were 
highly exaggerated, the Radio-TV Department of McCann-Erickson 
has been conducting a unique presentation before clients and the 
group heads and account executives of the agency in New York 
and Detroit. The demonstration, part of an over-all radio and 
television presentation, is in the form of questions and answers with 
Hendrik Booraem Jr., vice president in charge of programming, 
and William Dekker, vice president in charge of media, replying to 
the interrogation of a booming recording which echoed the plati- 
tudes of radio’s imminent demise. Here are some of the questions 
asked in the hour-long presentation together with some significant 
parts of the answers, condensed here for publication: 


QUESTION: My impression is that network radio is just about 
dead. Am I right or wrong? 


ANSWER: According to the latest reports from trade journals, each 
of the four networks has tallied a substantial amount of new business, 
much of it from new clients (those not now in radio or who have 
been out of radio for the past five years) such as Willys Overland, 
Stopette, Snowcrop, Ex Lax and Cadillac. That is not the sign of an 
industry that is dying, nor is the total radio revenue of over $464,- 
000,000 for 1952. In 1952, radio held its own with 1951 and in 
the last quarter of 1952 went ahead of its previous total. 


QUESTION: How big is radio? 


ANSWER: There are 45 million radio homes today. But there is 
a great deal more to the question than that. There are 27 million 
car radios which research has demonstrated deliver a remarkably 
large audience. The listening created by multiple sets in homes has 
not, as yet, been adequately counted in the tallies of the researchers. 


QUESTION: 


ANSWER: Radio compares most favorably with other media as 
far as cost per thousand is concerned. Moreover, there are a num- 
ber of new ways to use radio now which have increased its potential 
in that respect. For example, the MBS multi-message plan, which 
at a rating of 3.1, costs less than 50 cents to sell a-product to a 
thousand people. 


Is radio still delivering good cost per thousand? 


QUESTION: How about size of actual audience reached? 


ANSWER: We have found that people are apt to compare radio 
and television ratings without taking into account the vast differ- 
ence in size of the potential radio and television audiences, thus 







BULLIS 


unfairly judging the actual number of people reached by radio 
Here is a comparison between radio and television audiences fo 
shows selected at random—Dr. Christian, in radio reached, in th 


March Nielsen, 2.5 million homes. Gene Autry on television 
reached 2,273,000. Jack Benny on radio reaches 6 million, the 
same number as Toast of the Town on TV. Another example is 
Our Miss Brooks which reaches 5 million in radio and 6 million 
in television. The point of all this is that astute buyers of radio car 
still rack-up sizeable audiences at a very reasonable cost 


QUESTION: How many radios are used in television homes? 


ANSWER: As previously pointed out, research facilities have n 
yet adequately measured the listening to second and third radi 
home sets, but Nielsen figures seem to indicate that radio listening 
in TV homes has not only leveled out, but is starting on the up 
grade, even if only slightly. The fact that Colgate recently rei 
stated the radio version of Mr. & Mrs. North in eight major T\ 
cities might well be taken as evidence that no major advertising can 
afford to ignore the power of radio even in strong TV markets. 


QUESTION: What about radio program costs? 


ANSWER: Many of the major radio programs currently on thé 
air have cut show costs in half, or better. Programs currently avail: 


able on the radio networks are rock bottom talent buys—such 4 
Broadway is My Beat at $3,050, Name That Tune $5,520, Micha 
Shane $2,587.50. 

QUESTION: Do you think radio is a worthwhile buy for m 


client? 


ANSWER: Radio, used right, is definitely a good buy. By “use 


right” we mean that the advertiser's particular problems in market: 
ing, selling, and advertising have been thoroughly analyzed ane 
the radio campaign has been properly tailored to meet those condi 
tions. There are very few advertisers who cannot use radio suc 
cessfully in some form for some area of their over-all vertising 
effort. 

Mr. Booraem rounded out the radio story by pointing out tha 


there are signs that radio listening in TV homes is increasing, bul 
research 


{cCann- 


he stated that he feels there is a need for more specif 
Mr. 
Erickson, we are definitely bullish about radio.” 


on this score. Booraem summarized: “Here a 


ABOUT RADIO 


“ 
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How WVEC-TV and NBC Came Up With 


PLANNED UHF for the TIDEWATER AREA 


“THIS is the first time promotion for a new 
uhf station has been done right.” 


That statement has reached the stature of 
a well-worn cliche in the Norfolk-Hampton, 
Va., Tidewater area. 

It’s uttered just about every time a visiting 
radio-TV executive walks down a Norfolk 
area street. In supermarket windows, in drug 
store displays, and, of course, in TV dealers’ 
shops, colorful uhf posters attract his eye. 

The same words are said, but not without 
awe, by nearly every agency timebuyer and 
broadcaster who hears about uhf announce- 
ments being carried over four Norfolk area 
radio stations ten times daily, or who sees 
some of the pages of newspaper advertising 
on uhf in Norfolk newspapers. 

WVEC-TV Hampton and NBC are behind 
the campaign. 

WVEC-TV got a construction permit from 
FCC Feb. 5 for uhf Ch. 15. The station planned 
to promote uhf right along. 

But it got an unexpected boost when long- 
time NBC-TV Norfolk affiliate, WTAR-TV, 
switched to CBS-TV last spring [B®T, May 
25). A few weeks later, NBC-TV signed 
WVEC-TV as a primary interconnected af- 
filiate [B®T, June 22]. 

Since then, the WVEC-NBC uhf campaign 


bad 9 
: } 


THOMAS P. CHISMAN, president of WVEC-TV Norfolk-Hampton, Va., uhf Ch. 15 

outlet planning a Sept. 15 debut, greets NBC officials at the Norfolk airport who flew 

down to tell 400 TV set distributors and dealers all about uhf television. The NBC officials 

are (I to r): Jim Nelson, manager of publicity; Sidney Eiges, vice president in charge of 

the press; Norman Pader, director of exploitation, and Fred N. Dodge, director of mer- 

chandising. NBC has opened an office in Norfolk to aid the station in its promotion 
efforts and to assist dealers with uhf conversions. 
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_ “ 
CAPACITY crowd of 400 TV distributors and dealers jammed the Chamberlain Hotel 
to hear how WVEC-TV and NBC plan to promote uhf television in the Norfolk-Hampton 
Thomas P. Chisman, WVEC-TV president, is addressing the group, which also 


heard from NBC officials. NBC-TV stars entertained. 


has shifted into high gear. 
media is being used in advertising the new uhf 
Ch. 15 station, which will begin programming 
At least $100,000, and perhaps 


Practically every 


on Sept. 19. 





















































































more than $150,000, will be spent in the ub 
exploitation by NBC and WVEC-TV, according 
to the network and station officials. 

A meeting for 400 Tidewater region radio- 
TV distributors and dealers was held July 17 
They were entertained by NBC-TV stars anc 
told of the uhf promotion plans. 

Every distributor, retailer and servicemat 
in the area is being sent an attractive adver§ 
tising and promotion kit by WVEC-TV. Ané 
all the retailers and servicemen are getting 4 
uhf installation kit, which includes a handbook 
describing uhf and covering all phases of ub! 
installation. 

NBC-TV has sent letters to all agency time 
buyers and all interested agency account ¢x 
ecutives and client executives outlining th 
promotion plans and describing the  specia 
WVEC-TV rates for pre-Aug. 1 advertisers. 

Since the campaign’s start, a few weeks ago 
more than 5,000 sets have been converted t 
uhf; by Sept. 19 the total is expected to be ten 
times that number. WVEC-TV believes tha! 
within the next two months $2.5 million wil 
be spent in the area to convert sets, and believes 
that $6 million will be spent on conversions 
within a year. 

Here are highlights of the Norfolk marke! 
area: 

The area ranks 26th in the United States 
with annual retail sales of about one-hal 
billion dollars, according to the J. Walte: 
Thompson Co. Population of the area—it it 
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BETTER Television for Wisconsin! 


First to provide television for Milwaukee and Wisconsin, The Milwaukee Journal 
has constantly improved its facilities and kept pace with new developments in the field 
Here is the latest step in providing improved television service. It is the milestone 


f “Channel 4 Day,” observed Saturday, July 11 


0 Dara Your Eye to Channel... 


Enjoy better reception on this new spot on your television dial! The shift of 


WTMJ-TV to channel 4 is one of 31 changes in existing television station channels 


3 


ipproved by the Federal Communications Commission to 


a 
4 
: 


hi dedhnd’s 


better nation-wide service by reducing interference 


MORE Power... 100000 Watts 


The radiated power of WI'MJ-TV on channel 4 is increased to 100,000 


4 


1 


F4t$4< 


watts, which ts the maximum power authorized by the 


Federal Communications (¢ ommiussion for stations on this channel 


the NEW. Toner... 103) Feet 


The combination of more power and greater tower height will nearly 


double WTMJ-TV's basic service area from a radius of 45 to 50 miles to 


= ce oe oo ee oO 


4 ipproximately 90 miles. Improved reception is also expected in areas 
tars anc I I 


shaded” by ground hollows, buildings or other obstructions 
rviceman 
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cludes the cities of Norfolk, Hampton, New- 
port News, Portsmouth, Elizabeth City, 
Princess Anne and Warwick—is close to 600,- 
000. There are about 200,000 families in the 
area. 

Set saturation, WVEC-TV says, ranges from 
60% to more than 90% in certain sections of 
the Tidewater area, with average saturation 
about 70% to 80%. According to TELESTATUS 
[B®@T, July 20], there are 175,010 TV sets in the 
area—more than in the Richmond, Va., area 
although Richmond has a slightly greater pop- 
ulation than Norfolk. 


3% Down, 97% To Go 


One month ago, there were about 173,700 
sets and virtually all were equipped to receive 
only vhf. In the past four weeks about 3% 
have been converted to uhf, WVEC-TV claims. 

Here is what has been done, and what will 
be done, to get the other 97% converted: 

@ All the TV distributors and dealers in 
the Norfolk area were invited to the July 
17 meeting. They were told that WVEC-TV 
already is signed to carry the NCAA football 
games to be telecast each Saturday during the 
fall over NBC-TV, as well as 39 other NBC- 
TV shows. 

Speakers at the meeting included Thomas 
P. Chisman, president of WVEC-TV, who 
told about WVEC-TV’s plans; Fred N. Dodge, 
NBC director of merchandising; James Nel- 
son, NBC’s manager of advertising; Norman 
H. Pader, NBC’s director of exploitation, and 
Joseph Elliott, vice president in charge of 
consumer products, RCA Div., who outlined 
previous experiences in conversion to uhf in 
other areas. 

Mr. Nelson detailed an advertising campaign 
in which a series of ads, both full page and 
smaller, will be run in six newspapers. The 
group heard plans for the ten spots daily on 


four radio stations, featuring transcriptions 
by NBC stars. Dealers saw the posters and 
window cards being displayed in supermarket 
and drug store chains in the area, as well as 
in the set dealers’ windows. 

NBC stars at the meeting included Robin 
Chandler and Estelle Parsons, who appear on 
Today, and NBC comedienne Helen Halpin. 

® Two attractive, colorful kits were pre- 
pared by WVEC-TV. 

One kit, designed for distributors, dealers 
and servicemen, contains suggested letters for 
prospects and suggested copy for mail stuffers 
to be sent out with the monthly statements. 
In addition, a sample post card for prospects 
to fill in and mail to the dealers is enclosed. 

The kit also contains radio and TV an- 
nouncements which the dealers can use. 

Mats for use in newspaper ads are in the 
kit; they feature pictures of NBC-TV stars 
and contain a caption which includes this 
or a similar admonition: “Convert to uhf now 
and enjoy every program this fall over WVEC- 
TV.” 

A covering letter, sent with the kit, explains 
that the initial sales point to make is that by 
converting to uhf Ch. 15, the set owner can 
continue to receive his favorite stars and pro- 
grams of the past several years. 

Point-of-sale display pieces in four sizes 
were delivered to the dealers in a separate 
package. 

The other kit, sent to retailers and service- 
men, contains information on the conversion 
and installation of uhf—selectors, antennas, 
and lead-ins. 

Included in the kit is a book containing in- 
formation gathered from engineers and tech- 
nicians who have had years of practical ex- 
perience in the design, construction and opera- 
tion of uhf television equipment. The book 
opens with a discussion on “What Is Uhf?”, 


WBEN 


THE NO. 


BUFFALO 


STATION 


IN RICH NEW YORK STATE’S 
SECOND LARGEST MARKET 


NBC RADIO BASIC IN BUFFALO 


Get the full story from HENRY I. CHRISTAL—New York-Chicago-San Francisco 


BUFFALO EVENING NEWS STATION 
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which is followed by “Why We } ave Upy 
Television.” 

Uhf reception and chapters on uhi “eceiving 
antenna considerations follow. The» are j; 
pages of pictures, which include ph: \tographs 
of uhf antennas, antenna crossover “etworks 
diagrams and schematics of typica’ installa. 
tons and illustrations on how to mount antep. 


nas on chimneys, walls and other places. 
A map of the predicted coverage © WVEC. 
TV is included in the kit and also inserted 


in the book, for handy reference. 
As an additional aid to dealers, WVEC-Ty 


has included street maps of Norfolk-Ports. 
mouth, and Hampton-Newport News and War. 
wick, which undoubtedly are no small aid to 
a dealer trying to find a prospect’s home. 
® Letters to all agency timebuyers, and lj 
interested agency account men and client ey. 


ecutives have been sent out by NBC-TY. 

After describing how the “full resources” 
of NBC’s press, advertising and promotion, 
and merchandising departments “will be cop. 
centrated on [the promotion-exploitation] ef. 
forts,” the letter explains a special incentive 
rate plan for advertisers who sign for the out 
let by Aug. 1. 


Special Rate 


“The announced $300 hourly network rate 
for WVEC-TV is withdrawn and for eight 
weeks beginning Sept. 19, NBC advertisers us- 
ing the station will not be charged for it,” the 
letter says. “For the next eight weeks, the 
station will be sold on the basis of a $200 
hourly network rate. At the end of 16 
weeks,” the letter continues, “a network rate 
based on the actuai station circulations, in ac- 
cordance with NBC’s regular rate making 
policy, will be established on 30-days’ notice. 

“We believe that this offer should completely 
remove any doubt or risk on the part of NBC's 
advertisers in ordering WVEC-TV prior to the 
time it goes on the air... . 

“We believe that by Sept. 19,” NBC’s letter 
states, “there will be approximately 50,000 
sets in the Norfolk area equipped to receive 
WVEC-TV, and that the conversions to uhf 
will increase rapidly thereafter under the im- 
petus of NBC programming which will be 
available to the Norfolk community only on 
WVEC-TV. Apart from conversion of exist- 
ing sets to uhf, experience has indicated that 
the introduction of a competitive service into 
a one-station market is a powerful stimulant 
to immediate expansion of total set circulation, 
which will also serve to increase the audience 
available to WVEC-TV. 


“It should be pointed out that the coverage f 


area of WVEC-TV will include an estimated 
200,000 families, as against 225,700 in the 
WTAR-TV coverage area, and that of the esti- 
mated total of 174,000 television sets in the 
area as of June 1, 143,600 are within the cov- 
erage area of WVEC-TV. The WVEC-TV 
audience potential is thus almost as great as 
that of WITAR-TV. With WTVR (TV) Rich- 
mond, it offers almost entirely unduplicated 
coverage of the Norfolk-Richmond area, 
whereas the previously combined coverage of 
WTAR-TV and WTVR included a consider- 
able overlap. 

“In view of all these circumstances, and in 
the light of the $725 network rate on WTAR- 
TV, as compared with the special rate offer 
on WVEC-TV,” NBC concluded, “the latter 
station will clearly be a most advantageous 
buy for NBC advertisers.” 


NBC said the special rate plan was offered 
to expedite orders on WVEC-TV and _ thus 
provide advance assurance of substantial net- 
work programming from the outset—-which in 


turn will build the station’s circulation. at 

® NBC plans to utilize these exploitation 
and publicity gimmicks in the Norfolk area 
ASTING 
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ve Uhj during th next two or three months: 


Tourin’ trucks, personal appearances by 
eCeiving ff NBC sta close liaison with the press in six OUT MID-AUGUST 
are |§ # major cli cS in the area, street banners and a 
Ographs | “huge Ce bration” in connection with a selec- | 
-tworks | jon of Miss WVEC-TV.” NBC will mail THE 1953-5 4 
installa. postcards signed by NBC stars in New York | 
t anten. | and Holi. wood, to set owners in the Norfolk | 


s. wea, adv sing viewers to convert to uhf. 
WVEC. NBC Opens Office 

— NBC «!so has opened an office in Norfolk, | 
EC-Ty § with a s ff of five, to assist the station in its | 
k-Ports promotic and to help dealers convert the vhf 


id War. tS t0 ¥ : : ‘ 
@ Not all the uhf promotion is being con- 





= 0 F uted by WVEC-TV and NBC. With two | 
and aj { olner uht stations—WACH (TV) on uhf Ch. | 
em o_ | 33 and WLOW-TV on uhf Ch. 27—planning | 
7 “4 to go on the air within the next few months, 
cunt dealers and manufacturers are busy advertis- 
motion, | 08 the benefits of uhf conversion. 
pay Just two days after the NBC-WVEC meet- | . : 
wy ng in the Chamberlain Hotel, the General Timed for the 1953-54 season, this new TELECASTING 
.centive | Electric Supply Co. held a special meeting at Yearbook combines the indispensable analyses of the 
the Warwick Hotel. GE technicians demon- | 4 z 
he out- trated the proper methods of converting GE Marketbook, heretofore published in mid-August, with the 
sts to uhf, which, GE told the group, “will all-inclusive reference directories and guides of the 
mean money in your pocket this fall.” 
= Many of the larger dealers are using radio Yearbook. Yes, here are two fully-indexed and annotated 
; an and newspaper advertising, advising viewers to | productions in a single volume. 


get their converters early to avoid the rush 
ers US: F for units when the stations begin telecasting. | 
it, the Some of the smaller shops, too, are advertising | 


ks, the : 
» ST on behalf of uhf. Many of these dealers, it ; a a 
a $200 F is reported, have not advertised much in the | A brand-new approach to buying guides, it is the result 


of 16 <— — inet 2 : Se nie . . . 

rk rate | Bit and this is the first time since WTAR- of pre-publication field testing of agencies, advertisers 
. Tale} TV went on the air in 1950 that some have | ss . 

IN ac- F advertised. and film executives—tailored to your needs. 

— WVEC-TV Statistics 


When WVEC-TV begins operations Sept. 


pletely 
Nace 19, it will be able to carry as many NBC-TV ; : 
to the network programs as are sold on the station. Single copies are $5.00— 
The telephone company said it is making —or this 1953-54 TELECASTING Yearbook-Marketbook, 

s letter | ‘laborate arrangements to provide a second 
50,000 | complete coaxial cable and micro-wave link may be ordered with a subscription to 

‘iva § to Norfolk so both WVEC-TV and WTAR-TV 
receive ; 
to uhf will have full-time network service. If AT&T BROADCASTING TELECASTING at a special rate. 
he im. — Should fail to make the Sept. 19 deadline, it And, in case you are not a subscriber, complete and 
vill be | ‘ports both stations will share time equally 


alv on | © the link from Richmond for the short mail this handy form today: 
> exist. period until the second link can be installed. 
d that WVEC-TV plans to put its test pattern on 
‘e into | the air Aug. 1. It probably will make this 
mulant | ‘rget date since its General Electric trans- 
lation, } Mitter was shipped last Tuesday. Although part 
dience | ° its TV tower fell during erection [B®T, 
July 13}, it caused only two days’ delay. BROADCASTING TELECASTING, National Press Building, Washington 4, D. C. 
verage Effective radiated power of the station will 
‘mated ) ¢ 200 kw visual with the 12 kw GE transmit- 


athe (| tet and five-bay helical antenna. The antenna Please start my subscription immediately to include: 




















e esti: | height above average terrain is 510 feet; it’s ( ) Weekly issues of BROADCASTING TELECASTING $7.00 
in the | 200 feet above ground. The station will use 

ge: two General Precision Labs remote controlled 
© COV- 
C-TV — ‘cameras in its 20 x 30-ft. TV studio. Other ) Keowee plus 1956 GROARCASINGS Veurmouk sae 
sat as } *duipment includes two GPL film projectors, 

at a 
=7 one GE film camera, one Gray Teloject slide ) Issues plus 1953-54 TELECASTING Yearbook 9.00 
licated | Projector and one GE opaque projector. It 

area, } Will use AP and INS Wirephoto news and ) Issues and both Yearbooks 11.00 
ge of World and Standard transcription libraries. 
soles According to present plans, the station will ( ) Payment attached ( ) Bill me 
broadcast from 7 a.m. to midnight daily. 

ind in Staff Chiefs mee 

ae President and general manager of WVEC- Address 

atone TV is Thomas P. Chisman. Vice president 

an and director of sales is Harrol A. Brauer Jr., Firm 
geal and operations manager and program director 

is L. W. (Duff) Kliewer. William C. King Jr. : 

ffered | is chief engineer. chy ienieieeeennenen 

thus National representative is William G. Ram- 
1 net- | beau Inc 


ich in WVEC-TV may not be the nation’s first uhf 
station to promote itself and uhf as heavily as 

tation it has, but there can be no doubt that it is 
area § doing the job right. | 
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DuMONT PROMOTION KIT 


DuMONT Television Network is sending to 
Stations carrying a specific program a compre- 
hensive promotion kit, divided into three sec- 
tions—promotion, publicity and “showmanship.” 
In the promotion section are suggested spot an- 
nouncements, slides, mats and proofs for au- 
dience advertising and suggested copy for the 
Station’s Own use in making mats. Contained 
in the kit’s publicity section are photographs of 
all participants on the program, biographies, a 
format story and feature stories. In the “show- 
manship” section are suggestions for exploita- 
tion, display and merchandizing, plus a sug- 
gested letter to local retailers and wholesalers 
which explains how to promote the program 
to their advantage. 


ART AND LITERATURE HERITAGE 


GREAT literature will be dramatized by 
means of great art works of the period de- 
scribed on WAAM (TV) Baltimore, 3:30-4 
p.m., starting today (Monday). Titled Heritage, 
the new program will give viewers a close look 
at paintings, sculpture and other art works from 
the Walters Art Gallery, combining notable 
books, lively narration, valuable art objects and 
authoritative explanation, the station reports. 
Guest speakers will appear, as well as special- 
ists from the Walters Gallery and the Enoch 
Pratt Free Library. The initial telecast will 
feature Mika Waltari’s best seller, “The Egyp- 
tian,” reconstructing life during the reign of 
Akhnaton from 1370 to 1340 B.C. Other works 
to be dramatized include “Canterbury Tales” 
and “Last Days of Pompeii.” 


PROGRAMS & PROMOTION 


‘POLICE STORY’ 


A DOCUMENTARY series showing the Pitts- 
burgh Police Force in action is being presented 
as a public service by WDTV (TV) Pittsburgh. 
The series depicts such activities as homicide 
detectives working on a murder case, the job 
of tracing stolen cars and the handling of the 
city’s traffic. Superintendent of Police James 
Slusser appears on each program to explain the 
varied duties of the men under his command. 
The series is produced by Byron Dowty, pro- 
duction manager of the station, who narrates 
filmed portions of the program. 





FISHING CONTEST 


ALBACORE fishing contest is being publicized 
over KNBH (TV) Hollywood weekly half 
hour Outdoors with Waggy by sponsor Sturdy 
Dog Food, Burbank, Calif. Over $10,000 in 
prizes, including a Hillman Minx Convertible, 
is offered for the largest albacore caught off 


the southern California coast this summer. 
Jimmy Fritz & Associates, Hollywood, is the 
agency. 


GODFREY GET WELL 


SOME 5,000 listeners in the KIRO Seattle 
area were concerned enough about Arthur 
Godfrey’s health to respond to the God- 


frey Get Well Greeting project run by the CBS 
affiliate, reports KIRO. Entries ranged from 
postcards to elaborate artistic endeavors. Pre- 
sented in cooperation with the local branch of 


Bulletin To: Monochrome Television Engineers 
Who Wish To Advance in the Field of 


COLOR TV 


RCA now has several excellent positions open in the fastest 


growing branch of the television field 


ment design and development: 


color television equip- 


COLOR CAMERA © TRICOLOR MONITORS 
COLOR MULTIPLEXING EQUIPMENT 


We are looking for senior engineers with design and develop- 
ment experience in either the monochrome or color TV field. 
This is an opportunity to build your future on the sound 


foundation of RCA’s experience in television . . 


. advance into 


a stimulating field that is new and challenging. 


At RCA you 


professional 


will enjoy 
recognition and 


unsurpassed 
pleasant 
living in the greater Philadelphia area. 


facilities, 
country 


laboratory 
suburban or 


Interviews arranged in your city. 


For additional 


information regarding career opportunities 
and benefits for you and your family... 


write today to: 


MR. ROBERT E. McQUISTON, Manager 
Specialized Employment Division, Dept. B-000, Radio Corpo- 
ration of America, 30 Rockefeller Plaza, New York 20, N. Y. 


RADIO CORPORATION of AMERICA 
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Radio Helps Win 


RADIO was credited with playing an 
important role in the winning of trip 
to Paris for a Detroit sales manager and 
his wife. E. S. Hinmon, sales manager 
for the Daybert Distributing Co., which 
represents the Lewyt Co. in the Dayton 
area, recently won a “Send The Boss to 
Paris” contest conducted by Lewyt. 
Backed up mainly by advertising on 
ill na- 


WXYZ Detroit, Daybert topped 
tional sales with a total of 3,434 vacuum 


cleaners sold in a two-month period. 
Commented Mr. Hinmon: “We can only 
lay claim to this one fact: That through 
the medium of radio we were able to 
reach literally thousands of people, day 
in, day out .. . we know that the medium 
of radio is very much alive; during that 
time we ran only one newspaper adver- 
tisement.” 





the Marshall-Wells Co., the contest was plugged 
for two weeks on four KIRO programs. Tele- 
vision sets were awarded the two winners for the 
“most appropriate original Godfrey get well 
greeting.” 


UNUSUAL REQUESTS 


WHEN George Crouchet, m.c. of the 7250 Club 
on KPAC Port Arthur, Tex., casually men- 
tioned that it might be interesting to see who 
could send in the most unusual request, he 
didn’t realize that he had just begun a rather 
unusual contest. As such things as cyprus knees 
and casket plates were sent to the station, a 
belated prize offer was announced. The winners 
were a request for “Love Letters in the Sand,” 
which consisted of letters in a sand box, and 
“Bell of the Ball,” consisting of just that—a bell 
and a ball. Other entries included a crayfish, 
letters written on the vertebra of a whale, light 
bulbs, eggs and onions. 


COMMENTATORS SWITCH 


FIRST CANADIAN-U.S. exchange of TV 
personalities took place on July 19 and 20, 
when Mrs. Dorothy Fuldheim, award-winning 
news analyst of WEWS-TV Cleveland, ap- 
peared on CBLT (TV) Toronto, and J. B. 
McGeachy, CBLT news commentator, made a 
guest appearance on WEWS-TV. Mrs. Fuld- 
heim appeared on “BLT's programs This Week 
and the daily Tabloid. Mr. McGeachy, edi- 
torial writer of the Toronto Globe & Mail, 
morning daily, and a regular commentator on 
CBLT’s This Week, was guest on WEWS-TV 
news programs. 





QUEENS’ CONVENTION 


PLANS for a Sept. 7 national convention in 
Los Angeles are being made by the Queens 
Club, an organization of former winners on 
the Mutual-Don Lee AM-TV_ Hollywood 
Queen for a Day program, with show producer 
Jim Morgan and m.c. Jack Bailey supplying 
entertainment. The group, with 75 members 
living mostly in the Los Angeles region, holds 
regular meetings and undertakes civic projects 
such as hospital visits. 
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Advertisers 


Walter (raig, formerly vice president and direc- 


tor of Benton & Bowles Inc., appointed vice 
preside: and director of advertising for Phar- 
maceuticals Inc., N. Y. 


Elbert Haling appointed director of public rela- 
tions, Great Na- 
tional Life Insurance 
Co.; Dallas, Tex. 


George Duram, for- 
mer vice president 
of Geyer Adv. and 
previously media di- 
rector of Lever 
Bros., and Hillman 
H. Giger Jr., former 
account executive 
with Doherty, Clif- 
ford, Steers & Shen- 
field, to advertising 





: staff of Family 
Mr. Haling Weekly, new Sunday 
supplement. 


Jerry Luboviski, public relations representative, 
Western Oil & Gas Assn., to Union Oil Co. of 
Calif. as assistant vice president, in charge of 
public relations and advertising. 


Jack S. Barlass, former executive vice presi- 
dent of The Princeton Film Center, Princeton, 
N. J.. named director of newly-created book 
and general promotion div. of Meredith Pub- 
lishing Co., publisher of Successful Farming 
and Better Homes & Gardens magazines and 
owner of WHEN (TV) Syracuse, WOW-AM-TV 
Omaha, KPHO-AM-TV Phoenix. 


Hugh McKellar, sales promotion manager, 
Squirt Co., Beverly Hills beverage manufactur- 
er, adds duties as advertising manager. 


Tad Jeffery, product advertising manager in 
charge of all cheese products, Kraft Foods Co., 
promoted to assistant advertising and sales pro- 
motion manager, while continuing his respon- 
sibilities in natural cheese advertising. Robert 
A. Davis, U. S. Navy, returns to former posi- 
tion as product advertising manager in charge 
of salad dressings, Parkay Margarine and mus- 
tards. W. W. Hoerter named product adver- 
tising manager for process cheese, cheese foods 
and cheese spreads. 





Mr. Davis 


Mr. Jeffery 


Tom Ward, radio-TV representative for U. S. 
Steel Co., elected director of Chicago Junior 
Assn. of Commerce. 


Agencies 


James J. McGuinn has opened publicity con- 
sulting office at 55 W. 42nd St., N. Y. Tele- 
Phone is WI 7-7062. 
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PEOPLE 


Louis W. Monro elected president of Doremus 
& Co., advertising and public relations firm, 
succeeding William H. Long Jr., chairman and 
president. Latter continues as _ chairman. 
George A. Erickson named executive vice presi- 
dent. 


Cyrus Nathan, Foote, Cone & Belding, N. Y., 
to Biow Co., N. Y., 
as vice president. 


W. Thacher Long- 
streth, Life magazine, 
to Geare - Marston 
Inc., Phila. and N.Y. 
adv. and public rela- 
tions agency, as vice 
president, executive 
on Caloric Stove 
Corp. account and 
member of agency’s 
management 
mittee. 


com- 


Mr. Nathan 


Guy Gislason, J. J. Gibbons Ltd., and John 
A. Reynolds, McKim Adv. Ltd., form Gislason- 
Reynolds Ady. Agency, 651 Church St., Toron- 
to. 


Duane Miller appointed director of radio-TV 
dept. of Comstock & Co., Buffalo. 


Robert S. Johnson, TV consultant with RKO- 
Pathe Inc., to Dancer-Fitzgerald-Sample, N. Y., 
as commercial film producer. 


Dorothy Constantine, Kenyon & Eckhardt, 
N. Y., to Dancer-Fitzgerald-Sample, N. Y., as 
copy supervisor. 


Robert Jarvis, director of creative activities, 
Vick Knight Advertising, Hollywood, to Cross- 
ley & Jeffries Inc., L. A., chief 
account executive. 


as Copy and 


David Dickson, Martin Adv., appointed direc- 
tor of direct mail dept., Kal, Ehrlich & Mer- 
rick, Washington. 


George Akimoto, art director for August Door 
Agency, Miami, appointed senior art director 
of The Edwards Agency Inc., L. A 


Platt Byron, script and production supervisor 
in motion picture-TV dept. of N. W. Aver & 
Son, N. Y., to Brooks Adv. Agency, L. A., 
radio-TV director. 


as 


Frank Brandt, BBDO, N. Y., to Hewitt, Ogilvy, 
Benson & Mather, N. Y., art director in 
charge of TV art and commercial production 
under direction of Howard Connell, vice presi- 
dent in charge of radio and TV. 


as 


David Ketner, formerly advertising manager of 
Levers’ Pepsodent Div., to Ted Bates & Co. 
as account executive on Palmolive Soap 


Burr E. Lee, previously producer and program- 
production manager, ABC Central Div., 
Schoenfeld, Huber & Green, Chicago, as 
count executive. 


to 


ac- 


William A. Weaver, assistant to president, Gris- 
wold-Eshleman Co., Cleveland, appointed as- 
sistant treasurer and director of media. 


William H. White Jr., previously with Price, 
Robinson & Frank, Chicago, to merchandising 
staff of Earle Ludgin Co., same city. 


Allan M. Wilson and George P. Ludlam, vice 
presidents of The Advertising Council, ap- 
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Fabulous Southwest is 
. in Opportunity as 
well as Area! And El Paso 
is the hub and center of this, 
the largest trade territory of 
the nation, 
Nowhere else can you buy so 
big a “hunk” of these United 
States at such low cost as 
you can with KEPO .. . El 
Paso’s most powerful station 
with 10,000 watts of power 
reaching the bulk of West 
Texas, New Mexico and Old 
Mexico. Here Retail Sales 
annually are well over one- 
half billion dollars. 
include KEPO in 
your radio schedule because 
El Paso is one of the most 
important centers of distribu- 
tion in the entire nation. 
Figures from Sales Manage- 
ment, May 10, 1953. 
Ask Avery-Knodel for 
complete details 


You must 


Ls 


UL STATION IS ! 


EPO 


Bc at690-: be 1Okw: 









. . . Still Going 





A coffee account, 


using KGW, in- 


creased sales in this area 42 per cent. 


FOR SALES RESULTS USE KGW 


Economical and efficient medium for 
covering the mass market. 


KGW 


on the efficient 620 frequency 


PORTLAND, OREGON 
REPRESENTED NATIONALLY BY 


EDWARD PETRY, INC. 
AFFILIATED WITH NBC 
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PEOPLE 





pointed directors-at-large ex-officio of organiza- 
tion. 


G. Mackie Cornwall, account executive and 
copy chief, Cole & Weber, Portland, Ore., to 
Young & Rubicam, L. A., as copywriter. 


George Allison, media director, Young & Rubi- 
cam Inc., L. A., father of girl, July 14. 


Stations 


Rudy Frank, promotion manager, WELI New 
Haven, Conn., and Edwin H. Schweitzer, sales- 
manager, elected vice presidents of Connecticut 
Radio Foundation Inc., which operates station 
and holds CP for uhf ch. 59 in New Haven. 


C. T. Garten, station manager of WSAZ Hunt- 
ington, W. Va., adds 
duties of assistant 
general manager of 
WSAZ Inc. and will 
assume supervisory 
capacity in WSAZ- 
TV operations. 


Dick Granville ap- 
pointed manager of 
WATL-AM-FM At- 
lanta, in addition to 
duties as commercial 
manager. 





: Mr. Garten 
Charles E. Denny 


Jr., former account executive, NBC radio New 
York, to KECA-TV Los Angeles as assistant 
general sales manager. 


STARS 
GALORE 


These are just a 
few of the stars 
featured in 
Your All-Star Theatre’ 
Broderick Crawford 
Paul Muni 
Joanne Dru 
Jane Greer 
Maureen O'Sullivan 
Edmond O’Brien 
Sally Forrest 
Ann Harding 
Paul Henreid 
Will Rogers, Jr. 
Edward Arnold 
Mark Stevens 
Ellen Drew 
Joan Caulfield 
Lloyd Nolan 
Charles Bickford 
Wanda Hendrix 
Lovis Hayward 
Laraine Day 
Mercedes McCambridge 
Terry Moore 
Eddie Bracken 
Ronald Reagan 
Yvonne De Carlo 
Viveca Lindfors 
MacDonald Carey 
George Brent 
Jane Wyatt 


THE BIG 
PLAYBACK 
26 quarter hour 

sports shows 

Starring 


and many, many others BILL STERN 
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233 West 49th St., New York City - 


John H. Ranger, sales dept.. KWG Stockton, 
Calif., named manager. He succeeds David 
T. Harris, recently transferred to Fresno as 
operation manager of KMJ-AM-FM, owned and 
operated by McClatchy Broadcasting Co. 


Howard J. Luebke, sales manager and assistant 
manager, WIRW Two Rivers, Wis., named act- 
ing manager of station, replacing Norman C. 
Haagenson, who resigned to start own station 
at Sheboygan, Wis. Stanley Greene and Vern 
Froelich appointed to sales dept. of station. 


Andre Leconte, manager of CJBR Rimouski, 
appointed: manager of CJBR-TV Rimouski, in 
addition. TV operation is not expected to be 
ready until early spring. 


Leonard R. Schoenfeld, sales manager for 
WTHT Hartford adds duties as assistant man- 
ager of station. 


Charles Bell Jr., account executive with WNHC- 
AM-TV New Haven, named sales manager of 
WHAY New Britain. 


John Gibbs, public service director at KQV 
Pittsburgh, promoted to program director, ef- 
fective Aug. 1. 


Ernest Howard, announcing staff, KARK Little 
Rock, appointed program director. Tom Long- 
fellow, KXLR Little Rock, named announcer- 
newsman and Carol Vinson, KTBS Shreveport, 
La., appointed head of promotion-merchandis- 
ing dept. 


Originally telecast over 59 stations of the NBC network as THE FORD THEATRE 


SCREEN GEMS, INCORPORATED 
TELEVISION 
SUBSIDIARY OF COLUMBIA PICTURES CORPORATION 


Circle 5-5044 


OTHER SCREEN GEMS TV PROGRAMS ON FILM 
AVAILABLE FOR SPONSORSHIP NOW 


PROF. YES 
’ ’ 
N’ NO 
26 quarter hour 
quiz shows 
Starring 
BILL CULLEN 


SCREEN GEMS TV 
DISC JOCKEY FILMS 


60 silent films to 
dramatize music on 
records 


MUSIC TO 
REMEMBER 
13 programs of 
great music played 
by Rome Symphony 
Orchestra 





Now Comes ‘SME’ 


DR. RONALD R. LOWDERMIL of 
the Radio and Television Section the 
U. S. Office of Education has another 
title. It’s first national chairman o! the 
rofit 
yne- 
ibes 
es- 
lay 
ME 


Society of Music Enthusiasts, a non 
group which just completed one anc 


half years of organization. SME desc 
itself as the first music organizatic 
tablished on a national scale for tl 
music and high fidelity enthusiast. 
headquarters in Great Barrington, M: 
with Lawrence J. Epstein as manag 
director. 


Will Shawver promoted to program director, 
WARN Fort Pierce, Fla., replacing Lee Lively, 
Cliff Haycock, KZO Kalamazoo, Mich., to 
WARN staff as disc jockey and announcer. 


Tom Lummis resumes his position as program 
director for WPFB Middletown, Ohio. Johnny 
Nolan appointed to announcing staff and Bill 
Hart, WPFB announcer, adds duties of music 
director. 


Edward J. Slack, formerly with WOOK and 
WINX Washington, D. C., appointed program 
director of KUSD Vermillion, U. of South 
Dakota outlet. 


Verue Reynolds, director at WOW-TV Omaha, 
appointed production manager. 


Harrison W. H. Eagles, CBS-TV newscaster, 
to WKJF-TV Pittsburgh as special events 
director. 


Harold G. Carrow, recently released from 
Armed Forces, appointed publicity director of 
WXYZ-AM-TV Detroit. 


Norman J. Werthmann, assistant news director 
at WTVJ (TV) Miami, named executive pro- 
ducer of industrial films for station. 


William F. McCrystall, general manager, 
KMGM-FM Culver City, former M-G-M sta- 
tion which has discontinued operations, to 
KNBH (TV) Hollywood, as account executive. 


Bill Morgan, director of advertising and sales 
promotion for WXYZ-AM-TV Detroit, named 
sales representative for WXYZ-TV. 


Bill Reddish and Al Racco, KLAC Hollywood 
sales dept., promoted to AM-TV assistant di- 
rector of promotion and radio account execu- 
tive, respectively. 


Alexander Cohen, commercial dept. of WTHT 
Hartford, named local sales manager. 


Herbert Steinberg promoted to program opera- 
tions supervisor, WAAM (TV) _ Baltimore. 
Allen C. Holmes, cameraman at station, named 
control coordinator. 


John Rhys Evans Jr., account executive at KOL 
Seattle, to KIRO Seattle in same capacity. 


John J. Mulvihill, manager of N. Y. office of 
Arena Stars Corp., to WOR-TV as account 
executive to work on station’s “Double Ex- 
posure” project. 


Gene Swanzy appointed chief engineer at 
WCNT Centralia, IIl., replacing Dwight North, 
who resigned to join staff of WTVI (TV) Belle- 
ville, Til. 
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Wayne \. Boyd, formerly Clay County (S. D.) 
quditor, to business dept. of WNAX Yank- 
ton, S. ., as auditor. 

Ralph '. Hucaby, TV studio and transmitter 
javout cesigner, RCA, Camden, N. J., appoint- 
ed TV engineer at WLAC Nashville. 

Charlene Hibbard, traffic supervisor, KLAC- 
TV Holiywood, named assistant TV operations 
manage Petie Hill, assistant traffic super- 
yisor, moves up to traffic supervisor. 

John H. Elmore named supervisor of trans- 
mitter at WBZ Boston. 


Ray Scott named sports director of WDTV (TV) 
Pittsburgh 


James Wilkerson, engineer for WIMJ Milwau- 
kee, resigns to accept job as president of Local 
715, IBEW. 


Sam Styles, head of Sam Styles Assocs. promo- 
tion firm, to sales staff of WOAI-TV San An- 
tonio. 


Jim Booth appointed assistant chief engineer at 
WHBF-AM-FM-TV Rock Island, Ill. Ray Me- 
Lellan and John Johnson appointed to WHBF 
news staff. 


Capt. Robert E. V. Johnson, U. S. Marine 
Corps, returns to his former position on sales 
staff of KEYL (TV) San Antonio, Tex. 


Warren A. Shuman, XEO-XEOR Brownsville, 
Tex., appointed to sales dept. of WCOP Bos- 
ton. 


Tina Speciale, NBC Hollywood press dept., to 
traffic dept. KFWB that city. 


Bruce Wendell, recently separated from USS. 
A.F., to KFI Los Angeles as announcer. 


Robert Devine to engineering staff of WDLA 
Walton, N. Y. 


Noni Young to WSYR-AM-TV Syracuse as as- 
sistant in promotion dept. Lita Rosen to station 
as record librarian, succeeding Christine Peter- 
son, who has resigned. 


Edythe J. Meserand, formerly assistant director 
of news and special events at WOR New York, 
has opened The Little Shop for personalized 
gift service at 1034 Lexington Ave., N. Y. 


Bob Wills 
Amarillo, 


and his Texas 
Tex. 


Playboys to KGNC 


Del Ward, d*sc jockey at WGN Chicago, to 
KWK St. Louis in same capacity. 


Barbara Jean Witte to promotion staff of 
WOW-AM-TV Omaha, Neb. 
Reed Bullen, secretary-treasurer and general 


manager of KVNU Logan, Utah, 
chairman of Board of 
Agricultural College, Logan. 


elected vice 


Fred L. Bernstein, general manager of WITTM 
Trenton, N. J., awarded American Heritage 
Foundation Award by Governor Alfred E. 
Driscoll for station’s “outstanding performance” 
in 1952 National Register and Vote Campaign. 


Dr. E. W. Ziebarth, news analyst for WCCO 
Minneapolis, named dean of summer session of 
U. of Minnesota. 


Irene Ginther and Jane Stockwell, WJIM-TV 


Lansing, Mich., won $1,000-second prize in | 
Coigate-Palmolive-Peet’s national TV promo- 
tional contest. 
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Trustees of Utah State | 


~ 


Glenn M. Gravitt, owner and general manager 
of WZOB Fort Payne, Ala., elected post com- 
mander for Fort Payne Post 89, American 
Legion. 


Kirk Brown, 54, television and stage actor, 
died July 13 at Levittown, L. I 

Harry Cunningham, WSYR-TV_ Syracuse, 
N. Y., father of girl, Marcia. 

Bob Dickey, disc jockey, WJAS Pittsburgh, 


father of girl, Karen, July 20. 


Joan Kolberg, assistant promotion manager of 
WNAX Yankton, S. D., married Colin D. 
Monfore, July 2. 


KLAC-TV 
Terry Kowitz, 


Ruth Newman, commercial dept., 
Hollywood, will marry Pfc. 
Aug. 23. 


Networks 


Fred Kaye, Lux 
weekly Romance 
director-producer. 


Radio Theatre director, to 
program as CBS radio staff 


Carroll Carroll, vice president, Ward Wheelock 
Co., Hollywood, signed by CBS-TV Hollywood 
as producer-writer. First assignment 
Bob Crosby daytime program. 


is new 


Marilyn Renfro, script dept., Don Lee Bestg. 
System, Hollywood, promoted to press relations. 
replacing Mary Lou Willis. 


Gabriel Heatter, Mutual newscaster, honored 
by Mayor Vincent Impellitteri for his “civic 
pride and consciousness.” 
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KOLN-TV 


Here’s How One Client Did It! 


SPECIFICATIONS: 


EE EE 


Dennis Day, star of NBC-TV Dennis Day 
Show, who served with Navy in World War II, 
appointed head of radio, TV and motion pic- 
ture committee to stimulate recruiting for Navy. 


Con O’Dea, news and special events director, 
ABC Central Div., father of boy, Christopher. 


Manufacturing 
W. H. Jeffery, general manager, 
of Canada Ltd., Toronto, 
president and general manager. 


Philco Corp. 


promoted to vice 


Edward J. Meehan Jr., representative of RCA 
Victor Div., RCA, 
Camden, N. J., in 
company’s Govern- 
ment Marketing 
Div., Washington, 
rejoins Broadcast 
Marketing Div. as 
home office sales co- 
ordinator of AM 
and FM radio trans- 
mitters and broad- 
cast audio equip- 
ment. 


Rear Adm. Thomas 
F. Halloran, U.S.N., 
Ret., appointed gen- 
eral manager of transistor development labora- 
Baird Assoc. Inc., Cambridge, Mass., 
manufacturers of electronic equipment. 


Mr. 


Meehan 


tory of 


Robert L. Klabin, controller of General Instru- 


ments Corp., given indefinite leave of absence 
from home offices in Elizabeth, N. J., 


to man- 


ead 





4 One 90-second live commercial. 

% Advertised exclusively on KOLN-TV. 

A 

t No display or point of sale used in store. 
b A Customers Required to ask for TV special. 


COMPLETE SELLOUT well in advance of the 4th 


\ For EXPLOSIVE RESULTS in 


It’s 


See WEED TV 
DuMont Affiliate 


i \ Southeast Nebraska 


KOLN-TV crasne 12 


LINCOLN, NEBRASKA 


26,900 Watts Visual 
13,400 Watts Aural 
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PEOPLE 


age company’s new Sicles Div. plant at Daniel- 
son, Conn. C. F. Sullivan, assistant controller, 
will serve as acting controller of GIC during Florence Ward, formerly of H. N. Stovin & 
Mr. Klabin’s absence. Edwin A. Freed, GIC Co., Winnipeg, to sales staff of Vancouver of- 
sales manager, appointed manager of opera- fice of same representation firm. 

tions at headquarters plant. 


Representatives 


Margaret Brown, editor and research assistant 
at Standard Audit & Measurement Services, to 
radio sales promotion staff of Edward Petry | 
& Co., N. Y., station representation firm. 


Henry Lehne, vice president and sales manager 
of Republic Aviation Corp., to Sylvania Electric 
Products as director of new Electronics Defense 
Laboratory, Mountain View, Calif 


Edward P. Atcherley, regional sales manager 
for renewal sales in Midwest district, Sylvania 
Electric Products Inc., Chicago, appointed mer- Raymond D. Builder, director of accounting 
chandising manager for renewal tube sales, and general office manager of Columbia Rec- 
with headquarters in N. Y. ords Inc., named assistant treasurer. Succeed- | 
B Mill ,; 1 sal ; ing Mr. Builder as director of accounting is 
- name regione Sales manager in hee . | 
CaS Daal SAMOS TOON: Ses manage 5 Donald R. Whitney, chief accountant for Col- 
Washington-Oregon for Stewart-Warner Electric : iis ‘ | 
Div. of Stewart-Warner Corp umbia Records. William F. Grady promoted 
. Cc < - « Cc . ° ° . ~ 
to director of cost accounting and Oscar Ehren- | 
kaufer to new post of director of office serv- 
é , , ices. Forrest Price, division manager of Colum- 
subsidiary of Minnesota Mining & Mfg. Co. 4 am ‘ : 
( Me a a ’ is H bia Records Inc., promoted to regional man- 
ape recording equl e . e succeeds er- . os , ° . 
es P. Buetow renee elected president of ager of N. Y., Newark, Hartford and Canadian 
MM&M : areas. Bill Gallagher, district manager, named 
; : ; divisional manager for Pittsburgh, Baltimore, | 
Jerome J. Kahn has withdrawn from active Phila. and Detroit districts. Kenneth Glancey, 
management in newly-formed Chicago Standard “an , . . ge ‘ 
Transformer Corp formerly of Buhl Sons Co., Detroit, appointed 
« i ‘ . . ° . . 
Columbia Records district manager covering 


Program Services 





James L. Hayes elected president of National 
Advertising Co., Waukesha, Wis., wholly-owned 


Jack Carter, national sales manager, Walter 
Schott Co., L. A., to John B. Tubergen Co. 
(electronic representative), that city, as asso- 
ciate. Robert L. Bray, salesman with Tuber- 
gen firm, also becomes associate. 


Detroit, Cleveland, Cincinnati, Indianapolis and 
Louisville areas. 


Bruce Fowler Jr. and Bernard Kowalski form 
Brucobi Productions, Hollywood, to produce 15 
William Rambo, electronic component sales, Minute live TV package Appointment with Co- 


D. H. Loukota Co., L. A., to similar position ina Wright. Richard Sanvill will write and 
with J. H. Hill Sales Co., that city. direct. 


RADIO & TV 
__ , STOPWATCH 


Filmmeter 
Model #106F 


Special 
Professional Price 


$1 820 aN ae ae 4p 5-star special features! 


vr EXCLUSIVE, COIL SPRING MECH- 

ANISM eliminates all friction, wear, 

side-slide “noiseless” . / breakdowns . . . and is unconditionally 
model with plain 1/5 : SY guaranteed for the life of your stopwatch. 
second dial also available. ° *% 90 FOOT PER MINUTE SCALE as well 


Minerva Stopwatches are relied ] as 36-foot per minute scale, to register 
upon by: CBS Network, NBC _Net- ] footage in 35 mm. and 16 mm. film. 
work, Voice of America, MBS Af- | 


filiates, KCJB, KEX, KFJB, KRLT, vw THE LONG HAND COMPLETES ONE 
WTOP, WHAK, WIBW, WKJG, and f REVOLUTION in 60 seconds. The small 


others. hand registers up to 30 minutes. 
Accuracy certified by our INDEPENDENT HAMMER SPRING GUARAN- 


. . . TEED FOR LIFE to give perfect fly-back to 
Western Electric Electronic Timer zero on Time Out Fang ’ 


Write today for new catalog tx NON-MAGNETIC—7 JEWELS 


M. DUCOMMUN CO. 


Specialists in Timing Instruments ¢@ 580 Fifth Avenue, New Yerk 19 ® Plaza 7-2540 
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UP Shifts Overseas; 
Tatarian Promoted 


ROGER TATARIAN, United Press manager ip 

Rome for the past two years and previously 

London bureau manager, has been named gen. 

eral European news manager in a UP expansion 
program designed to 
meet increasing Ep. 
ropean news require. 
ments. 

R. E. Jackson, 
formerly of London 
and New York UP 
staffs, has beep 
named to succeed 
Mr. Tatarian jp 
Rome. Jack V. Fox, 
London bureau man- 
ager, will exchange 
posts with Gene 
Patterson, night bur. 

Mr. Tatarian eau manager in New 
York, while W. G, 
Landrey, Parliamentary correspondent, becomes 
London night bureau manager. Kenneth Mil- 
ler is slated for the news editor slot of the Paris 
bureau, and Charles Ridley will go from the 
Paris staff to Rome. Robert Rigby will move 
from New York to Paris. 
Robert Branson of the New York staff, 
Edward Cornish, Raleigh, and Arthur Higbee, 
Detroit, are due to transfer to London. 


U. S. Network Radio 
Still Leads in Canada 


U. S. NETWORK evening radio shows were 
most popular during June on Canadian stations, 
according to a national survey of Elliott- 

Haynes Ltd., Toronto. The 10 lead- 
CANADA ing shows were Edgar Bergen Show 

21, Our Miss Brooks 19, Radio The- 
atre 17.4, Great Gildersleeve 14.6, The Tylers 
12.9 (Canadian), Share the Wealth 12.8 (Cana- 
dian), Suspense 12, John & Judy 11.9 (Cana- 
dian), Treasure Trail 11.2 (Canadian), and It 
Happened Here 10.7. 

Leading evening transcribed programs were 
Fun Parade 16.2 (Canadian), Take a Chance 
16 (Canadian), Red Skelton 14.2, Denny 
Vaughn Show 13.5 (Canadian), and Guy 
Lombardo 11.9. 


Leading daytime network programs in June 
were Ma Perkins 13.9, Pepper Young’s Family 
12.4, Aunt Lucy 12.2, Right to Happiness 11.9, 
and Road of Life 11.9. 

On French-language network evening pro- 
grams the five leaders in June were Un Homme 
et Son Peche 34.1, Radio Carabin 29, Metropole 
24.2, Tentez Votre Chance 19.1 and Jouez 
Double 17.3. Daytime leading French-language 
shows were Jeunesse Doree 26, Rue Principale 
24.6, Francine Louvain 23.6, Vies de Femmes 
23.4, and Je Vous ai Tant Aime 21.5 


DuMont Names Chilean Outlet 


APPOINTMENT of Besa y Cia., Santiago, 
Chile, as sales representatives for the complete 
line of Allan B. DuMont Labs. telecasting 

equipment was to be ar 1ounced 
CHILE yesterday (Sunday) by Ernest A. 

Marx, director of DuMont’s inter- 
national division. Telecasting standards are eX 
pected to be adopted shortly in Chile and tele 
casting may begin as early as January 1954, Mr. 
Marx said. 
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BROADCASTING 


Try going SOUTH to Canada! 


T’s a fact! You can go south to Canada from no less than 18 States of the Union. That’s how 
close the States are to its best customer . . . a customer that buys 20% of U.S. exports and pays 
cash for them. Canada’s a booming, spending, expanding country . . . larger than the States by one 


quarter . . . a country that it really pays to sell to. 


But—and here’s where you need to go carefully: Canada has a population of only 15,000,000. So 
people are kind of spread out. And the Number One problem for any manufacturer who wants 


to talk to those people is just how? 


Well, all over Canada, in the cities and the towns and the villages even in the remote parts where 
the press rarely penetrates, they listen to the radio. Proof? 95% of all Canadian homes own at 
least one radio receiver. Last year, there were 631,866 sets sold; and since the war Canadians 
have spent $400,000,000 in buying over 5,100,000 radio sets. And in the first five months of this 


year set sales were 4igher than for the same period last year by 40%. 


That represents an awful lot of listening. To serve these listeners there are 155 radio stations 
and one FM station and only 3 TV stations. This in comparison with 2,500 radio stations, 620 
FM stations, and about 180 TV stations in the States—16 times as many radio stations to reach 


less than 11 times the people. 


Yet Canadian radio rate structures are lower than in the U.S., have increased less since the end of 
the war than any other medium. Result—radio is used by 800 national advertisers (including some 
140 U.S. firms or their affiliates) and 10,000 local advertisers. Yes, radio in Canada is a proven 


medium. It reaches all of the people all of the time. So remember, when you're planning budgets 


“In Canada, you sell ’em when you tell ’em” 


f 41 117 L " > 
@ A message from the 117 member station 
tion of Broadcasters whose voices are 


7 
every day. 


CANADIAN ASSOCIATION OF 
BROADCASTERS 


108 Sparks St., Ottawa 
37 Bloor Street West, Toronto 


TELECASTING July 27 
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803 NATIONAL ACCOUNTS USE RADIO 


ON CANADIAN STATIONS, CAB REPORTS 


Breakdown of the survey shows that 183 of the accounts are affili- 


ated with U. S. advertisers. 


Radio homes in Canada now number 


3,582,000; station total now stands at 135. 


SURVEY of Canadian radio advertising shows 
that 803 national advertisers are using Canadian 


broadcasting stations, and of these 183 are 
affiliated in one way or another with U. S. 

national radio advertisers. The 
CANADA survey, made by the Canadian 


Assn. of Broadcasters, also shows 
that there are now 3,582,000 radio homes in 
Canada, with average cost of advertising on 
the 135 independent radio stations at $9.75 for 
one minute spot announcements. 


The annual summer survey, made under 
direction of Pat Freeman, CAB sales and re- 
search director, shows that number of radio 
homes in Canada has been steadily increasing 
in the postwar years, from 2,214,300 at be- 
ginning of 1946 to the present 3,582,000. The 
number of stations in the same period has 
increased from 99 to the present 135. Total 
cost of one hour class A time on all 135 
Canadian independent stations at 1953 rates is 
$9,951, up from $6,027 in 1946, or an average 
per station of $73.71 today. The total cost of 
one minute spot announcements class A time 
on all Canadian independent stations now is 
$1,315, compared to $696 in 1946. 


Increase Not Proportionate 


While number of radio homes have increased 
by 61%, and number of stations by 36%, 
hourly rates have increased by only 21% and 
one minute rates have increased by only 38% 
in the postwar years. Since last year one minute 
spots have increased by 6.25% and hourly rate 
by 1.85%. 


Of the 803 national accounts now using 
radio, over 550 of these have used Canadian 
radio during the first six months of 1953. This 
spring there were 38 national accounts using 
Canadian network radio. Of these, four used 
French network stations only, 17 used both 
French and English networks, and 17 used only 


English network stations. The listing of the 
803 national accounts who have used Canadian 
radio in the last 20 months is divided into 28 
categories. It is interesting to note that a year 
ago there were only 535 such national accounts 
listed in the CAB survey, and earlier this year 
a CAB survey showed 700 national accounts. 

Largest of the 28 categories listing names of 
national accounts is that of food products, fol- 
lowed by drug and toilet goods, gasoline and 
automotive, and clothing and dry goods ac- 
counts. 


Of the 183 companies in the U. S. who use 
Canadian radio, most do so from Canadian 
subsidiaries with similar names. A number of 
U. S. national accounts whose products are sold 


in Canada do so through distributors or 
affiliated companies of different names in 
Canada. 





Petrillo, Ratcliffe Confer 


In Paris on TV, Recordings 
JAMES C. PETRILLO, president of the Ameri- 
can Federation of Musicians, and Hardie Rat- 
cliffe, executive secretary of the British Musi- 
cians Union are expected to hold a 
FRANCE conference in Paris today (Monday) 
on a series of topics, including tele- 
vision and recordings as they affect American 
and British musicians, AFM reported last week. 
The AFM announcement said that Mr. 
Petrillo plans to sail from Le Havre Friday 
aboard the liner United States. During his stay 
in Europe, Mr. Petrillo attended the sessions 
of the International Confederation of Free 
Trade Unions at Stockholm as a delegate from 
AFL, of which he is a vice president. 
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DALLAS 








represented individually 
and as a group by 


The KATZ AGENCY, INC. 







KANSAS CITY LOS ANGELES SAN FRANCISCO 








——— EDUCATION 


KNXT (TV) Premieres 
College Courses 


(a, 


FIRST to offer West Coast coll credit 
courses via television is KNXT (T*) Holly. 
wood, which yesterday (Sunday) remiered 
weekly half-hour evening S. C. Surrmer Ses. 
sion. Produced in conjunction wth the U, of 
Southern California, the first nine weeks com. 
prise a liberal arts course, for which no credit 
will be given, made up of two divisions. Firy 
six telecasts feature panels of visiting USC 















ON H 
sponse 
newsc' 
adv. © 
mgr. © 





MAKING preparations for the first West 
Coast college credit course to be given on 
TV are (I to r) Bill Whitley, director of news 
and special events, KNXT (TV) Hollywood; 
George Moscovics, station director of tele- 
vision development, and Dr. Fred D. Fagg 
Jr., president of USC. First series started 
yesterday (Sunday) on KNXT as S. C. Sum- 
mer Session. 


professors, discussing curriculum changes and 
altered teaching methods. The last three pro- 
grams will introduce Dr. Frank C. Baxter, 
USC professor of English, who will prepare 
viewers for the fall credit course. 


Designated one of the eight “great teachers” 


in U. S. colleges by Life magazine, Dr. Baxter & 


will offer a study of Shakespeare's writings, 
geared “to the general video audience, as well 
as teachers and students.” Viewers, wishing to 
obtain college credit, register through 
USC and produce high school transcripts with 


required Final exams 


must 


grades and _ subjects. 





will be given on the University campus, fol-j 


lowing presentation of official registration and 
fee cards. 

The new public service program is the cul- 
mination of planning by KNXT 
manager Aubrey Jr. special 
events director Bill Whitley. 


long-range 


James T. and 


Crime Shows ‘Dangerous’ 


TV CRIME SHOWS are “far more dan- 
gerous to the youth of America than the 
atomic bomb,” the Moody Bible Institute 
was told fortnight ago. Rev. Louis 
King, chaplain of Chicago’s House of 
Correction, made the charge during the 













institute’s conference at Winona Lake, 
Ind. He claimed programs which em- 
phasize crime and sex cause a “fever of 
the mind, tuberculosis of the heart and 








cancer of the soul.” 
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RADIO NEWSREEL of 











D as Kaiser Motors Corp. assumes 


ON HA 
ip of Lowell Thomas’ CBS Radio | 


sponsors : 
newscasts are (I to r) Chuck Leonard, Kaiser | 
adv. mg’.; Roy Abernethy, vice pres.-gen. sls. | 


mgr. of Kaiser; Mr. Thomas, and Edgar Kaiser, 
pres. of Kaiser. 


Ropes 


| [= 


> NBC 


SHELL dealers in Spartanburg, S. C., hear a 
preview of The Shell News, sponsored on 
WORD and WDXY (FM) Spartanburg twice 
daily. Seated before mike are announcer Dick 
Womick (1) and station’s news director Dick 
Sanders. Standing (I to r) are J. L. Greene Jr., 
Shell district sls. mgr.; Walter J. Brown, pres. 
of stations, and Wyndham S. Clark, Spartan- 
burg Chamber of Commerce. 
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DIZZY DEAN, who does the Game of the Day 
for Falstaff beer on MBS, drops in on Dewey 
Phillips (1), whose Red, Hot and Blue disc 
show on WHBQ Memphis includes a half-hour 


segment for Falstaff. Also present is Herb 
Sadler, local Falstaff distributor who sponsors 
the Phillips segment on the MBS station. 





FOR third year K. B. McCarthy Dodge-Plymouth 
will sponsor Humboldt State College and local 
football games on KIEM-KRED (FM) Eureka, 
Calif. Completing transaction are (I to r): 
Seated, Paul Corbin, sportscasters and agency 
head; George E. Little, co-owner of McCarthy; 
Standing, Mickey Foster, McCarthy truck sales 
head; Humboldt coach Phil Sarboe, and Robert 
Stach, KIEM acct. salesman. 





| sented 


WCBA Helps Inoculation Drive 


MASS gamma globulin inoculation of children 
in Cheming and Steuben counties, N. Y., 
drew the assistance of WCBA Corning. The 
station broadcast hourly reports, for three days, 
describing where clinics were held, how many 
children were being handled, and advice to 
parents. Gerry Wells, WCBA program director, 


| reports 35,000 children under 10 years of age 


were inoculated in the drive. 





KECA-TV Tunes ‘Em In 
TO SHOW viewers how to improve home TV 
reception, KECA-TV Hollywood last week pre- 
four S5-minute programs by Norman 
Abbot, the “All-American Repairman,” using 
station signal for demonstration purposes. 
Your Set 


“Viewing 


Series titles were, “How to Tune 


Properly,” “Antenna Problems,” 


Distances, Proper Lighting and Position of 
Set in Room,” and “Common Causes of Dis- 


tortion.” 


WSB Spurs Blood Drive 
MAIN STUDIO of WSB Atlanta became a 
blood donation center when the station staged 
a special hour and a half show to spur lagging 
blood contributions. J. Leonard Reinsch, WSB 
managing director, and Elmo Ellis, program 
director, initiated the idea and threw a week’s 
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ADVERTISERS ... 


ADVERTISERS . 


schedules . 
cash registers. 


ters. 


sales skyrocketing. 











IN THE PUBLIC SERVICE 





1951-215 LOCAL 
ADVERTISERS .. . 


1952—239 LOCAL 


Local advertisers see the RESULTS of their advertising 
. good or bad . . . quickly reflected in their 
Each year for the past three years, an in- 
creasing number of local advertisers have placed schedules 
on WOC. With the number of these advertisers increas- 
ing 38%, 1952 over 1950, there is no better proof that 
WOC advertising schedules are reflecting busy cash regis- 
Buy your advertising at this local cash register 
level . . . buy WOC, and you'll find your Quint-Cities 





promotion efforts into the work. WSB staff 
members gave the example by donating blood 
themselves. Over 30 pints were collected while 
the show was on the air. Additionally, the Red 
Cross reports that week’s total contributions 
reached 900, tripling the previous week’s results. 





San Diego Meets Blood Call 
APPEALS by and television in San 
Diego were instrumental in attaining an emer- 
gency quota of 200 pints of Type C blood for 
Korea, according to the San Diego Chapter 
of the American Red Cross. Called at 4 p.m., 
July 11, for the emergency quota to be flown 
to Korea, the director of the local blood pro- 
gram contacted all radio stations and KFMB- 
IV, plus the Sunday morning newspaper. Re- 


radio 


sult was that next day 248 donors responded, 
and 210 pints of blood were given to meet the 
call. 


Describes and Donates 
WHEN Roy and 
special events reporter of KECK Odessa, Tex., 


Elsner, program director 
did a pickup from the visiting mobile blood 
bank center from Fort Worth, he decided to go 
all the way. He maintained a rapid-fire descrip- 
tion of blood-donating facilities as he simul- 


taneously gave a pint of his own blood. Inter- 
views with Odessa and Fort Worth Red Cross 


Officials rounded out the 30-minute program. 


IN IOWA 
ROCK ISLAND 
MOLINE 


AND EAST MOLINE 
IN ILLINOIS 


FREE & PETERS, INC. 
Exclusive National Representatives 
Davenport, lowa 


Basic NBC Affiliate 
5000 W. — 1420 KC 


Col. B. J. Palmer, President 
Ernest C. Sanders, Manager 
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Carl Smith Enlarges 
Consulting Engineer Work 


ENLARGEMENT of radio consultant engi- 
neer activities in Cleveland has been announced 


by Carl E. Smith, 
who recently _re- 
signed from _ the 


United Broadcasting 









’ Co., (WHK Cleve- 
ae, land) which he had 
ad wy served as vice presi- 


dent in charge of 
engineering. 

The firm, Carl E. 

. Smith Consulting 

' j Engineers, currently 

is handling an over- 













: ‘ [— + #j$seas assignment for 
—_ the State Dept. It 

Mr. Smith es . oo 
recently completed 


an engineering proposal for an educational TV 
Station for the Cleveland Board of Education. 
Last year the company completed antenna sys- 
tems in Austria. 

Mr. Smith worked as Assistant Chief, Oper- 
ational Staff, War Department during World 
War II. He is a registered professional engi- 
neer in Ohio and Washington, D. C., and is 
FCC Conelrad coordinator for the Cleveland- 
Akron-Canton area. 


His associates are James S. Hill, formerly 
chief engineer of WHKK Akron and staff en- 
gineer at United Broadcasting, and William F. 
Kail. 

The firm’s offices 
Cleveland 3. 


are at 4900 Euclid Ave., 


There will be 
" A 
RADIO 
SALES 
TRAINING 
SCHOOL 


in Urbana, Illinois, 
July 30, 31 and August 1 
















Fred Palmer 








WHEE, nd, Wlino! 


Rock en as 


FOR RESERVATIONS 
PHONE OR WIRE: 


tHe Pred xt. Palmer co. 


WORTHINGTON, OHIO 
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PROFESSIONAL SERVICES | ———— AWARDS 





WBT-WBTV Scholarship 


FIRST annual WBT-WBTV (TV) scholarship 


| in radio and TV at the Consolidated University 


| of North Carolina has been awarded to Gordon 





Matthew Britt of Oriental, N. C., it was an- 
nounced last week. The four-year scholarship, 
valued at $1,250 annually, was established by 


Jefferson Standard Foundation which owns 
and operates WBT and WBTV in Charlotte. 
Mr. Britt, mainly interested in the technical 


side of radio-TV, will study in the Electrical 
Engineering Dept. of North Carolina State Col- 
lege. Winners in production and creative as- 
pects will study at North Carolina U. in Chapel 
Hill. 


Seven End DuMont Course 


CERTIFICATES of merit were presented last 
week to the first seven of the DuMont Televi- 
sion Network’s senior technicians who complet- 
ed a ten-week course in supervisory leadership. 
[he course was developed out of the progam 
established at DuMont Labs. by Harry Hous- 
ton, industrial relations director. 

Technicians who received the certificates were 
Ralph Curtis, John’ Giordano, William Flynn, 
Carmine Gaiti, Michael Stefanik, Frank Frey 
and Kenneth Reichenbach. 








HARRY NOVIK, general manager of WLIB 
New York, accepts an award from Dr. Sara 
Feder, president of Pioneer Woman (Labor 
Zionist Organization of America), for the 
station’s work in interpreting Israeli life. 





——— MILESTONES ———]| — 
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Birm! 
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SHEAF OF CONTRACTS representing 22 
consecutive years of advertising on WGAR 
Cleveland by the Bank of Ohio, is held by 
station general manager Carl E. George (r) 
as T. W. Walters, president and secretary of 
the bank, puts contract No. 23 on the stack, 


= ‘ Bak: 





& KMOxX St. Louis’ Old Fashioned Barn Dance 
recently observed its 21st birthday of continuous n 


broadcasting before a studio audience. Slack _ 
Furniture Co. of St. Louis, the original sponsor, Los 
has renewed the show for another 52 weeks, ~ 
Lambert Kohr produces the program, with Sac 
Skeets Yaney as m.c. of the hillbilly group,§ °° 


Eddie George, leader of the Dutch Band group f 
on the show and Ollie Raymand, announcer. | 











THE LATEST 


WCKY 


STORY 











COVER THE SOUTH WITH 
| WCKY’S FAMOUS JAMBOREE | 
| Neilsen Shows a Larger Average 
Nightly Audience for WCKY 
| Than Any Other 50 KWs 


Station Covering the South 


Sar 

a ioe) ( 

‘ Sai 

®&> THE 6,500th broadcast of the Rev. Dale Sa 

Crowley’s 12 years of religious programming on - 

WOL Washington was aired Saturday. Rev.§ Sa 

Crowley has two programs: Right Start for the ae 

Day is a 15-minute show at 6:45-7 a.m. daily, » 

during which the minister reads a Bible passage ‘ 

and delivers a brief message; Quizpiration, Y 
heard Sundays, 9:30-10 p.m., is a Bible quiz 

rogram. 

prog ‘ 

D 

‘ ‘ . D 

Crusade’ Cites Grauer 0 

D 

BEN GRAUER, NBC news commentator, has D 

received a citation from the Crusade for Free- ¢ 
dom, operator of Radio Free Europe and Free 

Asia, for his work earlier this year as chair- ; 

man of radio and television of the Crusade for 

Freedom Appeal. ' 

, 

er 
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New Grantees’ Commencement Target Dates 








Thi st includes all stations not yet on the air. Stations on the air are listed*in TELESTATUS, 
FACTS & FIGURES section. 

Information in following order: Location, call letters, Information in following order: Location, call letters, 
channel, date granted, starting target date, network channel, date granted, starting target date, nework 
and ret ntative. and representative 

ALABAMA IDAHO 
Birminghom, WJLN-TV (48), 12/10/52—Unknown. Boise-Meridian, KTOO (TV) (2), 5/14/53—Unknown. 
Birmingham, WSGN-TV (42), 12/18/52—Unknown. Boise, KTVI (TV) (9), 1/15/53—Fall ‘53, ABC, Hollingbery. 
Decatur, WMSL-TV (23), 12/26/53-10/15/53. Idaho Falls, KID-TV (3), 2/26/53—Unknown, CBS. 

Idaho Falls, KIFT-TV (8), 2/26/53—1954, ABC. 
ARIZONA Meridian-Boise,, KTOO (TV) (2), 5/14/53—Unknown 
| Pocatello, KWiK-TV (10), 3/26/53—Spring ‘54, ABC, Hol- 

Phoenix, KOOL-TV (10), 5/27/53-10/1/53 (share time with | lingbery. 

KOY-TV _, | Pocatello, KISJ (TV) (6), 2/26/53—Nov. ‘54, CBS. 

Phoenix, KOY-TV (10), 5/27/53-10/1/53 (share time with | Twin Falls, KLIX-TV (11), 3/19/53—1954, ABC, Holling- 

KOOL-TV bery. 

Tucson, KCNA-TV (9), 12/18/52—Fall ‘53, Hollingbery. | 
Tucson, KVOA-TV (4), 11/13/53-9/15/53, NBC, Raymer. ILLINOIS 
Yuma, KIVA-TV (11), 3/25/53-Aug. ‘53. | 
Belleville, WTVI (TV) (54), 11/20/53-Aug. ‘53, DuM 
Weed TV. 
cummeneged Bloomington, WBLN (TV) (15), 3/4/53-10/1/53, ABC. 
Little Rock, KARK-TV (4), 6/18/53—Dec. ‘53. Champaign, WCIA ad 3), 2/26/53-9/1/53, Hollingbery. 
Little Rock, KETV a (23), 10/30/53—Unknown. Chicago, WHFC-TV ( , 1/8/53— Unknown. 
Pine Bluff, KATV (TV) (7), 6/18/53-10/1/53—Avery-Knodel. Chicago, WIND-TV 30. 3/19/53—Unknown. 
Danville, WDAN.TV (24), 12/10/52—Unknown, Everett- 
A McKinney. 
CALORMI Decatur, WTVP (TV) (17), 11/20/52-8/1/53—ABC, DuM, 
Bakersfield, KERO-TV (10), 6/18/53—Late Sept., ‘53, CBS, Clark. 

NBC Harrisburg, WSIL-TV (22), 3/11/53-Nov. ‘53. 

Bakersfield, KAFY-TV (29), 12/23/52-8/1/53—ABC, DuM, | Joliet, Joliet TV Inc. (48), Initial Decision 7/15/53. 

Forjoe (N. Y.), Cal-Central Network. Peoria, WTVH-TV (19), 12/18/52-9/1/53—Petry. 


Chico, KHSL-TV (12), 3/11/53-9/1/53—CBS, Grant. 

Eureka, KIEM-TV (3), 2/11/53-9/1/53—ABC, CBS, DuM, 
NBC, Blair TV. 

Fresno, KJEO (TV) (47), 4/9/53-Oct. ‘53. 

Los Angeles, KPIK (TV) (22), 12/10/52-Late ‘53. 

Los Angeles, KUSC (TV) (*46), 8/28/52-July ‘53. 

Monterey, KMBY-TV (8), 2/19/53—Unknown (share time 
with KSBW-TV Salinas). 

Sacramento, KBIC (TV) (46), 6/26/53-Fall ‘53. 

Sacramento, Cal-Tel Co. (40), 7/16/53—Unknown. 

Salinas, KSBW-TV (8), 2/19/53—Unknown (share time with 
KMBY-TV Monterey). 





Salinas, KICU (TV) (28), 1/15/53-9/1/53. 

San Bernardino, KITO-TV (18), 11/6/52-Late July ‘53, 
Clark. 

San Diego, KFSD-TV (10), 3/19/53-9/1/53, NBC, Katz. 


San Francisco, KBAY-TV (20), 3/11/53—Nov. ‘53. | 
San Francisco, KSAN-TV (32), 4/29/53—Unknown, Mc- 
Gillvra | 
San Jose, John A. Vietor (48), 6/17/53-Oct. ‘54. | 
Santa Barbara, KEYT (TV) (3), 11/13/52-7/25/53—ABC, | 
CBS, DuM, NBC, Hollingbery. | 
Stockton, KTVU (TV) (36), 1/8/53—Fall ‘53, Hollingbery. 
Tulore-Fresno, KCOK-TV (27), 4/2/53-9/15/53—DuM, 
Forjoe (N. Y.), Cal-Central Network. 
Yuba City, KAGR-TV (52), 3/11/53—Unknown. | 


COLORADO 


Colorado Springs, KRDO-TV (13), 
McGillvra. 
Denver, KDEN (TV) (26) 
Denver, KIRV (TV) (20), 
Denver, KOA-TV (4), 6/18/53—Unknown. 
Denver, KLZ-TV (7), 6/29/53-11/1/53—CBS, Katz. | 
Denver, City & County School Districts (*6), 7/1/53—1954. 
Grand Junction, KFXJ-TV (5), 3/26/53- tn ‘54—Holman. 


11/20/52-9/1/53, NBC, 


, 7/11/52—Unknown. 
9/18/52—Unknown. 


CONNECTICUT 


Bridgeport, WSJL (TV) (49), 8/14/52—Unknown. 
Bridgeport, WCTB (TV) (*71), 1/29/53—Unknown. 
Hartford, WEDH (TV) (*24), 1/29/53—Unknown. 


New Haven, WELI-TV (59), 6/24/53—Summer ‘54, H-R 
Television. 

New London, WNLC-TV (26), 12/31/52-9/10/53—Headley- 
Reed TV. 


Norwich, WCTN (TV) (*63), 1/29/53—Unknown. 

Stamford, Stamford-Norwalk TV Corp. (27), 5/27/53—Un- 
known. 

Woterbury, WATR-TV (53), 10/30/53—Aug. 


‘53, ABC, 
DuM, Rambeau 


DELAWARE 


Dover, WHRN (TV) (40), 3/11/53—Unknown. 


FLORIDA 


(TV) (17), 7/31/52-9/30/53. 
Fort Myers, WINK (TV) (11), 3/11/53-10/1/53—Weed TV. 
Jacksonville, WJHP-TV (36), 6/3/53—Fall ‘53, Perry Assoc. 
Lakeland, WOTV (TV) (16), 12/31/52—Unknown. 

Panama City, WJDM crv)’ (7), 3/11/53—Sept. ‘53, CBS, 
11/13/52-8/15/53—Young. 


Hollingbery. 
6/3/53-9/1/53—CBS, Holling- 


Fort Lauderdale, WITV 


} 





Pensacola, WPFA (TV) (15), 
Pensacola, WEAR-TV (3), 
bery. 


Tampa, WFLA-TV (8), Initial Decision 7/13/53. 
West Palm Beach, WIRK-TV (21), 12/18/52—Unknown. 


GEORGIA 
, 3/11/53-10/1/53—NBC, Head- | 


Columbus, WDAK-TV ( 


@ 
< 
7 
o 
oO 
~ 


, WMAZ-TV (13), 3/11/53- — CBS, DuM, Katz 
(Ch. 13 assigned Warner Robins, 
Macon, WETV (TV) (47), 2/12/53- 8/32/53— ABC, NBC, 


Headley-Reed. 
Savannah, WTOC-TV (11), 6/26/53-11/1/53—Katz. 
Valdosta, WGOV-TV (37), 2/26/53—Nov. ‘53, Stars Na- 


tional 


BROADCASTING ® TELECASTING 


Quincy, WGEM-TV (10), 6/18/53-9/1/53, NBC. 


Rockford, WREX-TV (13), 5/14/53—Fall ‘53. 
Springfield, WICS (TV) (20), 2/26/53-9/1/53—Adam 
Young. 
INDIANA 
Elkhart, WTRC-TV (52), 6/3/53—Unknown. 
Evansville, WFIE (TV) (62), 6/10/53—Mid-Oct. ‘53 
Fort Wayne, WKJG-TV (33), 5/22/53-11/1/53, NBC, 
Raymer. 


Indianapolis, WNES (TV) (67), 3/26/53-Oct. ‘53. 
Indianapolis, WJRE (TV) (26), 3/26/53—Unknown. 
Marion, WMRI-TV (29), 3/11/53—Unknown. 
Princeton, WRAY-TV (52), 3/11/53-10/15/53. 
Waterloo, WINT (TV) (15), 4/6/53-10/1/53. 


IOWA 


Cedar Rapids, WMT-TV (2), 4/9/53-9/27/53—CBS, Katz. 

Davenport, KDIO (TV) (36), 3/11/53—Unknown. 

Des Moines, KTLV (TV) (17), 3/26/53—Fall ‘53, Holling- 
bery. 

Fort Dodge, KQTV (TV) 1/29/53-9/1/53—Pearson 

Sioux City, KWTV (TV) 10/30/52—Unknown. 


21), 
36), 
KANSAS 


(*8), 7/24/53—Unknown. 
(7), 2/26/53-8/1/53. 


Manhattan, KSAC-TV 
Pittsburg, KOAM-TV 


Topeka, WIBW-TV (13), 6/3/53—Late Fall ‘53, Capper 
Sales 

Wichita, KEDD (TV) (16), 2/18/53-8/1/53—ABC, NBC, 
Petry. 


KENTUCKY 


Ashland, WPTV (TV) (59), 8/14/52—Summer ‘53. 
Henderson, WEHT (TV) (50), 11/20/52-10/1/53—Meeker 
Lovisville, WKLO-TV (21), 11/26/53—Early Aug. ‘53, 


ABC. 
Louisville, WLOU-TV (41), 1/15/53—Unknown. 


Richmond, WBGT (TV) (60), 4/29/53—Unknown. 
LOUISIANA 
Alexandria, KSPJ (TV) (62), 4/2/53—Unknown. 


Baton Rouge, KHTV (TV) (40), 
Lake Charles, KTAG (TV) (25), 


12/18/52—Unknown. 
12/18/52-8/15/53, Adam 


Young 
Pn “KFAZ-TV (43), 12/10/52-8/15/53—Headley-Reed 
TV. 


Monroe, KNOE-TV (8), 12/4/52-Aug. 
DuM, H-R Television. 

New Orleans, WCNO-TV (32), 

New Orleans, WJMR-TV 
Bolling. 

New Orleans, WTLO (TV) 


53, 


4/2/53-1/1/54. 
(61), 2/18/53-10/1/53—DuM 


(20), 2/26/53—Unknown. 


CBS, ABC, 


New Orleans, CKG Co. (26), 4/2/53—Late Winter ‘53, 

Gill-Perna 
MAINE 

Lewiston, WLAM-TV (17), 7/8/53—Nov., Dec 53, 
Everett-McKinney (N. Y.), Kettell-Carter (Boston) 

Poland, Mt. Washington TV Inc. (8), 7/8/53—Aug., 
Sept. ‘54. 

Portland, WPMT (TV) (53), 2/11/53-8/30/53—ABC, CBS, 
DuM, NBC, Everett-McKinney (N. Y.), Kettell-Carter 
(Boston). 


MARYLAND 


Baltimore, WITH-TV (60), 12/18/52-1/1/54—Forjoe. 
Frederick, WFMD-TV (62), 10/24/52—Unknown. 
Salisbury, WBOC-TV (16), 3/11/53-10/1/53. 


MASSACHUSETTS 


Boston, WSTB-TV (50), 3/26/53—Unknown. 


Cambridge-Boston, WTAO-TV (56), 3/11/53—Sept. ‘53. 





Up to 
239% More 


Audience 


Families 


than other 
Syracuse Stations 


According to SAMS 
and Nielsen, Dec. 1952 


For full details, 


write, wire or 
ask Headley-Reed 





YOU, YOU, YOU 


published by 


MELLIN MUSIC, INC. 





RECORDED BY ; 

AMES BROTHERS ... .(Victor) 
KEN REMO........ (MGM) | 
KEN GRIFFIN. ..(Columbia) | 
NORO MORALES with ; 

| WILL BRADLEY .. .(Victor) | 


BROADCAST MUSIC, INC. 


580 FIFTH AVE., NEW YORK 36 
WEW YORK + CHICAGO + HOLLYWOOD + TORONTO + MONTREAL 
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Information in following order: Location, call letters, 
channel, date granted, starting target date, network 
and representative. 


Boston, WGBH-TV (*2), 7/16/53-10/1/54. 

Fall River, WSEE-TV (46), 9/14/52—Summer ‘53. 

Lawrence, General Bestg. Co. (72), 6/10/53—Unknown. 

New Bedford, WNBH-TV (28), 7/11/52—Fall, Walker. 

North Adams, WMGT (TV) (74), 2/18/53-10/15/53— 
Walker. 

Northampton, WNOH (TV) (36), 1/23/53—Fall ‘53. 


Worcester, Salisbury Bestg. Corp. (14), 6/18/53-12/15/53, 
Raymer. 


Worcester, WAAB-TV (20), Initial Decision 7/15/53. 


MICHIGAN 


Battle Creek, WBCK-TV (58), 11/20/52-9/15/53—Headley- 
Reed. 


Benton Harbor, WHFB-TV (42), 2/26/53—Unknown. 
Cadillac, WWTV (TV) (13), 4/8/53—Nov. ‘53. 

East Lansing, WKAR-TV (*60), 10/16/52-1/1/54 
Flint, WCTV (TV) (28), 7/11/52-9/1/53. 

Flint, WTAC-TV (16), 11/20/52—Unknown. 

Flint, WFEDF-TV (12), Initial Decision 5/11-53. 
Jackson, WIBM-TV (48), 11/20/52—Unknown. 
Kalamazoo, WKMI-TV (36), 11/26/52—Unknown. 
Lansing, WILS-TV (54), 2/5/53-9/15/53. 
Muskegon, WTVM (TV) (35), 12/23/52—Unknown. 


MINNESOTA 


Austin, KMMT (TV) (6), 3/26/53-8/1/53—Pearson TV. 
Minneapolis, WTCN-TV 11), 4/16/53-8/1/53—ABC, 
Pearson (share time with WMIN-TV St. Paul). 


Cloud, WJON-TV (7), 1/23/53—Late Oct. ‘53, Ram- 


beau 
St. Paul, WCOW-TV (17), 3/11/53-11/15/53. 


St. Paul, WMIN-TV (11), 4/16/53-9/1/53—ABC (share time 
with WTCN-TV Minneapolis). 


St. 


MISSISSIPPI 


Columbus, WCBI-TV (28), 3/11/53—Unknown. 
Gulfport, WGCM-TV (56), 2/11/53—Unknown. 


MERCHANDISING 


IN THE TRI-CITY AREA 
TO GIVE YOUR PRODUCT 


PTR 


lemelelem 7m s-) 


UPSTATE NEW YORK’S 
LEADING INDEPENDENT 
ALBANY SCHENECTADY-TROY 


ASK YOUR 


WEED REPRESENTATIVE 


27 
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Information in following order: Location, call letters, 
channel, date granted, starting target date, network 
and representative. 


Meridian, WCOC-TV (30), 12/23/52-9/1/53—CBS. 
Meridian, WTOK-TV (11), 6/3/53-9/27/53—Headley-Reed. 


MISSOURI 


Cape Girardeau, KGMO-TV (18), 4/16/53—Unknown. 

Clayton, KFUO-TV (30), 2/5/53—Unknown. 

Columbia, KOMU-TV (8), 1/15/53-10/1/53, NBC, H-R 
Television. 

Festus, KACY (TV) (14), 12/31/52—Summer ‘53. 

Hannibal, KHQA-TV (7), 2/18/53-9/1/53, Weed TV. 

Kansas City, KCMO-TV (5), 6/3/53-9/27/53, Katz. 

Kansas City, KMBC-TV (9), 6/25/53-8/1/53—CBS, Free & 
Peters (share time with WHB-TV). 

Kansas City, WHB-TV (9), 6/25/53-8/1/53—CBS, Blair TV 
(share time with KMBC-TV). 

St. Joseph, KFEQ-TV (2), 10/16/52-8/15/53—CBS, DuM, 
Headley-Reed. 

St. Louis, KETC (TV) (*9), 5/7/53—Unknown. 

St. Louis, KSTM-TV (36), 1/15/53—Sept. ‘53, ABC, H-R 
Television. 

St. Louis, WIL-TV (42), 2/12/53—Late ‘53. 

Sedalia, KDRO-TV (6), 2/26/53-1/1/54. 

Springfield, KYTV (TV) (3), 1/8/53-9/15/53—Hollingbery. 


MONTANA 


Billings, KOOK-TV (2), 2/5/53—Unknown. 
Billings, KRHT (TV) (8), 1/15/53—Late Summer, Early Fall 
‘53 


Butte, KOPR-TV (4), 1/15/53—Sept. ‘53, ABC, Clark. 

Butte, KXLF-TV (6), 2/26/53-8/15/53, Walker. 

Great Falls, KFBB-TV (5), 1/15/53—Unknown, CBS, Weed 
TV. 

Great Falls, KMON-TV (3), 4/9/52—Unknown. 

Missoula, KGVO-TV (13), 3/11/53—Spring ‘54, Gill Perna. 


NEVADA 
las Vegas, 


KLAS-TV (8), 3/19/53-7/20/53—ABC, CBS, 
Weed TV. 
Reno, KZTV (TV) (8), 12/23/52—Unknown. 


NEW HAMPSHIRE 


Keene, WKNE-TV (45), 4/22/53—Unknown. 
Mt. Washington, Mt. Washington TV Inc. (8), 
Aug., Sept. ‘54. 


7/8/53— 


NEW JERSEY 


Asbury Park, WRTV (TV) (58), 10/2/52—Late ‘53. 
Atlantic City, WOCN (TV) (52), 1/8/53—Unknown. 
New Brunswick, WDHN (TV) (47), 4/2/53—Unknown. 
New Brunswick, WTLV (TV) (*19), 12/4/52—Unknown. 
Trenton, WTTM (TV) (41), 7/16/53—Unkown. 


NEW MEXICO 
Albuquerque, KGGM-TV (13), 3/11/53-11/1/53 — CBS, 
Weed-TV. 


Albuquerque, KOAT-TV (7), 6/18/53—Unknown. 
Clovis, KNEH (TV) (12), 3/4/53—Unknown. 
Sante Fe, KTVK (TV) (2), 1/23/53—Unknown. 


NEW YORK 


Albany, WTVZ (TV) (*17), 7/24/52—Unknown. 

Albany, WPTR (TV) (23), 6/10/53—Unknown. 

Albany, WROW-TV (41), 4/16/53—Oct. ‘53. 

Binghamton, WQTV (TV) (*46), 8/14/52—Unknown. 

Buffalo, WBES-TV (59), 12/23/52-9/7/53. 

Buffalo, WBUF-TV (17), 12/18/52-8/15/53—ABC, DuM, H-R 
Television. 

Buffalo, WTVF-TV (*23), 7/24/52—Unknown. 

Elmira, WECT (TV) (18), 2/26/53-10/1/53, NBC, Everett- 
McKinney. 

Ithaca, WHCU-TV (20), 1/8/53-11/15/53. 

Ithaca, WIET (TV) (*14), 1/8/53—Unknown. 

Jamestown, WJTN-TV (58), 1/23/53—Unknown. 

Kingston, WKNY-TV (66), 1/23/53—Unknown, Meeker. 

New York, WGTV (TV) (*25), 8/14/52—Unknown. 

Poughkeepsie, WEOK-TV (21), 11/26/52—Dec. ‘53. 

Rochester, WHEC-TV (10), 3/11/53—Unknown (share time 
with WVET-TY). 

Rochester, WRNY-TV (27), 4/2/53—Unknown. 

Rochester, WVET-TV (10), 3/11/53—Unknown (share time 
with WHEC-TV). 

Rochester, Star Bestg. Co. (15), 6/10/53—Unknown. 

Rochester, WROH (TV) (*21), 7/24/52—Unknown. 

Schenectady, WTRI (TV) (35), 6/11/53—Unknown. 

Syracuse, WHTV (TV) (*43), 9/18/52—Unknown. 

Utica, Richard H. Balch (19), 7/1/53—Unknown. 


Watertown, WWNY-TV (48), 12/23/52-11/15/53—Weed 
TV. 


NORTH CAROLINA 


Asheville, WISE-TV (62), 10/30/52-8/3/53, Bolling. 
Charlotte, WAYS-TV (36), 2/26/53-9/1/53—Bolling. 
Durham, WCIG-TV (46), 2/26/53-11/1/53—DuM, NBC. 
Greensboro, WCOG-TV (57), 11/20/52-9/1/53—CBS. 
Greenville, WNCT (TV) (9), 3/11/53-9/1/53—CBS, Pear- 


son. 
Hendersonville, WHKP-TV (27), 3/11/53—Early ‘54. 
Mount Airy, WPAQ-TV (55), 3/11/53—Fall ‘53. 


Winston-Salem, WTOB-TV (26), 2/5/53-9/15/53 — DuM, 
NBC, H-R Television. 











Information in following order: Location, 


| lets 
channel, date granted, starting target date Pine 
and representative. 

Winston-Salem, WSJS-TV (12), 7/8/53-Fall 3, NBC 
Headley-Reed. , 
NORTH DAKOTA 
Bismarck, KBSM (TV) (12), 3/4/53—Late Summer, Early 

Fall ‘53. 
Bismarck, KFYR-TV (5), 3/4/53—Late Summer, “arly Fajj 
‘53, Blair TV. 
-y KNDX (TV) (10), 2/11/53—Late Summer, farly Falj 
‘33. 
OHIO 
Ashtabula, WICA-TV (15), 2/5/53-8/15/53—Gill-Perng, 


Cincinnati, WCIN-TV (54), 5/14/53—Unknown. 
Cleveland, WERE-TV (65), 6/18/53—Fall ‘53. 
Columbus, WOSU-TV (*34), 4/22/53—Unknown. 
Dayton, WIFE (TV) (22), 11/26/52-8/15/53, Heaciey-Reed, 


Lima, WIMA-TV (35), 12/4/52—Late ‘53, Weed TV. 
Massillon, WMAC-TV (23), 9/4/52—Summer ‘53 
Portsmouth, Woodruff Inc. (30), Initial Decision 6/8/53, 


Sandusky, WLEC-TV (42), 
Youngstown, WUTV (TV) 


1/23/53-12/1/53. 
21), 9/25/52—Aug. ‘53 


OKLAHOMA 
Miami, KMIV (TV) (58), 4/22/53—Unknown. 
Oklahoma City, KTVQ (TV) (25), 2/11/53-9/25/53, HR 


Television. 


Oklahoma City, KLPR-TV (19), 2/11/53—Sept. ‘53, ABC 
DuMont, Bolling. 
Tulsa, KCEB (TV) (23), 2/26/53—Oct.-Nov. ‘53, Bolling 


OREGON 


Eugene-Springfield, KTVF (TV) (20), 2/11/53—Unknown. 
Eugene, Eugene TV Co. (13), 5/14/53—Oct. ‘53, Holling. 


bery. 
Medford, KBES-TV (5), 3/4/53-8/1/53—ABC, CBS, DuM, 
NBC, Blair TV. 
Portland, KOIN-TV (6), 7/16/53—Fall ‘53, CBS 
Portland (Ore.)-Vancouver (Wash.), KVAN-TV (21), Initial 
Decision 6/18/53. 
Salem, KPIC (TV) (24), 1/29/53—Oct. ‘53. 
Springfield-Eugene, KTVF (TV) (20), 2/11/53—Unknown 


PENNSYLVANIA 


Allentown, WFMZ-TV (67), 7/16/53—Unknown 

Chambersburg, WCHA-TV (46), 3/11/53,—Late Summer 
‘53, Forjoe. 

Easton, WGLV (TV) (57), 12/18/52—Aug. ‘53, ABC, DuM, 
Headley-Reed. 

Harrisburg, WTPA (TV) 
Reed. 

Harrisburg, Rossmoyne Corp. (27), Initial Decision 6/15/53. 

Hazelton, WAZL-TV ('63), 12/18/52—Unknown, Meeker. 

Johnstown, WARD-TV (56), 11/20/52—Unknown, Weed 
TV 


Lancaster, WWLA (TV) (21), 5/7/53—Fall ‘53. 
Lebanon, WLBR-TV (15), 6/26/53—Nov. ‘53 
Lewistown, WMRF-TV (38), 4/2/53—Unknown. 
Philadelphia, WIP-TV (29), 11/26/52—Unknown 
Pittsburgh, WENS (TV) (16), 12/23/52-Late Aug., 
ABC, CBS, Petry. 
Pittsburgh, WKJF-TV (53), 1/8/53-8/1/53, Weed TV 
Pittsburgh, WQED (TV) (*13), 5/14/53-1/1/54. 
Pittsburgh, WTVQ (TV) (47), 12/23/53—Fall ‘53, Head- 
ley-Reed. 
Scranton, WARM-TV (16), 2/26/53—Fall ‘53, Hollingbery. 
Scranton, WTVU (TV) (73), 8/14/52-8/1/53—Bolling. 
Williamsport, WRAK-TV (36), 11/13/52—Unknown. 
Wilkes-Barre, WILK-TV (34), 10/2/52-9/1/53—ABC, DuM, 
Avery-Knodel. 
York, WNOW-TV (49), 
lingbery. 


(71), 12/31/52-7/15/53—Headley- 


53, 


7/11/52—Oct. ‘53, DuM, Hol- 


RHODE ISLAND 


Providence, WNET (TV) (16), 4/8/53—Unknown. 


SOUTH CAROLINA 
Camden, WACA-TV (14), 6/3/53-11/1/53. 


Columbia, WNOK-TV (67), 9/18/52-9/1/53—CBS, DuM, 
Raymer. 

Columbia, WIS-TV (10), 2/12/53—Oct. ‘53, NBC, Free & 
Peters. 


Greenville, WGVL (TV) (23), 1/23/53-8/1/53—ABC, DuM, 
NBC, H-R TV (N. Y.), Ayers (Atlanta). 
Greenwood, WCRS-TV (21), 4/8/53—Unknown 


TENNESSEE 

Chattanooga, WOUC (TV) (49), 8/21/52—Unknown, Pear- 

son. 
Chattanooga, WTVT (TV) (43), 8/21/52—Unknown. 
Johnson City, WJHL-TV (11), 1/29/53-8/15/53, Pearson. 
Knoxville, WCEE-TV (26), 3/26/53—Unknown. 
Memphis, WHBQ-TV (13), 1/29/53-9/15/53—Everett-Mc- 

Kinney. 

TEXAS 

Abilene, KRBC-TV (9), 4/16/53-8/16/53, Pearson 


Beaumont, KBMT (TV) (31), 12/4/52—Summer ‘53, Taylor. 

Dallas, KDTX (TV) (23), 1/15/53—Unknown. 

Dallas, KLIF-TV (29), 2/12/53—Unknown. 

El Paso, KEPO-TV (13), 10/24/52—Fall ‘53, Avery- 
Knodel. 
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14 ’ in following order: Location, call letters, | Information in following order: Location, call letters, 

a Tet rel "granted, aot target date, network channel, date granted, starting target date, network packs more punch, power, pep and 
oa representative. and representative. 
fort Wor’, KTCO (TV) (20), 3/11/53—Unknown. Tacoma, KMO-TV (13), 12/10/52-9/1/53, Branham. person- 

3, NBC, KTVR (TV) (41), 11/20/52—Late Summer, Early Vancouver (Wash.)-Portland (Ore.), KVAN-TV (21), Initial —— 
Con , Decision 6/18/53. alities’’? 


Harlingen. KGBS-TV (4), 5/21/53-9/27/53—CBS, Pearson. Yakima, KIT-TV (23), 12/4/52—Aug. ‘53. 
Houston, NUZ-TV (39), 1/8/53-9/15/53—Forjoe. 





or, Early [| Houston we am) OR SAPS, WEST VIRGINIA 
Houston, KXYZ-TV (29), 6/18/53—Unknown. Beckley, Appalachian TV Corp. (21), 6/25/53—Unknown. ‘That’ 

arly Fall B iongview. KTVE (TV) (32), 2/5/53-8/1/53—Forjoe. Ferner iy EERE Gk amanda. Wed ¥. That's easy, >. 

arly Fol! | lbbock, KFYO-TV (5), 5/7/53—Late ‘53, Taylor. Fairmont, WJPB-TV (35), baie e 1/1/54—Gill-Perna. Jack (i 
lufkin, KTRE-TV (9), 3/11/53—1954, Taylor. Parkersburg, WTAP crv) ¢ , 2/11/53-9/21/53. ; 
Marshall, Marshall TV Corp. (16), 6/25/53—Unknown. Wheeling, WLTV (TV) ; gen Oct. '53. t r it’s alwa $. 
Midland, Midessa TV Co. (2), 7/1/53-11/1/53. Wheeling, WTRF-TV Ay penn NBC, Holling- naturany | y 

|-Perna San Antonio, KALA (TV) (35), 3/26/53—Unknown. bery. " 

; Sherman, KSHM (TV) (46), 3/4/53—Late Summer ‘53. W V A M 

Temple, KCEN-TV (6), 1/29/53-10/1/53—NBC. WISCONSIN 


2 Texarkano, KCMC-TV (6), 2/5/53-8/16/53, ABC, Taylor. 
hl Yeueed, Tyler, KETX (TV) (19), 1/29/53—Summer ‘53. 
; Victoria, KNAL (TV) (19), 3/26/53—Unknown, Best. 


Beloit, WRBJ (TV) (57), 2/11/53-Fall ‘53, Clark. 
Eau Claire, WEAU-TV (13), 2/26/53—Fall ‘53, Hollingbery. 
Milwaukee, WCAN-TV (25), 2/5/53-7/15/53, Taylor. 


“It reaches more peo- 
ple in central Penn- 


9/8/53, Waco, KANG-TV (34), 11/13/52—Summer ‘53, ABC. , svlvania with more 
‘ , Milwaukee, WOKY-TV (19), 6/3/53-9/15/53, H-R Tele- ) 
: Weslaco, KRGV-TV (5), 7/16/53-Sept., Oct. ‘53, NBC, |” vision. ontedun - power (1000 watts, 
| =a Neenah -IV (42), 12/23/52-10/21/53, Clark : : 
Wichita Falls, KTWW (TV) (22), 11/6/52—Summer ‘53. eee day and night) with 


more of radio’s best 
shows—CBS. 


‘““That’s why more local 
and national spon- 
sors are putting their 
sales messages on 


WVAM.” 


WYOMING 
UTAH 


'/53, HR : , jon) F Casper, KSPR-TV (2), 5/14/53-Unknown. 
Solt Lake City, KUTV (TV) (2), 3/26/53-10/1/53—ABC, — Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS. 
53, ABC, Hollingbery. 


Bolling VIRGINIA ALASKA 


Charlottesville, WCHV-TV (64), 1/29/53-9/1/53—Walker. Fairbanks, Kiggins & Rollins (2), 7/1/53-Dec. ‘53. 
Danville, WBTM-TV (24), 12/18/52—Oct. ‘53, Hollingbery. 


nee Hampton, WVEC-TV (15), 2/5/53-9/19/53—NBC, Ram- HAWAII ARE YOU? 
, Holling. ‘ . . , ' 

ing Horrisonburg, WSVA-TV (3), 3/11/53-9/1/53 — NBC, ae Se Bestg. Stations Inc. (4), 5/14/53- 
BS, DuM, Devney 


Marion, WMEV-TV (50), 4/2/53—Unknown, Donald Cooke. 

Newport News, WACH (TV) (33), 2/5/53—Summer ‘53. PUERTO RICO 

Norfolk, WLOW-TV (27), 7/8/53—Unknown, ABC, Forjoe. San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-American. 
San Juan, WAPA-TV (4), Initial Decision 7/10/53. 


1), Initial 








Unknown WASHINGTON ; 
* Indicates noncommercial, educational station. 
Seattle, KOMO-TV (4), 6/10/53-12/11/53, NBC, Hol- Note: Information provided by station executives, rep 
lingbery. resentatives, networks and sources considered reliable 

Summer yr 
BC, DuM, 
mi. SRA Letter to FCC 
j ey- 

/ ° . 
pone On Networks’ Station Representation 
Meeker. - a 
> a (See story this issue) 





July 17, 1953 Broadcasting Company and Columbia Broadcast- 
Docket +9080 ing System in actually further encroaching and 
projecting still additional encroachment upon 


I Tv. Dear Mr. Chairman the station National spot representative field, * 
This letter will supplement the original peti- #24 (3) the rapid growth in the number of tele- oO um us 
3, Head- tion filed herein on September 29, 1947, by Vision stations accelerates the development of 


add ilenel Aescciation of adie Station suas practices which, permitted, will become industry 
- sentatives, now Station Representatives Asso- EPENeS. : ; ‘ : 
oa ciation, Inc. (1) The simple position of petitioner is that 
BC, DuM, During November and December of 1948 and national networks already controlling most of e 
January and March of 1949, the Commission en their independently owned affiliated stations’ 
uM, Hol- bane held extensive hearings on this matter and broadcast hours may not acquire and exercise 
entertained briefs and argument. further control over their time, business and 
On October 31st, 1949, the Commission took Programming without running counter to sound 
intermediate action in placing certain network Public policy and to the controlling policy if 
owned stations on temporary license pending Not the specific letter of the Commission’s net- 
the conclusion of this and other related matters. work regulations. The only real purpose sought 4 
Thereafter, the Commission concluded that no 2nd achieved in these regulations was to lessen 
definitive action would be taken at that time, "etwork control over the operations of their 
and indicated that unresolved issues would be ffiliated stations, and to restore to those sta- 
concluded after a general network investigation tions the minimum degree of control consistent 
BS. DuM then in contemplation. with licensee responsibility. The limitation of 
This latter and broader proceeding has not station hours controlled by networks is an es- 2 
C, Free & been undertaken. Your petitioners, conscious of Sential cornerstone of this basic policy. with 
the great work load on the Commission, recog- Coupled with this policy is a basic tenet of =e 
.BC, DuM, nize that such a general inquiry cannot be ex- the Communications Act itself, that radio broad- 
pected in the foreseeable future. This impels casting shall remain a freely competitive in- 
your petitioners to draw to your attention three dustry. It is axiomatic that the chief and only *a? 
compelling g factors (1) the issues herein are both direct competitor of network advertising and central Ohio - 
basic and simple and may feasibly remain iso- programming is that afforded through national 
lated from other network problems, and (2) a spot advertising. To suggest that this direct 
wn, Pear- conclusion upon them has become urgent through competition is not restrained by network control 
recent and current action of the National of the latter is to urge that a network will e 4 
wn. compete with itself. Free competition is not only Client Service 
Pearson. built of such sheer fabric. 
verett-Me- (2) In complete disregard for the Commis- 


sion and the proceeding before it, NBC and - 
Columbia have recently acquired the national 1) t t “ | 
spot representation of the following inde- epartmen 0 p us 
pendently owned and operated affiliated sta- 
tions: 

(a) Television 


National Broadcasting Company A advertising 


1. KPTV, Portland, Oregon 


53, Taylor. 


] Avery- 
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2. KONA, Honolulu 


3. KSD-TV, St. Louis, Missouri 


Columbia Broadcasting System 

1. WMBR-TYV, Jacksonville, Florida 

2. KGUL, Houston, Galveston, Texas 
b) AM Radio 

National Broadcasting Company 


1. KSD, St. Louis, 
2. KGU, Honolulu 


Missouri 


Columbia Broadcasting Systen 
1. WMBR, Jacksonville, Florida 
With inaction by the Commission the net- 


works have been emboldened to expand their 
organizations and staff to take over further na- 


tional spot representation of independent af- 
filiated stations. As of this moment, solicita- 
tions are being actively made. And especially 
in the TV field spot representation contracts 
can easily be tied in with affiliation contracts. 
(3) The current growth of TV stations ac- 


centuates the urgency of the Commission’s prob- 


lem. New stations will be added, and network 
practices, good and bad, will indurate. The 
public interest, implemented by the Commis- 
sion, is the ready catalyst. | 

The sledge hammer force of affiliation or 
non-affiliation may easily be used to force the | 
ndependent stations to yield control of na- | 
tional spot competition. And this force, we | 
know is being used. The Commission needs no | 
charts or graphs to recognize the importance | 
to a TV or AM station of network affiliation. 
The very weakness of the bargaining power of 


an individual station renders it helpless against 


this force in the absence of action to imple- 
ment the national public policy. 

As was made clear in the testimony herein 
before the Commission this problem is aggra- 


vated by still another practice fast developing. 
The networks are expanding in the field of TV 
film production. The networks distribute this 
film by mail to the stations. It is then broadcast 


at a fixed time or more frequently at varying | 
times on different stations. These practices are | 
to be distinguished from the live show or even 
the film show simultaneously transmitted by 


electrical means for simultaneous broadcast by 
all affiliated stations. Contrary to the statutory 
definition of network broadcasting, the net- 
works force the recognition of this service as 
“network broadcasting”; station revenue is 
diminished accordingly and licensee responsibil- 


ity further impaired. 

We urge that national public policy both 
sound and clear, requires that network en- 
croachment upon station control and upon re- 


sponsible non-network competition be eliminated 
forthwith. 
Patently, late. 


Respectfully submitted 


the hour is 


James Lawrence Fly 
Fly, Shuebruk and Blume 
Counsel for Station Representa- 
tives Assoc. 
The Honorable 
Rosel H. Hyde, Chairman 


Federal Communications Commission 
Washington 25, D. C. 


weerrrre 


Midwest 
SUCCESSFUL INDEPENDENT 


$62,300.00 


This facility located in the Corn Belt 
successfully serves a medium sized metro- 
politan area and the surrounding rural 
section. Ideal for owner-operator. Pres- 
ently grossing in excess of $11,000.00 
monthly. Some financing can be done. 





Appraisals e 







WASHINGTON, D. C. 
James W. Blackburn 
William T. Stubblefield 
Washington Bldg. 
Sterling 3-4341-2 


= 


Negotiations e 
BLACKBURN - HAMILTON COMPANY 


RADIO-TV-NEWSPAPER BROKERS 


CHICAGO 


Ray V. Hamilton 
Tribune Tower 
Delaware 7-2755-6 


RECORD 








ACTIONS OF THE FCC 
July 16 through July 22 


Includes data on new stations, changes in existing stations, ownership changes, 


earing 


cases, hearing calendar, new petitions, rules & standards changes and routine roundup, 


Abbreviations: 


CP—construction permit. DA—directional an- 
tenna. ERP—effective radiated power. STL— 
studio-transmitter link. synch. amp.—synchro- 
nous amplifier. vhf—very high frequency. uhf— 
ultra high frequency. ant.—amtenna. aur.—aural. 
vis.— visual. kw — kilowatts. w— watts. mc— 


megacycles. D—day. N.—night. 
set. mod.— modification. trans. — transmitter, 
unl. — unlimited hours. ke —kilocycles. SSA — 
special service authorization. STA—specia! tem. 
porary autherization. (FCC file and earing 
docket numbers given in parentheses.) 


LS—local sun- 





FCC Commercial Station Authorizations 
As of June 30, 1953* 


AM FM TV | 
Licensed (all on air) 2,439 551 101 | 
CPs on air 19 29 +97 
Total on air 2,458 580 7198 
CPs not on air 126 21 285 
Total authorized 2,584 601 483 
Applications in hearing 81 1 108 
New station requests 250 8 572 
Facilities change requests 185 32 21 
Total applications pending 975 95 730 
Licenses deleted in June 1 $12 0 
CPs deleted in June 1 0 4 





*Does not include nencommercial educational 
FM and TV stations. 

+Authorized to operate commercially. 

tIncludes 4 not reported in Sept., 1952. 


* . * 
AM and FM Summary through July 15 
Appis. In 
On Pend- Hear- 
Air Licensed CPs ing ing 
AM 2,466 2,446 144 246 84 
FM 574 549 54 6 1 





Television Station Grants and Applications 
Since April 14, 1952 


Grants since July 11, 1952: 
Vht Uhf Total 
Commercial 144 250 3942 
Educational 6 13 19 
Total Operating Stations in U. S.: 
Vhf Uhf Total 
Commercial on air 154 46 200 


Noncommercial on air 1 0 1 


Applications filed since April 14, 1952: 





New Amnd. Vhf Uhf Total 
Commercial 809 337 637 509 1,146? 
Educational 48 25 23 48 
Total 857 337 662 532 1,1943 


1Nine CPs (2 vhf, 7 uhf) have been returned, 
7One applicant did not specify channel. 
°Includes 413 already granted. 

* + * 


Note: Processing of uncontested TV applica- 
tions has been extended through both the Group 
A-2 and group B city priority lists. New proe- 
essing lines and procedures are proposed [B»T, 
July 20]. 





New TV Stations... 
ACTIONS BY FCC 


Boston, Mass.—WGBH Educational Foundation 
(WGBH-FM), granted noncommercial education- 
al vhf Ch. 2 (54-60 mc); ERP 55 kw visual and 
27.5 kw aural; antenna height above average ter- 
rain 660 ft., above ground 219 ft.; estimated con- 
struction cost $450,000, first year operating cost 
$200,000 Post office address 100 Franklin St. 
Studio location Symphony Hall. Transmitter 
location Great Blue Hill. Geographic coordinates 
42° 12’ 45” N. Lat., 71° 06’ 52” W. Long. Transmit- 
ter and antenna RCA. Legal counsel Ernest W. 
Jennes, Washington. Consulting engineer Jan- 
sky & Bailey, Washington. Granted July 15. 

Weslaco, Tex.—KRGV-TV Inc. (KRGV), grant- 
ed vhf Ch. 5 (76-82 mc); ERP 28.8 kw visual, 14.4 
kw aural; antenna height above average terrain 
750 ft., above ground 791 ft. Estimated construc- 


tion cost $270,937, first year operating cost $283,- 

Post office address 201 
Studio location 201 Border 
City Dr., 


218, revenue $300,000. 
Border St., Weslaco. 
St Transmitter Kansas 


location La 





Midwest 
DAYTIME REGIONAL 


$43.000.00 


Located in a beautiful section of the 
“Lake Country” in a rich agricultural 
and manufacturing area. Making some 
profits—can be increased materially. 
About $17,500.00-$20.000.00 will handle 
with long term payout. 


Financing 


SAN FRANCISCO 


| 

Lester M. Smith | 

235 Montgomery St. 
Exbrook 2-5672 | 
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Feria. Geographic coordinates 26° 09’ 54” N. Lat. 
97° 48’ 45” W. Long. Transmitter and antenna 
GE. Legal counsel Dow, Lohnes & Albertson, 
Washington. Consulting engineer A. Earl Cul- 
lum Jr., Dallas. Principals include President 0. 
L. Taylor (100%), majority stockholder, KANS, 


KRGV; sole owner, O. L. Taylor Co., radio rep- 
resentative. Granted July 15. 


Note: FCC also finalized four initial decisions 
to grant new TV stations (see HEARING CASEs). 


APPLICATIONS AMENDED 


Corpus Christi, Tex.—Coastal Bend TV Co. 
amends application for new TV station on uhf Ch. 
22 by deleting Arturo Vazquez and Nestor Cuesta 
Jr. and adding Victor Moreno (10%); to change 
ERP from 20.5 kw visual, 10.25 kw aural to 213 
kw visual and 11.5 kw aural; antenna height 
above average terrain from 317.6 ft. to 316.6 ft. 
Filed June 17. 


Corpus Christi, Tex.—Gulf Coast Bestg. Co. 
amends application for new TV station on vhf 
Ch. 6 to change ERP from 100 kw visual, 50 kw 


aural to 33.8 kw visual and 32.3 kw aural; an- 
tenna height above average terrain from 4ll 
ft. to 651 ft. and transmitter location to on State 
Hwy. 44, 13.5 miles W of Corpus Christi. Filed 
June 17 

Corpus Christi, Tex.—K-SIX TV Inc. amends 
application for new TV station on vhf Ch. 10 to 
add Treasurer James H. Burney (0.666%). Filed 


June 17. 

Corpus Christi, Tex. Baptist General Conven- 
tion of Texas amends application for new TV sta- 
tion on vhf Ch. 6 to specify executive board; to 
change antenna height above average terrain 
from 505 ft. to 661 ft. and to change studio loca- 
tion to Buffalo St., 200 ft. E of Rose St., Corpus 
Christi. Filed June 19. 

Grand Rapids, Mich.—W. S. Butterfield Thea- 
tres amends application for new TV station on 
uhf Ch. 23 to change studio location to be deter- 
mined. Filed June 12. 

Grand Rapids, Mich.—Music Bestg. Co. (WGRD) 
amends application for new TV station on uhf 


Ch. 23 to delete Wayne H. Young (10.49%) as 
stockholder Principals are Paul F. Eichhorn 
(10.49%), formerly (9.28%); Vice President Carl 
H. Runciman (19.70%), formerly (15.14 Sec- 
retary Carl J. Riddering (10.69%), formerly 
(9.6%); Richard Groenvelt (5.19%), formerly 
(4.64%), and Robert F. Hooker (8.71%), formerly 


(5.85%). Filed June 16. 
Milwaukee—Milwaukee Area Telecasting Corp. 
amends application for new TV station on vhf 
Ch. 12 to change ERP from 316 kw visual, 158 
kw aural to 251 kw visual and 150 kw aural; an- 


tenna height above average terrain from 999 

ft. to 1,074 ft. and transmitter location to 22 

miles NNE of Sussex, Wis. Filed July 2. 
BROADCASTING ® TELECASTING 
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Mobile, \a.—Mobile TV Corp. amends applica- KBES-TV Medford, Ore.—Southern Oregon Plymouth, Wis.—G. P. Richards, 1420 kc, 500 w 
tion for ! TV station on vhf Ch. 5 to change Bestg. Co. granted STA to operate commercially daytime. Estimated construction cost $11,400, 
antenha ght above average terrain from 538 on vhf Ch. 5 from July 10 to Nov. 4. Granted first year operating cost $40,000, revenue $50,000 
it to 523 Filed June 17. July 10; announced July 21 Mr. Richards is general manager of TV of She- 
" Nashvil! Tenn.—Life and Casualty Insurance WCAN-TV Milwaukee, Wis.—Midwest Beste. boygan Inc., applicant for uhf Ch. 59 at She- 
co. of Tenn. (WLAC) seeks amendment to appli- Co. granted modification of CP for uhf Ch. 25 to Poysan. Filed July 3 
cation for »ew TV station on vhf Ch. 5 to change change ERP to 195 kw visual, 107 kw aural; an- 
studio 10¢ n from Third National Bldg., Nash- tenna height above average terrain 570 ft. Grant- . . ° 
ville, to e nergy amy oj b ge yi =. ed July 13; announced July 21. Existing AM Stations ne 
- ot quest for waive1 Sec. 3.613. Filec aie " i 
sod dele — ” , KNOW-TV Monroe, La.—James A. Noe granted 
uly °- icati —f CP rv 1 the e ERP 
rtsmouth, Va.—Commonwealth Bestg. Corp. modifica’ on of CP for vhf Ch. 8 to ch ange ERF ACTIONS BY FCC 

Portsn a : from 175 kw visual, 88 kw aural to 229 kw visual . , ae . : 
(WLOW) ends application for new TV station and 88 kw aural: change studio location to trans- WWJ Detroit, Mich.—The Evening News Assn. 
n uhf 47 to change ERP from 19.6 kw vis- mitter site. Granted July 16: announced July 21. granted application to add additional tower in 
ql, 11.7 aural to 89.96 kw visual and 50.94 eaves ‘ : ‘ directional antenna system with FM and TV 
kw aural itenna height above average terrain Ps yy we goes i ge 9 antenna mounted thereon. Granted July 22 
from 328 to 384 ft.: change studio location ’ Inc. granted modification of CP for Ch. li 7ESK Esc: , Te ‘ ae. a 
om End Columbus St., Portsmouth, to 2lst to change ERP from 195 kw visual, 98 kw aural a ay ; ae pe _ :* & wk Be pon Co. 
snd Mont Sts., Norfolk, and transmitter loca- to 46.8 kw visual and 23.4 kw aural: change stu- rege JB eyo 1 vi ti ‘ lpr . I i enna 
tion to intersection of Armstrong and Sprately, dio and transmitter location to Burritt Town- ¢@)ooo°%4 id ‘ lieu te Ludi ion on oe Rm 
Portsmou Filed July 8 ship, 1%4 miles N of Winnebago, near Rockford, {31°04 UGth Becanaba. Granted Jul ee 
, Ill.; antenna height above average terrain 710 me a a sranted July 15; an- 

AP ft.; and waiver of Sec. 3.613(b) of the Commis- gene a 

APPLICATIONS DISMISSED sion’s rules. Granted July 16; announced July 21. WHYN Holyoke, Mass.—The Hamden-Hamp- 
Bakersfield, Calif—Lemert Bestg. Co. At re- WROM-TV Rome, Ga.—WROM-TV Inc. granted shire Corp. granted application for modification 


suest of rney, FCC dismissed bid for new TV 
station or f Ch. 10. Dismissed June 16 

Corpus Christi, Tex.—Corpus Christi TV Co. 
granted petition to dismiss without prejudice ap- 
plication vhf Ch. 10 Corpus Christi. Action 
July 21; 1ounced July 22 

Berkeley, Calif.—Pacifica Foundation granted 
jismissal of bid for new TV station on uhf Ch. 
44 Dismissed July 10 

Oak Hill, W. Va.—Robert R. Thomas (WOAY). 
application for new TV station on vhf Ch. 4 dis- 
missed by FCC for non-compliance with Sec 
607. Dismissed July 3 

Portsmouth, Va. — Portsmouth Radio Corp. 
(WSAP) granted dismissal of bid for new TV 
station on uhf Ch. 27. Dismissed July 8. 
Winston-Salem, N. C. — Community Bestg. 
Service Inc. (WAAA) granted dismissal of bid 
for new TV station on vhf Ch. 12. Dismissed 
July 8 

Lewiston, Me.—Twin City Bestg. Co. (WLOU) 
granted dismissal of bid for new TV station on 


hf Ch. 8 at request of attorney. Dismissed July 8. 


Albuquerque, N. M.—E. John Greer and Saloma 
§. Greer d/b as Greer & Greer granted dismissal 
f application for new TV station on vhf Ch. 7. 
Dismissed June 16 
Quincy, Iil.—Lee Bestg. Inc. (WTAD) granted 
bid for new TV station on vhf Ch. 
10. Dismissed June 15 . 


Honolulu, T. H.—Territorial Telecasters appli- 
ation for new TV station on vhf Ch. 13 was 
dismissed by FCC for lack of prosecution. Dis- 
missed June 9 


Seattle, Wash.—Mt. Rainier Radio & TV Bestg. 
Corp. (KJR) granted dismissal of bid for new 
TV station on vhf Ch. 4 at request of attorney. 
Dismissed June 9. 


Fairmont, W. Va.—Americus Corp. granted dis- 
missal of bid for new TV station on uhf Ch. 35. 
Dismissed June 30. 

Utica, N. Y.—WIBX Inc. 
missal of bid for new 
Dismissed June 30 


Houston, Tex.—John 
f bid for new TV 
missed June 16. 


Memphis, Tenn.—J. Frank 
dismissal of bid for new TV 
42. Dismissed June 29 


(WIBX) granted dis- 
TV station on uhf Ch. 19. 


B. Hill granted dismissal 
station on uhf Ch. 29. Dis- 


Gallaher granted 
station on uhf Ch. 


Existing TV Stations .. . 
ACTIONS BY FCC 


KOPR-TV Butte, Mont.—Copper Bestg. Co. 
granted STA to operate commercially on vhf 
Ch.4 from July 15 to Sept. 14. Granted July 10; 
anounced July 21. 


WGLV (TV) Easton, Pa.—Easton Pub. 
granted STA to operate commercially 
Ch. 57 from July 18 to Oct. 18. 
atmounced July 21. 


KFSA-TV Fort Smith, Ark.—Southwest Pub. 
Co. granted STA to operate commercially on uhf 
Ch. 22 from July 16 to Dec. 10. Granted July 
4; atnounced July 21. 


WBAY-TV Green Bay, Wis.—Norbertine Fath- 
ts granted modification of CP for Ch. 2 to change 
Studio location to Columbus Club Bldg., 115 S. 
Jefferson, Green Bay: antenna height above aver- 
ay rain 811 ft. Granted July 15; announced 


vuly 


Co. 
on uhf 
Granted July 16; 


KMBC-TV Kansas City, Mo.—Midland Bestg. 
8. granted STA to operate commercially on vhf 
-9 (share-time) from July 14 to Jan. 14, 1954. 


Granted July 14; announced July 21. 


WHB-TV Kansas City, Mo—WHB Bestg. Co. 
granted STA to operate commercially on vhf Ch. 
Gy share-time) from July 14 to Jan. 14, 1954. 
tanted July 14; announced July 21. 


ATLA (TV) Los Angeles—Paramount Televi- 
Sion Productions Inc. granted CP to change ERP 
yom 50.122 kw visual, 25.61 kw aural to 50.1 kw 
‘sual and 25.1 kw aural; change studio location 
720 N. Bronson; antenna height above average 


_ 2,990 ft. Granted July 15; announced 
BROADCASTING ® TELECASTING 


STA to operate commercially on vhf Ch. 
July 11 to Jan. 11, 1954. 
nounced July 21. 
KTXL-TV San Angelo, Tex.—Westex Tele. Co. 
granted STA to operate commercially on vhf Ch. 


9 from 
Granted July 10; an- 


8 from July 6 to Dec. 10. Granted July 3; an- 
nounced July 21 
KEDD (TV) Wichita, Kan.—The C.W.C. Co. 


granted STA to operate commercially on uhf Ch. 
16 from July 15 to Jan. 15, 1954. Granted July 3; 
announced July 21 


KIMA-TV Yakima, Wash.—Cascade Bestg. 
granted STA to operate commercially on 
Ch. 29 from July 10 to Oct. 20. 
announced July 21. 


KIT-TV Yakima, Wash.—KIT Inc. granted mod- 
ification of CP for uhf Ch. 23 to change ERP 
from 22 kw visual, 11 kw aural to 9.55 kw visual 
directional and 5.13 kw aural directional; an- 
tenna height above average terrain 961 ft. Grant- 
ed July 16; announced July 21. 


APPLICATIONS 


WEAU-TV Eau Claire, Wis.—Central Bestg. Co. 
seeks modification of CP for vhf Ch. 13 to change 
ERP from 52 kw visual, 26.5 kw aural to 59.05 kw 
visual and 29.53 kw aural; change studio and 
transmitter location to 2415 S. Hastings Way, 
Eau Claire; antenna height above average terrain 
914 ft Filed July 7. 


KFBB-TV Great Falls, Mont. Buttrey Bioad- 
cast Inc. seeks modification of its CP for Ch. 5 
to change ERP from 8.9 kw visual, 4.5 kw aural 
to 25.4 kw visual and 12.7 kw aural; change 
studio and transmitter location from 300 Central 
Ave., Great Falls to 2 miles West of city limits 
on U.S. Hwy. 89-91; antenna height above 
average terrain 237 ft. Filed June 29. 

WILS-TV Lansing, Mich.—Lansing Co. 
seeks modification of its CP for Ch. 54 to 
change ERP from 25.5 kw visual, 13 kw aural, to 
19.8 kw visual and 9.9 kw aural; antenna height 
above average terrain 363 ft. Filed June 16. 


WCAN-TV Milwaukee—Midwest Bestg. Co. 
seeks modification of CP for uhf Ch 25 to change 
ERP from 105 kw visual 56 kw aural to 196.4 kw 
visual and 106.2 kw aural; change transmitter 
location to Shroeder Hotel, Wisconsin Ave., 
between 5th & 6th, Milwaukee: antenna height 
above average terrain 597 ft. Filed July 6 

KMPT (TV) Oklahoma City, Okla.—KLPR TV 
Inc. seeks modification of its. CP for Ch. 19 to 
change ERP from 91 kw visual, 49 kw aural to 
196.5 kw visual and 104 kw aural; change trans- 


co. 
uhf 
Granted July 10; 


Bestg. 


mitter location to 2.1 miles East of Britton, 
Okla.; antenna height above average terrain 
956 ft. Filed June 29. 


KPIC (TV) Salem, Ore.—Lawrence A. Harvey 
seeks modification of CP for uhf Ch. 24 to change 
ERP from 105 kw visual, 56 kw aural, to 164.1 
kw visual and 88.7 kw aural; change transmitter 
location to Market Rd. East of Silverton on RFD 
Rt. 3 near Silverton; antenna height above 
average terrain 678 ft. Filed July 8. 

WNOW-TV York, Pa.—H. J. Williams d/b as 
The Helm Coal Co. seeks modification of its 
CP for Ch. 49 to change ERP from 93 kw visual, 
50 kw aural to 97.436 kw visual and 52.60 kw 
aural; antenna height above average terrain 
660.68 ft. Filed June 29 


New AM Stations... 


APPLICATIONS 
Arlington, YTex.—Katherine M. Allred tr/as 
Mid-Cities Bestrs., 1220 kc, 250 w daytime. Esti- 


mated construction cost $15,605, first year opera- 
ting cost $48,000, revenue $60,000. Miss Allred is 
an insurance agent and 50% owner of Seven to 
Seventeen Shop, Ft. Worth, Tex. Post office ad- 


dress 2705 Simondale Dr., Ft. Worth. Filed 
June 24 

Beverly, Mass.—Sherwood J. Tarlow, 1540 kc, 
250 w daytime. Estimated construction cost 


$14,715.59, first year operating cost $37,900, rev- 
enue $46,450. Mr. Tarlow owns WHIL Medford, 
Mass., and is 50% stockholder in Massachusetts 
Tele-radio Bestg. Corp., applicant for uhf Ch. 
44 in Medford. Post office address 432 Chestnut 
St., Newton, Mass. Filed July 3. 


of license to move studio from South Hadley 
Falls to Springfield, centralizing AM, FM and TV 
activities. Grant made on basis of applicant’ 
representation that an auxiliary studio in Hol- 
yoke will be maintained and that programs of 
local interest to Holyoke will be continued 
Granted July 22 


APPLICATIONS 


WCHS Charleston, W. 
seeks CP to change 
712 miles of the 


June 16 

WHER Columbus, Miss.—J. W. Furr seeks mod- 
ification of CP to change transmitter location 
to 234 miles W of Columbus on N side of Hwy 
82 and studio location to SE corner of Main and 


Va.—The 
transmitter 
center of Cha 


Tierney Co. 
location to 


Filed 


rleston 


Fourth St. S. Filed June 26 
KID Idaho Falls, Idaho—Idaho Radio Corp. 
seeks modification of license to change studio 


location to outside city limits to consolidate AM 
and TV studios. Filed June 24 


APPLICATIONS AMENDED 


WANA Anniston, Ala.—Edwin H. Estes and 
C. L. Graham d/b as Anniston Radio Co. amends 
application for modification of CP to change an- 
tenna, transmitter and studio location to North- 
west corner of Leighton Ave. and 3rd St., An- 
niston. Filed July 8 


Get Complete 
MAINTENANCE 
INSTRUCTION 


wtth this Profersional 
TV 


Engineering Course! 


Southeastern’s TV Engineering Course for pro- 
fessionals offers complete maintenance instruction 
and practice. You assist in maintaining the equip- 
ment you use and help make repairs whenever 
necessary. the equipment is 
deliberately sabotaged to give you actual repair 
practice. 

inside out! 


From time to time, 


Thus, you know your working tools . . 


The engineering course gives you thorough training 
in all phases of actual television 
Your 
—you work with the latest television equipment 
in a completely modern TV Studio. At the end 


a thoroughly 


station opera- 


tion instructors are television career men 


of the six-week period 


you will be 


competent television engineer! 


Now is the time to get started on your TV career 
Opportunities were never better! Get the com- 
plete story today. (If you are not now in radio or 


television, ask about our basic training courses.) 


SOUTHEASTERN RADIO AND TELEVISION INSTITUTE 


— 2317 12th Ave., So. . re. 


& E. NASHVILLE, TENNESSEE 
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Existing FM Stations... 


APPLICATION 


KWIL-FM Albany, Ore. — Central Willamette 
Bestg. Co. seeks CP to move transmitter to 4 
miles E of Albany, adjacent to N side of US 20, 
Ore.; change ERP to 600 w; move studio to 
Queen Ave. and Elm St., Albany. Filed July 8 


Ownership Changes... 
ACTIONS BY FCC 


WJAZ Albany, Ga. — James S. Rivers tr/as 
Southeastern Bestg. System. Granted assignment 
of license to James S. Rivers (90%), Doris Rivers 
(10%) and Bruce Smith d/b as Radio Station 
WJAZ. For tax purposes. No consideration. Grant- 
ed July 22 


KFYR-AM-TV Bismarck, N. D.—Meyer Bestg. 
€o. Etta Hoskins Meyer, executor of estate of 
P. J. Meyer, granted transfer of control to her- 
self as sole beneficiary of 2,430 shares out of 
5,628 issued and outstanding shares of stock. 
Granted July 22 


WELP Easley, S. C.—Pickens County Bestg. Co. 
J. Lake Williams granted consent to sell 72% 
of stock to Frances M. Brazzell for $36,000. 
President and Treasurer Cleautus O. Brazzell 
purchases 2% of stock for $1,000. Other principal 
is Vice President Joel N. Hinton (25%). Granted 
July 22 


WILO Frankfort, 
ed assignment of 


Ind.—Radio Frankfort grant- 
construction permit to new 
partnership under same name consisting of 
Stephen P. Bellinger (28.5%), Charles Vendever 
(28.5%), Joel W. Townsend (7.1%), Morris E. 
Kemper (14.2%), T. Keith Coleman (14.5%) and 
Ben H. Townsend (7.1%). Jack H. Weideman has 
withdrawn from the partnership and his $5,000 
capital is to be furnished by the remaining 
partners. Granted July 22. 


WHEP Foley, Ala. — Howard E. Pill tr/as Ala- 
bama-Gulf Radio granted assignment of permit 
to Alabama-Gulf Radio Inc. for $30,000. Mr. Pill 
will own 99% of the stock and Ralph O. Howard 


and Katherine Pill Howard will own 1‘ Grant- 
ed July 13 
KRUX Glendale, Ariz.—Radio Arizona _ Inc. 


granted acquisition of negative control by Eliza- 


beth R. and Timothy D. Parkman (37.5%) and 
Alice M. and Stanley N. Schultz (37.5%) through 
purchase of 24.8 of stock from Gene Burke 


Brophy for $3,627.52. Each family will then own 
50 interest. Granted July 17 


KHMO Hannibal, Mo.—Courier-Post Pub. Co. 
granted assignment of license to James P. Boll- 
ing and Ada H. Bolling d/b as Bolling Bestg. Co 
for $130,000. Assignor’s purpose is to comply with 
condition accompanying pending application to 
assign to Lee Bestg. Inc. (WTAD) Quincy, IIl., 
permit for KHQA-TV (formerly KHMO-TV) Han- 


nibal. Granted July 22. 
WLEA Hornell, N. Y¥.—Hornell Bestg. Corp. 


Kenneth Beckerman, Maxwell V. McCarthy and 
Thomas F. Kinney granted transfer of control to 
Charles D. Henderson by sale of 61.2% for 
$12,150. Mr. Henderson is treasurer and majority 
stockholder of Allen Eddy Pub. Co. and president 
and treasurer of State Printers. Granted July 22. 


WBML-AM-FM Macon, Ga.—Middle Georgia 
Bestg. Co. Allen M. Woodall (50%) and Howard 
E. Pill (50%) granted relinquishment of negative 
control to licensee by sale of 40% capital stock 
for $22,333. Principals would now include Presi- 
dent Allen M. Woodall (26%), 20% owner WMOG 
Brunswick, 25‘ interest WRDW Augusta, 50° 
owner WDAK Columbus; Vice President Howard 
E. Phil (26°), 50° owner WDAK Columbus; 
Secretary-Treasurer E. F. MacLeod (6). Grant- 
ed July 22 


FOR THE 


WGNR-AM-FM New Rochelle, N. Y.—Irving J. 
Roth, trustee in bankruptcy of New Rochelle 
Bestg. Service Inc. granted assignment of license 
to Radio New Rochelle Inc. for $21,000 cash and 
assumption of mortgage of about $2,500 plus in- 
terest. Principals include President James A. 
Iodice (47.8%), half owner J. A. Iodice Assoc., 
radio advertising agency; Vice President Lee 
Morrison (23.5%), president WPAC Patchogue; 
Secretary Don R. Iodice (5.6%), half owner J. A. 
Iodice Assoc.; Treasurer Morton Morrison 
(17.4%), stockholder in WPAC. Granted July 22. 


KFMB-AM-TV San Diego, Calif. — Wrather- 
Alvarez Bestg. Inc. granted relinquishment of 
negative control by co-owners J. D. Wrather Jr. 
and Maria Helen Alvarez through issuance of 
new stock by licensee to Edward Petry & Co. 
Inc. Total of 285.67 shares are sold to Petry for 
$633,333, with option to purchase 142.83 shares 
more for $316,719. Petry will hold 22%: Mr. 
ba gy and Mrs. Alvarez each 39%. Granted 
July 22. 


WIZZ Streator, Ill.—Streator Bestg. Co. granted 
assignment of construction permit to new part- 
nership under same name consisting of Stephen 
P. Bellinger (22.5%), Charles Vendever (22.5%), 
Joel W. Townsend (6%), Morris E. Kemper, 
(11.5%), T. Keith Coleman (14.5%), Ben d 
Townsend (6%) and Vernon R. Nunn (20%). 
Jack H. Wiedeman has withdrawn from the 
partnership and his $5,000 capital is to be fur- 
nished by remaining partners except Vernon R. 
Nunn. Granted July 22. 


KWAK Stuttgart, Ark.—Stuttgart Bestg. Corp. 
Phillip G. Back and John F. Wills granted trans- 
fer of control to William Ross Beard and Melvin 
P. Spann by sale of 1,000 shares (50%) for $20,- 


000. Mr. Spann, general manager and owner of 
25% interest, will receive 250 shares as gift from 
Mr. Beard. Granted July 22. 


APPLICATIONS 


KTKR Taft, Calif.—Kenneth Aitken, George J. 
Tschumy Jr. and Ralph B. Smith d/b as Taft 
Bestg. Co. request assignment of license to Ken- 
neth Aitken, George J. Tschumy Jr. and John 
A. Smith d/b as Taft Bestg. Co. No considera- 
tion involved. Gift of 24% from Ralph Smith to 
his stepson, John A. Smith. Filed July 3. 


WWCO Waterbury, Conn.—William G. Wells, 
Marinus Koster and R. Sanford Guyer d/b as 
The Mattatuck Bestg. Co. request assignment of 
license to corporation of the same name in which 
the partners will each own 15 interest. No con- 
sideration. Filed July 


WIAM Williamston, N. C.—James H. Gray Sr. 
and Charles R. Gray d/b as Martin County Bestg. 
Co. request assignment of license to Charles M 
Gaylord and W. H. Farrior Jr. d/b as East Caro- 
lina Bestg. Co. for $30,000. Mr. Gaylord is gen- 
eral manager and Mr. Farrior is station manager 
of WIAM. Filed July 2. 


Hearing Cases .. . 
FINAL DECISIONS 


Allentown, Pa.—New TV, uhf Ch. 67, Penn- 
Allen Bestg. Co. (WFMZ-FM). FCC announced 
order making effective immediately initial de- 
cision granting application for new TV station 
on uhf Ch. 67. Order July 21. 


Portland, Ore.—New TV, vhf Ch. 6. 
Radio & TV Bestg. Co. (KOIN). 
order making effective 


Mt. Hood 
FCC announced 
immediately initial de- 
cision granting application for new TV station 
on vhf Ch. 6 and denied the competitive applica- 
tion of Pioneer Bestg. Co. (KGW) without preju- 
dice to Pioneer applying for consent to acquire 
negative control of Mt. Hood. Order July 16. 
Sacramento, Calif.—New TV, uhf Ch. 40. Ash- 
‘ey L. Robinson and Frank E. Hurd d/b as Cal 
Tel Co FCC announced order making effective 


Announco-mote 


ment package. 


Complete, one piece remote equip- 


Includes Salt Shaker de- 


sign Dynamic microphone, Gates $A134 
amplifier and plug in adjustable goose 
neck. No microphone cords to break or 


desk stand to worry about. 


Attach tele- 


phone line and broadcast. Ideal for sports, 
news or most broadcasts with single artist. 


Price $135.00. For immediate delivery. 


GATES RADIO COMPANY - Quincy, Ill., U. S.A. 
WManufacturing Engineers Since 1922 
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cer 


immediately initial decision granting :; Dlication 
for new TV station on uhf Ch. 40. Order July 1g 

Trenton, N. J.—New TV, uhf Ch. 41. People; 
Bestg. Co. (WTTM). FCC announced order mak. 


ing effective immediately initial decis'on grant. 


ing CP for new TV station on uhf Ch. ‘1, Mor. 
risville Bestg. Corp. withdrew competi! ve appli. 
cation on June 16. Order July 21. 
INITIAL DECISIONS 
Beaumont, Tex.—New TV, vhf Ch. Exam. 
iner Annie N. Huntting issued initia! decisioy 
looking toward grant of application KTRM 
Inc. (KTRM) for a new TV station on vhf Ch, ¢ 
with ERP 35 kw visual and 18.7 kw ral, an- 
tenna height above average terrain 592 ft., ang 
denied competitive applications of 1 Enter. 
prise Co. (KRIC) and Beaumont Bestg. Corp 
(KFDM) for the same channel in aumont 


Initial decision July 22. 


Knoxville, Tenn.—New TV, vhf Ch. Exam- 
iner Herbert Sharfman issued initial decisiop 
looking toward grant of application of Mount. 
castle Bestg. Co. for a new TV station on vhf Ch 





















tive Offic 


and le 
1339 











mercic 





6 with ERP 100 kw visual, 50 kw aural: antenna 

height above average terrain 930 ft itial de. NATION 

cision July 16. WAS! 
OTHER ACTIONS pom 


WEAT Palm Beach, Fla.—James Robert Mea. 
chem granted petition for leave to amend appli- 
cation from 1490 ke, 250 w unlimited to 850 ke 
and 1 kw and for removal from hearing docket 
FCC removed from hearing docket application 
of Indian River Bestg. Co. which was consolj- 
dated with WEAT’s application. Action July 2 
announced July 22. 

WOBT Rhineland, Wis.—Oneida Bestg. Co 
FCC scheduled hearing in Washington on Au 
31 on application to change facilities from 124 
ke, 250 w_ unlimited to 980 kc, 1 kw unlimited 
Action July 22. 






KALM Alton, Mo.—Robert Neathery. Fcc 
designated for hearing application for additional 


time to complete construction of new 


AM station 
authorized April 4, 1951, 


to operate on 1290 ke 


1 kw daytime Action July 22. 
Franklin and Corry, Pa.—New AM, 1370 ke. 
FCC scheduled hearing in Washington on Aug 


31 on competitive applications of Venango Bestrs 
Franklin, and Olivia T. Rennekamp, Corry, for 
new AM station 1370 kc, 500 w daytime Action 
July 22. 

Festus, Mo. and Chester, Ill—New AM, 1450 ke 
FCC scheduled hearing in Washington on Aug 
31 on competitive aplications of Jefferson County 


Radio & Tele. Co. (KJCF) Festus, and Cecil W 
Roberts, Chester, for 1450 ke, 250 w unlimited 
Action July 22. 

Jefferson City and Columbia, Mo.—New AM 


950 ke. FCC scheduled hearing in Washington 
on Aug. 31 on competitive applications of Jerre! 
A. Shepard, Jefferson City, and Town and Farr 
Co., Columbia, for new AM station on 950 ke 
1 kw daytime at Jefferson City and 5 kw day- 
time, 1 kw night at Columbia. Action July 22 

Wheatland, Wyo.—William CC. Grove. FCC 
scheduled hearing in Washington on Aug. 31 on 
application for reinstatement of CP for new AM 
station on 800 ke, 1 kw daytime. Action July 2 





Opinions and Orders .. . 


KZTV (TV) Reno, Nevada—Nevada-Radio TV 
Inc. By memorandum opinion and order, FCC 
granted application for modification of CP to 
change ERP from 3 kw visual and 1.5 kw aural 
to 2.7 kw visual, 1.4 kw aural; change studio 
and transmitter location to 770 E. Fifth St., Reno 


and granted application for transfer of control 
through sale by Kenyon Brown of his 50 
holding for $1,250 to Southwestern Pub. Co. 
licensee of KFSA-AM-FM Fort Smith, Ark., and 
permittee of KFSA-TV on uhf Ch. 22 at Fort 
Smith. Other 50% interest in KZTV is owned 
by Donald W. Reynolds, 6623% owner of South- 


western. FCC announced it had considered cer- 
tain information which raised a question as to 
the qualifications of the applicant and in light of 


the facts now before it and in reliance upon 
the statements and assurances made to the 
Commission by the applicant. it concluded that 
a grant of the applications would be in the 
public interest. Order July 16. 


TV Processing—FCC on July 14 adopted a re- 


port and order for revising its procedure for 
processing applications for new TV stations in 
the light of the changed conditior resulting 


from one year of handling TV applications since 
the lifting of the freeze [See story, B+T, July 20] 
FM Licensing—FCC on July 22 announced pro- 


posed amendments to Sections 1.320, 3.518 and 
3.520 of its rules so that its licensing procedure 
for noncommercial educational FM stations will 
conform with that for AM and FM. broadcast 
stations. This would be done by: (1) Fixing the 
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$2.00 minimum 


Checks and money orders only. 
preceding publication date. 


Display—Tuesday 


All other classifications 30¢ per word—$4.00 minimum @ Display ads. $15.00 per inch 


No charge for blind box number. Send ‘box replies to 
BROADCASTING @ TELECASTING, 870 National Press Bldg., Washington 4, D. C. 


APPLIC 
separately, 
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ants: If transcri packages 
All photos, et« 


ptions or bulk 
transcriptions, 


piease ). 


TELECASTING 
PS vo Help Wanted 








Managerial 
Manager-salesman, local Rocky Mountain station 
Guaranteed $50 week plus 25 of profit Reply 
Box 270X, BeT 
Manager for new 1 kw daytime, Tupelo, Miss., 
salary-cor ission Must have proven ability 
One announcer-copywriter; one personality an- 
nounce! Age 30 to 40. Write full details. E. O 
Roden, Booneville Mis 

Salesmen 
Salesman. Experienced and of good habits 
Southern city of 25,000. Livable guarantee against 
commission Box 218X, BeT 
Salesman Positive contract closer Southern 
New England seacoast. Major network affiliate 


Box 228X, BeT 


Salesman, not afraid of TV. Aggressive, promo- 
tion-minded, and mature for key sales position 
Advancement guaranteed. Long established ma- 


jor network affiliate Ideal market, best living 
conditions, medium sized city up-state New 
York Top organization, every benefit Give 
complete resume. Confidential. Box 266X, BeT 
Want salesman who has two or three year earn- 
ing record of $150 weekly average, but now wants 
more. Large mid-southern market. Indie. Send 
all details and pix in first letter. Box 293X, BeT 


Radio time salesman for combined TV-radio op- 


eration Permanent established accounts. Earn- 
ings $400 to $600 per month Opportunity for 
TV sales Write Commercial Manager, Radio 
KCSJ, Pueblo, Colorado; full details, experience 
photo, references 

Salesman, capable of moving up to commercial 
manager by proving ability. Salary and commis- 


sion. Excellent future for right man in east Texas 


number one market. TV applicant. KGKB, Tyler 
Texas 

Ambitious announcer, capable, interested sell- 
ing. Commission basis plus good salary. Tele- 


phone today KPRK, Livingston, Montana 





Experienced time salesman who can graduate to 
commercial manager near future Excellent 
market WCMY, Ottawa, Illinois 





Experienced salesman in good 


non-competitive 
market. Good starting salary. Resort area. Con- 
tact Sales Manager, WHFB Benton Harbor, 
Michigan 


Announcers 





5 kw Montana CBS station accepting applications 
for announcer-copy writers. Employee benefits. 


submitted, 
sent to box numbers are sent at owner’s risk 
expressly repudiates any liability or responsibility for their custody or return. 


$1.00 


(Forward remittance 
BRroapcast- 


charge mailing 


for 





Help Wanted—(Cont’d) 


All-round experienced announcer. Send resumé 
Texas network station. Box 182X, BeT. 





Desire football announcer plus staff duties. 
Tell all. Experience required. Box 196X, BeT 





Announcer with superior voice, interviewing 
ability, for station in important Texas market 
30x 202X, BeT 





Play-by-play, sports and news reporter. Want 
man capable of handling one-man news-sports 
department fulltime. Salary commensurate with 
ability Audition, photo, full details to Box 
211X, BeT 


Humorous DJ. Fast-paced ad-lib funny comments 
on records. Jive-talk, impersonations well known 
voices, dialects. Opportunity Ohio station. Sin- 
gle Box 234X, BeT. 


Staff announcer for kilowatt independent, south- 
west Experience not necessary, ability is. Pay 
above average Box 260X, BeT 


Announcers. Two for new NBC operation in 
beautiful Michigan Upper Penninsula. One for 
established NBC operation in northeastern Wis- 


consin with TV application 
photo, salary requirement to 


Send tape, resume 
WMAN, Marinette, 


Wis. No drifters need apply If you have versa- 
tility, let's hear it on your tape. Box 278X, BeT 
Announcer-chief engineer wanted for Alabama 
station Must be good announcer State salary 
desired in letter Box 280X, BeT 

Need disc jockey for mornings who might also 
be PD. All music station. No hillbilly. Send 30 


minute tape, pix, full information. Box 294X, BeT 
Are you good enough for 50 kw? Midwest metro- 
politan indie has unusual opportunity for news 
and music man. Send details and audition to 
30x 313X, BeT 


News-special events director to gather via phone, 
write, and air local news. Must make frequent 
use of tape recorder, handle newsreel show, inte- 
views and special events. Must have authoritative 
style. Illinois station, $70. Send disc or tape and 
full resume. Box 317X, BeT. 


Experienced announcer for small town indepen- 


dent. Good living conditions. $62.50 per week 
Send tape or disc to Manager KALT, Atlanta, 
Texas 


Salesman for permanent home in vacation won- 
derland. Salary. Commission. Some announc- 
ing Unrestricted list. Immediately. Phone, 
wire KPRK, Livingston, Montana 





Immediate announcer opening. Experienced only 


Send full details first letter and audition tape. : 
Box 151X, BeT. Apply now. WDSR, Lake City, Florida. 
Cs ss ss eB» nt. Hae —_s _°_'' \ e_ 





SALESMAN 


market. 


Apply to:— 


all the sins common to personnel in the business— 


the job, we have a well paying position open. 


WANTED 


To the man who has proven himself as a retail time salesman—has overcome 


can finance himself to 


John R. Livingston, WPE O 


Peoria, Ill. 


ee 6 ee ee Oe Eee Eee SSS ES 


This is a tough, but saleable | 





Help Wanted—(Cont’d) 


Have opening for staff announcer. Ty; ing neces. 





sary. State expected salary first le''er. Rag 
Station WRRF, Washington, North ¢ rolina. 
Technical 
Men with at least 10 years of electronic exper, 
ence, preferably audio, with good echanica) 
knowhow to install and maintain Pecialize 
audio devices, Will be traveling contin. ally, Mug 
have driver's license. Transportation supplied 
Good salary plus expenses. Send complete lst 
of experiences, references and enclose a personal 
snapshot. Photo will not be returned. Box 645W 
BeT. 
Engineer diligent and dependable. South Tex 
city. Box 201X, BeT , 
srsoeeieietiteensdesiaenateinaiaasieameeadh — 
Chief engineer-announcer. Rural east 1 statin 
near vacation area. State age, salar xpected 
and work for last 5 years. Box 322X, &-T } 
Engineer for AM transmitter operati vith op. 
portunity to work into TV. Car nece Vv. Con. 
tact Chief Engineer, WBCK, Battle Cr« Mict 
gan 
One kilowatt educational FM statior eds firs 
class chief engineer interested in rrelatir 
training program for community colle tudents 
Good pay. WFBE, Oak Grove Can Flint 
Michigan 
Engineer-announcer with ability to become chi 
engineer in group-owned stations. Good pa 
modern equipment, excellent opportunity for 
advancement. WTUS, Tuskegee, Alabama 
WUSJ in Lockport, New York, has mediat 
opening for first ticket engineer Transmitter 
console. No announcing. $55 start. Contact Jack 
Gelzer, Manager 


Production-Programming, Others 


Prolific copywriter who can produce ooth and 
persuasive copy wanted by network station ir 
important Texas market. Box 200X, BeT. 


affiliate naa 
7 





Continuity writer for network 
tional opportunity to participate in programn 
on local level Good copy and 
30x 272X, BeT 





voice desired 


It’s cool in Colorado. Continuity job now open] 
at Radio KCOL, Fort Collins, Colorado 





Continuity 
some 


writer. 


Energetic young an wit / 
copywriting 


experience Must be willing 


to work hard and able to work fast. Permanent § 
position for right man. Send full details. WHEB 
Portsmouth, New Hampshire t 
Need continuity writer at eastern Pennsylvania § 
independent. Permanent position with growing 
company 3rand-new station, excellent working 
conditions, good opportunity for advancement 
Will train right person. Rush full particulars, age 


radio or advertising background. and salary re- 
quirements to Manager, WLSH, Lansford, Pa 





Television 








Texas TV applicant wishes to establish contact 
with well-trained TV personnel. Box 199X, BeT 





Salesmen 


Experienced TV salesman to sell and service loca 
accounts. Salary plus commission. Opportunity 
to become sales manager with new station going § 
on air soon. Give resume and salary expected in 
first letter Box 304X, BeT j 





Salesman needed at once for Bakersfield, Califor- 
nia, Channel 10, to go on air September. Fine 
earnings possible on salary and commission. Ap- J 
plicant must be available for personal interview § 
at Bakersfield or New York. Contact Ed Urner 
Sales Manager, KERO TV 


Account executive. Kansas City television sta- 
tion wants salesman preferably experienced in 
radio or television sales. Excellent working at- 
rangements. State experience, personal data, 
and include recent photograph. Replies held in 
strict confidence. Box 2267, Kansas City, Mis- 
souri. 





Announcers 


ound for 
market 


Annecuncer with radio or TV back 
established VHF television station, large 





Send resume and photo with first letter. Con 
tact Box 321X, BeT 
Technical 

New TV station needs technical directors, trans- 
mitter supervisor experienced TT5A mainten- 
ance man, video control operators ynd_ othe! 
technical personnel. Include full details of back- 
ground and experience. Box 276X, Br 

First class ticket holder, video man r installa- 
tion and operation Contact Chis Engineer 


KGBS-TV, Harlingen, Texas, stating experience 


education and salary requirement 
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Help Wanted—(Cont’d) 


Pr /uction-Programming, Others 


























paucatio TV production center offers a limited 
umber ypportunities for producer-directors. 
Candidat nust have showmanship, television 
ontrol 1 experience, plus sensitivity to im- 
portant ect matter. Box 275X, BeT. 

Situations Wanted 
ss 

Managerial 

—_ 
Manager trong on both sales and programming. 
Excellent ickground. Successful record. Box 
9X, Be pool rm; mers 
Manager. Small-medium market. Opened pres- 
ent succ: ul operation. 8 years experience. 
96, marr veteran, thoroughly reliable. Pre- 
fer midw northwest. Box 217X, BeT. 
General ommercial manager. Experience all 
phases | icasting. Want to solve your prob- 
lems. Be 263X, BeT. 
Let’s build bigger billing! Sales manager—for 
metropoli market. Presently employed as sta- 


tion sale epresentative with outstanding sales 
record. fF complete story, wire or write Box 
4X, BeT 4 


Combination general manager and commercial 


manager ires position with progressive station 
Experienced in rural and metropolitan market. 
50 to 5000 watts Excellent references Box 
265X, Be'l 


Commercial manager of 1000 watt midwest inde- 


pendent desires change to promotional-minded 
station in the San Francisco Bay region. Ten 
years experience, 3 in commercial radio No 
hotshot steady salesman-announcer. Box 


269X, Be’ 


Mr. Station Manager: Mature family man with 13 
years experience in all phases of radio and TV 
wants position with sports-minded station. Play- 


by-play pecialty Can also handle program 
director duties, news, special events, record 
shows, and write Presently employed Excel 
lent references Box 282X, BeT. 

General manager, manager Firm believer in 


sound economy Gross more than doubled since 
assumption of managership at present small mar- 
ket, 1 kw station. Age 31, married, with 3 chil- 
dren. Past president, Jaycees; member, Lion’s 
International; president, Sunday school class 
Box 291X, BeT 


Managerial position desired 415 years 


creative 
local and network production-direction 


Married; 


community conscious, college degrees. Excel- 
lent references 30x 305X, BeT. 

Money, personnel, low billing headaches? Let’s 
get together Manager, experienced, all phases 
Prefer small market and permanency 30x 
306X, BeT 

Manager-salesman. 9 years experience Cur- 


rently employed in large successful Florida mar- 
ket. Excellent station references. Box 310X, BeT 


Station manager-chief engineer. 25 years experi- 


ence, all phases. Prefer medium or small west- 
ern or northwestern station Want permanent 
connection Personal interview Can _ invest. 


Kidd, 9310 El Manor, Los Angeles 45, California. 





Announcers 





Staff announcer. Age 30. One vear experience. 
Married, wife infanticipating. Desire permanent 


position within 250 miles N.Y.C. Easy, relaxed 
style. Control board. Tape or personal inter- 
view. 


Box 219X, BeT 





Announcer. No experience. 
ing school graduate. 
Box 243X, BeT. 





Recent broadcast- 
Can operate control board. 





Five years experience, commercial radio, as staff 
announcer, program director, news editor. Good 
voice; draft exempt, conscientious, will prove 


asset to any organization. Details upon request 
Box 274X, BeT. 


Sportscaster-director, 


, network play-by-play ex- 
perience. Program director and sales experi- 
ence, six years radio. Personal audition pre- 


ferred. Available Sept. 1st. 


Announcer. 


Box 277X, BeT 


, DJ, news. Radio school graduate. 
Beginner in field Travel anywhere for start 
Box 279X, BeT. 


Announcer - engineer, 3 years experience all 
phases, married, in Rocky Mtn. area, desire more 
than $75 per week. Will travel. Box 281X, BeT. 


Announcer. Light experience. 
College graduate. 
mercials 


Draft exempt. 
Strong news, sports, DJ, com- 
Available Sept. 1. Box 283X, BeT. 


Experienced announcer. 
College Young. 
nent relocation. 


Network, independent. 
Draft exempt. Desire perma- 
Tape, photo. Box 284X, BeT. 


Married, draft exempt, ambitious young man 
seeks permanent staff connection, news, sports, 
DJ Specialty, operate board, experience light, 
food potential references, tape. Box 288X, BeT. 


DuBois, 


~ 


‘Situations Wanted—(Cont’d.) 


Sportsman. 8 years experience, all phases play- 
by-play. Married. College graduate. Minimum 
$500. Box 290X, BeT. 


Announcer, six years experience, diversified en- 
deavors. Excellent local newswriting, reporting 
background. Extensive production experience; 
television training. Presently employed major 
market Veteran, 26, married. Television or 
radio. Box 292X, BeT. 

Announcer. Light experience, 
tial. Handle control board for 
tion staff. Strong commercials, 
sober. Travel. Tape, resume. 


excellent poten- 
permanent sta- 
news. Mature, 
30x 295X, BeT 


Three years experience, seven years background, 
for Penna., Conn., Vt., and N. H. Top voice, 
good delivery $65 plus and about or higher 
base. All inquiries answered in person. Avail- 
able Sept. 7th. Box 296X, BeT 

Experienced staff announcer 


desires relocation 


to far west. Presently working at network affili- 
ate. Tape on request. Box 297X, Bel 
Announcer-CBO. All phases, DJ, news, special 
events. Strong on commercials Veteran, de- 
pendable, good voice, willing. 3rd phone. Seek 
New England area. 30x 298X, BeT 

Mature voice. Strong on commercials, news 
Board knowledge Seeking permanent position 
Prefer far west Box 300X, BeT. 

Announcer. 2 years experience Presently PD 
All-round staff man Seeking job with future 


Box 302X, BeT 


Top general announcer, 6 years experience Mu- 
tual, ABC, indies, deep network voice, seeks ad- 
vancement 30x 308X, BeT. 


Sportscaster, 6 years experience play-by-play 
football, basketball, baseball. Outstanding play- 
by-play, excellent voice, thorough knowledge of 
sports, reliable, accurate. Tape, top references. 
30x 309X, BT 


Stable, reliable, young announcer seeking station 
with opportunity for development and advance- 
ment Holder of 3rd class radio and telephone 
ticket Box 312X, BeT 

Attention! Dave Collins available August Ist 
6 years DJ with proven sales record Capable 
staff. Family man. Desires permanency. Photo, 
tape, resume available. Box 314X 3-T 


Sportscaster. College graduate Veteran, 25 
Three years play-by-play baseball, football, bas- 


ketball at 1 Kw station in 40,000 market Desire 
move to larger city. Best references from sta- 
tion, sponsors, and team officials Available 


after current baseball season. Box 315X, BeT 


Dependable, all-round 


staff man Strong on 
sports. Can handle board Box 316X, BeT 
Announcer. Young Ambitious Dependable 


Good voice. Operate control board. For station 


staff, DJ, news, commercials. Move promptly. Re- 
sume, tape 30x 319X, BeT 
Colored announcer. A _ beautifully rich, deep, 


mature voice. Midwestern graduate. All phases 


of radio and TV. Announcing, personality DJ 
shows a “cinch.” Photo and disc on request 
30x 324X, BeT. 

Announcer, director. Practical experience in 


radio and TV. College education. 
Sports, console, camera, etc. 
including film. References. 
dren’s show. Write 
cinnati 37, Ohio. 


Good ideas. 
All-round TV man, 
Good idea for chil- 
2205 Bluegrass Lane, Cin- 





Staff announcer. 
casting school 
board. Single. 
2654 Collins, 


Graduate of midwestern broad- 
Newscasting, DJ and control 
Draft exempt. Robert Ahnell, 
Blue Island, Ill. Fulton 5-1007. 


Experienced announcer 
Excellent references. 
Rt. 1, 


Single, draft exempt. 
Light control work. Bill 
Box 109, Red Wing, Minnesota 


Announcer, control board operator. 
liable. Station staff. Third class ticket 
able, travel. References, tape. 
Lewis St., Perth Amboy, N. J. 


Young, re- 


Avail- 
Jerry Gaier, 160 


Ideal buy for new television station. 


5 R.C.A. Tape Recorders 
R.C.A. Console 


4 Presto Tape Recorders 
Fairchild Studio Recorder 523 J-L 


This is a partial list. 
of every description. 


PHONE Miss Ada Kosow 


STUDIO EQUIPMENT — RECORDING EQUIPMENT 


Complete studio, control room, and recording equipment. 


This equipment is set up and can be seen operating in New York by appointment. 


In addition there are all types of testing, recording, and speech equipment 


Will Sacrifice at Quick Disposal 
Murray Hill 5-6090 New York, N. Y. 
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Situations Wanted—(Cont’d.) 


Conscientious announcer. College graduate, mar- 


ried, draft exempt. Some experience, strong in 
music. David Hall, Ellison Bay, Wisconsin. 
Announcer. Single, reliable, hard worker. Con- 


trol board operator. Heavy news, DJ, commercials 
Seeks permanent staff position. Travel, prompt- 
ly Resume, tape. Joseph Roberts, 135 Cypress 
Drive, Kings Park, N. Y 


Technical 


Announcer First phone, good voice, good com 
mercial delivery. Minimum $75. Apartment 104, 


1749 E Street, San Bernardino, California. 
Chief engineer-manager. 25 years experience, 


construction, installation, recording, remotes, an- 
nouncing, programming and _ sales Excellent 
references Personal interview. Western or 
northwestern. Can invest. Kidd, 9310 El Manor, 
Los Angeles 45, California. 





Production-Programming, Others 





Woman, nine years experience Traffic, sales, 


programming, air work. TV experience. Perma- 
nent employment desired Box 268X, BeT 
Reliable radio, TV copywriter, strong on sports 
news, commercials. Experienced, draft exempt, 
single, will travel Box 299X, BeT 

Here’s how you can increase your sales. Try a 
man with over 3 years announcing experience 


who seeks position as PD. Contact Box 323X, BeT 


Attention, midwestern stations! Available sports 





program director. Six years experience, all 
phases radio including selling, play-by-play, all 
sports Presently employed SD, PD 30x 326X, 
BeT 
i l . . 
elevision 
Salesmen 
Young, married man, college graduate recently 
released from service. Strong radio background 
in sales and programming Network TV train- 


ing, experienced 


Desire TV position west coast, 
but 


consider any reasonable offe1 30x 287X 
3eT 
Topflight salesman anxious to sell television 4 
years successful advertising § sales Missouri 





journalism Veteran Highest references 30x 
318X, BeT 
Technical 
Photographer with diversified background in 
news and illustration desires connection with 
progressive TV _ station Opportunity as TV 
cameraman welcomed 38, married, two chil- 
dren. H. M. Zalmanoff, 772 Harrison, Syracuse 
New York 
Production-Programming, Others, etc. 

Production manager-producer-director. Have di- 
rected over 115 different shows including net- 
work programs and a Peabody Award winner 
1952 Extensive sports remote experience, also 
training of production personnel Can be an 
asset to your station Available immediately 


Finest references 30x 116X, BeT 

Attention TV stations. Can you use a TV per- 
sonality who can direct, MC and write saleable 
low-budget shows? Telegenic. Versatile 15 
years sho-biz Now on TV-radio in Hawaii 
Available in 30 days. Box 206X, BeT. 


Experienced 
years radio, 
261X, BeT 


television 


director-producer 
theater, 


news. NBC trained 


Ten 
Box 


Producing hundred live shows weekly 
Network, independent experience 
30x 311X, BeT 


Creative 
Employed 


TV program director with 20 years experience in 
management, programming and sales, would like 
to make a change Box 320X, B-T 


Continued on next page 


Finest equipment, practically all new. 


4 Magna Corders P.T. 6-R 
R.C.A. Rack for Jack Strips 
2 Hermon Hosmer Noise Suppressors 
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For Sale 
Stations 


$5000 down takes Rocky Mountain local in single 
station non-TV market. Owner epecsupees other 








businesses. Reply Box 271X, B.T 

Midwest: 250° watt indie. ‘Nets $20,000. Bills 
$60,000. Asking $50,000. Terms possible. Box 
286X, B-T. 


Equipment, ete. 





Complete Western Electric 3 kw FM transmitter. 
Practically new. Also 400 feet 15g 70 ohm co- 
axial line and 300 feet, 15g 51.5 ohm coaxial. 
Transmitter complete except for studio equip- 
ment. Bargain. Box 230X, BT 


Western Electric 5 kw AM transmitter. 
Chicago area. 





Stored 
Excellent for rebuilding for low- 





cost power increase, Conelrad transmitter, etc. 
$800. Box 235X, BT. 
New WE 640AA condenser microphone, 1095 am- 


plifier, accessories. Cost $525, $395; WE 630A eight 
balls $65; Altec 633A dynamics $45; RCA 74B 
juniors $37.50; Shure 556 cardioids $30; Western 
129A four channel pre amp, mounting and tubes 
cost $380, $175; Western 124E amplifier $50; Presto 
900R1 tape recorder cost $350; $235. Box 289X, B*eT 


One RCA four section aluminum FM pylon an- 
tenna, complete with matching harness. Knocked 
down, ready for shipment, uncrated. Price $500 
fob, KXOK transmitter, Granite City, Illinois 
Contact A. F. Rekart, KXOK, St. Louis, Missouri. 





Minitape portable tape recorder equipped with 


American D-22 microphone—$190. WSOC, Box 
2536, Charlotte, N. C. 

Stancil-Hoffman minute tape recorder model 
M5A. Best offer. Brown, 1201 Brentwood, St. 
Louis, Missouri. 


Wanted to Buy 





Equipment, etc. 


Need used three or 


four channel consolette in 
running condition. Also turntables with two 
regular speeds. Box 273X, BeT 
Used 9% jack (48° pair) patch. panel. One unit 


or a combination of units. KVOP, Plainview, 
Texas. 





Used studio control console 
ferred. Need immediately. 
Winston-Salem, N. C. 


Dual channel pre- 
Radio station WTOB, 





Used console or mixer for film recording studio. 
Give description and price in first letter. Kent 
Lane, Inc., Louisville 3, Kentucky. 


Miscellaneous 





Commercial crystals and new or replacement 
broadcast crystals for Bliley, Western Electric, 
RCA holders, etc., fastest service. Also monitor 
and frequency measuring service. Eidson Elec- 
tronic Co., Temple, Tex., phone 3- 3901. 


F.C.C. licenses quickly by correspondence. Gran- 
tham School of Electronics, 6064 Hollywood Blvd., 
Hollywood, California. 











Help Wanted 
Salesmen intremnednte 
Salesman or Sales 
Manager 


of Proven Ability 


At smaller city Ohio independent. 
Opportunities are large and family 
living conditions excellent. A con- 
servative, high quality operation— 
newspaper owned. Let us hear 
from you, including your sugges- 
tions as to terms. 


BOX 262, BT 


Oe 
— 1 






Good proposition 
the right man. 
wire or call 


SALESMAN Long, Manager, 
| GO-GETTER WABB 
Mobile, Ala. 


for 
Write 
Dewey 











- Help Wanted—(Cont’d) 


Announcers 


1,000 watt fulltime independent 250,000 mar- 
ket wants experienced man for morning and 
other show. Schedule flexible. Able to sell 
own show. Have car. Salary plus commission. 
Good proposition. 


Box 285X, B®T. 





TOP RATED MAJOR MARKET upstate New 
York network station wants young staff man 
with DJ experience. Salary plus talent. 
Must be aggressive. Send picture and tape 
to Box 301X, B®T. All tapes returned to 
applicants. 


Technical 





CHIEF ENGINEER WANTED 


UHF 


station—first in choice Springfield, IIl., 
market 


— desires chief engineer. Must be 
experienced in overall TV 


thoroughly 
technical operation and maintenance of studio, 


station 


control room and transmitter equipment. 
lent opportunity. Box 325X, BeT. 


Excel- 














Production-Programming, Others 
Se 
~ %, 
s 7 r % 
x WANTED $ 
x % 
$ ¥% 
% Experienced merchandising and pro- % 
% motion manager. Must be able to % 
% work closely with commercial depart- $ 
~ plates ger” % 
s ment and regional distributors and % 
% wholesalers. Excellent starting salary. ¥% 
¥ One of the top stations in the nation. 4 
Xx Send full details. % 

4 
% . 9 
% Box 174X, BeT ¥% 
4 
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WANTED: 
PROMOTION 
MANAGER 


Network-owned radio station in 
major Eastern market has an im- 
mediate opening for a self-starting 
promotion manager. He must be 
well grounded in sales presenta- 
tions, audience promotion, research 


should be 


able to make calls with the sales- 


and explo'tation, and 


men on cccasion. He will be given 
budget 


scope for his creative abilities. Sta- 


a_ substantial and wide 


tion experience highly desirable. 


Send complete resume to 


Box 327X, B e@ T. 
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‘Help ‘Wanted—(Cont’d) 
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RADIO & TV 
DIRECTOR 


We need a creative woman who has ‘magina. 
tive commercial ideas, plus the PROVEN 
ability to direct and produce those ideas 
effectively on the screen and air. Knowledge 
of fashion helpful but not imperative. Please 
send your resume to: 


Patricia Wright 
Morris B. Sachs Inc. 
6638 S. Halsted 
Chicago, Illinois 





Television 
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Production-Programming, Others 





EXPERIENCED TV PERSONNEL 


WGEM-TV, Quincy, Illinois, 
mittee in new market 
production director, 


Channel 10 per- 
needs experienced 


film editor, projectionist, 
TV copywriter, salesmen and engineers. State 
age and experience in application. 
Broadcasting Company, Quincy, Illinois. 


Quincy 


~ Situations Wanted 
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NEW NETWORK-AFFILIATED 
TV STATION 

NE section United States looking for program 
director. Essential must have been assistant pro- | 
gram director or program director in smaller TV | 
station. Also want commercial manager who | 

has had radio or TV experience. Positions offer 
exceptional opportunity in one of the nation’s | 
major markets. | 
Reply Box 61X, BeT J 








(ACTIVE TV CONSULTANT| 


| 


Are you prepared for your FCC 
hearing? Do your exhibits cover every 
phase of your proposed operation? My 
method is to move into your market 
and create the material you need for 
your best FCC exposition. I have just 
completed such an operation for two 
clients, involving ninety exhibits 
covering all phases of their projected 


TV stations. Currently available. I 
can offer numerous excellent trade 
references and several years back- 
ground in stations and advertising 
agencies. Box 328X, BeT. 


uiiieacis pillieatiet ++ A 6 Oe ee 



















Ww anted to Buy 


WANTED - - - PROGAR 
Langevin type 119-A Progar amplifier. 


State condition and price. 


Box 303X, B@T. 


Employment Service . 


BROADCASTERS 
EXECUTIVE PLACEMENT SERVICE 


for Television and Radio 

to Employer and Employee 
Howargp S. Frazier 

TV & Radio Management Consultants 

708 Bond Bldg., Washington 5, D. C. 


Executive Personnel 
Effective service 


nee ee oe 





Want a Better Job in Radio? 


Then list with us now. We have immediate 
Just 


Openings in all parts of the country. 
write, or wire: SOUTHERN RADIO PRODUC- 
TIONS, Personnel Division, 617 Peters Bldg. 


Atlanta, Georgia. 
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910 ke 


CHRL Soberval, Que., previously operating on 
1340 kc 50 w, 1 kw unl. directional night. Class 
, 8-15-54 
m 1080 ke 
CHED Edmonton, Alberta, 1 kw, assignment 
call ters. 
— 1230 ke 
CFHI fay River, N.W.T., previously operat- 
ing wit 00 w, 250 w unl. Class IV. Immediately. 
1270 ke 
(New St. Joseph d’Alma, Que., 1 kw unl. 
directic 1 night. Class ITI. 3-15-54. 
1280 ke 
(New) Montreal, Que., 5 kw unl. directional. 
Class IlI-A. 3-15-54. 
1340 ke 
CJQC, Quebec, Que., 250 w, change in call 
letters from CJNT 
1400 ke 
CKRB St. Georges, Que., 250 w, assignment of 
call letters 
7 1490 ke 
CFHR Hay River, N.W.T., deleted, assignment 
n 1230 
’ 1600 ke 
CHVC Niagra Falls, Ont., increase in night 
power! kw unl., directional night. Class III. 
3-15-54 


Routine Roundup .. . 
July 16 Decision 


By Commission En Banc 


McFarland Letter 
KTVW (TV) Wichita Falls, Tex., White Televi- 
sion Co Is being advised that application 
(BMPCT-1146) requesting extension of time to 


Jan. 5, 1954, to complete new TV station to op- 
erate on Ch. 20, which was authorized Nov. 5, 
1952, cannot be granted at this time on basis of 
information supplied 
ACTIONS ON MOTIONS 
By Commissioner John C. Doerfer 


Granted Petition 


Michiana Telecasting Corp., Notre Dame, Ind. 
~Granted petition for extension of time until 
June 16, 1953, to file its reply to motion to enlarge 


issues filed by South Bend Bestg. Corp., South 
Bend, Ind. (Docket 10535; BPCT-1431 et al). (Ac- 
tion 7/10) 
Petition Dismissed 
American Colonial Bestg. Corp., San Juan, 


P. R.—Dismissed as moot petition of July 3, 1953, 





Miscellaneous 


THE BEST IN COMPLETE 


sj iteggie), Me) mage) 13°35 
ANTENNA LIGHTS CO-AX CABLE 
WRITE CALL WIRE 


J. M. HAMILTON & COMPANY 


PAINTING ERECTION MAINTENANCE 


YEARS OF EXPERIENCE 


Box 2432, Tel: 4-2115, Gustonia. N. C. 
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WANTED 
TOP SYNDICATED FILMS 
FOR SALE TO TV ACCOUNTS 
a7 


Features - Shorts - Variety 
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. 
Offer to Principals Only 
Send Full Details with Lists 
in First Letter, Please 


Contact ... Now 


North merican 
Enterprises Inc. 


Program Division 
CLEVELAND 18, OHIO 
YEllowstone 2-0095 
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BROADCASTING ® TELECASTING 


for leave to amend its TV application; subject 


application was dismissed on July 7 (Docket 
10437; BPCT-1036) (Action 7/10). 
Versluis Radio & Television Inc., Muskegon, 


Mich.—Denied petition to intervene in proceeding 
re applications of Music Bestg.’Co. (Docket 10552, 


BPCT-1275) and W. S. Butterfield Theatres Inc. 
(Docket 10553, BPCT-1502) each requesting CP 
for new TV station to operate on Ch. 23 in 
Grand Rapids, Mich. (Action 7/14). 
By Hearing Examiner Benito Gaguine 
Granted Petition 
Montgomery Bestg. Co., Montgomery, Ala.— 


Granted petition for leave to amend its applica- 
tion for CP for new TV station (Docket 10573; 
BPCT-670); amendment is merely corrective in 
nature (Action 7/14). 


Pre-hearing Conference 


Ordered pre-hearing conference in proceeding 
re applications of Southern Bestg. Co. (Docket 
10575, BPCT-683) and Southern Enterprises (Dock- 
et 10576, BPCT-1051) each requesting CP for new 
TV station on Ch. 32 in Montgomery, Ala.; con- 
ference to be held at 10:00 a.m., July 31, 1953 
(Action 7/14). 


Hearing Continued 


KBIG Avalon, Calif., John Poole Bestg. Co.— 
Upon request of Columbia Bestg. System Inc 
of California, and without objection thereto by 
other parties, hearing scheduled to commence on 
July 20, 1953, in this matter was continued to 
10:00 a.m., Aug. 3, 1953 (Action 7/13). (Docket 
No. 10536) 


By Hearing Examiner H. B. Hutchison 


Notice of Hearing 


Marshall Formby, Spur, Tex.—Notice is given 
that hearing in this matter (Docket 9710, BP- 
7577) will be held at 10:00 a.m., Sept. 14, 1953, 
in Washington, D. C. 

By Commissioner John C. Doerfer 


Ordered to Preside 


KDIA Auburn, Calif., Diamond H Ranch Bestrs. 


Ordered that Elizabeth C. Smith preside at 
hearing in this matter (Docket 10405; BR-2544), 
scheduled for 10:00 a.m., August 13, 1953, at 


Auburn, Calif 
By Hearing Examiner Herbert Sharfman 
Granted Petition 


Mountcastle Bestg. Co., Knoxville, Tenn. 
Granted petition for leave to amend its TV appli- 


cation (Docket 10510, BPCT-813) in various re- 
spects. 
By Hearing Examiner Fanney N. Litvin 


Pre-hearing Conference 


Ordered pre-hearing conference in proceeding 
re applications of The Brush-Moore Newspapers 
Inc. (Docket 10272, BPCT-264) and Stark Bestg 
Corp. (Docket 10273, BPCT-949) each requesting 
CP for new TV station on Ch. 29 in Canton, Ohio; 
conference to be held in Room 1081 Temporary 
“T” Bidg., Washington, D. C., at 10 am., July 
17, 1953. 


By Hearing Examiner Basil P. Cooper 
Extension of Time 


Tampa Times Co., Orange Television Bestg. 
Co., Tampa Television Co., Tampa, Fla.—Granted 
requests for extension of time from Aug. 3 to 
Aug. 10, 1953, for filing ‘“‘Reply and Supplemental 
Findings and Conclusions of Law,”’ and counsel 
for each party may file “Counter Reply” on 
or before Aug. 20, 1953 (Docket 10253, BPCT-468 
et al). 

By 


Hearing Examiner H. Gifford Irion 


Hearing Continued 


Versluis Radio & Television Inc., Muskegon, 
Mich.—Ordered that the further hearing now 
scheduled for 9:00 a.m., July 16, 1953, be contin- 
ued until 4:00 p.m., July 16, 1953. 


July 16 Applications 


ACCEPTED FOR FILING 
Modification of CP 


KCMR McCamey, Tex., Sprayberry Bestg. Co. 
—Mod. CP (BP-8530) which authorized new AM, 
for approval of ant., trans. and studio location. 
Amended to change ant., trans. and studio loca- 
tion (BMP-6135 amended). 


WOI-FM Ames, Iowa, Iowa State College of 
Agriculture & Mechanical Art—Mod. CP (PBCT- 
214) as mod., which authorized changes in non- 
commercial educational FM station, for exten- 
sion of completion date (BMPED-266). 


WOI-TV Ames, Iowa, Iowa State College of 
Agriculture & Mechanical Arts—Mod. CP (BPCT- 


FOR THE RECORD 









974) as mod., which authorized changes in facil- 
ities of existing commercial TV station, for ex- 
tension of completion date from 7/11/53 to 
1/11/54 (BMPCT-1229). 

KFOR-TV Lincoln, Neb., Cornbelt Bestg. Corp. 
—Mod. CP (BPCT-811) as mod., which authorized 
new commercial TV station, for extension of 
completion date from 8/18/53 to 1/1/54 (BMPCT- 
1231) 

WTVR (TV) Richmond, Va., Havens & Martin 
Inc.—Mod. CP (BPCT-602) as mod., which au- 
thorized changes in facilities for existing station, 


for extension of completion date from 8/12/53 
to 2/1/54 (BMPCT-1232). 
Amendment 
WPMP Pascagoula, Miss., Crest Bestg. Co.— 


CP to change frequency from 1580 kc to 1540 ke; 
increase power from 250 w to 1 Kw and install 
new trans. Amended to add contingent on WKXY 
changing frequency to 1580 kc (BP-8751 amend- 
ed). 


Remote Control 


Following stations request to operate transmit- 


ters by remote control 
KBON Omah, Nev., Inland Bestg. Co. (BRC- 
123); WSAU Wasuau, Wis., WSAU Inc. (BRC-121) 
Renewal of License 
Following stations request renewal of license 
KMLW Marlin, Tex., Falls County Public Serv- 
ice (BR-2806); KABC San Antonio, Tex., Alamo 
Bestg. Co. (BR-412), KUHF-FM Houston, Tex., 
U. of Houston (BRED-69) 
Application Returned 
Public Information Corp., Durham, N. C., Ch. 
46—Application returned 7/13/53 in accordance 


with Commission order 
grant of 2/25/53 to T. E 


of 6/26/53 making final 


Allen & Sons Inc 


July 20 Applications 
ACCEPTED FOR FILING 
Amendment 


KIVY Crockett, Tex., The Pioneer Bestg. Co.— 
CP to change frequency from 1570 ke to 1290 ke; 
increase power from 250 w-D to 500 w-D; change 
type trans. and make changes in ant. system 
Amended to change name to James H. Gibbs tr 
as The Pioneer Bestg. Co. (BP-8646 amended) 


Modification of CP 
KBMI Henderson, Nev., Moritz Zenoff—Mod 
CP (BP-8687) which authorized new AM, to 
change trans. and studio locations and change 
type trans. (BMP-6249) 
License to Cover CP 
KMAK Fresno, Calif., The McMahan Co.—Li- 
cense to cover CP (BP-8522) which authorized 
new AM. (BL-5066) 


WSLS Roanoke, Va., Shenandoah Life Stations 
Inc.—License to cover CP (BP-8272) which au- 
thorized changes in DA pattern for D operation 
(BL-5064) 


Renewal of License 


Following stations request renewal of license: 


KCKY Coolidge, Ariz., Gila Bestg. Co. (BR- 
2128); KWJB Globe, Ariz., Gila Bestg. Co. (BR- 
973); KGAN Kingman, Ariz., J. James Glancy 


(BR-2382); KTYL Mesa, Ariz., Harkins Bestg. Inc. 
(BR-1459); KRAM Las Vegas, Nev., Boulder City 
Bestg. Co. (BR-1973); KLAS Las Vegas, Nev., Las 
Vegas Bestrs. Inc. (BR-1852); KOH Reno, Nev., 
McClatchy Bestg. Co. of Nevada (BR-742); 
KVSF Santa Fe, N. Mex., Santa Fe Bestg. Co. 
(main and auxiliary) (BR-840); KVOG Ogden, 
Utah, United Bestg. Co. (BR-1936); KNAK Salt 
Lake City, Utah, Granite District Radio Bestg 
Co. (BR-1214); KUTA Salt Lake City, Utah, 
Utah Bestg. & TV Co. (main) (BR-971): KGOS 
Torrington, Wyo., Joseph P. Ernst (BR-2463); 
KWOR Worland, Wyo., Joseph P. Ernst (BR-1237). 


July 21 Decisions 


BY THE BROADCAST BUREAU 


Actions of July 20 
Remote Control 


The following stations were granted authority 
to operate transmitters by remote control: 


WESK Escanaba, Mich.; WHUN Huntingdon, 
Pa.; WSAU Wausau, Wis.; KRUS Ruston, La.; 
WKVA Lewistown, Pa. 

July 27, 


1953 @ Page 119 
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Actions of July 17 
Extension of Completion Date 


WTVR Richmond, Va., Havens & Martin Inc.— 
Granted extension of completion date to Feb. 
1, 1954 (BMPCT-1232). 

WOI-TV Ames, Iowa., Iowa State College of Agr. 
& Mech. Arts—Granted extension of completion 
date to Jan. 11, 1954 (BMPCT-1229). 


KFOR-TV Lincoln, Neb., Cornbelt Broadcasting 
Corp.—Granted extension of completion date to 
Jan. 1, 1954 (BMPCT-1231). 


Actions of July 15 
Granted License 

WCSH Portland, Me., 
Co.—Granted license for 


Congress 
aux 


Square Hotel 
trans. (BL-5011). 


KASL Newcastle, Wyo. Newscastle Broadcast- 
ing Co.—Granted license for AM station; 1240 ke, 
250 w unl. (BL-5058) 


Granted CP 
WDSR Lake City, Fla., Deep South Radioways 


Granted CP to install new trans. (BP-8930). 
Modification of CP 
WARB Covington, La., A. R. Blossman Inc.— 


Granted Mod. CP for approval of ant., trans. and 
studio locations, and change type of trans.; en- 
gineering condition (BMP-6214) 


Extension 


Detroit, 
of 


of Completion Date 


Mich., WCAR 
completion date to 2 


WCAR 
extension 
6252) 

WOSH-TV 
ing Co. 


Inc.—Granted 
11/54 (BMP- 


Oshkosh, Wis., Oshkosh Broadcast- 
Granted extension of completion date to 


1/26/54 (BMPCT-1226) 
Remote Control 

The following stations were granted authority 
to operate transmitters by remote control: 

WFGM Fitchburg, Mass.; KNEA Jonesboro, 
Ark.; WCRA Effingham, Ill.; WDSR Lake City, 
Fla.; WPAR Parkersburg, W. Va.; WOL Wash- 
ington, D. C.; and WOL Synch. Amplifier; WLOG 
Logan, W. Va.; WLCM Lancaster, S. C.; WITH 
Baltimore, Md.; KSMO Salem, Mo.; WLEX Lex- 


ington, Ky. 


Actions of July 14 

Granted License 

WROV-FM Roanoke, Va., Radio Roanoke Inc.— 

Granted license covering changes in FM station 
(BLH-897) 

WJLS Beckley, W. Va., Joe L. Smith 

Granted license covering changes in 

560 kc. 500 w-N-5 kw-LS, DA-N, unl., 


dr. Inc.- 
facilities; 
(BL-5036). 

WwMsc 
Corp. 


Columbia, 8S. C.., 
Granted license for 


Marseco Broadcasting 
new trans. (BL-5054). 


KTLO Mountain Home, Ark., Mountain Home 
Broadcasting Corp.—Granted license for AM 
station; 1490 ke, 250 w-unl. (BL-5017) 


Extension of Completion Date 


The following were granted extension of com- 
pletion dates shown 

KMYC Marysville, Calif. to 8/12/53; WIMJ-TV 
Milwaukee, Wis. to 10/11/53; WEEU-FM Reading 
Pa. to 9/15/23. 


as 


a 


subject to prior sale, 


WE 


BORDER STATE 
MIDWEST 


Excellent Potential 


$40,000. 


1109 UNION TRUST BLDG. 
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OFFER: 


EASTERN 
FOREIGN LANGUAGE 


Low cost operation, 


profitable. 


R. C. CRISLER_& Co. 
RADIO STATION BROKERS—FINANCING 
CINCINNATI, OHIO 


RECORD 


Remote Control 


The following stations were authorized to 
operate transmitters by remote control: 
WPAR-FM Parkersburg, W. Va.; WOL-FM 


Washington, D. C.; WLOG-FM Logan, W. Va. 


Actions of July 13 
KLIF Dallas, Texas, Trinity Broadcasting Corp. 
Granted license covering use of aux. trans, 
as alternate main at night (BL-5048). 


July 21 Applications 


ACCEPTED FOR FILING 
Modification of CP 


WFLR Tallahassee, Fla., WASP  Inc.—Mod. 
CP (BP-8190) which authorized new AM, for 
approval of ant., trans. location as 214 miles 
north of state capitol and west of Meridian Rd., 
Tallahassee, and specify main studio location as 
600 North Munroe, Tallahassee. (BMP-6258). 


WBEN-TV Buffalo, N. Y., WBEN Inc.—Mod. CP 


(BPCT-647) as mod., which authorized changes 
in existing station for extension of completion 
date from 8/12/53. (BMPCT-1239) (main). 


WBTM-TV Danville, Va., Piedmont Bestg. Corp. 

Mod. CP (BPCT-643) which authorized new 
commercial TV, for extension of completion date 
from 8/17/53 to 2/1/54. (BPMCT-1241). 


Renewal of License 


Following stations request renewal of license: 


KVOA Tucson, Ariz., Ariz. Bestg. Co. (main 
and aux.) (BR-7558); KCNA Tucson, Ariz., The 
Catalina Bestg. Co. (BR-1525); KYUM Yuma, 
Ariz., Yuma Bestg. Co. (BR-1050); KID Idaho 
Falls, Ida., Ida. Radio Corp. (BR-743); KLIX 
Twin Falls, Ida., Southern Ida. Bestg. & TV Co 


(main) (BR-1395):; KALG Alamogordo, N. Mex., 
William Wayne Phelps (BR-2485); KWAL Wal- 
lace, Ida., Silver Bestg. Co. (BR-1038):; KOAT 
Albuquerque, N. Mex., Alvardo Bestg. Co. (BR- 
1386); KGGM Albuquerque, N. Mex., N. Mex. 
Bestg. Co. (BR-714); KSVP Artesia, N. Mex., 
Artesia Bestg. Co. (BR-1418); KCLV Clovis, N. 
Mex., New-Tex Bestg. Inc., (BR-2708); KFUN 
Las Vegas, N. Mex., Southwest Bestrs. Inc. (BR- 


1166); KRSN Los Alamos, N. Mex., Alvarado 
Bestg. Co. (BR-2401); KSIL Silver City, N. Mex., 


Southwest N. Mex. 
KMUR Murray, 


Broadcast Corp. (BR-1310); 
Utah, Oral J. Wilkinson (BR- 
2198); KOPP Ogden, Utah, KOPP Inc. (BR-1768; 
KDYL Salt Lake City, Utah (main and aux.) 
(BR-133); KBIO Burley, Ida., KBIO Inc. (BR- 
1307); KJRL Pocatello, Ida., Radio & TV Bestg 
of Ida. (BR-2083); KWIK Pocatello, Ida., Eastern 
Ida. Bestg. & TV Co. (BR-1347); KWEW Hobbs, 
N. Mex., KWEW Inc. (BR-972); KPHO-TV Phoe- 
nix, Ariz., Meredith Engineering Co. (BRCT-66); 
WMAR-TV Baltimore, Md., The A. S. Abell Co 
(BRCT-8); WAAM (TV) Baltimore, Md., WAAM 
Inc. (BRCT-14). 
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WEST COAST 
NETWORK 


Desirable location, 


growing market. 


DUNBAR 7775 


>>>>>>>>>>>>>>>>>2>>>>>>>>>>>2> D>>>>>2>2>2>999929292229299999> 


v»> 





July 22 Decisions 
By Commission En Banc 
McFarland Letter 


Clarksville Bestg. Co., Clarksville, Tenn., Joe 
N. Macke, Dickson, Tenn.—Are being adviseg 
that their applications for new AM sta‘ions arg 
mutually exclusive and indicate nec«ssity 9 
hearing. Both seek to operate on 12 ke, D 
Macke with 1 kw (BP-8876) and Clarksville with 
500 w (BP-8762). 

KIFN Phoenix, Ariz., Western Bestg. C»., KOAT 
Albuquerque, N. Mex., Alvarado Bestg. Co.—Ar 
being advised that their applications to operate 
on 860 ke involve engineering con erations 
which indicate necessity of hearing. KIFN, whic} 
has CP to operate on 860 kc with 1 kw. D, seeks 
unl. operation (BMP-6194); KOAT seeks to chang, 
from 1240 ke, 250 w, unl., to 860 ke 50/ 1 kw- 
LS, unl. (BP-8782). 

WPAC Patchogue, N. Y., Patchogue Bestg. Co 
—Is being advised that application increase 
power on 1580 ke from 250 w to 1 |} D, in. 
volves engineering considerations whic indicate 
necessity of hearing (BP-8525) 

Waived Rules 

KID Idaho Falls, Ida., Idaho Radio Corp— 
Waived rules and granted application yr Mod 
of license to move main studio outside city 
limits (BML-1548) 


Denied Petition 
WJDA Quincy, Mass., South Shore Bestg. Co— 


Denied petition requesting that WVDA Boston, be 
required to change its call letters. C nissior 
doesn’t think confusion seems likely 

Renewal of License 

The following stations were granted renewa 
of licenses for the regular period: 

KDET, Center, Texas; KECK, Odessa, Texas 
KFDR, Grand Coulee, Wash.; KFTV, Paris, Texas 
KFYO, Lubbock, Texas; KHBR, Hillsboro, 
Texas; KIMP, Mt. Pleasant, Texas; KITE, San 
Antonio, Texas; KNAF, Fredericksburg, Texas 
KOLJ, Quanah, Texas; KPDN, Pampa, Texas 
KRBA, Lufkin, Texas; KRIO, McAllen, Texas 
KRRV, Sherman, Texas; KTLW, Texas City 
Texas; KVIC, Victoria, Texas; KVKM, Monahans 
Texas; KWBC, Ft. Worth, Texas; KWKC, Abilene 
Texas; WTAW, College Station, Tex: KJBC 
Midland, Texas; KDNT and KDNT-FM, Denton 
Texas; KEPO, El Paso, Texas; KOCA, Kilgore 
Texas; KOSA, Odessa, Texas; KPAN, Hereford 
Texas; KRGV, Weslaco, Texas; KSPA, Santa 
Paula, Calif.; KTAE, Taylor, Texas KTBB 
Tyler, Texas; KTER, Terrell, Texas; KVMC 
Colorado City, Texas, WIDE, Biddeford, Maine 
WRAK & Alt. Williamsport, Pa.; WSAU, Wausau 
Wis.; WSGC, Elbertson, Ga.; KRIC-FM, Beau- 


mont, Texas 


Returned Applications 


for TV 
Pittsburgh, 


Returned 
renewals of 


applications 
WDTV, 


statior 
Pa 


icense 


(BRCT-99 





WMCT, Memphis, Tenn. (BRCT-24); WAVE-TV 
(BRCT-74) and WHAS-TV (BRCT-72) both of 
Louisville, Ky., because same concern operatior 
on channels no longer assigned. Statio 
operating with STA on new channels 

in show cause orders issued as result o 

table of TV frequency allocations 

licenses may be applied for unon completion of 


authorized construction 


Renewal of License 


Granted renewal of license of WGAL-TV 
Lancaster, Pa. (BRCT-50), subject to grant being 
withdrawn upon determination of proceedings 
involving applications of WGAL Inc (BPCT-910 
and Peoples Bestg. Co. (BPCT-645) Peoples 
has appealed to Court grant to WGAL to operate 
on Ch. 8). 


Actions on Mctions 


The following actions on motions were taken 
as indicated: 

By Commissioner John C. Doerfer 

KRLW Walnut Ridge, Ark., Southern Baptist 
College—Granted petition to accept its late ap- 
pearance in proceeding re its application (Docket 
10547; BP-8372). 

KBIG Avalon, Calif., John Poole Bestg. Co.— 
Granted petition, as mod., for extension of time 
to and including July 27, 1953, within which 
a reply to motions to enlarge issues filed by 
CBS and KMPC in re (Docket 10536; BL-4897) 


WMBD Inc., Peoria, Ill.—Granted petition for 
extension of time to July 17, 1953, within which 
to file opposition to petition of WIRL Tele. Co 
to change issues in Docket 10541 et (Action 
taken 7/15/53). 


WANT A DIFFERENT TV SHOW? 


Popular, well rated, entertaining? 


The Sportsman’s Club 


52 great 15 minute hunting, fishing and outdoor panel 
shows. Write for audition prints. 
SYNDICATED FILMS 
1022 Forbes Street Phone: EXpress 1-1355 
Pittsburgh 19, Pa. 
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ASTING 


By ‘iearing Examiner H. Gifford Irion 
H. L. 





int and Coastal Bend Tele. Co., Corpus 
Christi, “xas Continued conference in re pro- 
ceeding Dockets 10577-78, from July 31 to 
Aug. 95 3. Session on that date will consist 
solely ¢ earing conference at which no testi- 
mony \ be taken. (Action of 7/21/53) 

Gulf Coast Bestg. Co. and Baptist General Con- 
yention Texas, Corpus Christi, Texas—Ordered 
continu e from July 24 to Aug. 3, 1953 of formal 
hearing mference. Session on that date will 
consist ely of hearing conference at which 
no test ny will be taken (Action of 7/16/53). 

Versh Radio & Tele. Inc., Muskegon, Mich.— 
Continu indefinitely session scheduled for July 
16, 1953 in re (Docket 10442; BPCT-1208), by 
agreeme among the parties. (Action of 7/16/53) 

By Hearing Examiner James D. Cunningham 

Eugene Television Inc., Eugene, Ore.—Ordered 
that sul juent course of hearing to be resumed 
m Aug 1953 in re (Doc. 10571; BPCT-1231), 
shall be governed by statements and provisions 
made at nference held on July 13, 1953. (Action 
yf 7/17 

Eugene Television Inc., Eugene, Ore.—On Com- 

ission wn motion, ordered that Vol. 1 of 

fficial wrt of proceedings in re (Docket 10571) 
be cor! ed in various respects. (Action of 
7/16/53 

By Hearing Examiner Basil P. Cooper 











Receivé in evidence and made part of record 

pro ling in re Teleanserphone Inc. and 
Robert Crabb (Dockets 9847-48), stipulation 
und affidavits and engineering exhibit, and 
rdered record closed. (Action of 7/15/53) 

By Hearing Examiner Elizabeth C. Smith 
Ordered that filing of proposed findings and 
onclusior in re applications of Westinghouse 
Radio Stations, Inc., et al, for Ch. 8 in Portland, 
Ore. (Docket 9138 etc.), shall be in conformity 
vith sti ation heretofore agreed upon, and all 
roposed findings and conclusions shall be set 
forth in serially numbered paragraphs with ap- 
propriate citations 

nted petitions filed by Columbia Empire 
Telecaste Inc. and Northwest Tele. and Bestg 
Co., Portland, Ore. (Dockets 10247 etc) for cor- 
ections to be made to transcript in this proceed- 
Ordered that time in which to file proposed 
findings re applications of Oregon Television 
Inc., Portland, Ore., et al (Docket 10246, etc.) be 
extended to July 31, 1953. (Action taken 7/17/53) 
Remote Control 

Following stations request to operate trans- 
itters by remote control 

WIPB Macon, Ga.. The Peach State Bestg. Co 
BRC-126 KELY Ely, Nev., White Pine Bestg 
Co. (BRC-125):; WYVE Wytheville, Va., Wythe 
County Bestg. Co. (BRC-127):; WRAK-FM Wil- 
liamsport, Pa. WRAK Inc., 301-A_ application 
BRCH-41 WEAU-FM Eau Claire, Wis., Central 
Bestg. Co., 301-A application (BRCH-40) 


APPLICATIONS RETURNED 
Transfer of Control 
WMLS Sylacauga, Ala., Marble City Bestg. Co. 
Voluntary transfer of control of licensee corp 
from Edward J. Smith and Richard L. Scroggins 
to Curtis O. Liles 


_WJGM Fitchburg, Mass., The Wachusett Bestg. 
Corp.—Voluntary transfer of control of licensee 
corp. from Ansel E. Gridley to Francis D. Edes, 
Martha M. Edes, Donald L. Coleman Jr., Albert 
E. Keleher Jr. and David Myers 


Modification of CP 


KIMA Yakima, Wash., Cascade Bestg. Co. 


Mod. CP (BP-8704) which authorized increase in 
power, install new trans. and DA for night use, 
hake changes in ant. system and change trans 
location (coordinates only) to change type trans. 
July 22 Applications 
ACCEPTED FOR FILING 
Modification of CP 
KCLS Flagstaff, Ariz., Saunders Bestg. Co. 
Mod. CP (BP-8383) which authorized change in 


fre > . " < , - 7 

‘requency, increase power, change hours of op- 
eration, change type trans. and make changes in 
to make changes in ant. system. 





,,WINZ Hollywood, Fla., Hollywood Bestg. Co.— 
Mcd CP (BMP-3205) as mod., which authorized 
nerease power, installation of new trans., make 
Manges in DA and move studio location, for 
extension of completion date. (BMP-6260). 


WSPN Saratoga Springs, N. Y., Spa Bestrs. Inc. 


“Mod. CP (BP-6808) as mod., which authorized 
ew AM, for extension of ccmpletion date. 
BMP-f251) 

SIDO-TV Boise, Ida.. KIDO Inc.—Mod. CP 
BFCT-880) which authorized new commercial 


TV for extension of completion date from 8/23/ 
% to 2/23/54. (BMPCT-1245). 


WMAR-TV 


. Baltimore, Md., The A. S. Abell 
C0.—Mo CP (BPCT-866) which authorized 
hanges in existing station, for extension of 
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completion date from 9/7/53 to 12/7/53. (BMPCT- 
1247). 


WJTV (TV) Jackson, Miss., Miss. Publishers 
Corp.—Mod. CP (BPCT-719) as mod. which au- 
thorized new commercial TV, for extension of 
completion date from 8/12/53 to 2/12/54. (BMPCT- 
1244). 


WAZL-TV Hazleton, Pa., Hazleton TV Corp.— 
Mod. CP (BPCT-481) which authorized new com- 
mercial TV, for extension of completion date 
from 8/17/53 to 2/28/54. (BMPCT-1246) 


WABL Miss., Southwestern 
Co. of Miss.—Mod. CP (BP-8516) which author 
ized new AM, for approval of ant., trans. loca- 
tion as W. Side of Hwy. (old) No. 13 and approx 
15 miles northwest of center of Columbia 


Columbia, Bestg. 


Miss. and change type trans. (BMP-6265) 
WMDL Meyersdale, Pa. WJAC Inc.—Mod. CP 
(BP-8322) which authorized new AM, for ap- 
proval of ant., trans. location as On Hwy. toward 
3erlin, Pa., 0.25 mile East of City limits of Mey- 
ersdale, Pa. (BMP-6263 resubmitted) 
KNX-FM Hollywood, Calif., Columbia Bestg. 


System Inc.—Mod. CP (BPH-1808) which author- 


ized changes in licensed station, for extension 
of completion date. (BMPH-4834) 

KFDX-TV Wichita Falls, Tex., Wichtex Ra- 
dio & TV Co.—Mod. CP (BPCT- 722) which au 
thorized new commercial TV, for extension of 
completion date from 8/17/53 to 10/17/53 


(BMPCT-1250). 
License to Cover CP 


WFAX Falls Church, Va., Lamar A. New- 
comb—License to cover CP (BP-8163), as mod., 
which authorized increase in power and change 


(BL-5067) 


WWSC Glens Falls, 
Gio Inc.—License to 
authorized change 


type trans 


N. Y., Great Northern Ra- 
cover CP (BP-8654) whic! 
in trans. location and change 


in type trans. (BL-5068) 
WNEX-FM Macon, Ga., Macon Bestg. Co. 
License to cover CP (BPH-1854) which author- 


(BLH-906) 


KVTV(TV) Sioux City, Iowa, Cowles Bestg. Co. 
License to cover CP (BPCT-1078) which author 
TV, 
Pierce St 


ized changes in licensed station 


studio 
Iowa 


to change 
City 


and 
Sioux 


ized new commercial 
location to 614 
(BLCT-140) 


WCCO-TV Minneapolis, Minn., Midwest Radio- 


TV Inc.—License to cover CP (BPCT-788) as 
mod., which authorized changes in existing com 
mercial TV. (BLCT-141) 

WPFP Park Falls, Wis., Radio Station WIGM 
Inc.—License to cover CP (BP-8544) as mod., 
which authorized new AM. Amended to change 
name of applicant to M & N Bestg. Co. (BL-5057 
amended) 

Renewal of License 
Following stations request renewal of license 
KGPH Flagstaff, Ariz., The Frontier Bestg. Co 


(resubmitted) (BR-2595); KCLS Flagstaff, Ariz 
Saunders Bestg. Co. (BR-2501); KOLE Port Ar- 
thur, Tex., Port Arthur Bestg. Co. (BR-1514); 
KAND Corsicana, Tex., Alto Inc. (BR-925) 
KTXL San Angelo, Tex., Westex Bestg. Co. (BR- 
1780): KGKL San Angelo, Tex., Lewis O. Seibert 
(BR-738); KFBC Cheyenne, Wyo., Frontier Bestg 
Co (BR-2010); KOWB Laramie, Wyo The 
Snowy Range Bestg. Co. (BR-1924 resubmitted); 
WBRY Waterbury, Conn., American-Republican 


Inc. (BR-1022); 
d'Alene Bestg. Co 
Voice of the Rockies Inc 


KVNI Coeur d'Alene, Ida., Coeur 
(BR-1980); KPST Preston, Ida., 
(BR-2137); KRXK Rex- 


burg, lda., Snake River Radio & TV Co. (BR- 
2593): WJCD Seymour, Ind., Dr. Azra C. Baker 
(BR-2368); KOLO Reno, Nev., Reno Bestg. Co 


(BR-1342); KPBM Carlsbad, N 
Bestg. Co. (BR-2490); KRTM Raton, N. Mex., 
Southwest Bestrs. Inc. (BR-2304); WFMJ Youngs- 
town. Ohio, The WFMJ Bestg. Co. (BR-1010); 
KBUD Athens, Tex., The Henderson County 


Mex., Coronad») 








Bestg. Co. (BR-1977); KBWD Brownwood, Tex., 
Brown County Bestg. Co. (BR-1132); KSUB Cedar 


City, Utah, Southern Utah Bestg. Co. (BR-933); 
WKBH LaCrosse, Wis., WKBH Inc., (BR-610); 
WISC Madison, Wis., Radio Wis. Inc. (BR-2127); 


KRXK-FM Rexburg, Ida 
& TV Co 


, The Snake River Radio 


(BRH-665) 


Upcoming Events 





July 27: NBC radio affiliates, organizational 
meeting, Drake Hotel, Chicago. 

Aug. 3-14: Grant Advertising Inc., conference 
Edgewater Beach, Chicago 


Aug. 3-21: Third Summer TV Workshop, Mich- 
igan State College, East Lansing. 

Aug 10-12 Board meeting, Radio Parts & 
Electronic Equipment Shows, Dixville Notch 
N. H 


Aug. 19-21: Western Electronic Show and Con- 


vention (WESCON), Civic Auditorium, San 
Francisco 
Aug. 21-22: British Columbia Assn. of Broadcast- 


ers, convention, Malaspino Hotel, Nanaimo, 


Sept 1: Canadian Assn. of Broadcasters meeting, 
Jasper Park Lodge, Jasper, Alberta. 


Sept. 1-3. International Sight & Sound Exposi- 
tion and Audio Fair, Palmer House, Chicago 
Sevt. 15-17 RTMA board meeting, Biltmore 
Hotel, New York 

Sept. 18-19: Dist. 7 meeting, AFA, Nashville, 
Tenn 

Sept. 21-23: Assn. of National Advertisers, An- 


nual meeting, Hotel Drake, Chicago. 


Oct. 1-8 National Newspaper Weck 

Oct. 4-6: Dist. 10 meeting, AFA, Corpus Christi, 
Tex 

Oct. 9: Texas Assn. of Broadcasters, Baker Hotel, 


Mineral Wells. 
Oct. 18-24: United Nations Week 
Oct. 23-24: Inter-City Women’s Conference, AFA, 
Edgewater Beach Hotel, Chicago. 
Oct. 29-30: Dist. 2, Ten Eyck Hotel, Albany, N. Y. 
Nov. 4-5: Dist. 1, Somerset Hotel, Boston. 
Oct. 31-Nov. 1: Board meeting, AWRT, Edge- 
water Beach Hotel, Chicago 


Nov. 17-19: RTMA board meeting, Palmer Ho 

Chicago 
SPECIAL LISTING 
(NARTB District Meetings) 

Sept. 14-15: Dist. 17, Benjamin Franklin Hotel, 
Seattle. 

Sept. 16-17: Dist. 15, Mark Hopkins Hotel, San 
Francisco. 

Sept. 18-19: Dist. 16, Statler Hotel, Los Angeles. 

Sept. 21-22: Dist. 14, Challenger Inn, Sun Valley, 
Idaho. 

Sept. 23-24: Dist. 10, Roosevelt Hotel, Cedar 


Rapids, Iowa. 
Sept. 25-26: Dist. 11, Radisson Hotel, Minneapolis 
Sept. 28-29: Dist. 9, Plankinton House, Milwaukee. 
Sept. 30-Oct. 1: Dist. 8, Indianapolis. 
Oct. 2-3: Dist. 7, Sinton Hotel, Cincinnati. 


Oct. 12-13: Dist. 12, Lake Murray Lodge, Ard- 
more, Okla. 


Oct. 14-15: Dist. 13, Adolphus Hotel, Dallas. 

Oct. 16-17: Dist. 6, Buena Vista Hotel, Biloxi, 
Miss. 

om. 19-20: Dist. 5, Henry Grady Hotel, Atlanta, 

a. 

og 21-22: Dist. 4, Grove Park Inn, Asheville, 
. 

Oct. 23-24: Dist. 3, Bellevue-Stratford Hotel, 
Philadelphia. 


It’s The Good Ole Summertime.... 
IN THE NATION’S OOth TELEVISION MARKET! 
Without Waiting for the “First Frost’’— 
Leading National Advertisers Are Adding 


10 


WKN 


SAGINAW—BAY CITY, MICHIGAN 


William J. Edwards, General Manager 


a 


Represented by: Gill-Perna, Inc..—New York—Chicago—Los Angeles—San 
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— editorials 
Radio—An Indispensable Medium 


THE RADIO survey commissioned by the 11 stations represented 
by the Henry I. Christal Co., detailed elsewhere in these pages, 
makes abundantly clear that what was true about radio’s values in 
°33 and ’43—or any other pre-TV year—is still true in *53 despite 
the ascendency of television in the meantime. 

Radio is “an indispensable medium—important to advertisers 
because it is important to people.” These words are taken from 
the opening lines of the “general findings” of the report, based on a 
survey conducted by Alfred Politz Research Inc. And it is impor- 
tant to note that the survey was conducted wholly in TV areas, so 
that it presents the picture of radio where radio’s competition is 
greatest. 

The report abounds in statistics. It calculates that 58,200,000 
persons, or 95% of the adult population living in TV areas, have one 
or more home radio sets in working order; that 32% have two radios, 
and 23% have three to seven. Additionally, 31,800,000 (52°) 
have one or more radio-equipped cars. And the average person in 
radio’s daily audience listens for “just under” three hours a day. 

It is shown that radio adapts itself to busy schedules. Its flexibil- 
ity is such that radio reaches a total of 65% of the adult population 
in a single, average day, from waking time to bedtime. 

Impressive though they are, the statistics developed in the study 
are by no means the whole story. As the report notes, “The impor- 
tance of this survey’s findings is not in the figures themselves; it is 
in the evidence they provide on qualities of the medium which 
transcend the figures. That 33,800,000 people in television areas 
say they would turn to radio to verify a rumor of war may not in it- 
self be important. As tangible evidence that people rely on radio to 
serve them it is an important addition to knowledge about radio.” 

The Christal stations are due generous commendation for initiat- 
ing this study—a selfless project designed to serve all radio without 
special benefit to the sponsoring stations—and for making the 
results available to all. 


The White (News) Paper 


THE initiative and tenacity of Paul W. White, executive editor of 
KFMB-AM-TV San Diego, in broadcasting an editorial campaign 
that resulted in clearing a man wrongly accused of subversion are all 
too rare qualities and deserve both admiration and imitation. 

But beyond the enterprise of Mr. White, we would remark that 
the incident again illustrates the power of radio. When used wisely, 
as in this case, radio can exert untold influence for good. 

As a story in this publication reported a week ago, Mr. White 
took up the case of a San Diegan who had been denied a civilian 
job with the Navy because of alleged subversive activities that the 
Navy would never describe. After Mr. White broadcast a challeng- 
ing editorial, the Navy re-investigated and found its earlier informa- 
tion was entirely erroneous. 

It was an altogether commendable radio performance, and we 
daresay that it will do much to dissuade the Navy in San Diego from 
labelling anyone else a security risk, without adequate investigation. 
It is to be hoped that other stations, given equal opportunities to 
editorialize on matters of public interest, will be as quick to do so. 
In so doing, the station becomes as important editorially as the 
newspaper in the community. And its manager acquires the edito- 
rial stature of the newspaper's publisher. 


Teaser Taboo Applies Both Ways 


AFTER the appearance last week of a BROADCASTING ® TELECAST- 
ING editorial urging revision of the FCC regulation that outlaws 
“teaser” advertising, which is widely published in space media, we 
were reminded that a section of the postal regulations places some- 
what similar restrictions on publications using second-class mail. 

The postal regulation states that advertising matter must be 
clearly labeled as such in any publication distributed by second- 
class mail. According to competent legal authority the restriction 
could be interpreted to exclude the kind of teaser copy that the 
FCC implies has no place on the air. Fortunately for them, how- 
ever, newspapers have no FCC watching their every move. Postal 
authorities these days have other things to do beside flyspeck the 
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users of second-class mail to see that they are conforming to every | 
comma in the regulations. 

In essence the postal regulation on this subject is not unlike the 
section of the Communications Act upon which the FCC bases its 


regulation. The difference arises only because radio and TV are 
directly regulated by a government agency and newspapers are not. 

Obviously if some kind of equity is to be maintained in the 
competition between the space and time media—which was the 
original intention of Congress in modeling the sponsor identification 
section of the Communications Act after the similar section of the 
postal regulations—a revision of approach is necessary. 

The ideal goal, of course, would be a modernization of both the 
postal regulation and the section of the Communications Act, to 
bring both up to date with contemporary advertising practices 
Short of that, however, the FCC could modify its own 
to let radio and television compete, in a practical way, 
printed media in carrying teaser copy. 


Roll Call of the Broadcast-Baiters 
THE avowed objective of the National Assn. for Better Radio and 
Television is what the organization’s name implies and is, therefore, 
commendable. Few institutions, including radio and _ television, 
could not stand improvement. 

Unhappily, however, much of the work of the Nationa! Assn 
for Better Radio and Television has been negative in nature. 
NAFBRAT (a wholly appropriate abbreviation) more often con- 
demns than offers positive suggestions. It is the kind of organiza- 
tion whose members, otherwise unemployed, count the number ol 
murders in mystery shows and send out releases crying carnage. 

NAFBRAT has announced the election of four new directors 
and the re-election of 13 incumbents. The incumbents include 
such old standbys in the American-broadcasting-is-debasing school 
as Charles Siepmann, who denies he wrote the FCC Blue Book; 
Dallas Smythe, former left-wing staffer at the FCC; Robert D. 
Leigh, who wrote a book about the lack of freedom of expression 
on the air, and, but why go on. 

There’s a new name among the directors, however, and we 
think it deserves mention. It is that of Benedict Cottone, who 
resigned as general counsel of the FCC after the Republican 
administration took office. We had hoped that Mr. Cottone’s 
transfer to private practice (which depends upon a clientele of— 
oh, shameful word—commercial broadcasters) would entitle him 
to be spared periodic flogging on our editorial page. |i doesn't 
look now as though there had been a transformation. Welcome 
back, Ben. 
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A Lick and a Promise 


to Pay 


In the first 21 weeks of this year, 189,986 pieces of 
mail from Big Aggie Land were received by 

WNAX-570. Of this total, 75‘¢ was correspondence 
purchasing or asking about an advertised product. 


Ninety-nine per cent of the mail came from our 414- 















billion-dollar countrypolitan market: Minnesota, 
the Dakotas, Nebraska and Iowa. The remaining 1° 
included a letter from a lady in Chicago who 


wanted “complete data about scientific soil.” We asked 





for more information; turned out she had a window 


box garden. We sent her a cu. ft. of Big Aggie land. 
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WHB in Kansas C€ 


Swings to 


Sharing Time with KMBC 
on CHANNEL | ae 


W it a jointly-owned transmitter... . using ectiag sliawable power, 
316 kw visual, 158 kw aural . “wich a thousand-foot tower to transmit 
from a height above average terrain of 1079 feet... . with the full schedule of 
Columbia Network TV programming . .. . plus WHB’s and KMBC’s outstanding 
AM Radio personalities, in bright, new, , sraaetly pa shaced local TV shows — 


Channel 9 in Kansas City is really something to see and beat: oa és a “must” 
on every Television advertiser's national spot schedulel[ 3 


Interim operation beginning in August is f 0 
Missouri's tallest office building, reaching most of re 
in the Kansas City market—including the m litan tra 
Leavenworth and Wyandotte counties in Kansas and Jac 
counties in Missouri. 3 


) ae 
In Kansas City, plan to use Channel 9 for your f ute eT 
WHB.TV NATIONALLY REPRESENTED ars 


I . AC » wind Kansas City’s oldest call letters—con 
e pet dollar” via Radio in the Kansas City 


% Kansas City’s Mutual Network outlet since 193617 is ue an FREE! 
youte : — ss” To advertisers and 
%& Exclusive Play: y broadcasts, at home and away, by WHE Ss agency executives 
Larry Ray, of Kansas City Blues baseball Shae he. * 
(New York Yankee’s No. | farm team), since 1 ee ; — 
4 years. ek De ee te ay 
“Night Club of the Air” since 1951—3 years. , ; 
“Club 710” (mid-afternoon d.j. show featuring the “Top 
Twenty” records) since 1952—~2 years. 


Sandra Lea (women’s program) since 1943—10 years = a 23° ey INS 
WIHIB Newsbureau and Associated Press newscasts since ee at NN 's 
1936 (John Cameron Swayze was our first newscaster ) «; ts ‘ 3 Seas Ln 
nt Fo tie aoe \ 

“WHB Musical Clock” since 1931—22 years. Peers we Yee DO YOU READ 1 


“WHB Neighborin’ Time” (formerly Rote ae oop Swing, the 190-p: 
the “Farmers’ Hour”) since 1922— bon 10.00¢ N WA published by "whe 
31 years. ' %. sate Pratee times a year. Articles 


oe pear advertis 
% Represented nationally Radio 
vd gc Mohn Blair & ten 1948 


agencies, 
sales executives, Ask fo 
copy on your letterh: 








